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Igor Sikorsky Kyiv Polytechnic Institute Form of study Full-time
Mykhaylo ILCHENKO Level Bachelor Faculty Management and Marketing
2020
Speciality 075 'Marketing' Qualification Bachelor of Marketing
Educational and Professional program Industrial Marketing Study duration  3years 10 months
(Ha3Ba)
Base level Full Secondary Education
Graduation Department Industrial Marketing
l. Schedule of educational process
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Symbols: Learning period E_|Examination P__|Practice [_R |Research A _|Assessment H_|Holiday
I.Summary table of time budget (Weeks) lll.Practice IV. Graduates assessment
g L;gfn‘gg Examination |  Practice Research féliii?: Holiday Total Type of practice YEAR Weeks Subjects Form of graduates assessment YEAR
I 36 4 12 52
I 36 4 12 52 Pre-diploma practice 4 5 [MNnomMHe NpoeKTyBaHHs Defence of Diploma Work 4
n 36 4 12 52
1\ 27 3 5 4 2 2 43
V. Plan of Educational process
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1. Compulsory educational components
1.1. General training cycle
301 SFyIlst_lcs Of the Ukrainian Language for Professional 1 1 2 60 36 18 18 24
Direction
302 |History of Ukrainian Culture 1 1 2 60 36 18 18 24
303 |Physical Training 2,4 1,3 5 150 144 144 6
304 |Foreign Language 2,4 1,3 6 180 144 144 36
305 |Life Safety and Civil Defence 8 8 2 60 36 18 18 24
306 |Fundamentals of Economic Theory 1 1 45 135 72 36 36 63
307 |Business Communication 1 1 3,5 105 54 18 36 51
308 |Macroeconomics 2 3,5 105 54 36 18 51




309 |Microeconomics 2 2 4 120 54 36 18 66
30 10 |Mathematics for Economists: 0 0 0
30 10/a Higher Mathematics 1 1 1 1 3,5 105 72 36 36 33
30 10/6 Higher Mathematics 2| 2 2 2 4,5 135 72 36 36 63
30 11 Theory‘ of Probability and Mathematical Statistics for 3 3 3 45 135 72 36 36 63

Marketing

30 12 |Fundamentals of Programming 1 1 3 90 54 18 36 36
3013 [Law 2 2 3 90 36 18 18 54
30 14 |[Statistics 4 4 4 5 150 72 36 36 78
Total number of part 1.1 4 13 5 17 56 1680 1008 360 648 672

1.2. Vocational training cycle

Mo 1 |Marketing in the Information Society 1 1 1 4,5 135 72 36 36 63
Mo 2 |Industrial Merchandising 2 2 2 3,5 105 54 18 36 51
MO 3 |Goods Market Infrastructure 2 2 2 4 120 54 18 36 66

Nno4 |Marketing: 0 0 0
Mo 4/a Marketing: Introduction to Specialty| 1 1 1 4,5 135 72 36 36 63
Mo 4/b Marketing: Theoretical Fundamentals of Marketing| 2 2 2 4,5 135 72 36 36 63
Mo 4/c Marketing: Fundamental Marketing| 3 3 4,5 135 72 36 36 63
Mo 5 |Coursework in Marketing: Fundamental Marketing 1 30 0 30
noeé |Investing 3 3 3 5 150 72 36 36 78
Nno7 |Marketing Product Policy 4 4 4,5 135 72 36 36 63
Mo s |Coursework Marketing Product Policy 1 30 0 30
Mo 9 |Consumer Behaviour 4 4 4 4,5 135 72 36 36 63
Mo 10 [Marketing Software 4 4 4 3,5 105 54 18 36 51
Mo 11  [Industrial Marketing 5 5 4,5 135 72 36 36 63
Mo 12 |Coursework in Industrial Marketing 1 30 0 30
Mo 13 [Marketing of Services 5 5 5 4 120 54 18 36 66
Nno 14 [IT Systems and Technologies in Marketing 5 5 5 3 90 54 18 36 36
Mo 15 |[Logistics in Marketing System of Enterprise 6 6 6 4 120 54 36 18 66
Mo 16 [Sales and Sales Management 6 6 6 3 90 54 36 18 36
MNo 17 [Marketing research 6 6 4,5 135 72 36 36 63
Mo 18 [Coursework in Marketing research 1 30 0 30
Mo 19 [Riskology in Marketing 6 6 6 4 120 54 18 36 66
MO 20 ([Business Forecasting 6 6 3 90 54 36 18 36
Mo 21 [Marketing Communications 7 7 4,5 135 72 36 36 63
Mo 22 [Coursework in Marketing Communications 1 30 0 30
MO 23 [Statistics in Marketing Research 7 7 7 3,5 105 54 18 36 51
No 24 |[Digital Marketing 7 7 3,5 105 72 36 36 33
No 25 [Marketing Pricing 7 7 7 4,5 135 72 36 36 63
MO 26 [Marketing Distribution Policy 7 7 7 4 120 54 18 36 66
Mo 27 [International Marketing 7 7 7 3,5 105 54 18 36 51
Mo 28 [Business Planning 8 8 8 4 120 36 18 18 84
no29 |[Marketing Audit 8 8 8 3,5 105 54 18 36 51
no 30 |E-Commerce 8 8 3 90 36 18 18 54
Mo 31 [Pre-diploma Practice 8 6 180 0 180

al



no 32 [Preparing of Diploma Work 6 180 0 180
Total number of part 1.2| 17 | 12 | 19 | 27 124 3720 1638 756 882 2082
TOTAL IN NORMATIVE educational components| 21 [ 24 | 24 | 44 180 5400 [ 2646 | 1116 | 1530 2754
2. Optional educational components
2.1. General training cycle (Optional subjetcs from University catalogue)
3B 1 [Educational components 1 U- Catalog 4 4 2 60 36 18 18 24
3B2 |Educational components 2 U- Catalog 3 3 2 60 36 18 18 24
3B3 [Educational components 3 U- Catalog 4 4 2 60 36 18 18 24
3B4 [Educational components 4 U- Catalog 6 6 2 60 36 18 18 24
3B6 [Foreign Language for Specific Purposes 8 6 57 6 180 126 126 54
Total number of part 2.1 1 5 0 6 14 420 270 72 198 0 150
2.2. Vocational training cycle (Optional subjetcs from Faculty catalogue)
MB1 |Educational components 1 F- Catalog 3 3 3 35 105 54 18 36 51
NB2 [Educational components 2 F- Catalog 3 3 3,5 105 72 36 36 33
NB3 [Educational components 3 F- Catalog 3 3 3,5 105 72 36 36 33
MB4 |Educational components 4 F- Catalog 4 4 4 4,5 135 72 36 36 63
MB5 |Educational components 5 F- Catalog 5 5 5 4 120 72 36 36 48
NnB 6 [Educational components 6 F- Catalog 5 5 5 4 120 54 18 36 66
MB7 |Educational components 7 F- Catalog 5 5 4 120 54 36 18 66
MB8 |Educational components 8 F- Catalog 5 5 5 4 120 54 36 18 66
NB9 [Educational components 9 F- Catalog 6 6 6 3,5 105 54 18 36 51
MB 10 |Educational components 10 F- Catalog 6 6 6 3,5 105 54 18 36 51
MB 11 |Educational components 11 F- Catalog 7 7 7 4 120 36 18 18 84
MB 12 |Educational components 12 F- Catalog 8 8 8 4 120 27 9 18 93
Total number of part 2.2| 0 12 9 12 46 1380 675 315 360 0 705
TOTAL IN SELECTIVE educational components| 1 17 9 18 60 1800 945 387 558 0 855
TOTAL 22 | 41 ] 33| 62 240 7200 | 3591 | 1503 | 2088 0 [3609
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