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AKWI Kypc Bu 3akiH4yeTe:
5 Bignoeigen
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Hackinbku Bu 3ag0BONEHHI OCBiTHbO-HayKOBOEO nporpamoto:
5 Bignosigen

@ MMosHicTio 3ap0BONEHNI
@ B uinomy 3agosoneHuit

@ 3agosoneHuit, ane € nobaxaHHs LWOAO
YAOCKOHaNEHHS

@ He 3aposonexuit

MoAcHiTb, 6yab Nnacka, Bawy Bignosigb:

5 eignoeinen

B uinoMy HaBaHTaxeHHA aocTaTHe ana OHI
Mo’ ouikyBaHHS noBHicTio BignosiaatoTs OHI

XoTinoca 6 oTpMmaTtu Binblue NPakTUYHWX HaBMYOK 3 BUKOPUCTaHHA NporpaMHux NpPoAyKTiB B OCBITHINA
AiAnbHOCTI

Cy‘-IaCHE HanoOBHEHHA Nporpam, € MOX/UBICTb ,qianory 3 BUKNnaga4damu

3aranbHe BpaxeHHA Bif HaB4YaHHSA - NO3MTUBHE.
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fKi KoMneTeHUii By BBaXKaeTe 3a He0obXiAHe AoAaTH [0 OCBITHbO-HAYKOBOI Mporpammu?

5 eignoeinen

[MporpaMHuin IHCTpyMeHTaLiid ANA HayKoBOT JiANbHOCTI

BBaalo, o KOMMNeTeHUil A0CTaTHbO, Tenep MU MaeMo AOKacTH 3yCUslb, LLO6 X onaHyBaTw

Bce Bnawrosye

Beaxato, Wo 3a 0fjMH CeMecTp He A0 KiHUS CKNnanocs po3yMiHHA NPo HeobXigHi komneTeHuil.

AKi acumnniHv By BBaXKaeTe 3a HeOOXigHe A0AaTH A0 OCBITHbO-HAYKOBOT Nporpamu?

Seignoeinen

XoTinocs 6 oTpuMaTK Ginblue NPaKTUYHUX HAaBMYOK 3 BUKOPWUCTaHHA NPOrpaMHunX NPOAYKTIB B OCBITHI
fianbHoCTI

[lporpaMHKiA iIHCTpYMeHTaLi ANA HayKoBOT AiANLHOCTI
Bce BnawTosye

[Noku Wo, Baxkko ckasaTu. Jucuunnina - YnpasniHHS MapKeTUMHIOBOK JiANbHICTIO NIANPUEMCTBA B YMOBax
undpoBsizalii - Ayxe akTyanbHa.

Hemae Takmx

Aki aucumnniim By BBaXKaeTe 3a Heo6XilHE CKOPUTYBaTKU B MeXax OCBITHbO-HayKoBOT nporpamu?

2 gignoeiai

Bce BnawToBye

MNokn UuLo BCe BNalUTOBYE.
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AKi We sayBaXeHHA YM nobarkaHHA By xoTinn 6 BUCNOBUTH LLOAO YAOCKOHANEHHSA OCBITHbO-
HayKoBOI nporpamu?

5 Bignoeinen

He Mato

Ha Tomy Kypci BCce BnawToBye

Bce po6pe.

ay6ntoBaTu iHbopmMauiro Npo dopMu | BUAW pobiT y pisHi KaHann KoMyHikauin

6inblle Yyacy ANna KOHCYNbTaliil oHNnaiH
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