


2/28

NMPEAMBYVYJIA / PREAMBLE

PO3POBJIEHO / ELABORATED:
PO3POBJIEHO npoeKTHOo rpynoto:

KepiBHNK NPOEKTHOI rpynu
YepHeHko OkcaHa BonoaumMumpiBHa, KaHONOAT €KOHOMIYHUX HayK, AOLEHT, OOUEHT Kadeapu
MPOMUC/I0OBOr0 MapKeTUHIy
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MPOMWC/IOBOr0 MapKeTUHry
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Xunrankesuny XXaHHa MuxanniBsHa, 4OKTOP EKOHOMIYHMX HayK, npodecop, npodecop Kagenpu
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NpoTokon Ne/Protocol No. (/2% sinfof « 50 » (v 20/¢ p.jyear

-

MeToawyHa paga KNI im. Iropa Cikopeeskoro/Methodical Council of KPI named after Igor E_i_k.:u_:l%g
.r'-f' .
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BPAXOBAHO / CONSIDERED:

1. NMpo Buwy ocCBiTY: 3akoH YkpaiHu Ne 1556-VIl y 4nHHin pepakuii Big 09.04.2025. URL:
https://zakon.rada.gov.ua/laws/show/1556-18#Text

2. CTaHpapT BULWOI OCBIiTU YKpaiHM 3a crneudianbHicTio 075 MapkeTuHr ranysi 3HaHb 07
YnpaBniHHA Ta agMiHICTpyBaHHSA, CTyneHs BUWOiI ocBiTM - Gakanasp, nepLworo
(bakanaBpcbkoro) piBHA Buwoi ocBitTu (MOH Ne1343 Big 05.12.2018 p.) URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/12/21/0
75-marketing-bakalavr-1.pdf

3. HauioHanbHa pamMka KBanigikauin: NMoctaHoBa KabiHeTy MiHicTpiB YkpaiHu Nel341 Big
23.11.2011 p. y YHNHHIN pedakuyil. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

4. CTaHpapTh i pekomeHaauil wopno 3abesnevyeHHa AKOCTiI B EBPONENCLKOMY MPOCTOPI BULLLOI

oCBIiTH (ESG 2015) URL:
https://www.britishcouncil.org.ua/sites/default/files/standards-and-quidelines_for_qga_in_the_eh
ea_2015.pdf

5. HauioHanbHM KnacudikaTop YKkpaiHn. Knacudgikatop npodecin OK 003:2010, 3aTBepaxeHun
Haka3oM [lep>XCcnoXxunBCcTaHAapTy YKpaiHu Big 28.07.2010 p. Ne 327 y 4yuHHin pegakuii. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10#Text

6. CtpaTeria po3sutky KIMI im. Iropsa Cikopcbkoro Ha 2020-2025 pokwu
URL: https://kpi.ua/strategy

7. Haka3 HOL/263/2024 Big 08.04.2024 «[po opraHizauito Ta naaHyBaHHSA OCBIiTHbOro npouecy
Ha 2024-2025 HaB4YanbHuin pik» URL: https://document.kpi.ua/2024 HOD-263

8. MonoXxeHHA Npo po3pobrieHHs, 3aTBEPO)KEHHSA, MOHITOPUHI Ta nMepernaj oCBiTHiIX NporpaM B
KMl im. Iropa Cikopcbkoro (Haka3z HOH/224/2022 Bign 14.07.2022 p.). URL:
https://osvita.kpi.ua/node/137

9. Haka3s «[1po BHeceHHSs 3MiH A0 Nos10XKeHHS Npo po3pobneHHs, 3aTBEPA)KEHHSA, MOHITOPUHT Ta
nepernsag ocBiTHiX nporpam B KIl iM. Iropsa Cikopcbkoro» (HOO/289/24 BIL 17.04.2024). URL:
https://document.kpi.ua/2024_HOD-289

10. Pe3ynbTaTu aHanizy oCBiTHLO-NPOMECiNHMX NporpamM BiTYMU3HAHUX/3apybiXXHNX YHIBEpCUTETIB
i BUMOI pUHKY npaui, noTpeb ranysi Ta perioHis.

11. Mpono3uuii HayKoBO-MefaroriyHMx NpauiBHUKIB, akageMidyHOl ChifIbHOTU, NMpencTaBHUKIB
CTYOEHTCbKOIro CamMoBpsAyBaHHA, 30006yBayiB BULLOI OCBITU, NMpeAcTaBHMKIB poboToAaBLIB i
iHLINX CTEeMKXOoNAepiB 3a pe3syibTaTaMn FPOMaACbKoro obrosopeHHs Ha 3acigaHHax HMK Kl
iM. Iropsa Cikopcbkoro 3i crneudianbHOCTi 075 MapKeTuHr.

12. 3BiT 3 nmoctTakpeguTauinHoro MOHITOPUHTY OCBIiTHbOI
nporpamu. URL:https://marketing.kpi.ua/wp-content/uploads/2026/01/16478 final.pdf
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1. On Higher Education: Law of Ukraine No. 1556-VIl, as amended on 09.04.2025. URL:
https://zakon.rada.gov.ua/laws/show/1556-18#Text

2. Standard of higher education in Ukraine for speciality 075 Marketing, field of knowledge 07
Management and Administration, degree of higher education - Bachelor, first (bachelor's) level
of higher education (Ministry of Education and Science No. 1343 dated 05.12.2018). URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/12/21/0
75-marketing-bakalavr-1.pdf

3. National Qualifications Framework: Resolution of the Cabinet of Ministers of Ukraine No. 1341
of 23.11.2011, as amended. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

4. Standards and guidelines for quality assurance in the European Higher Education Area (ESG

2015) URL:
https://www.britishcouncil.org.ua/sites/default/files/standards-and-quidelines_for_qa_in_the_eh
ea_2015.pdf

5. National Classifier of Ukraine. Classifier of Professions DK 003:2010, approved by Order of the
State Consumer Standards Service of Ukraine No. 327 dated 28 July 2010, as amended. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10#Text

6. Development Strategy of Igor Sikorsky Kyiv Polytechnic Institute for 2020-2025 URL:
https://kpi.ua/strategy

7. Order NOD/263/2024 of 08.04.2024 'On the organisation and planning of the educational
process for the 2024-2025 academic year’ URL: https://document.kpi.ua/2024 HOD-263

8. Regulations on the development, approval, monitoring and revision of educational
programmes at Igor Sikorsky Kyiv Polytechnic Institute (Order No. NON/224/2022 dated 14 July
2022). URL: https://osvita.kpi.ua/node/137

9. Order ‘On Amendments to the Regulations on the Development, Approval, Monitoring and
Review of Educational Programmes at Igor Sikorsky Kyiv Polytechnic Institute’ (NOD/289/24
dated 17 April 2024). URL: https://document.kpi.ua/2024 HOD-289

10. Results of the analysis of educational and professional programs of domestic and foreign
universities, as well as labor market requirements and the needs of the industry and regions.

11. Proposals from academic and teaching staff, the academic community, representatives of
student self-government, higher education students, representatives of employers, and other
stakeholders based on the results of public discussions at meetings of the Academic and
Methodological Commission of Igor Sikorsky Kyiv Polytechnic Institute in the specialty 075
Marketing.

12. Post-accreditation monitoring report of the educational program. URL:
https://marketing.kpi.ua/wp-content/uploads/2026/01/16478 final.pdf

Esonwouina OIN / Evolution of the EP

EBontouis oCcBiTHLOI nNporpamMu "MpoMUCNoBUn MapkeTUHr" nepworo (bakanaBpCbKOro) piBHSA
HaB4YaHHSA MNOPIBHAHO i3 NonepenHbLOI BepcCiel, BBeaeHolo B Aito Big 17.05.2023 poky (Hakas
HOH/165/2023), BKJIIOYAE HMXKYEeNnogaHi 3MiHW:

1. YTo4HeHo MeTy OIl y 4aCcTUHI NigroTOBKN BUCOKOKBaNiikoBaHMX, CoLiasibHO-BiAMOBiAa/IbHUX
haxiBUiB, AKi MalOTb aKTUBHY FpOMaAcCbKy MO3ULItO, 30aTHUX 3aCTOCOBYBaTK Cy4YacCHi MeToaw,
TeXHOsOorii Ta IHCTPYMEHTUN MapKETUHIOBOT OiSNbHOCTI Ha B2B-puHKY AnfA BUPIlLEHHA CKAaAHUX
3aBAaHb BiAMNOBIAHO [0 3anNUTIB PUHKY MNpaui, COpUsaYM CTanoMy PO3BUTKY CyCnisibCTBA,
BMCOKOTEXHOJONiYHIN TpaHchopMauii Ta BiAHOB/IEHHIO YKpaiHU, L0 NiACUIIIOE OPIEHTaLI0 NporpaMu
Ta Bignosigae CTtpaTerii po3suTky KII im. Irops Cikopcbkoro Ha 2020-2025 pp.
(https://kpi.ua/files/2020-2025-strategy.pdf) Ta CTaHfapTaM i pekomeHaauisaM wono 3abesnevyeHHs
AKOCTI B EBPONENCbLKOMY nmpocTopi BMLWOIT OCBIiTMK (ESG 2015)
(https://www.britishcouncil.org.ua/sites/default/files/standards-and-guidelines_for_qga_in_the ehea 20
15.pdf).

2. CkoperoBaHo npegMeTHy obnacte O, a came UiNi HaBYaHHSA, TEOPETUYHUN 3MICT Ta
iIHCTPYMEHTM, BPaxoBYyl4YM CTaHAAPT BULLOI OCBITU Ta CNPAMOBaHICTb NigroToBKM ¢axisuis 3a Ofl
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3. YTo4yHeHo ocobnmsocTi Ol 3 ypaxyBaHHAM YHiIKa/bHOCTiI Ta BiAMIHHOCTEN Bif iHWNX OCBITHIiX
nporpamM 3 akKUeHTOM peani3auii MapKeTUHIroBol AiSNbHOCTI Ha PiI3HUX TUNaxX PUHKIB, LUGMPOBY
TpaHcdhopMaLLito Ta aHaNITUYHY AiSNbHICTb, WO 3abe3nevyoTb peani3aLito NporpaMHNX pesynbTaTiB
HaBYaHHSA Y ANHAMIYHOMY | TEXHOMOriYHO Hacn4yeHoMmy BisHec-cepenoBULLi

4. YTO4HeHo N. 5 «BuknagaHHA Ta ouiHioBaHHS» Ol 3 BpaXyBaHHSAM HOBITHIX MeTOAiB HaBYaHHA,
TEXHOJIOriN Ta CTYAEHTOLEHTPOBAHOIro NiAXoAy A0 HaBYasIbHOrO NMpoLecy yHiBepCcuTeTy

5. BBepeHo 3K 15 «3paTHICTb yXxBasloBaTW pilleHHA Ta AiATU, AOTPUMYIOHYUCH NPUHLKNY
HenpuUNyCcTUMOCTI Kopynuii Ta ByAb-AKUX iHWNX NpPosABiB HenobpoyecHOCTI» BiAMOBIAHO [0
BHeECeHHS 3MiH Haka3oM Ne842 Big 13.06.2024 p. y cTaHOapT BULWOIT OCBITK 3i cneuianbHOCTi 075
«MapkeTUHr» ranysi 3HaHb 07 «YnpaBniHHA Ta agMiHICTpyBaHHS» ANS nepworo (bakanaBpCbKoro)
piBHA BULLOI OCBITU, 3aTBEPA)XEHOro Haka3om MiHicTepcTBa OCBiTW i Haykn YKpaiHu Big 05.12.2018
Neo 1343

6. 3MiHeHO DK 15, OCKiSIbKM Y CyHaCHOMY MapKeTUHIYy KJIH0HOBOK YMOBOI €(PEeKTUBHOIO yrpaBliHHSA
€ BMiHHS npauoBaTM 3 gaHUMmM Ta 6iNbWicTb yNpaBAiHCbKUX pilleHb MoTpebyloTb FPYHTOBHOI
aHaNITUKN Ta BOJIOAIHHA aHANITUYHMMUN IHCTPYMEHTaMu.

7. 3MiHeHOo PK 16 ong 3abe3nedyeHHs NiAroToBKM paxiBLiB, 34aTHUX OLUIHNTM TEXHONOriYHI TpeHan,
IX BMNJINB Ha PUHOK i afjanTyBaTuU MapKeTUHIoBi CcTpaTerii 4O HOBUX YMOB B2B puHKYy, WO A03BOINTb
HaBYNTUCA KOPUCTYBATUCA MapKETUHIOBMMU NigXoAaMun OS89 CTBOPEHHA KOHKYPEHTHUX pilleHb Ta
3abe3ne4ynTb rOTOBHICTb MpaLioBaTM B KOHKYPEHTHUX YMOBaX, 3aCTOCOBYKOYM Cy4acHi meToam
aHani3y Ta NaaHyBaHHS.

8. 3miHeHo MPH 19, ockinbkn paHWM pe3ynbTaT HaBYaHHS BU3HA4Ya€ 34aTHICTb 3006yBayva
npauloBaT 3 TOYHMMU, CTPYKTYPOBAHMMM Ta CTAaTUCTMYHO 0O6pOBAEHUMN MapPKETUHIOBUMM
OaHUMN, BUKOPUCTOBYOYM CyYacCHIi iIHCTpPYMeHTn aHanily, ocobnmBo yxBantoyn pilieHHs B B2B-
CeKTOopi, a He /InLe 3aCTOCOBYBaTN KpeaTUBHI nmigxoawn, Bnactuei B2C.

9. BeepeHo MPH 20, wo gae MoXxameicTb 3006yBadvy BMiTU KPUTUYHO aHani3yBaTu cuTyauito Ha B2B-
PUHKY, BpaxoByBaTW TeXHOJIOriYHi Ta PWHKOBI TeHAEeHLIil, 3aCTOCOBYBaTW Cy4acCHi AaHi Ta
iHCTPYMEHTN, | BiANOBIAHO OUiHIOBaTU ePEKTMBHICTb Ta AOUINIbHICT MapKeTUHIOBUX PillEHb.

10. CkoperoBaHoO CKJlaf OCBIiTHIX KOMMOHEHT LUKy 3arajibHoi MigroTOBKK, a came:

e BuBegeHo OK «EKOHOMiYHa Teopisa», HaTOMICTb 36inbweHo obcsar OK «MakpoekoHoMiKa Ta
MiKpOEKOHOMIKa» Ta 34iMcHeHOo nepepo3nofin kpeauTie 3a OK 3arasbHOro LuKy;

e BBeaeHo OK «bi3Hec-nnaHyBaHHSA», AKa PO3BUBAE BMiHHSA OOrpyHTOBYBATU YyNpaBRiHCbKI
pilLeHHS 3 ypaxyBaHHAM pu3mnKiB 6isHeC-[isNbHOCTI;

e OK «TexHONOrivyHi 3acagn MapKeTUHroBOl OisA/IbHOCTI» MepeHeceHo 3 LUKy npodecinHoi
MiAroTOBKW 00 LWKAY 3arasbHOi NigrOTOBKM 3 YTOYHEHO Ha3BOK «TexXHOJoriYHi 3acaan
MapKeTUHIOBOI AiSANIbHOCTI»;

¢ OK «CTaTuctnyHe 3abe3nevyeHHss MaAapPKETUHIOBUX OO0CHAIOXXEHb» MEepPeHeCceHo 3 LUKy
npodecCinHOT NiAroTOBKW A0 LMKIY 3arasibHOi NigroTOBKW.

11. CkoperoBaHoO CcKJlaf OCBIiTHIX KOMMOHEHT LUKy NMPOodecCinHOoi NigroToBKM, a Came:

e 3 MeTOol onTuMi3auii OK «MapkeTuHr» BuokpemnaeHo OK «BCTyn B MapKeTUHr»;

e BuBeneHo OK «lpoMucnose TOBAapO3HaBCTBO», OCKiNIbKU KJOYOBI Cknanosi uiei OK MoXHa
3abesneuynTn gucumnniHoto «MapKeTMHroBa TOBapHa NONITUKa»;

e BuBegeHo OK «IHBeCTyBaHHA» AK ANCUWUMJiIHY €KOHOMIYHOIrO CrpsMyBaHHS Ta 34iMCHEHO
rnepepo3nogin KpeanTiB Ha AnCuMnAiHN daxoBOro CNpAMYBaHHS;

e BMBeAeHO 3i cknany ABi OK: «PU3MKONOria B MapKeTUHIOBIiN AiANIbHOCTI» Ta «lHdopMaUinHi
CUCTEMU i TexXHONOoril B MapkKeTUHry». HaToMmicTb 3anpoBafXeHoO KoMmnaekcHy OK
«lHOpMaLINHNI IHCTPYMEHTApPIN B MapKeTUHIOBIN aHaNiTULLI B YyMOBax HEBU3HAYEHOCTI», LLO
HadacTb MOXIUBICTb hopMmyBaTK y 3000yBadiB 30aTHICTb ehekTnBHO 36upaTn, obpobnaru,
aHanizyBaTW Ta iHTepnpeTyBaTM MapKETMHIroBy iHOpPMaLIilo i3 3aCTOCyBaHHAM CyYaCHMUX
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CTaTUCTUYHNX METOoAIB, NporpaMHoro 3abesnevyeHHa Ta LNPPOBMX aHANITUYHUX IHCTPYMEHTIB
3 MeTO NPUNHATTS 0BrpYHTOBAHUX YNPaBAiHCbKUX PillEHb B YMOBaxX HEBU3HAYEHOCTI Ta
OWNHAMIYHNX PUHKOBUX 3MiH;

¢ OK «[porpamHe 3abe3ne4yeHHA MapKeTUHry» 3aMmiHeHO Ha «lporpaMHe 3abe3neyeHHs ans
aHani3y OaHNX B MAapKETUHIY» 3 METO MNOCUJIEHHS aHaNiTUYHOI CKNanoBoi;

e OK «[ligXnTan MapKeTUHr» NepeHeceHo i3 CbOMOro CeMecTpy A0 TPETbLOro B Mexax UnKny
npocecinHOT NiArOTOBKKM i3 METOI CKOPIWOro HagaHHA 3arajlbHOr0 PO3yMiHHA LUEPPOBOro
KOHTEKCTY, B AKOMY Ma€ rnpautoBaT MapKeTosior;

¢ nepeHeceHo OK «bi3HeCc-NMporHo3yBaHHA» i3 LWWOCTOr0 CEMECTPY B TPETIN, OCKiNIbKWN BUBYEHHS
6i3Hec-NporHo3yBaHHA Ha paHHiX eTanax (POpPMyBaHHS KOMMETEHLUIA MapkKeTosora €
obrpyHToBaHotl noTpeboto, Wo 3yMOBJI€HA 3MiHOW NOriku npodecinHol NigroToBknN y
Cy4acHUX yMOBaxX HEBU3HAYEHOCTI Ta BUCOKOI TypOYNEeHTHOCTI PUHKIB;

e nepeHeceHo OK «lHppacTpyKTypa TOBApPHOIro PUHKY» i3 MepLoro ceMecTpy Ha apyrum,
OCKiNIbKN B MepLlIoOMYy CeMecCTpi BUKIafaeTbCa «MaKpoeKOHOMIKa Ta MiKPOEKOHOMIKa», Lo
CJ/TYFYE EKOHOMIYHUM MiAFPYHTAM 418 N04aJIbLLIOr0 BUBYEHHA MapKeTUHIOBOI Teopil.

12. CkoperoBaHo KinbKicTb KpeauTiB 3 OK «MakpoekoHOMika Ta MikpoeKOHOMiKa», «bi3zHec-
KOMYHiKaLlii», «MaTeMaTuKa 4719 EKOHOMICTiB», «Teopid MMOBIpHOCTEN Ta MaTeMaTUYHa CTaTUCTUKA
0N MapkeTUHry», «BcTyn o cneuianbHOCTI», «MapKeTuHr», «MapkeTUHrosa ToBapHa nosiTuka»,
«OipxnTan MapkeTUHr», «[IpoMUCNIOBUIA MapKeTUHr», MapKeTUHroBi focnigxeHHsa», «bisHec-
MPOrHo3yBaHHA», «MapKeTUHroBe LIHOYTBOPEHHS», «MapKeTUHIroBa MOJITUKA MPOCYBaHHA»,
«MapkeTnHrosi MmeTpukun», «CTaTUCTUYH 3abe3nevyeHHs MapKeTUHIoBUX A0CAIOXeHb», «MapKeTUnHr
B iH(pOpMaLiNnHOMY CyCninbCTBI», «MapKeTUHr nocnyr», «Mi>KHapOAHUA MapKeTUHIr» BigMNOBIAHO A0
Oonatky 3 (https://document.kpi.ua/files/2024 HOD-263a3.pdf) Haka3y «[po opraHisauio Ta
nnaHyBaHHSA OCBiITHbOro npouecy Ha 2024-2025 HaB4YyanbHuUM pik» URL:
https://document.kpi.ua/2024_HOD-263

13. CKoperoBaHo CTPYKTYpHO-soriyHy cxemy Ofl1, a came npubpaHo 3aMBi 3B'13KW, @ TAaKOX 3B's13KM,
AKi 3abe3nevyBann OK, BuBeneHi 3i ctpykTypn Oll, gogaHo HOBIi, AKi 3abe3neyvytoTb HOBi OK, AKi
bynn nepemilleHi B iHWIi ceMecTpu.

14. CkoperoBaHo MaTpuLO BiAMOBIAHOCTI MPOrpaMHNX KOMNETEHTHOCTEN KOMMOHEHTAM OCBIiTHbLOI
nporpamMm Ta MaTpuulo 3abesnevyeHHs NpPorpaMHUX pe3ysbTaTiB HaBYaHHSA BiAMOBIAHUMMW
KOMMOHEHTaMN OCBIiTHbOI MPOrpamMn BiANOBIAHO OO0 BHECEHUX 3MiH.

The evolution of the educational program “Industrial Marketing” at the first (bachelor’s) level of
study compared to the previous version, which came into effect on May 17, 2023 (Order
NON/165/2023), includes the following changes:

1. The goal of the educational programme has been clarified in terms of training highly qualified,
socially responsible specialists who have an active civic position and are able to apply modern
methods, technologies and tools of marketing activities in the B2B market to solve complex tasks in
accordance with the demands of the labour market, contributing to the sustainable development of
society, high-tech transformation and restoration of Ukraine, which strengthens the programme'’s
focus and is in line with the Igor Sikorsky KPI Development Strategy for 2020-2025
(https://kpi.ua/files/2020-2025-strategy.pdf) and the Standards and Guidelines for Quality Assurance
in the European Higher Education Area (ESG 2015)
(https://www.britishcouncil.org.ua/sites/default/files/standards-and-guidelines_for_ga_in_the _ehea 20

15.pdf).

2. The subject area of the educational programme has been adjusted, namely the learning
objectives, theoretical content and tools, taking into account the higher education standard and the
focus of training specialists under the educational programme.

3. The specifics of the OP have been clarified, taking into account its uniqueness and differences


https://document.kpi.ua/files/2024_HOD-263a3.pdf
https://document.kpi.ua/2024_HOD-263
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from other educational programmes, with an emphasis on marketing activities in various types of
markets, digital transformation and analytical activities that ensure the implementation of
programme learning outcomes in a dynamic and technologically rich business environment.

4. Clause 5 ‘Teaching and Assessment’ of the OP has been clarified, taking into account the latest
teaching methods, technologies and a student-centred approach to the university's educational
process

5. LC 15 ‘Ability to make decisions and act in accordance with the principle of intolerance of
corruption and any other manifestations of dishonesty’ has been introduced in accordance with the
amendments made by Order No. 842 of 13 June 2024 in the higher education standard for speciality
075 ‘Marketing’ in the field of knowledge 07 ‘Management and Administration’ for the first
(bachelor's) level of higher education, approved by Order of the Ministry of Education and Science of
Ukraine No. 1343 of 5 December 2018.

6. FC 15 has been changed because in modern marketing, the ability to work with data is a key
condition for effective management, and most management decisions require thorough analytics
and mastery of analytical tools.

7. FC 16 has been changed to ensure the training of specialists capable of assessing technological
trends, their impact on the market, and adapting marketing strategies to the new conditions of the
B2B market, which will enable them to learn how to use marketing approaches to create competitive
solutions and ensure their readiness to work in competitive conditions using modern methods of
analysis and planning.

8. PRN 19 has been changed, as this learning outcome determines the applicant's ability to work
with accurate, structured and statistically processed marketing data using modern analysis tools,
especially when making decisions in the B2B sector, rather than just applying creative approaches
typical of B2C.

9. PRN 20 has been introduced, which enables the applicant to critically analyse the situation in the
B2B market, take into account technological and market trends, apply modern data and tools, and
accordingly evaluate the effectiveness and feasibility of marketing decisions.

10. The composition of educational components of the general training cycle has been adjusted,
namely:

e the course “Economic Theory” has been removed; instead, the volume of the course
“Macroeconomics and Microeconomics” has been increased, and a redistribution of credits
within the general education cycle courses has been carried out;;

e the course “Business Planning” has been introduced, which develops the ability to substantiate
managerial decisions taking into account the risks of business activities.;

¢ the course “Technological Foundations of Marketing Activity” has been transferred from the
professional training cycle to the general training cycle, with the title yTo4yHeHO as
“Technological Foundations of Marketing Activity”;

e the course “Statistical Support for Marketing Research” has been transferred from the
professional training cycle to the general training cycle.

11. The composition of the educational components of the professional training cycle has been
adjusted, namely:

¢ aor the purpose of optimizing the course “Marketing,” the course “Introduction to Marketing”
has been separated into a standalone course;

¢ the course ‘Industrial Commodity Science’ has been removed, as the key components of this
course can be covered by the discipline ‘Marketing Commodity Policy’;

e the course ‘Investing’ has been removed as an economics discipline and credits have been
reallocated to professional disciplines;

¢ two OKs have been removed: ‘Riskology in Marketing Activities’ and ‘Information Systems and
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Technologies in Marketing.” Instead, a comprehensive OK ‘Information Tools in Marketing
Analytics in Conditions of Uncertainty’ has been introduced, which will enable applicants to
develop the ability to effectively collect, process, analyse and interpret marketing information
using modern statistical methods, software and digital analytical tools in order to make
informed management decisions in conditions of uncertainty and dynamic market changes;

e the course “Marketing Software” has been replaced with “Software for Data Analysis in
Marketing” in order to strengthen the analytical component;;

¢ the Digital Marketing course has been moved from the seventh semester to the third semester
within the professional training cycle in order to provide a general understanding of the digital
context in which a marketer must work;

¢ the course ‘Business Forecasting’ has been moved from the sixth semester to the third, as the
study of business forecasting in the early stages of developing marketing competencies is a
justified need due to changes in the logic of professional training in the current conditions of
uncertainty and high market turbulence;

e the course ‘Commodity Market Infrastructure’ has been moved from the first semester to the
second, as the first semester covers ‘Macroeconomics and Microeconomics’, which serves as
the economic basis for further study of marketing theory.

12. The number of credits for the courses ‘Macroeconomics and Microeconomics,’” ‘Business
Communications,” ‘Mathematics for Economists,” ‘Probability Theory and Mathematical Statistics for
Marketing,” ‘Introduction to the Speciality’, “Marketing”, ‘Marketing Product Policy’, ‘Digital
Marketing’, ‘Industrial Marketing’, ‘Marketing Research’, ‘Business Forecasting’, ‘Marketing Pricing’,
‘Marketing Promotion Policy’, Marketing Metrics, Statistical Support for Marketing Research,
Marketing in the Information Society, Services Marketing, International Marketing in accordance with
Appendix 3 (https://document.kpi.ua/files/2024 HOD-263a3.pdf) Order ‘On the organisation and
planning of the educational process for the 2024-2025 academic year’ URL:
https://document.kpi.ua/2024_HOD-263

13. The structural and logical scheme of the educational programme has been adjusted, namely,
redundant links have been removed, as well as links that provided OK, removed from the structure
of the educational programme, new ones have been added that provide new OK, which have been
moved to other semesters.

14. The matrix of correspondence between programme competences and components of the
educational programme and the matrix of ensuring programme learning outcomes by the relevant
components of the educational programme have been adjusted in accordance with the changes
made.
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1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MNoBHa Ha3Ba 3akjiafy BULLOI OCBiTK Ta

HaB4asbHoOro nigposainy / Full name of

higher education institution and faculty
/ educational and scientific institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNIBCbKUI NOAITEXHIYHWI
IHCTUTYT iMeHi Irops
CikopcbKoro»
dakynbTeT MEHE)XMEHTY Ta
MapKeTUHry

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»
Faculty of Management and
Marketing

CTyniHb BULLOT OCBITW Ta Ha3Ba

0CBiTHbOI KBanidikauii / Higher

education degree and education
qualification title

CtyniHb 6bakanaBpa
6akanaBp MapKeTUHry

Bachelor Degree
Bachelor of Marketing

OdpiuinHa Ha3Ba OCBITHLOI NMporpamm /
Educational programme official title

MPOMUCNOBUIA MapKeTUHT

Industrial Marketing

Tun gunnaomy Ta 06cAr OCBiTHLOI
nporpamu / Diploma type and
educational programme volume

Ounnom 6bakanaspa, 240
kKpeauTtie EKTC, TepMiH
HaB4YaHHSA 3 pokun 10 Micauis

Bachelor diploma, 240 credits
ECTS, training period 3 years
10 months

IHdbopMauisa npo akpeguTadito /
Accreditation information of the
educational programme

AkpeguntoBaHo HA34BO,
cepTudikaT 5455 Big
2023-07-07 pincHmnnm go
2026-07-01

Accredited by NAQA,
cetificate No 5455 from
2023-07-07 valid to
2026-07-01

Linkn, piseHb BULLOI 0CcBiTK / Education
cycle, level of higher education

HPK YkpaiHn - 6 piBeHb
QF-EHEA - nepwwnin unkn
EQF-LLL - 6 piBeHb

NQF of Ukraine - 6 level
QF-EHEA - 1 cycle
EQF-LLL - 6 level

Mepepnymosun / Prerequisites

HasBHICTb MOBHOI 3arasibHOI
cepenHbOl OCBITHU

Complete general secondary
education

dopmun 3006yTTA oCBiTK / Forms of
Education

O4yHa (pmeHHa); 3a04Ha;

full-time; part-time;

MoBa(un) BuknagaHHs / Language(s) of
instruction

YKpaiHCbKa

Ukrainian

IHTepHeT-aapeca po3MilleHHS
ocBiTHbOI nporpamu / URL of the
educational programme

https://osvita.kpi.ua/075_OPP
B PM

A

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigroToBka BUCOKOKBaNihikOBaHUX,

Training highly qualified, socially responsible

couianbHoBigNoBiganbHUX axiBLiB, SAKi MalOTb
aKTMBHY rpoMafCbKy Mo3uuito, 34aTHUX
3aCTOCOBYBaTW Cy4YaCHi MeToaun, TEXHOJOrIT Ta
iIHCTPYMEHTU MapKeTUHIroBOl 4isSIbHOCTI Ha
B2B-puHKY 015 BUPiLLEHHA CKJaAHUX 3aBOaHb
BiAMOBIAHO [0 3anNuUTIB PUHKY NpaLi, Cnpuao4m
CTanoMy pPO3BUTKY CYCMifbCTBA,
BUCOKOTEXHOJIOriYHi TpaHcdhopMaLlii Ta
BiAHOBNEHHIO YKpaiHW.

specialists who have an active civic position and
are able to apply modern methods, technologies
and tools of marketing activities in the B2B
market to solve complex tasks in accordance
with the demands of the labour market,
contributing to the sustainable development of
society, high-tech transformation and
restoration of Ukraine.
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3 - XapakTepucTuKa ocBiTHbOI nporpamu / Educational programme characteristics

MpeameTHa o6nacTtb / Subject area

Ob6’eKT BUBYEHHS: MAapKETUHIOBa AisNIbHICTb SK
opma B3aeMonii cyb'eKTiB pUHKOBMX BiAHOCUH
019 3a40BOJIEHHSA X EKOHOMIYHUX Ta
couiasibHUX iHTepeciB.

Uini HaBYyaHHs: nigrotoBka 6bakanaBpis
MapKeTUHry, sKi yCBiAOMAIOIOTb LiHHOCTI
rpoMagsHCbKOro CycnisibCTBa Ta BONOAIIOTb
CY4YaCHUM €KOHOMIYHUM MUCIEHHAM i
BiANOBIOHMMN KOMMNETEHTHOCTAMMN,
HeobXiogHMMK ANs NpoBadXXeHHS eheKTUBHOI
MapKeTUHIroBOI AiSANIbHOCTI Ha Pi3HMX TuUNax
PUHKIB.

TeopeTUYHUI 3MICT NpeagMeTHOI 061acTi: CyTb
MapKeTUHry K CydaCHOT KoHUenuil ynpaBaiHHS
Bi3HeCOoM; MOHATINHO- KaTeropinHUM anapar,
NPUHUWMN, PYHKLIT, KOHLUENUii MapKeTuHry Ta
IX icTOpuYHi nepeaymoBu; cneyndika
DifaNbHOCTI PUHKOBUX CYyB’EKTIB y pi3HUX chepax
Ta Ha Pi3HUX TUMax PUHKIB; 3MICT
MapKeTUHroBOi Aisi/IbHOCTI, po3pobieHHs
MapKeTUHIroBUX CTpaTerin Ta popmMyBaHHS
YMpPaBAiHCbKMX pilleHb Yy chepi MapKeTUHry.
MeToau, MeETOANKUN Ta TEXHOJOFIT:
3arajibHOHaAYKOBIi Ta creuiajibHi MeToau,
npodecinHi MeToONKN Ta TeXHONOrii, HeobxigHi
nns 3abesnedyeHHs epeKTUBHOI MapKeTUHI OBOI
OianbHOCTI.

IHCTpyMeHTU Ta obsaaHaHHA: y4YacHi
YHiBEpCcanbHi Ta creuianizoBaHi iHpopMaLuinHi
CUCTEMM | MPOorpamHi NpoayKTn, HeobxiaoHi ans
MNPUAHATTA Ta iMNeMeHTauil MapKeTUHI0BUX
YAPaBAiHCbKUX pilleHb Ha Pi3HUX TUNax
PUHKIB.

Object of study: marketing activity as a form of
interaction of subjects of market relations to
satisfy their economic and social interests.
Learning objectives: training marketing
bachelors who understand the values of civil
society and possess modern economic thinking
and the relevant competencies necessary to
conduct effective marketing activities in various
types of markets.

Theoretical content of the subject area: the
essence of marketing as a modern concept of
business management; conceptual and
categorical apparatus, principles, functions,
concepts of marketing and their historical
prerequisites; the specifics of the activities of
market entities in different areas and on
different types of markets; content of marketing
activities, development of marketing strategies
and formation of managerial decisions in the
field of marketing.

Methods, techniques and technologies: general
scientific and special methods, professional
methods and technologies necessary to ensure
effective marketing activities.

Tools and equipment: modern universal and
specialized information systems and software
products necessary for making and
implementing marketing management decisions
in various types of markets.

OpieHTauis

on / Aspect

OcBiTHbO-NpodecinHa

Educational and professional

OcHoBHu# ¢okyc Ol / Main focus

Migprotoeka haxisuiB B chepi MapKeTUHry, Lo
BOJIOAIOTb KOMMEeTeHUissM1, HeobxiogHUMKN Ons
npoBag)XeHHSA MapKEeTUHIoBOl OiS/IbHOCTI Ha
MPOMNCISIOBOMY PUHKY.

Knio4oBi cnioBa: pMHOK, MapKeTUHI, NnoBediHKa
CMoXXmMBadis, MPOMMNCIIOBUNA

MapKeTUHI, MapKETUHIOBI JOCNIOXXEHHS,
aHaniTUKa, MeTPUKHK

Training of specialists in the field of marketing
who possess the competencies necessary for the
implementation of marketing activities in the
industrial market.

Keywords: market, marketing, consumer
behaviour, industrial marketing, marketing
research, analytics, metrics

Ocob6nueocTi ON / Features
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KoMnnekcHe HafaHHSA Cy4aCHUX 3HaHb,
NPakTUYHNX HAaBUYOK, HEOBXiaHUX ANns
hopMyBaHHSA CUCTEMU 3aralfibHUX i cneuianbHNX
KOMMNETEeHTHOCTeN y chepi MapKeTUHry Ha
Pi3HUX TMNax PUHKIB, LNPOBY TpaHCHOopMaLLito
Ta aHaNiTUYHY AiANbHICTb, Wo 3abe3neyvyoTb
peanisauito NnporpaMHUX pe3ysbTaTiB HaBYaHHS
Yy AMHAMI4YHOMY | TEXHOJIOMNYHO HAaCUYEHOMY
6i3Hec-cepenoBuLLi.

YHiKanbHICTb Nporpamun obyMoBneHa:

* NPIOPUTETHOIO OPIEHTALLIEID Ha NiArOTOBKY
haxiBLiB 3 NPOMMCIOBOr0 MAapPKETUHIY, 34aTHNX
3abe3nevyBaTn eheKTUBHY AiSNbHICTb Ha
Pi3HUX TUNAX PUHKY;

e iHTerpaui€to 3HaHb, WO B CYKYMHOCTI
003BoNAE GOpMyBaTU KOMMNEKCHe BayYeHHs
Cy4aCHUX MapKETUHIOBUX MPOLLECIB;

* (h)OPMYyBaHHSAM HABMYOK KiNbKiCHOIr 0O
BUMIipIOBaHHI €eKTUBHOCTI MapKeTUHIY
LASAXOM ONaHYyBaHHA MapKeTUHI0OBUX METPUK -
KOMMOHEHTA, L0 BUPI3HAETLCA cepes
YKPaiHCbKMX OCBITHiX Nporpam;

* TicHOO cniBnpaueto 3 6isHecoMm, Yyepes
NapTHEpPCbKi yroau, Lo A03BONAI0Tb
BUKOHYBaTW NpMKNaaHi 3aBAaHHA Ta HabyBaTwu
0OCBiAoy NPakKTUYHOI peani3auii MapKeTUHIOBUX
piweHb.

Mporpama nepenbavyae MOXKANBOCTI
KOPOTKOCTPOKOBMX akKafeMi4Hux obMiHiB 3a
nporpamMamMun KpeanTHoi MOBifIbHOCTI.

Comprehensive provision of modern knowledge
and practical skills necessary for the formation
of a system of general and special competencies
in the field of marketing in various types of
markets, digital transformation and analytical
activities, ensuring the implementation of
program learning outcomes in a dynamic and
technologically saturated business environment.
The uniqueness of the programme is due to:

* a priority focus on training industrial marketing
specialists capable of ensuring effective
operations in various types of markets;

* the integration of knowledge, which together
allows for the formation of a comprehensive
vision of modern marketing processes;

* the development of skills in quantitative
measurement of marketing effectiveness
through the mastery of marketing metrics, a
component that distinguishes this programme
from other Ukrainian educational programmes;

* close cooperation with business through
partnership agreements that allow students to
perform applied tasks and gain experience in
the practical implementation of marketing
solutions.

The programme provides opportunities for short-
term academic exchanges under credit mobility
programmes.

4 - MpupaTHICTb BUNYCKHUKIB 0,0 NpaueBNaluTyBaHHA Ta NOAANbLUIOIro HaB4aHHA /
Eligibility of graduates for employment and further study

MpupaTtHicTh po npauesnawTtyBaHHA / Eligibility for employment

BignosigHo 0o [dep>xaBHoro knacudikaTopy
npodpecin OK 003:2010, y YNHHIN pepakuii
BUMYCKHUKM MOXYTb NpaLoBaTh Ha nocajax,
L0 BiAMOBIAAOTb KAaCUiKauinHUM
YrpyrnoBaHHAM:

1475 MeHepxep (ynpaBuTenb) 3 MapKeTUHTY
1475.3 MeHepxxepu (ynpasuTeni) 3
OOCNiOXKEeHHS PUHKY Ta BUBYEHHS CyCMisIbHOI
OYMKU

1475.4 MeHep)Xep 3 MapKeTUHIY, NIOFiCTUKN,
nocTtadvaHHs, 36yTy, i3 3B'513KiB 3 TPOMaACbKICTHO
1476.1 MeHepxep (ynpaBuTesnb) 3 pekiamMu
2419.2 KOHCYNbTaHT 3 MapKeTUHry

2419.2 daxiBeub-aHAMITUK 3 OOCIOXKEHHS
TOBapHOro PUHKY

2419.2 PeknamicTt

2419.2 daxiBelLb 3 METOAIB PO3LLUNPEHHS PUHKY
36yTy (MapkeTosor)

According to the State Classifier of Professions
DK 003:2010, in the current edition, graduates
can work in positions corresponding to the
classification groups:

1475 Marketing manager

1475.3 Market research and public opinion
managers

1475.4 Marketing, logistics, supply, sales, public
relations manager

1476.1 Advertising manager

2419.2 Marketing consultant

2419.2 Specialist-analyst in commodity market
research

2419.2 Advertiser

2419.2 Specialist in sales market expansion
methods (marketer)

Mopanbwe HaByaHHA / Further study

Mo>XNmMBICTb NPOOOBXKYBaTU HaBYaHHA Ha
Apyromy (MaricTtepCcbKoMy) piBHiI BULLOI OCBITK.
HabyTTa nonaTkoBMx KBaniikauin B CUCTEMI
nicnagunnaoMHoOI OCBITH.

The opportunity to continue studying at the
second (master's) level of higher education.
Acquisition of additional qualifications in the
postgraduate education system.
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5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

dopMKM HaBYaHHSA: 04HE, 3a04He.

MeToan HaBYaHHSA: NPOBEAEHHS NEKLin,
MPaKTUYHUX 3aHATb i3 BUKOPUCTAHHAM
CYYaCHUX iHPOpMaLiNHO-aHaNITUYHNX CUCTEM,
3a/y4eHHS NPakKTUKIiB, BUKOHAHHA MOAYIbHUX
KOHTPONbHUX POBIT, MPOXOAXKEHHS Ta
nepengunnaoMHoOI NpakTuK, iHAWBIAYyalbHa
[ocnigHo-aHaniTUYHa AisnbHIicTb 3a4006yBayviB
WoA0 NiArOTOBKU PO3PaxXyHKOBUX, KYPCOBUX
pobiT, Nnpe3eHTauin, pedepaTiB, ANNJIOMHOI
poboTu.

TexHonorii HaB4aHHA: NpobaeMHO-OpiEHTOBaHeE,
MPakKTU4YHe, TPEHIHroBMI Niaxig, caMocCTinHe
HaB4YaHH4.

BuknapaHHA Ta HaB4YaHHSA 3a NPoOrpamoto
'PYHTYETbHCA Ha 3aCTOCYBAHHI
KOMMNETEeHTHICHOro MeToA0/10riYHOro niaxony
Ta OOTPUMaHHI NpuHUMNiB
CTYAEHTOLEHTPOBAHOr0 HaB4YaHHS.

Y BunagKax orosiolleHHsS KapaHTUHy, gopc-
Ma>KOpHUX 06CTaBUH TOWO, BUKNafAaHHSA Ta
HaBYaHHS MoXKe BigbyBaTuUCA y ANCTAHLUINHOMY
peXXnMi.

Forms of study: full-time, part-time.

Teaching methods: lectures, practical classes
using modern information and analytical
systems, involvement of practitioners,
completion of modular tests, pre-diploma
internships, individual research and analytical
activities of students in preparation of
calculations, coursework, presentations,
abstracts, and diploma theses.

Teaching technologies: problem-oriented,
practical, training approach, independent
learning.

Teaching and learning under the programme is
based on the application of a competency-based
methodological approach and adherence to the
principles of student-centred learning.

In cases of quarantine, force majeure, etc.,
teaching and learning may take place remotely.

OuiHloBaHHA / Assessment

OuiHOBaHHSA pe3ynbTaTiB HaB4YaHHSA 3406yBaviB,
BM3HAYeHUX Y iX iIHAMBIAYaNbHUX HaBYalbHUX
nMjaHax, MPOBOANTbLCSA Ha OCHOBIi PENTUHIOBOI
CuCcTeMu, B OCHOBY SIKOI 3 MEBHOI0 OCBITHbLOIO
KOMMOHEHTa MoKJ1IafeHO KOHTPOJIb 3a
BU3HAYEHUMU KPUTEPIAMN i HAKOMUNYEHHS
penTuHrosux 6anie. PentnHroBa cncrema
OLiHIOBAHHS OCBiTHIX KOMMOHEHT AOBOAUNTbLCS
0o Bigoma 3406yBaviB Ha NepLUOMY 3aHATTI Ta
He 3MIHIOETBLCS BMPOOOBX CEMECTPY.

The assessment of the learning outcomes of
students, as defined in their individual study
plans, is based on a rating system, which is
based on monitoring specific criteria and
accumulating rating points for a particular
educational component. The rating system for
assessing educational components is
communicated to students during the first class
and remains unchanged throughout the
semester.
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6 - NMporpamMHi KoMmneTeHTHOCTI / Programme competencies

IHTerpanbHa KOMMNETEHTHICTb

/ Integral competence

30aTHICTb BMpilWYyBaTW CKAaAHi cnevuianizoBaHi
3a4aui Ta NpakTUYHi Npobnemn y chepi
MapKeTUHroBol AissibHOCTI abo y Npoueci
HaBYaHHS, WO Nepenbayvyae 3aCTOCyBaHHS
BiAMOBIAHNX TeOpin Ta METOL4IB i
XapaKTepPM3YyETbCS KOMMJIEKCHICTIO Ta
HEeBM3HAYEHICTIO YMOB.

The ability to solve complex specialized tasks
and practical problems in the field of
marketing activities or in the learning
process, which involves the application of
relevant theories and methods and is
characterized by complexity and uncertainty
of conditions.

3aranbHi komneteHTHocTi (3K)

/ General competencies

3K
01

30aTHICTb peanisyBaTun CBOI MpaBa i 060B’'A3KMK
AK YJieHa cycninbCcTBa, yCBigoOMOBaTH
LiIHHOCTI rpoMagsAHCbKOro (BislbHOro
0eMOKpaTNYHOro) cycninbCcTBa Ta
HeobXiQHICTb MOro CTanoro po3BuUTKY,
BEPXOBEHCTBa Mpaea, npas i ceobon NIOANHWN i
rpoMagsiHMHa B YKpaiHi.

The ability to realize one's rights and
responsibilities as a member of society, to be
aware of the values of a civil (free democratic)
society and the need for its sustainable
development, the rule of law, the rights and
freedoms of a person and a citizen in Ukraine.

3K
02

30aTHicTb 36epiraTv Ta NPUMHOXXYBaTK
MOpasbHi, KyNbTYPHi, HAYKOBI LLIHHOCTI i
DOCArHEHHSA CyCniNbCTBa Ha OCHOBI PO3YMIiHHSA
iCTOpiT Ta 3aKOHOMIpPHOCTEN PO3BUTKY
npeameTHol obnacTi, 1T Micus y 3aranbHin
CUCTeMi 3HaHb NPO NMPUPOAY i CYCNiNbCTBO Ta
Yy PO3BUTKY CyCNiNIbCTBa, TEXHIKN i
TEeXHOJIOr i, BAKOPUCTOBYBATW Pi3Hi BUAN Ta
hopMIM pyXoBOI aKTUBHOCTI 4S9 aKTUBHOIO
BiAMOYMHKY Ta BeJeHHS 340p0BOro cnocoby
KUTTS.

The ability to preserve and multiply moral,
cultural, scientific values and achievements of
society based on an understanding of the
history and patterns of development of the
subject area, its place in the general system of
knowledge about nature and society and in
the development of society, technology and
technologies, to use various types and forms
of motor activity for active recreation and
leading a healthy lifestyle.

3K |3paTHicTb 00 abCTPaKTHOro MUC/IEHHS, Ability to abstract thinking, analysis and
03 |aHanisy Ta CMHTe3y. synthesis.
3K |3MaTHICTL BUNTUCA | OBONIOAIBATY CyHacHMU Ability to learn and master modern knowledge.
04 |3HaHHAMWN.
3K |Bu3Ha4eHicTb i HanonernAuBiCTb LWLOAO Determination and perseverance in relation to
05 |nocTaBneHux 3aBAaHb i B3ATMX 060B’'A3KIB. tasks and responsibilities.
. . . Knowledge and understanding of the subject
3K |3HaHHS Ta po3yMiHHSA NMpeaMeTHoI obnacTi Ta ; .
; A . area and understanding of professional
06 |pO3yMiHHSA NpodecinHol AisiNbHOCTI. -
activity.

3K |3paTHICTb 3aCTOCOBYBaTU 3HAHHA Y Ability to apply knowledge in practical
07 |NpaKTUYHUX CUTYyaLiax. situations.
3K |3maTHiCTb NpoBeAEeHHS OOCNIAXKEHb Ha Ability to conduct research at an appropriate
08 |BignoBigHOMY piBHi. level.
3K [HaBUYKM BUKOPUCTAHHS iIHPOPMALLIMHUX i Skills in the use of information and
09 |KOMYHiKaLiNnHWUX TEeXHOOrIN. communication technologies.
3K . . . o . . .
10 34aTHICTb CniflkyBaTUCA iHO3eMHOK MoBoto.  |Ability to communicate in a foreign language.
3K . . . .
11 30aTHICTb NpauoBaTy B KOMaHA,. Ability to work in a team.

34aTHICTb CninkyBaTuUCAa 3 npeactaBHnkamm  |Ability to communicate with representatives of
3K |iHWnx npodecinHnxX rpyn pi3HOro piBHA (3 other professional groups at different levels
12 |ekcnepTaMu 3 iHWKWX raay3en 3HaHb/BNAIB (with experts from other fields of

€KOHOMIYHOI OiANbHOCTI).

knowledge/types of economic activity).

3K 3ﬂ'aTH'CT'? fipatlioBatii B MiXKHapoAHoMy Ability to work in an international context.
13 |KOHTEeKCTI.

3K |3maTHICTb 4iATK couianbHO BignosifanbHo Ta [The ability to act socially responsibly and
14 |csigomo. consciously.
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30aTHICTb yXBaJIlOBaTU PilLEHHSA Ta AiATH,

The ability to make decisions and act in

3K |ooTpuMyoYnCb NPUHLUMNY HENPUNYCTUMOCTI [accordance with the principle of inadmissibility
15 |kopynuii Ta 6yab SKUX iHWNX NPOSIBIB of corruption and any other manifestations of
HenobpoyecHOCTi dishonesty
daxosi komneteHTHOCTI (PK) / Professional competencies
oK 30aTHICTb NIOFiYHO | NOCNiIfOBHO The ability to logically and consistently
01 BiATBOpPIOBATU OTPUMaHi 3HaHHA npeameTHOI |reproduce the acquired knowledge of the
obnacTi MapKeTuHry. subject area of marketing.
oK 30aTHICTb KPUTUYHO aHanisyBaTu 1 The ability to critically analyze and generalize
02 |Y3@ranbHioBaTU NOOXKEHHS npeamMeTHol the provisions of the subject area of modern
obnacTi cydacHOro MapKeTUHry. marketing.
3AATHICTL BUKOPUCTOBYBATH TEOPETVAHI = I1he ability to use the theoretical provisions of
®K |N0N0XKEHHSA MapKeTUHIy On4 iHTepnpeTauii Ta . ) .
, . marketing to interpret and predict phenomena
03 |NporHo3yBaHHSA ABULL i NpoLeciB Yy . . .
. and processes in the marketing environment.
MapKeTUHrOBOMY CepenoBULL.
30aTHICTb NpoOBaA>XyBaTW MapKETUHIOBY The ability to conduct marketing activities
@K |misanbHICTb Ha OCHOBI PO3yMiHHA CYTHOCTI Ta |based on an understanding of the essence and
04 |3MicTy Teopil MapKeTUHry i pyHKuUioHanbHMX [content of marketing theory and the functional
3B'AA3KIB MiX 1l CKN1aA0BUMMN. relationships between its components.
®K |3paTHICTb KOPEKTHO 3acTocoByBaTu MeTtoawn, |[Ability to correctly apply marketing methods,
05 |npuinoMun Ta iIHCTPYMEHTU MapPKETUHTY. techniques and tools.
0] ¢ BAaT.H'CTb MPOBOANTI MAPKETNHI OB The ability to conduct marketing research in
DOCNIOXEHHA y pi3HUX chepax : . .2,
06 A ) various areas of marketing activity.
MapKeTUHroBOi AisASIbHOCTI.
3D,aTHICTvb BW3Ha4aTK BMAMB PYHKLIOHaNbHUX The ability to determine the impact of
®K |obnacTen MapKeTUHIy Ha pe3yJjibTaTu . .
. . functional areas of marketing on the results of
07 |rocrnofapcCbKol AiANbHOCTI PUHKOBUX . L .
P economic activity of market entities.
cyb’ekTiB.
OK 30aTHICTb po3pobaATN MapKETUHIOBe Ability to develop marketing support for
08 3abe3nevyeHHs po3BUTKY Bi3HeCy B ymoBax business development in conditions of
HEeBU3Ha4YeHOoCTi. uncertainty.
@K |3paTHICTb BUKOPUCTOBYBaTK iHCTpyMeHTapin |Ability to use marketing tools in innovative
09 |MapKeTUWHry B iHHOBaALUiNHIN OiANbHOCTI. activities.
.?’D'aTH'CTb.?M.KOpMCTOByBaTM MapKETUHI OB Ability to use marketing information systems
iH(bOpMaUiNHi CNCTeMN B yXBaJIeHHI . . . .
oK ; : in making marketing decisions and develop
MapKeTUHIroBUX pilleHb i po3pobnatu . . . :
10 CKOMEHAALLT 1000 MiABULLEHHS TX recommendations for improving their
P Aalll oA ABuLL effectiveness.
e(peKTNBHOCTI.
oK JeMoHCTpyBaTK BMiHHSA 3aCTOCOBYBaTHU Demonstrate the ability to apply an
11 MiXKAMCcUMnAaiHapHWI Nnigxin Ta 3gincHoBaTu  |interdisciplinary approach and perform the
MapkeTUHroBi dyHKLii pHkoBoro cyb’ekta. |marketing functions of a market entity.
oK 30aTHICTb 06rpyHTOBYBaTW, Npe3eHTyBaTu i |The ability to substantiate, present and
12 |BNPOBaLXyBaTK pesynbTaTh nocnigxeHb y  |implement the results of research in the field
chbepi MapKeTuHry. of marketing.
3AaTHICTL f1aHyBaHHs | NpoBaKeHH? The ability to plan and implement effective
OK |eheKTUBHOI MapKETUHI0BOI AiANIbHOCTI : _— o
, . marketing activities of a market entity in a
13 |pnHKoBOro cyb6’ekTa B KpoC-(hyHKLiOHaIbHOMY : )
L cross-functional section.
po3pi3i.
®K |3paTHICTb NPONOHYBATN BAOCKOHANEHHS Ability to propose improvements to marketing
14 |wono hyHKLUIN MapKeTUHIOBOI AisiSIbHOCTI. functions.
3naTHICTb 36upaTun, 06pobnaTu Ta
iHTepnpeTyBaT MapKeTUHIOBI AaHi i3 Ability to collect, process and interpret
@K |3aCTOCyBaHHAM CTaTUCTUYHUX METOLIB, marketing data using statistical methods, data
15 |nporpamHoro 3abe3neyeHHs aHanily gaHux i |analysis software and technological tools in

TEeXHONIOMYHUX IHCTPYMEHTIB B YyMOBax
HEeBU3Ha4YeHOCTi.

conditions of uncertainty.
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OK
16

30aTHICTb 3aCTOCOBYBAaTWU aHaNI TUYHI
iIHCTPYMEHTM N CyYacHi nigxoam B
MPOMMNCSIOBOMY MapKeTUHIY, po3pobnsaTn Ta
peanizoByBaTn ePeKTUBHI MapKETUHI OBI
PilLlEHHS 3 YpaxXyBaHHAM PUHKOBUX 3MiH i
TEXHOJIOMYHOr0 PO3BUTKY.

Ability to apply analytical tools and modern
approaches in industrial marketing, develop
and implement effective marketing solutions
taking into account market changes and
technological developments.
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

[JeMOHCTpyBaTU 3HAHHSA | PO3YMIHHSA

Demonstrate knowledge and understanding of

rPH X . : T
0] |TEOPETUYHIMX OCHOB Ta NpUHLMNIB the theoretical foundations and principles of
NMpPoBag>XeHHS MapKEeTUHIroBOI AiA/IbHOCTI. marketing activities.
AHanisyBaTn i NPOrHo3yBaTU PMHKOBI ABMLLA
y P 3Y P H Analyze and forecast market phenomena and
Ta npouecK Ha OCHOBI 3aCTOCYBaHHS L
rPH . processes based on the application of
hyHOaMeHTa/lbHUX MPUHLUMIB, TEOPETUYHUX oo .
02 ; . fundamental principles, theoretical knowledge
3HaHb | NPUKAaAHUX HaBUYOK 34iNCHEHHS : . ) o
ma . and applied skills of marketing activities.
MapKeTUHIroBOiI AifASIbHOCTI.
fPH 3acTocoByBaTU HabyTi TeOpPETUYHI 3HAHHS Apply the acquired theoretical knowledge to
03 |A9 pO3B’'sA3aHHSA MPaKTUYHUX 3aBOaHb Y solve practical problems in the field of
chepi MapKeTUHry. marketing.
36bupaTun Ta aHanizyBaTn HeobxigH . .
Somp . Y ARy Collect and analyze the necessary information,
iH(bopMaLilo, po3paxoByBaTU €KOHOMIYHI Ta : R
; calculate economic and marketing indicators,
[MPH |MapKeTWHIroBi MoKa3HNKK, 06rpyHTOBYBaTH . L
. o . substantiate management decisions based on
04 |ynpaBniHCbKI pilLEHHS HA OCHOBI .
. . _ |the use of the necessary analytical and
BUKOPUCTaHHA HeOBXigHOro aHaNiTUYHOro 1 .
. . methodical tools.
MEeTOANYHOro iIHCTpYyMeHTapito.
BnaBnATM N aHanisyBaTu KJIIOYOBI . -
y Identify and analyse the key characteristics of
[1PH |XapaKTepnuCcTUKN MapKeTUHFOBUX CUCTEM . .
) : . marketing systems at different levels, as well
05 |pi3HOro piBHA, a Tako)X 0CcobNBOCTI ; .
. y Lo as the behaviour of their actors.
noseniHkM ix cyb’'exTiB.
BunsHavyaTu pyHKUiOHaNbHI 06nacTi To determine the functional areas of the
MapKeTUHroBOIl AifASIbHOCTI PUHKOBOIO marketing activity of the market entity and
[MPH |cy6’'eKkTa Ta iX B3aEMO3B’'A3KN B CUCTEMI their interrelationships in the management
06 |ynpaBniHHSA, po3paxoByBaTU BiAMOBIAHI system, to calculate the relevant indicators

MOKa3HUKK, SKi XxapaKTepun3yTb
pe3ynbTaTUBHICTb TaKoi OisNIbHOCTI.

that characterize the effectiveness of such
activities.

BukopucToByBaTu UNdppoBi iHHOPMaLLinHI Ta
KOMYHiKaUiHi TEXHOOrIi, @ TaKoXX NpOorpamMHi

To use digital information and communication
technologies, as well as software products

lPH |npoayKTu, HeobXiAHI AN HaNeXXHOoro .
) . necessary for the proper conduct of marketing
07 |NpoBaf)XeHHS MapKeTUHroBOI AiANbHOCTI Ta L . o
activities and practical application of
NPakTUYHOr0 3aCTOCYBaHHA MapKeTUHIr0OBOro ;
. . marketing tools.
iIHCTpyMeHTapito.
3acTocoByBaTW iHHOBALIMHI NigXxo4un LWLoA0 Apply innovative approaches to the
[TPH |npoBaf>XeHHSA MapKeTUHIroBOl AiAfIbHOCTI implementation of marketing activities of a
08 |pnHKoBOro cyb’'ekTa, rHy4Ko afanTyBaTUCS market entity, flexibly adapt to changes in the
00 3MiH MapKeTMHIroBOro cepenosuLla. marketing environment.
B aosar 155658 he ks of conducting marketing
rpH 1P A Co ! activities, establish the level of uncertainty of
piBEHb HEBM3HAYE€HOCTi MAapKEeTUHIOBOIr0O . : .
09 . . . the marketing environment when making
cepenoBumuia Npu NPURHATTI ynpaBRiHCbKNX L.
) management decisions.
pilLeHb.
MNoscHiosaTH 'HCDOpMa"l”O’ A€l npobnemm Ta Explain information, ideas, problems and
aflbTePHATUBHI BapiaHTW NPUAHATTS . ; .
. ) . . alternative options for making management
[TPH |ynpaBiiHCLKNX pilleHb haXiBUAM i . " Ny .
10 |HedaxiBLsiM y cepi MapKeTUHTy deC|s_|ons to speua_llsts and non-sp_euahsts in
ADENCTaBHUKAM DIZHUX CTOVKT 'me the field of marketing, representatives of
peacTast P p,y yp various structural units of the market entity.
niapo3A4iNnis pUHKOBOro cy6’ekTa.
fPH eMoHCTpyBaTK BMiHHSA 3aCTOCOBYBaTuU Demonstrate the ability to apply an
11 MiXKAMCcUMnAiHapHUI Nigxin Ta 3gincHoBaTu |interdisciplinary approach and perform
MapKeTUHIroBi PyHKLiI pUHKOBOro cyb’ekTa marketing functions of a market entity
fPH BrnasnaTun HaBMYKKM CaMOCTinNHOT poboTn, Demonstrate the skills of independent work,
12 |THY4KOro MUCNEeHHS, BiOKPUTOCTI 4O HOBUX flexible thinking, openness to new knowledge,
3HaHb, BY TN KPUTUYHUM | CAMOKPUTUYHHUM. be critical and self-critical.
fPH BionosigaTtwn 3a pe3ysbTaTu CBOEI AidANbHOCTI, |To be responsible for the results of one's
73 [BUABNATU HABNYKK MigNPMEMHNLLKOI Ta activity, to show entrepreneurial and

yMpaBAiHCLKOI iHiLiaTUBN.

managerial initiative skills.
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BukoHyBaTu dyHKLiOHaNnbHi 060B'S3KN B

rPH . . Perform functional duties in the group, offer

rpyni, MpornoHyBaTn 06rpyHTOBaHI : .
14 o reasonable marketing solutions.

MapKEeTUHroBi pilleHHS.

iATK couianbHO BiANOBiAaNbHO Ta . : .
A H 0 BIA A : To act socially responsible and socially
rPOMaACbKO CBiAOMO Ha OCHOBI €TUYHUNX . . . N
i conscious on the basis of ethical principles of
[TPH \npyHUWNIB MapKeTunHry, nosarun o : . )
: . . . marketing, respect for cultural diversity and
15 |KynbTypHOro pi3HOMaHITTHA Ta WiHHOCTEN o . .
. values of civil society with respect for
rPOMaAAHCLKOro CyCninbCTBa 3 AOTPUMAHHAM |, .~ ,
! : individual rights and freedoms.

npas i ceobog ocobncTocTi.
fPH Bionosigatn BMMOram, siKi BUCyBatloTbCs 40 To meet the requirements of a modern
16 |cy4acHoro mapketonora, nigBuwyBaTun piBeHb|marketer, to raise the level of personal

ocobucToi NnpodecinHoi NiAroToBKM. professional training.

[JeMOoHCTpyBaTU HAaBUYKN NMCbMOBOI Ta YCHOI [Demonstrate written and oral professional
[PH |npodecCinHoi KOMYHiKaLil 4ep>XaBHO 1 communication skills in national and foreign
17 |iHO3eMHOIO MOBaMM, a TaKOX HaJIeXXHOro languages, as well as proper use of

BUKOPUCTaHHA NpodecinHoi TepmiHonorii. professional terminology.

JeMoHCTpyBaTK BigNOBiAaNbHICTb Y Demonstrate responsibility in relation to
[TPH |cTaBneHHi A0 MopasibHUX, KYJIbTYPHUX, moral, cultural, scientific values and
18 |HaykKoBUX LIHHOCTEN i ocarHeHb cycninbcTBa [achievements of society in professional

y NpodecCinHin MapKeTUHIOBIN OiA/IbHOCTI. marketing activities.

36bupaTun, 06pobnaTn Ta iHTepnpeTyBaTn

iH(bopMaUito i3 3aCTOCYBaHHAM CyYaCHUX Collect, process and interpret information
[pH |CTATUCTUYHIX MeTOAiB MapKeTUHry, using modern statistical marketing methods,
79 |MPOrpamHoro Ta LNPPOBUX TEXHOOMIHYHMX software and digital technology tools in

IHCTPYMEHTIB B yMOBaXx HeBU3Ha4veHOCTi onsa |conditions of uncertainty to make informed

NPUAHATTSA 0OrpyHTOBaHUX MapkKeTUHroBux |marketing decisions.

piWeHb.

BMiTW 30iNCHIOBATY OLIHKY O0LiNBLHOCTI I .

Ma KeTJVIJ'HFOBVIX iLIJeEb ycc?)eui Be able to assess the feasibility of marketing
rPH P P Y P decisions in the field of industrial marketing

MPOMMNCIOBOr0 MAapKETUHIY 3 BUKOPUCTAHHAM |~~~ " ; .
20 using information and analytical data, market

iH(bopMaLinHO-aHaNITUYHNX OAaHUX, PUHKOBUX
3MiH | TEXHONIOMYHOr 0 PO3BUTKY.

changes and technological developments.
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8 - PecypcHe 3abe3nevyeHHs peanisauii nporpammu / Resource provision for programme
implementation

KappoBe 3abe3neuyeHHs / Staffing

HaykoBo-nefaroriyHum nepcoHan, 3aJyyv4eHnin
00 peani3auii oCBiTHbOI NporpamMu Bignosigae
KaOpoBuM BuMoram 3abesneyeHHs
npoBad)XeHHS OCBITHLOI AiNbHOCTI BigNOBIAHO
0o MocTtaHoBu KabiHeTy MiHicTpiB YKpaiHu Big
30.12.2015 p. Ne 1187 B 4MHHIN pepakuii.

The academic staff involved in the
implementation of the educational programme
meets the staffing requirements for the
implementation of educational activities in
accordance with the Resolution of the Cabinet of
Ministers of Ukraine of 30.12.2015 No. 1187 in
the current version.

MaTepianbHO-TexHiYHe 3ab6e3neuyeHHn / Material-technical support

BignoBigHO 00 TEXHONMOrMIYHMX BUMOT LL,OAO
MaTepiasbHO-TeXHi4YHOro 3abesnevyeHHs
OCBITHbOI AiSANILHOCTI BiAMoOBiAHOro piBHA BO,
3aTBepoxeHux MNoctaHoBoto KabiHeTy MiHicTpis
YkpaiHu Bif 30.12.2015 p. Ne 1187 B YMHHIn
penakuii.

OCBITHS Ta HayKOBa AiANIbHICTb 3 NiArOTOBKM
3n06yBayiB Ol 3abe3nevyyeTbCs MaTepiaibHO-
TexHiyHoto 6a3oto KMl im. Iropsa Cikopcbkoro,
siKka BignoBiga€ NiLueH3inHMM BUMOram Ta
BMMOraM 3[iNCHEHHS OCBITHbLOI Aisi/IbHOCTI.
YHiBEPCUTET Ma€ PO3BUHYTY COLiaNbHY
iIHPPACTPYKTYPY, WO BKJOYAE HAaBYabHi
Kopnycwu, 6ibnioTeky, LeHTp di3nyHoro
BMXOBaHHSA Ta CNOPTY, MeANYHMA LeHTp, 6a3n
BiAMOYNHKY, LLEHTP KYJIbTYpPU Ta MUCTELTB.
HaB4anbHuWin Npouec BiAbyBaeTbLCA B
HaBYaJIbHMX ayOUTOPIAX Ta ABOX KOMM'IOTEPHMX
Ksacax Kadpenpu NpoMUCIOBOro MapKeTUHry 3
MyNbTUMeAinHM obnagHaHHAM, KOMMN'IOTEPHO0
TexHiko (i3 CTpOKOM ekcriyaTauii He BinbLue
BOCbMW POKiB), HEOBXiAHUM NporpaMmHUM
3abe3neyvyeHHsM Ta NigKAOYEHHAM 00
BHYTPILLHBbOT MepeXi i Mepexi Internet.
OcBIiTHE cepepoBuLle € 6e3Ne4YHUM a9 XUTTS i
3800poB’sa 3006yBadiB Ol (HasgBHI yKpuUTTS,
naaHn eeBakyaduii), wo 3abesnevyeTbcs
OiaNbHICTIO Nigpo3ainis yHiBepcuteTy. Ong
nNigTPUMKKM NcmnxidyHoro 30opos’s 3006yBadis
hYHKLIOHYE BiaAiN couianbHO-NCUXONOMIYHOT
poboTu - CTyAeHTCbKa couianbHa ciy>xba.
3n06yBadi 3abe3neyeHi rypToXXTKOM.

In accordance with the technological
requirements for the material and technical
support of educational activities of the
appropriate level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of 30.12.2015 Ne 1187 in the current version.
Educational and scientific activities for the
training of applicants for HE are provided by the
material and technical base of Igor Sikorsky Kyiv
Polytechnic Institute, which meets the licensing
requirements and requirements for the
implementation of educational activities. The
university has a developed social infrastructure,
including academic buildings, a library, a centre
for physical education and sports, a medical
centre, recreation centres, a centre for culture
and arts. The educational process takes place in
classrooms and two computer labs of the
Department of Industrial Marketing with
multimedia equipment, computer hardware
(with a service life of no more than eight years),
the necessary software and connection to the
internal network and the Internet.

The educational environment is safe for the life
and health of the students (there are shelters,
evacuation plans), which is ensured by the
activities of the university departments. To
support the mental health of applicants, there is
a department of social and psychological work -
a student social service. Students are provided
with a dormit

IHbopmMauinHe Ta HaBYaNbLHO-MeTOoAUYHe 3abe3neueHHs / Information and methodical support of the
educational process
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BignoBigHO 00O TEXHOMOMYHMX BUMOT OO0
HaBYaJIbHO-MEeTOANYHOro Ta iHPOpPMaLiNHOIro
3abe3neYvyeHHs OCBITHbLOI AisA/IbHOCTI
BignoBigHoro pieHs BO, 3aTBepaXeHUX
MocTaHoBo KabiHeTy MiHicTpiB YKkpaiHu Big
30.12.2015 p. Ne 1187 B 4YMHHIN pepakuii.
3aranbHum 6i6nioTe4HUn PoHA KHUKKOBUX
nanepoBux NpuMipHukie 6ibniotekn KMl im.
Irops CiKOPCbKOro, a TakoX e/eKTPOHHI
pecypcu, y ToMy 4nucni EnekTpoHHMN apxis
HayKOBUX Ta OCBiTHiIX MmaTepianis ELAKPI,
nepepnnayveHi pisHi 6a3n gaHnx (Scopus, Web of
Science, Springer Nature, Business Source
Premier (EBSCO Publishing), ScienceDirect),
nocTtyn po iHwunx 6a3 (RePEc (Research Papers
in Economics), UNdata (Social Science Research
Network TOLL0), NpOrpaMHMin NPOAYKT
nepeBipku 3ano3nyeHb StrikePlagiarism,
0e3KOLTOBHUI BUXiA B Mepexy IHTepHeT.
HaykoBi Ta HaBYasibHi, HaBY4a/lbHO-METOANYHI
MaTepianum BHYTPILLHbOI MepeXi yHiBepcuTeTy
«EnekTpoHHMN Kamnyc», MNnaTtdopma
ANCTaHLUINHOro HaB4aHHA «CiKOPCbKNM».
HaB4asnbHO-MeToOMNYHe 3abe3nedyeHHs OCBITHIX
KOMMOHEHT BKJIlOYaE cnnabycu, HaBYasbHi
MOCiBHMKW, HaBYasIbHO-METOANYHI MaTepiann,
KOHCMEKTW NeKLUin, ANCTaHUINHI Kypcu,
MOHorpadii, HaykoBi nybsikauii.

B oCBiTHbOMY NMpoLEeCi BUKOPUCTOBYETLCS
aHaniTu4Ha oHNanH-cuctema YouControl,
MporpamMHoO-TexHi4yHi 3acobu Zoom Education, G
Suite for Education, nporpamHi npoaykTun R,
SPSS Statistics, Python, nakeT nporpam
Microsoft Office.

[nsa opraHizauii oCBiTHbLOro npouecy
BUKOPUCTOBYETHCA aBTOMAaTU30BaHi CUCTeMU
«MyKPI», «<EnekTpoHHUn Kamnyc», «[lekaHaT».

In accordance with the technological
requirements for educational, methodological
and information support of educational activities
of the appropriate level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of 30.12.2015 Ne 1187 in the current version.
The general library fund of paper copies of
books of the Igor Sikorsky Kyiv Polytechnic
Institute Library, as well as electronic resources,
including the Electronic Archive of Scientific and
Educational Materials ELAKPI, subscription to
various databases (Scopus, Web of Science,
Springer Nature, Business Source Premier
(EBSCO Publishing), ScienceDirect), access to
other databases (RePEc (Research Papers in
Economics), UNdata (Social Science Research
Network, etc.), StrikePlagiarism software
product, free access to the Internet. Scientific
and educational, teaching and methodological
materials of the university's internal network
‘Electronic Campus’, the Distance Learning
Platform ‘Sikorsky’.

The educational and methodological support of
the educational components includes syllabuses,
textbooks, teaching materials, lecture notes,
distance learning courses, monographs, and
scientific publications.

The educational process uses the analytical
online system YouControl, software and
hardware tools Zoom Education, G Suite for
Education, R, SPSS Statistics, Python, and
Microsoft Office software.

To organise the educational process, the
automated systems MyKPI, Electronic Campus,
and Dean's Office are used.
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9 - AkapemMiyHa MobBinbHicTb / Academic mobility

HauioHanbHa kpeguTHa MobinbHicTb / National credit mobility

MOXXNMBICTb YKaAaHHSA yro npo akageMidHy
MOBIiNIbHICTb 3rigHO YAHHOIr0 3aKOHO4ABCTBA
YKpainn. 3p06yBadi BULLLOT OCBITU MOXYTb
CKOpUCTATKCA NporpaMaMm akagemiyHoro
00MiHY 3 BiTYM3HAHMMUK 3BO, 30KpeMa
BiAMOBIAHO A0 AOroBOpiB 3 [lep>XaBHUM
yHiBepcuteToM «Opecbka MoniTexHika» Ta
KNiBCbKMM HaLiOHa/IbHUM YHIBEPCUTETOM
TEXHONOrin Ta an3anHy. NMepenbavyaeTbes
yKnafaHHA 0OroBOpiB Npo nporpamu
akageMiyHoro obMmiHy 3 iHwmmm 3BO Ta
napTHepamu.

The possibility of concluding agreements on
academic mobility in accordance with the
current legislation of Ukraine. Higher education
students can take advantage of academic
exchange programmes with domestic higher
education institutions, in particular, in
accordance with agreements with the State
University ‘Odesa Polytechnic’ and the Kyiv
National University of Technology and Design. It
is planned to conclude agreements on academic
exchange programmes with other higher
education institutions and partners.

MixxHapoaHa KpeauTHa MobinbHicTb / International credit mobility
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3006yBadi MalOTb MOXKJ/INBICTb CKOPUCTATUCh
npono3unuisiMun, Lo 3anponoHOBaHi Big4inomM
akageMmivyHoi mobinbHocTi KMl iM. Irops
Cikopcbkoro:

1. 3a nporpamamu Epa3smyc+ K1 Ha KOHKYpPCHUX
3acafax, y Mexax OBOCTOPOHHIX AOroBopiB 3
yHiBepcMTeTamum-napTHepamu:

* EHCbKUM yHiBEpCUTETOM iMmeHi Ppigpixa
Wnnnepa (PepepatneHa Pecnybnika
HimMme4y4unHa);

e MicCeHCbKNM yHiBepcuTeTOM iMeHi KOcTyca
Ni6ixa (PepepaTmnBHa Pecnybnika HimeduunHa);
* YHiBepcuTeTOoM iMmeHi Mnkonas KonepHuka M.
TopyHb (Pecnybnika MonbLua);

* YHiBepcuTeToM iM. ApicToTensa B CasloHikax
(F'peubka Pecnybnika);

e 3arpebcbknm YHiBepcuteToM (Pecnybnika
XopsarTif);

* TpaHCiNbBaHCLKUM YyHiBepcuTeTOM bpaliosa
(PymyHis);

* YHiBepcuTeToM Manaru (KoponiscTso
Icnanis);

* YHiBepcuTeToM NpaHaaum (KoponiscTeo
Icnanis);

* CinesbKuM yHIiBEpPCUTETOM TEXHOJIOrIN
(Pecnybnika MonbLia).

1. 3a nporpamoto MoNbLCbKOro HaLioOHaNbHOro
areHTCTBa 3 NUTaHb akageMivyHoro obmiHy
(«NAWA») 3 FBaHCbKUM MOAITEXHIYHUM
yHiBepcuTeToM (Pecnybnika Monbuia).

2. 3a Nporpamoto OHManH-MOBINBHOCTI y Mexax
cniBnpaui 3 NCCEeHCbKMM YHIBEPCUTETOM iMEHi
KOcTyca Nlibixa (PepepaTtuBHa Pecnybnika
Hime4y4dnHa) 3a npoekTom JLU's Virtual Courses.
3006yBadi MalOTb MOXJ/IMBICTb BpaTh y4acTb y
Mi>KHapOoOHMX 3axo4ax Ta OCBITHIX NpPoONo3unLisax
y MeXax Aorosopis npo cnisnpadto 3 3BO-
napTHepamu: YHiBepcuteToMm ToMalla batu B
3niHi (Yexis), Aep>xaBHUM yHiBepcuTeT Mukonum
KonepHuka B TopyHi (MonbLia), YHiBepcnTeToM
«WSG University» (MonbLia), YHiBEpCMTETOM
Bapi Anbao Mopo (ITanift) Ta ckopucTaTuCh
NpaBoOM Ha iHiliaTuBHY MOBINBLHICTb B
CaMOCTiNHO 0bpaHOMY yHiBEPCUTETI.
MNepenbaya€eTbCsa PO3LIMPEHHA MOXKINBOCTEN
akKagemiyHoro obMiHy nNpu yknagaHHi LOroBopiB
3 iHWKWMK 3aKNagamMn BULLOT OCBITW.

Applicants have the opportunity to take
advantage of the offers offered by the Academic
Mobility Department of Igor Sikorsky Kyiv
Polytechnic Institute:

1. Erasmus+ K1 programmes on a competitive
basis, within the framework of bilateral
agreements with partner universities:

* Friedrich Schiller University of Jena (Federal
Republic of Germany);

* Justus Liebig University of Giessen (Federal
Republic of Germany);

* Nicolaus Copernicus University of Torun
(Republic of Poland);

* Aristotle University of Thessaloniki (Greece).
Aristotle University of Thessaloniki (Hellenic
Republic);

» University of Zagreb (Republic of Croatia);

* Transilvania University of Brasov (Romania);

* University of Malaga (Kingdom of Spain);

* University of Granada (Kingdom of Spain);

* Silesian University of Technology (Republic of
Poland).

2. Under the programme of the Polish National
Agency for Academic Exchange (NAWA) with the
Gdansk University of Technology (Republic of
Poland).

3.Under the online mobility programme in
cooperation with the Justus Liebig University of
Giessen (Federal Republic of Germany) under
the JLU's Virtual Courses project.

Applicants have the opportunity to participate in
international events and educational offers
within the framework of cooperation agreements
with partner universities: Tomas Bata University
in Zlin (Czech Republic), Nicolaus Copernicus
State University in Torun (Poland), WSG
University (Poland), Bari Aldo Moro University
(Italy) and exercise the right to initiative mobility
at a university of their choice.

It is envisaged to expand the possibilities of
academic exchange when concluding
agreements with other higher education
institutions.

HaBuyaHHA iHO3eMHMX 3p00yBayis BO

/ Study of Foreign applicants of HE

Ons iHo3eMHUX 3006yBaydiB BMLLOT OCBITH
HaBYaHHS 34INCHIOETLCA YKPAIHCbKOK MOBOIO B
3araJibHUx rpynax abo aHrnincbKow MOBOI B
OKpEeMUX rpyrnax 3a yMoBM BOJIOAIHHSA
3000yBaYyeM MOBOIO HaBYaHHSA Ha PiBHi HE
HUXX4e B2.

For foreign applicants for higher education,
training is provided in Ukrainian in general
groups or in English in separate groups,
provided that the applicant has a language
proficiency of at least B2.
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2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME
KpeauTis . Popma
R nigcyMKoBoOro
Kogn/Code OcBiTHI kOMNoHeHTW nporpam/Components EKTC/ECTS .
: KoHTposto / Final
credits
control form
HOPMATWBHI ocBiTHI koMmnoHeHTU/Required (standard) components
O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle
3acaan ycHoro npoecinHoro MoBaeHHs (putopuka) / . .
3001 Foundations of Oral Professional Speech (Rhetoric) 2.0 3anix / Final test
IcTopia yKpaiHCbKOI KynbTypw / . .
3002 History of Ukrainian Culture 2.0 3anik /[ Final test
OCHOBYW 380pPOBOro CNocoby Xutrs / . .
3003 Fundamentals of Healthy Lifestyle 3.0 3anix / Final test
MpakTUYHUI KypC iIHO3EMHOT MOBW /
3004 Foreign Language
30 04.1 MpakTuyHUM Kypc iHo3eMHoi moBu. YacTuHa 1 / Foreign Language. Part | 3.0 3anik / Final test
30 04.2 MpaKTu4HWI Kypc iHo3eMHOi MoBUW. YacTuHa 2 / Foreign Language. Part Il 3.0 3anik / Final test
dinocodia / . .
30 05 Philosophy 2.0 3anik / Final test
lpaBo3HaBCTBO / . .
30 06 Science of Law 2.0 3anik / Final test
30 07 MpakTUYHUI KYypPC iIHO3eMHOI MOBW NMPOGECINHOIO CNPAMYBaHHA /
Foreign Language for Professional Purposes
MpakTUYHUI KypC iIHO3EMHOI MOBU NMPOodeCinHOro cnpaMyBaHHsa. YacTuHa 1/ . .
3007.1 Foreign Language for Professional Purposes. Part | 3.0 3anik / Final test
MpakTUYHUI KypC iIHO3EMHOI MOBU NMPOGECINHOro cnpAMyBaHHSA. YacTuHa 2 /
3007.2 Foreign Language for Professional Purposes. Part II 3.0 Exsamen / Exam
MakpoekoHOMiKa Ta MiKpoekoHoMiKa /
3008 Macroeconomics and microeconomics 3.0 Eksamen / Exam
BisHec-koMyHiKauii /
3009 Business Communications 5.0 Eksamen / Exam
OCHOBU nporpamMyBaHHS / . )
3010 Introduction to Programming 3.0 3anik / Final test
MeHep >KMeHT / . .
3011 Management 3.0 3anik / Final test
TEeXHOJOriYHi 3acaan MapKeTUHIOBOI AiANbHOCTI / . )
3012 Technological principles of marketing activity 3.0 3anix / Final test
3013 |C2WTV Ta BEO-AM3aliH B MApKeTUHy / 3.0 3anik / Final test
Sites and web design in marketing
Bulwa MmaTemMaTuKa OJ19 eKOHOMICTIB /
30 14 . ! .
Higher mathematics for economists
Buwa maTeMaTnka AN eKOHOMICTIB. YacTunHa 1. BekTopHMn Ta andepeHuiansHnin . )
30 14.1 aHani3 / Higher mathematics for economists. Part 1. Vector and differential analysis 5.0 3anix / Final test
30 14.2 Buwa MaT_EMaTVIKa ons e‘KOHOMICTIB. YacTuHa 2. IHTerpanbHe YncnerHHs / Higher 5.0 Ek3aMeH / Exam
mathematics for economists. Part 2. Integral calculus
Teopis MMOBIpHOCTEN Ta MaTeMaTUYHa CTaTUCTUKa /
3015 Probability theory and mathematical statistics 5.0 Eksamen / Exam
30 16 CTaTM.CTMKa / 5.0 Ek3ameH / Exam
Statistics
3017 CTangquHe 3a6e3|‘|e‘-IEHHF|‘MapKETI/IHFOBVIX [ocnif>xeHb / 3.0 3anik / Final test
Statistical support of marketing research
3018 |Pi3Hec-nnaHysanhs / 3.0 3anik / Final test
Business planning
3101 5a3_oaa 3araan_o_B||/|CbKoa_a_nl,urOToaKa/ 3.0 3anik / Final test
Basic General Military Training
O60B’A3KOBI KOMMOHEHTU LMKy nNpodecinHoi nigrotoekn /Professional training cycle
noop  |BCTYN B MapKeTuur / 5.0 Ek3aMeH / Exam
Introduction to marketing
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. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBiTHI koMNoHeHTU nporpam/Components EKTC/ECTS Y .
credits _|<OHTPONIO / Final
control form
1o 02 IchpachyKTypa TOBAPHOIO PUHKY / 4.0 3anik / Final test
Market infrastructure
1o 03 MapKeTMHr B |Hc.popmaun./n-|omy cycnineeTsl / 4.0 3anik / Final test
Marketing in an information society
MapkeTuHr /
1o 04 Marketing
10 04.1 MapKeT!/IHF. L-laCTVII-!a 1. TeOpeTI/I‘-I'HI OCHOBW MapkeTuHry / Marketing. Part 1. 50 EksameH / Exam
Theoretical foundations of marketing
10 04.2 MapkeTuHr. "-laCTI/IHa. 2. ®yHpamMmeHTanbHUN MapkeTuHr / Marketing. Part 2. 50 EksameH / Exam
Fundamental marketing
[0 05 dyHAaMeHTanbHUN MapKeTUH. KypcoBa pob6oTa / 1.0 3anik / Final test
Fundamental marketing. Coursework
no o6  |Bi3Hec-nporHosysanks / 4.0 3anik / Final test
Business forecasting
MapkeTuHr nocnyr / . .
o o7 Service marketing 4.0 3anik / Final test
noog  |[BiAXknTan MapkeTuur / 4.0 3anik / Final test

Digital marketing

IH(hOpMaLIMHMIA iIHCTPYMEHTapil B MapKETUHIOBI aHaniTULi B yMOBaxX HEBM3HAYeHOCTI
o 09 / 8.0 3anik / Final test
Information tools in marketing analytics in conditions of uncertainty

MapkeTnHroBa ToBapHa noniTuka /

fo 10 Marketing product policy 3.0 Eksamen / Exam
MapkeTuHrosa ToBapHa nosituka. Kypcosa poboTta / . )

no 11 Marketing commodity policy. Coursework 1.0 3anix / Final test
MNMoBepdiHka cnoxxmBadyis /

no 12 Consumer behavior 5.0 Ek3ameH / Exam
MporpamHe 3abe3nevyeHHs 41 aHaNi3y AaHUX B MapKeTUHry / . )

no 13 Software for data analysis in marketing 4.0 3anix / Final test
MpoMncnoBnin MapKeTuHr /

o 14 Industrial marketing 5.0 Eksamen / Exam

1o 15 I‘Ipommgnosmm MapKeTUH . Kypcosa poboTa / 1.0 3anik / Final test
Industrial marketing. Coursework
MapkeTuHroBa noJsiiTuka posnoginy /

Mo 16 Marketing distribution policy 5.0 Eksamen / Exam

noiz MapKeTVIHFOBI OOCNiOXXeHHs / 6.0 Exk3aMeH / Exam
Marketing researches

1o 18 MapKeTVIHFOBI nocnipxeHHs. Kypcosa poboTa / 1.0 3anik / Final test
Marketing researches. Coursework

rno 19 MapKe"I'I/IHFO.BP: LiHOYTBOPEHH / 5.0 Ek3ameH / Exam
Marketing pricing

no 20  |M3PKeTMHroBi MeTpukm / 5.0 Ek3aMeH / Exam
Marketing metrics

10 21 MapKeTVIHFOBI MeTpuKK. KypcoBa poboTa / 1.0 3anik / Final test
Marketing metrics. Coursework

10 22 MapKeTVIHFOBa MoniTKa NPoCyBaHHs / 50 Exsamen / Exam
Marketing promotion policy

no 23  |MPKHapOAHMiA MapkeTuHr / 4.0 3anik / Final test
International marketing

Mo 24  |[1éPeAAnIoMHa NpakTka / 6.0 3anik / Final test
Pre-diploma Practice

no 25  |Bunnomna pobora/ 6.0 3axucT / Defence
Diploma Thesis

BWBIPKOBI ocBiTHi komnoHeHTW/Elective components
BnbipkoBi KOMNOHEHTW LUKy 3aranbHoi niarotoskn/General training cycle

OCBIiTHin KOMMNOHeHT 1 3Y-KaTanory / . .

3B 01 Educational Component 1 from GU-Catalogue 2.0 Sanik / Final test

3B 02 OCBIiTHin KOMMNOHeHT 2 3Y-KaTanory / 2.0 3anik / Final test

Educational Component 2 from GU-Catalogue

Bunbipkosi KOMNOHEHTU LUKy npodecinHoi niarotosku/Professional training cycle
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. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBiTHI koMNoHeHTU nporpam/Components EKTC/ECTS Y .
credits _|<OHTPONIO / Final
control form

OCBITHin KOMNOHeHT 1 ®-KaTasnory / . .

1B 01 Educational Component 1 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 2 ®-KaTasnory / . .

18 02 Educational Component 2 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHeEHT 3 ®-kaTasnory / . .

18 03 Educational Component 3 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 4 ®-kaTasnory / . .

18 04 Educational Component 4 from P-Catalogue 4.0 3ani / Final test
OCBITHin KOMNOHEHT 5 ®-kaTasnory / . .

18 05 Educational Component 5 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMNOHEHT 6 ®-KaTanory / . .

18 06 Educational Component 6 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMNOHEHT 7 ®-kKaTanory / . .

g 07 Educational Component 7 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMNOHEHT 8 ®-kaTanory / . .

18 08 Educational Component 8 from P-Catalogue 4.0 3anix / Final test
OCBITHIn KOMMNOHEHT 9 ®-kKaTanory / . .

18 09 Educational Component 9 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 10 ®-kaTanory / . .

18 10 Educational Component 10 from P-Catalogue 4.0 3anix / Final test
OCBITHIn KOMMNOHEHT 11 ®-kaTanory / . .

fB 11 Educational Component 11 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 12 ®-kaTanory / . )

g 12 Educational Component 12 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 13 ®-kaTanory / . .

Mg 13 Educational Component 13 from P-Catalogue 4.0 3anix / Final test

fB 14 OCBIiTHI KOMMOHEHT 14 ®-kaTanory / 4.0 3anik / Final test

Educational Component 14 from P-Catalogue

3aranbHuin obcar ob6oB’a3KoBNX KOMMOHEHTIB / Total volume of the required

components: 183
3aranbHuii obcsar BubipkoBnx komnoHeHTiB / Total volume of the elective components: 60
O6car ocBiTHIX KOMMNOHEHTIB, W0 3abe3neyytoTb 3400yTTA KOMNETEHTHOCTEN
BU3Ha4YeHUX CTaHaapToM BuLoi ocBiTn / Total volume of the educational components 180
aimed at acquisition of competencies specified in the Higher Education Standard:
3ATAJTIbHUIA OBCAT OCBITHLOI MPOFPAMU / TOTAL VOLUME OF THE EDUCATIONAL 243

PROGRAMME
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL

2 semester

30 041 pasnrsmni kype Sacrwa 1/
Practcal Forsig

i Language Course. Part 1

SCHEME OF THE EDUCATIONAL PROGRAMME

30074

semester
' ecwaz/
Practcal Foreign Language Course. Part2

30072 npodecior
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4. ®OPMA ATECTALLIi 340B5YBAY4IB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

ATecTauia 3p006yBadviB BULWOT OCBITU 3a OCBITHbO-MpoMecinHOW nporpamoto «MpomMucnoBui
MapKeTUHIr» 34INCHIOETLCA Y OpMi NyBAIYHOro 3axMCTy KBanidhikaLinHoi poboTn i 3aBepLUyETLCA
BUAAYel0 [OKYMEeHTa BCTAHOBJ/IEHOr0 3pa3Kka Mpo MPUCYAXXEHHA NoMYy cTyneHs Gakanaspa 3
NMPUCBOEHHAM KBaslihikauii: 6akanaBp MapKETUHTY.

ATecTauii 3006yBayiB pernaMeHTYeTbCA MNMONOXKEHHAM NPO eK3aMeHalinHy KOMICilo Ta aTecTauito
3006yBayiB BuLoi ocBiTK B KII iM. Iropa CikopcbKoro.

KeanigikauinHa poboTta Mae nepenbayatu po3B’'sA3aHHA CKJAAHOMO crewuianizoBaHoro 3asaaHHa abo
NPakTU4HOI Npobnemn y chepi Cy4acHOro MapKeTUHrY, LLLO XapaKTEPU3YETbCA KOMMEKCHICTIO Ta
HEBU3HAYeHICTIO YMOB, i NoTpebye 3aCTOCYyBaHHSA NOro TEOPETUYHUX MOJIOXKEHb | METOAIB.

Y kBanicikauinHin poboTi He Moxxe ByTn akageMiyHoro nnariaTy, danbcudikauii Ta CNUCyBaHHSA
3rigHo Mono)XeHHA Npo cuctemy 3anobiraHHa akageMmidyHoMy nnariaty B HauioHanbHOMYy
TexHiYHOMY yHiBepcuTeTi YKpaiHn «KNIBCbKUN NOAITEXHIYHNI iIHCTUTYT iMeHi Irops CikopCcbKoro» Ta
nicns 3aXMCTy PO3MIilLY€ETLCA B perno3nTopii HTB YHiBepcuTeTy AN4 BiIbHOr0 A0OCTYMY.

KBanicikauinHa poboTta Mae 6yTn onpunogHeHa Ha canTi ENeKTpoHHOro apxiBy HayKoBUX Ta
0oCBiTHiIX MaTepianis KMl im. Irops Cikopcbkoro. OnpuatogHeHHs KBanidikauinHux pobiT, wo MicTaTb
iHpopmMauito 3 obMeXXeHUM [OCTYyrnoM, 3LINCHIOETLCA Y BIAMNOBIAHOCTI AO BUMOI YUHHOIO
3aKOHOaBCTBa.

The certification of applicants for higher education in the educational and professional programme
‘Industrial Marketing’ is carried out in the form of a public defence of qualification work and ends
with the issuance of a document of the established form on awarding a bachelor's degree with the
qualification: Bachelor of Marketing.

Certification of applicants is regulated by the Regulations on the examination commission and
certification of applicants for higher education in Igor Sikorsky Kyiv Polytechnic Institute.

The qualification work should provide for the solution of a complex specialised task or practical
problem in the field of modern marketing, characterised by complexity and uncertainty of conditions,
and requires the application of its theoretical provisions and methods.

The qualification work may not contain academic plagiarism, falsification and cheating in accordance
with the Regulations on the system of prevention of academic plagiarism in the National Technical
University of Ukraine ‘Igor Sikorsky Kyiv Polytechnic Institute’ and after defence is placed in the
repository of the University's STB for free access.

The qualification work must be published on the website of the Electronic Archive of Scientific and
Educational Materials of Igor Sikorsky Kyiv Polytechnic Institute. The publication of qualification
works containing information with restricted access is carried out in accordance with the
requirements of the current legislation.
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5. MATPULA BIANOBIJHOCTI NPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS
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6. MATPULA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMMU
KOMMOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS
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