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NMPEAMBYVYJIA / PREAMBLE

PO3POBJIEHO / DESIGNED
KepiBHuk poboyoi rpynun/ Head of the work group:

303ynboB OnekcaHOp BikTopoBMY, KaHAMAAT €KOHOMIYHUX HayK, Nnpodecop, npodecop Kadenpun
MPOMUC/IOBOr0 MapkKeTuHry, rapaHT OMM "MpoMncnoBuin MapKeTUHr" gpyroro (MarictepcbKoro)
piBHsa ocBiTu/ Oleksandr ZOZULOV, Candidate of Economic Sciences (Ph. D.), Full Professor, Professor
at the Department of Industrial Marketing, Guarantor of the EPP "Industrial Marketing" of the second
(master's) level of education

YneHun poboyoi rpynn/ Work team members:

ConHues Ceprin Onekcinosu4, 4OKTOp i3MKo-MaTeMaTUYHMUX HayK, Npodecop, 3aBigyBay Kadenpu
NnPOMNCIOBOro MapkeTuHry/ Sergii SOLNTSEV, Doctor of Physical and Mathematical Sciences, Full
Professor, Head of the Department of Industrial Marketing

WynbriHa JllogMmnna MunxanniBHa, LOKTOP €KOHOMiIYHUX HaykK, npodecop, npodecop Kadhenpwu
npomuncnosoro mMmapkeTtuHry/ Liudmyla SHULHINA, Doctor of Economic Sciences, Full Professor,
Professor at the Department of Industrial Marketing

f3BiHCbKa Hapia BikTopiBHa, KaHAMOAT €KOHOMIYHMX HayK, OOUEHT, LOUEeHT Kadenpw
npommncsosoro mapketuHry/ Nadiia IAZVINSKA, Candidate of Economic Sciences (Ph. D.), Docent,
Associate Professor at the Department of Industrial Marketing

LapboBa TeTaHa OnekcaHApiBHa, KaHAMAAT €KOHOMIYHMX HayK, AOUEHT Kadenpu NpOMUCIIOBOro
MapkeTuHry/ Tetiana TSAROVA, Candidate of Economic Sciences (Ph. D.), Docent, Associate
Professor at the Department of Industrial Marketing

B po3pobui ocBiTHbO-NpogecinHoi nporpamu 6pann yy4yacTb, 3a 3rogoto / The following participants
took part in the development of the educational professional programme:

CaBuubKa HaTtanisa NleoHipgiBHa, OOKTOP €KOHOMIiIYHMUX Hayk,
npocdecop, 3aBigyBadka KadeOopwu MapKeTUHry, ynpaBAiHHSA penyTali€lo Ta KAIEHTCbKUM
noceigom [lep>kaBHoro 6ioTtexHosoriyHoro yHiBepcuteTy / Natalila SAVYTSKA, Doctor of Economic
Sciences, Full Professor, Head of the Department of Marketing, Reputation and Customer Experience
Management, State Biotechnology University

MoponaH OnekcaHap OnerosBuYy, acnipaHT Kadeapu NPOMUCNOBOro MapKeTUHry/
Oleksandr PODOLIAN, Postgraduate Student at the Department of Industrial Marketing

MpenctaBHUKK 3806yBaviB Apyroro (MaricTepcbkKoro) piBHSA Buwoi ocBiTU: bobowko
€Ba MuxawnnisHa, Conosinos OnekcaHgp Onerosunyd/ Representatives of Applicants for the Second
(Master's) Level of Higher Education: Yeva BOBOSHKO, Oleksandr SOLOVIOV

OaHbko KOCTAHTUH AHATONINOBUNY, KaHOWAAT TEXHIYHUX HayK, KepiBHUK rpynun AT «3anopi3bke
MawwnHobynisHe KoHCTpyKTOpCcbke Biopo «lporpec» imeHi Akagemika O. I'. IB4eHKka» / Kostiantyn
DANKO, Candidate of Technical Sciences, Head of the Group of JSC “Zaporizhzhya Machine-Building
Design Bureau ‘Progress’ named after Academician O.G. Ivchenko”

domMeHKo OnekcaHAp IropoBuYy, KaHOMAAT TEXHIYHMUX HayK, AnpekTop JenapTamMeHTy nponaxy TOB
«Monni-Cepsic» / Oleksander FOMENKQO, Candidate of Technical Sciences, Director of Sales
Department, Plastic Cards at Polly-Service
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KoHcTaHTUHOB MaBio BonoanMmnposud, 3acHOBHUK TOB "TEXHO-OWJT", oduuitHuin anctpubsioTop
KoMmaHil ToTan (®paHuia), eKCKN3MBHUIA npenctasHUK Rymax, Matrix (Higpepnanau), Alpet
(Typuia) B YkpaiHi / Pavlo KONSTANTINOV, founder of TECHNO-OIL LLC, official distributor of Total
(France), exclusive representative of Rymax, Matrix (Netherlands), Alpet (Turkey) in Ukraine

MOroa>XeHoO / AGREED:

HaykoBo-meTogn4Ha KoMmicia YHiBepcuTeTy 3i cneudianbHocTi D5 «MapkeTuHr»/ The Scientific and
Methodological Commission of the University on specialty D5 "Marketing"

(mpoTokon / minutes of meeting Ne Ne7/25 Bif / dated 02.05.2025)
Fonosa HMKY-D5/Head of SMCU-D5

Nlogmuna WYNbIIHA/ Liudmyla SHULHINA

MeToaun4dHa paga Kl im. Irops Cikopcekoro / The Methodological Council of Igor Sikorsky Kyiv
Polytechnic Institute

(npoTokon / minutes of meeting Ne_ Bip / dated 20 )

Fonosa MeTtoaun4Hoi pagu / Head of the Methodological Council
TeTaHa XKEJIACKOBA / Tetiana ZHELIASKOVA
BPAXOBAHO / CONSIDERED:

1.YYMHHMI CTaHZapT BULLOI OCBITK 3a creuianbHicToO 075 MapKeTUHr 48 gpyroro (Marictepcbkoro)
piBHA BMLWOI ocBiTN (Haka3z MOH Ne 960 Big 10.07.2019).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/2019/11/11/2
019-11-05-075-marketing-magistr.pdf

2. PekomeHpaUii 3 BpaxyBaHHA 3ayBa)>KeHb Ta CJ1abKuX CTOPIH 3@ CTPYKTYPOK Ta 3MiCTOM OCBiTHbOI
nporpaMm 3a pesysibTaTaMn akKpeauTalin OCBITHIX Nporpam yHiBepcuTeTy. MeToanyHa paga Bif
01.02.2024.URL: https://osvita.kpi.ua/mr_04_2023-2024

3. Pe3ynbTaTu BHYTPIWHLOrO CaMOaHanisy, npono3unuii poboTonasLiB, akageMivyHOl CNiibHOTKN Ta
3p06yBadiB opyroro (MaricTepcbkoro) piBHA BULLOI OCBITU LLOAO 3MICTY OCBITHbLO-NMPORECINHOI
nporpamu, BHeceHi o 06roBopeHHS Ha 3acigaHHi kadenpn NMPOMMUCIIOBOr0 MapKEeTUHTY.

4. O6roBopeHHA pe3ynbTaTiB aHaniszy puHKY npaui, OMN 3apybiXXHUX Ta BITYN3HAHUX
3BO, npono3uuin Big poboTopaBuiB, akageMidyHol cninbHOTW Ta 3m06yBadiB Apyroro
(MaricTepcbkoro) piBHS BULWOI OCBiTKM WOAO0 3MIiCTY, AKOCTIi Ta YAOCKOHaJIeHHA OCBIiTHbLO-
npocdecinHoi nporpaMun Ha 3acigaHHax HMKY D5 MapkeTuHr.

5. Tlpo 3aTBepaAXeHHA nepesniky ranysen 3HaHb i cneuiaNbHOCTEN, 3a AKUMUN 30INCHIOETLCS
niarotoeka 3a06yBayiB BMLLOI Ta axoBoi nepeaBuLoi oceiTu: NMocTtaHoBa KabiHeTy MiHicTpiB
YkpaiHn Ne 266 Big 29.04.2015 p. y YMHHIN pedakuii (3i 3MiHaMKn | 4ONOBHEHHAMW 3riAHO NOCTAaHOBU
KMY Ne 188 Bifg 21.02.2025 p.). URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

6. HauioHanbHa paMka KBanigikauin. JonaTtok 0o nocTtaHoBu KabiHeTy MiHicTpiB YkpaiHm Big 23
nuncrtonapa 2011 poKy Ne 1341, B YUHHIN penakuii. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

7. PeueHs3sii, Biarykn pobotonaBLiB, CTENKXOAepiB Ta pe3ynbTaTu rPOMaacCbKoro obroBopeHHs
Lo A0 3MICTY, AKOCTI Ta yAOCKOHaIEHHSA OCBITHLO-NPOMECINHOT NporpamMu, y ToMy HYUCAi:
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- MpepcTaBHUKa NpodecinHol opraHizavuii MapkeTosoris YKpaiHu: JINAuk IpuHu BikTopiBHM,
Mpe3snpeHTa 'O «YKpaiHCbKa acouialis MapKETUHIY»;

- MpencTaBHUKIB BITYM3HAHOT akageMivyHol CMifibHOTU: 4.e.H., Npodecopa PenopyeHka AHAPIA
BacunboBunya, 3aBigyBada Kadeapn MapKeTuHry imeHi A.®. MNMaBneHka KMIBCbKOro HalioHaAbHOIo
€KOHOMIYHOro yHiBepcuTeTy iMeHi Bagmuma NeTbMaHa; g.e.H., npodecopa OknaHaepa Muxanna
AHaToninoBMYa, 3aBigyBada Kadeapu MmapkeTnHry OfecbKoro HauioHasbHOr0 YHiBEPCUTETY
«Opecbka nosiTexHika»;

- MpeacTtaBHKKIB 3apybixKHOI akagemiyHoi cninbHoTKU: Dr Nataliia Pysarenko, Associate professor,
Senior Lecturer in Marketing, Program Director MSc Marketing and Business analytics, University of
Exeter, United Kingdom;

- NMpepcTaBHUKIB NigKoMiciT 3a cneuianbHocTi D5 MapkeTnHr HMK MOH YkpaiHu 3 po3pobku
CTaHOapTiB BMLLOT OCBITW: O.e.H., Npodecopa PenopyeHka AHLPIS BacniboBmYa, rosioBM KOMICIT;
O.e.H., npodecopa OknaHgepa Mmnxanna AHaToNiINOBMYa, 3aCTYNMHNKA FOJIOBMN KOMICil.

8. MNonoxxeHHs npo ocBiTHI nporpamu KIl iM. Iropa CikopCbKoro (3aTBepdXeHO Ta BBEAEHO B fit0
Haka3oM Ne HO[1/232/25 Big 24.03.2025 "Mpo 3aTBepaxeHHs MonoXxeHHSa npo ocBiTHI nporpamu Kl
iM. Iropsa Cikopcbkoro"). URL: https://osvita.kpi.ua/node/137

9. Haka3 NeHO[1/362/25 Bip 25.04.2025 p. "lMpo nnaHyBaHHA Ta opraHisalilo OCBiTHLOro npouecy
2025/2026 H.p." URL: https://document.kpi.ua/2025 HOD-362

10. HauioHanbHuMin knacudikaTop YkpaiHu. Knacudikatop npogecin OK 003:2010, 3aTBEpAXEHU
Haka3oM [lepxcnoxunecTaHpapTy YKpaiHm Big 28.07.2010 p. Ne 327 y 4nHHin pepakuyii. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10#Text

11. MNpodecinHnin cTtaHpapT «®dPaxiBeub 3 MeTOAIB pPO3WMPEHHS PUHKIB 30yTYy
(MAPKETOJ10T)», po3MiweHo B PeecTpi kBanidikauin HauioHanbHoro AreHtcTtBa Keanidikauin
YKpaiHn. URL:
https://register.nqa.gov.ua/profstandart/fahivec-z-metodiv-rozsirenna-rinku-zbutu-marketolog

1. Current standard of higher education in the specialty 075 Marketing for the second (master's)
level of higher education (Order of the Ministry of Education and Science No. 960 of 10.07.2019).
URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/2019/11/11/2
019-11-05-075-marketing-magistr.pdf

2. Recommendations for taking into account comments and weaknesses in the structure and content
of the educational program based on the results of the accreditation of the university's educational
programs. Methodological Council dated February 1, 2024. URL:
https://osvita.kpi.ua/mr_04_2023-2024

3. Results of internal self-analysis, proposals from employers, the academic community, and
applicants for the second (master's) level of higher education regarding the content of the
educational and professional program, submitted for discussion at a meeting of the Department of
Industrial Marketing.

4. Discussion of the results of the labor market analysis, EP of foreign and domestic higher education
institutions, proposals from employers, the academic community, and applicants for the second
(master's) level of higher education regarding the content, quality, and improvement of the
educational and professional program at the meetings of the SMKU-D5 Marketing.

5. Approval of the list of fields of knowledge and specialties for which higher and pre-higher
education is provided: Resolution of the Cabinet of Ministers of Ukraine No. 266 of 29.04.2015 in the


https://osvita.kpi.ua/node/137
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current edition (with amendments and additions in accordance with Resolution of the CMU No. 188 of
21.02.2025). URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

6. National Qualifications Framework. Appendix to Resolution of the Cabinet of Ministers of Ukraine
No. 1341 of November 23, 2011, as amended. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

7. Reviews, feedback from employers, stakeholders, and the results of public discussions on the
content, quality, and improvement of the educational and professional program, including:

- Representative of the Professional Organization of Marketers of Ukraine: Iryna LYLYK, President of
the NGO “Ukrainian Marketing Association”;

- Representatives of the Domestic Academic Community: Doctor of Economic Sciences, Full Professor
Andrii FEDORCHENKO, Head of the A.F. Pavlenko Department of Marketing at the Vadym Hetman
Kyiv National Economic University; Doctor of Economic Sciences, Full Professor Mykhailo OKLANDER,
Head of the Marketing Department at Odessa National University “Odessa Polytechnic”;

- Representatives of the International Academic Community: Dr Nataliia Pysarenko, Associate
professor, Senior Lecturer in Marketing, Program Director MSc Marketing and Business analytics,
University of Exeter, United Kingdom;

- Representatives of the Subcommittee for Specialty D5 Marketing of the SMC MES of Ukraine on the
development of higher education standards: Doctor of Economic Sciences, Full Professor Andrii
FEDORCHENKO, Chairman of the Committee; Doctor of Economic Sciences, Full Professor Mykhailo
OKLANDER, Deputy Chairman of the Committee.

8. Regulations on educational programs of Igor Sikorsky KPI (approved and put into effect by order
No. NOD/232/25 dated March 24, 2025 “On Approval of Regulations on Educational Programs of Igor
Sikorsky KPI”). URL: https://osvita.kpi.ua/node/137

9. Order No. NOD/362/25 dated 25.04.2025 “On the planning and organization of the educational
process for the 2025/2026 academic year.” URL: https://document.kpi.ua/2025 HOD-362

10. National Classifier of Ukraine. Classifier of Professions GC 003:2010, approved by Order of the
State Consumer Standards Service of Ukraine No. 327 dated July 28, 2010, as amended. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10#Text

11. The professional standard “Specialist in Market Expansion Methods (MARKETOLOGIST)” is posted
in the Register of Qualifications of the National Agency for Qualifications of Ukraine. URL:
https://register.nqa.gov.ua/profstandart/fahivec-z-metodiv-rozsirenna-rinku-zbutu-marketolog

EBOJIIOLLIA OCBITHbOI MPOrPAMU / EVOLUTION OF THE EDUCATIONAL PROGRAMME

OcBiTHbO-NpoMecinHa nporpama «NpoOMUCNIOBUN MaAPKETUHI» APYroro (MarictTepCcbKoro) piBHS
BMWoOI oceBiTK (gani - OMNM) mae TpuBany icTopito. Kadpeapa npoMnCcaIOBOro MapKeTUHIy CTBOPEHa Y
1992 poui Ak neplwa B YKpaiHi Kaeapa, Wo cneuianisayeTbca Ha npobieMaTunLi NpoMUCIOBOro
MapKeTUMHry. YBeCb 4ac CBOro iCHyBaHHS Kadenpa 34iNCHIOBaNa NiArOTOBKY MapKeTosoriB caMe 3a
cneuianizauiero «Mpomncnosmnin MapkeTuHr». MigroToBka 3a OCBiTHbO-KBafiiKaUinHNM piBHEM
"MaricTp" no4anacb o4pa3y 3 BBEAEHHSAM BiAMNOBIAHOro KBajidpikauinHoOro piBHs 3akOHOM YKpaiHu
"Mpo Buwwy oceiTy". o 2017 poky OlM NoCcTiNHO OHOBJIIOBAJIOCh BIAMOBIAHO A0 pekoMeHAauin HMK
MOH YkpaiHn. ¥ 2017 poui B 3B'A3KY i3 NnepexofoM Ha HOBIi Nigxoan 00 POPMYyBaHHSA OCBITHIX
nporpaM Ha OCHOBi KoMNeTeHTHicHoro niaxony OMNM apyroro (Marictepcbkoro) piBHa 6yno
yXBaJieHo piweHHaM ByeHoi pagu Kl iM. Iropsa Cikopcbkoro Bif 12.06.2017 poky, npoTokon Ne 6. Ha
TOW 4ac BOoHa 3abe3nevyBana onaHyBaHHA 3arafibHUX Ta NPOdeCcinHNX KOMANETEHTHOCTEN, @ TaKOX
pe3ynbTaTiB HaBYaHHSA Y BUrAA4i 3HaHb Ta YMiHb.

Y 2018 poui OlNMN 6yna oHoBNeHa Ha OCHOBI mMpono3uuin pobo4oi rpynn Ta pekoMeHaauin
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CTenkxonanepis: CyTTEBO nepepobsieHi 3arasbHi Ta axoBi KOMNETEHTHOCTI, MPOrpaMHi pesyabTaTu
HaB4YaHHSA BUpPaXXeHi 3HaHHAMMW Ta YMiHHAMW. O nepesiky OCBITHIX KOMMOHEHT 3a
Bubopom cTyneHTiB 6yfno 3anpoBadXXeHO CKAaAoBYy, fKa creuiafidyBajacb Ha MaTeMaTUYHOMY
06rpyHTYBaHHIi MapKeTUHIroBMX piweHb ("MeToAn MPUAHATTSA pilleHb B MapkKeTuHry", "bisHec-
MporHosyBaHHA", "EKOHOMiYHe 06rpyHTYBaHHA NPOEKTHUX piweHb"). Y 2019 poui noTo4YHa peaakuis
OMNMn 6yna oHoBseHa: OK "MeToAu NPUAHATTSA pilleHb B MapKeTUHry" nepexoamTb A0
HOPMaTMBHOIO LUUKAY, a Y BUBIPKOBY YaCTMHY BBEAEHO: HaBYajlbHY AUCLUMNJIHY 3 EBPOMENCbKNX
6izHec-mopenen ("CtanpapTtn €C", "MeToaun opradizauii 6i3Hecy B €C") Ta HaBYasnbHY AUCLUMNAIHY 3
MapKeTUHry B uupposomy cepeposuwli ("Aigxuntan cTtpaTerii, "MapkeTUHroBa AifNIbHICTb Yy
uncppoBomMy cepegosuli”, "TapreTyBaHHA B LMpPOBOMY cepenosmLLi").

Y 2020 poui nicna BeegeHHs B Aito B 2019 poui CTaHaapTy BULLOI OCBITU APYroro (Marictepcbkoro)
piBHA BULLOI OCBITK 3a crneyiaibHicTIO 075 «MapKeTuHr», KU BpaxoBy€E HauioHanbHy pamKy
kBanipikauin, Pamky KBanihikauin €BponencbKoro npoctopy Buwoi oceiTu, OMM 6yna
MoaudikosaHa BignosigHo Ao Bumor CtaHpgapTy. B nporpami npusegeHo no sumor CBO Ta
PO3LLINPEHO Mepesiik (PaxoBMX KOMMETEHLiN Ta NporpaMHUX pe3yibTaTiB HaB4YaHHA, Y TOMY YNCIi 3
ypaxyBaHHAM 0cobmBoCTeN OCBITHLOI Nporpamu, ii cnpssMyBaHHA Ha NpobnemMaTuky NpoMmncioBoro
MapKeTUHry. 3aMicTb BUBIPKOBOI YaCTUHM B 3arafibHi Ta NPOECiNHIN YaCTUHI BUOKPEMIOKOTLCSA
HopMaTuMBHa Ta BUbGipKOBa YacTuHU. BubipkoBa YacTUHa CKNada€ETbCS 3 LUECTUN OCBIiTHIX KOMMNOHEHT,
AKi MaloTb Pi3Hi KpeanTn Ta pi3Hi PopMU KOHTpPOO. KOHKpeTNn30BaHoO AUCUUANIHW 3i CTanoro
pPO3BUTKY (3anpoBagXyTbca «OCHOBU CTanoro pPO3BUTKY CYCMiNbCTBa») Ta MEHEOXXMEHTY
(«Po3pobka cTapTan-nNpoekTiB»). 3anpoBaaxxyeTbcs HoBa OK «KypcoBa poboTa 3i cTpaTeriyHoro
MapKeTUHIy», BUAO3MIHIOITbCA AUCUMNAIHN: «TOBapHa iHHOBaLWiIMHa nMonaiTuka» CcTa€e «ToBapHa
iHHOBaUiMHa MONITMKa NPOMUCIIOBOro MNiAgMNPMEMCTBa», «IHHOBALIMHNA PO3BUTOK NigNPUEMCTBa»
3aMiHeHO Ha «IHHOBaUiNHUA MapKeTUHI Ha NPOMMUCIIOBOMY PUHKY>».

OHoBneHHa ONM BiabyBanochb i3 BpaxyBaHHAM MiHANBOCTI 30BHILUHBOr0 CepenoBULLA, PO3BUTKY
Teopii Ta NPaKTUKN MapKeTUHry, TPeHAIB PUHKY NpaLi, pekoMeHaauin Ta npono3unuin 3a006yBadiB
Ta iHWNX CTENKXONAepiB, a TakoX i3 ypaxyBaHHAM Haka3y npo opraHisauito Ta niaaHyBaHHS
OCBITHbOIro npouecy Ha 2020-2021 HaB4YaNbHUI PiK. Byna yaoCcKoHasleHa MeTa OCBITHbOI Nporpamu,
fKa, BpaxoByt4un cTtpaTerito po3BuTkKy KIl iMm. Irops CikopCcbKoro, ctana BKJAYaTW 34aTHOCTI
MalnbyTHiX (axiBLUiB 00 MiXKYyJbTypHOi ¢haxoBoi B3aemogii i3 poboTogaBuAMM Ta iHWUMHK
cTenkxongepamu, iHTerpauii o €EBPOMNENCLKOr0 OCBITHLOrO MPOCTOPY, BMCOKOI aganTauii o
MIHNMBOr0 PUHKY MNpaui i3 ypaxyBaHHAM CTafloro iHHOBALINHOIO HayKOBO-TEXHIYHOI0 PO3BUTKY
cycninbCcTBa.

B 2021 poui OMNM nponwna akpeanTauito B HauioHanbHOMY areHTCTBI i3 3abe3neyeHHs AKOCTI
BULLLOI OCBITW, cepTudikaT Npo akpeamTaLito OCBITHbOI Mporpamun gincHun go 01.07.2026 p. Y 2021
poui BiANoBiAHO A0 Haka3y Npo opraHilauito Ta naaHyBaHHSA OCBITHLOro npouecy Ha 2021-2022
HaBYa/IbHUN PiK, peKOMeHOaLi eKCrnepTHOI rpynu Ta cTenkxongepis 6yna oHoBNEHa CTPYKTYypHa
cknagoBa OIlM. OK «HaykoBi AocnigXXeHHs B eKOHOMiLUi» 3MiHEHa Ha «HaykKoBi OOCNiAXXEeHHS B
MapKeTUHry», «OCHOBW CTafsloro pPoO3BUTKY CyCninbCTBa» Ha «EKOHOMiIYHWMIA BUMIiIp cTanoro
PO3BUTKY», 0O LUWKAY MPOdECiNnHOI NiAroToBkn (HopMaTuBHa cknapgosa) BeegeHo OK «[igxuTtan
cTpaTerii nignpunemcTtBa», a OK «|IHHOBaALiMHUN MapKeTUHI Ha MNPOMUCIOBOMY PUHKY»
TpaHCHOpPMOBaAHO Yy «MapKeTUHI iHHOBaLiM Ha MPOMUCOBOMY PUHKY». 3MeHLWeHo obcar OK
«BNKOHaHHA MaricTepcbKoi gmcepTauii» 0o 12 kpeauTis. BubipkoBa cknapoBa yHihikoBaHa Ta
CKJlafa€ETbCs i3 N'ATN OCBITHIX KOMMNOHEHT 0b6cAroMm no 5 KpeaouTiB, WO CKAaga€e B uisiomy 25
KpeauTis.

Y 2022 poui, BpaxoBylO4YNn pekoMeHaalii, BUKageHi y Hakasi npo opraHisauito Ta naaHyBaHHS
OCBITHbOro npouecy Ha 2022-2023 HaBYanbHU pik, OMM B6yna 3MiHeHa B CTPYKTYPHIN YaCTUHI: 3
OTllMN 3HMKae KaTeropia «focaigHNUbKNN KoMnoHeHT» i OK "lMpakTunka" Ta OK "BUKOHAHHSA
MaricTepcbkoi gncepTtauil" cTaloTb CKAagoBMMmM haxoBoro HopMaTuUBHOro uukay, OK «MapkeTuHr
iHHOBaLi Ha MPOMNCIOBOMY PUHKY>» KOHKPETU30BaHO y NOro ABOX KPeAUTHUX MOAYAX, BUHECEHUNX
B OMNM: «MapkeTnHr iHHOBaLiN Ha MPOMNCIOBOMY PUHKY. YacTuHa 1. CTpaTerii iHHOBaLiNHOrO
PO3BUTKY MPOMMUCAIOBOro MignpnemMcTBa» Ta «MapKeTUHr iHHOBaUin Ha NMPOMUCIIOBOMY PUHKY.
YacTuHa 2. MapKeTUHI BUCOKOTEXHOJIOMYHUX MigNPUEMCTB>.
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3micTt ONMN npotarom 2023 poky obroBopiBaBCA Ha 3acifaHHax Kadeagpu, HMKY, 3i
cTenkxonpgepamm Ta 3gobysavyamun Ta 6yB BM3HAHMIN TakuMM, LLO BifNOBIAAE MOTOYHMM BMMOraM.
MpoTe, 3a peKOMEeHAaAUIE CTENKXONAEPIB 3 METOK PO3LWMNPEHHSA MOXXJIMBOCTEN (POPMYBaHHS
iHOMBIOYaIbHOI OCBITHBLOI TPAeKTOoPIl 3a paxyHoOK ancuumniiH Bubipkosoi YacTuHm ONM 6ynn BHeceHi
3MiHKM o ®-kaTanory BubipkoBux aucumnniH (3okpema, BeegeHo Bubipkosy OK "ABTomMaTu3auisa
MPUWHATTA pilleHb B MapKeTUHry").

3a pe3ynbTaTamMu ob6roBopeHb, a TakoX 3 ypaxyBaHHAM BuMor Haka3y «[lpo opraHi3lauito Ta
MjaHyBaHHSA OCBITHbOro npouecy Ha 2024-2025 HaB4YanbHUM pik» NeHOL1/263/24 Big 08.04.2024 p. B
Ol BHecCeHi TaKi 3MiHW: PO3LLUNPEHO CKNah HOPMATUBHUX OCBITHIX KOMMOHEHT, 00 AKMX gogaHo OK
"MepdoMaHC MapKeTUHr" Yyepe3 HaralbHy HeobXigHICTb MOCUNNTY 30aTHICTb A0 AiarHOCTYBaHHA,
MapKETUHIOBOr0O aHasli3y Ta MocuneHHs ePeKTUBHOCTI CTpaTeriYyHoOro Ta onepauinHoro yrnpasJliHHS
MapKeTUHroBow AisnbHicTio, OK "Higxntan cTpaTerii NiAnpneMcTBa" nepeHeceHo B LNKI 3arajbHol
MiArOTOBKW i3 MeTOl MOCUNEHHS 3araJibHUX YMNpPaBliHCbKUX HABUYOK i3 ypaxyBaHHSAM
KPOCYHKLiIiOHaNbHOro XapakTepy MapKeTUHroBoi AisnbHOCTI, 36inbweHo obcsar OK "BuKoHaHHS
MaricTepcbkol gncepTtauii" 3 12 no 14 kpeguTie (BignoBigHO A0 Hakasy), a Takox 36inbweHo obcsar
OK umkny npodecinHoi Niarotosku, Wob yHUKHYTU Apo6OBUX 3HAYEHb KpPeAWTIiB Ta BUWATK Ha
pekoMeHOOBaHNN piBEHb KPeaUTIB OJ19 eK3aMeHalUiMHUX Ta 3anikoBux gucunnnidH. OK "MapKeTuHr
iHHOBaLin Ha MPOMNC/IOBOMY PUHKY" NMepeHeceHo A0 MepLuoro CEMeCcTpy, BOHA BUK/IadaeTbhCca be3
MoAiNy Ha KpeauTHi Mmoayni, Wo A03BONAO NOCUANTK i LiNiCHICTb Ta 36inbwnTy 06Ccar ayanTopHUX
roguvH Ha NpoBeOeHHA NeKuinHnx 3aHATb. BubipkoBa YacTuHa BianosiaHo oo Hakasy HOL1/263/2024
Big 08.04.2024 «[po opraHisauito Ta NaaHyBaHHS OCBITHLOrO mpouecy Ha 2024-2025 HaBYasibHUNA
pik» npoBefeHa 4Yepe3 yHiikauito B MeXax BCbOr0 YHiBEepCUTEeTY, WO A03BOAMI0 30006yBayam
0bupaTun He TiNbKN B MexaX PaKyNbTeTCbKOro KaTasfory, ajne n KaTasnaoris iHWNX hakynbTeTiB Ta
iHWWNX piBHIB HaB4YaHHA (bakanaBpcbkui). Mopin BubipKOBOT YaCTMHM Ha CKNadoBYy i3 hopmoto
KOHTpONt "ek3aMeH" Ta GOpMOK KOHTPOAK "3anik" YyMOXIAUBUANO peaniszauito
3arajlbHOYHIBEPCUTETCbKOro rpadiky HaB4YaHHSA, KON Ha CECiMHMN nepiog BiABOAUTLCA ABa TUXKHi
0N OBOX-TPbOX eK3aMeHiB. TakoxX 6yno nepernsHyTo atpubyuito 3K, ®K Ta MNPH gna pisHmnx OK 3
METO PO3BaHTA>XXEHHSA OKPEMUX OCBITHIX KOMIMOHEHT.

Pepakuis OMM y 2025 p. Binbynack 3rigHo 3 NocTtaHoBoo KMY Big 29.04.2015 Ne 266 Yy YMHHIN
penakuii (3i 3MiHaMn i LONOBHEHHAMMN 3rigHO NnocTaHoBn KMY Ne 188 Big 21.02.2025 p.) «[po
3aTBEPAXKEHHSA nepesiiky ranysen 3HaHb i cneuianbHOCTEN, 3a AKMMU 34INCHIOETLCA NiAroTOBKa
3n06yBayiB BULWOT Ta haxoBOi nmepenBuloi ocBiTU», BiabyBCcsa nepexin 3i cneyianbHocTi 075
MapkeTuHr Ha D5 MapkeTuHr. OkpiMm uboro, y 2025 p. 3a pe3synbTatamm obrosopeHHs ONM 3i
3p06yBadamum, poboToAaBLUAMM Ta iIHWMMWN CTENKXOAEPAaMK, a TaKoXK 3 ypaxyBaHHAM BUMor Hakasy
«Mpo nnaHyBaHHA Ta opraHisauito oCcBiTHLOro npouecy 2025/2026 H.p.» Ne HO1/362/25 Bif
25.04.2025 p. B OCBIiTHIO NporpaMy BHeceHi Taki 3MiHW: 36inblIeHo 06CAr BUKOHaHHA MaricTepcbkoi
ancepTauii 4o 16 kpeguTiB (BignosigHo 0o Haka3sy), OK «EKOHOMiYHUA BUMip CTanoro po3BuTKy»
3aMiHeHO Ha «CTannnm po3BUTOK NPOMUCIOBOro nignpuemcTea», OK «Po3pobka cTapTan NpoeKkTiB»
3aMiHEeHO Ha «YnpaBJliHHA CTapTan-npoeKTaMu» 3 MeTOI0 NOCUJIEHHS YNPaBiiHCbKMX KBanigikauin,
OK «[LigxuTtan cTpaTterii nignpnemcTtBa» Ta OK "CTpaTeriyHnnm MmapKeTuHr" TpaHCOpPMOBaAHO Yy
«CTpaTeriyHnuin MapKeTUHr i gig»Xntan cTpaTerii» i3 BignoBigHOW TpaHdopMauieto cnopigHeHoi OK 3
KypcoBoi poboTun BiANOBIAHO A0 3arajibHOI TeHAEHUiT A0 AiAXXMTani3auii ycix acnekTiB OiSNbHOCTI
nignpnemcTtBa, OK «lloBefiHKka CNoXWMBaYiB Ha MPOMUCSIOBOMY PUHKY» TpaHCcdoOpMoOBaHa Yy
«[oBeniHKy iHOYCTpianbHUX CnoXXMBadie», BBeaeHo OK «MapKeTuHr iHHOBaLin Ha NPOMUCIIOBOMY
pnHKy. Kypcosa poboTa». BignosigHo, nepernaHyTo atpubyuito 3K, CK Ta NMPH fo oCBiTHIX
KOMIMOHEHT.

The educational and professional program “Industrial Marketing” of the second (master's) level of
higher education (hereinafter referred to as EPP) has a long history. The Department of Industrial
Marketing was established in 1992 as the first department in Ukraine specializing in industrial
marketing issues. Throughout its existence, the department has been training marketers specifically
in the field of “Industrial Marketing.” Training at the educational and qualification level “Master”
began immediately with the introduction of the corresponding qualification level by the Law of
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Ukraine “On Higher Education.” Until 2017, the educational program was constantly updated in
accordance with the recommendations of the SMC of the Ministry of Education and Science of
Ukraine. In 2017, in connection with the transition to new approaches to the formation of educational
programs based on a competency-based approach, the second (master's) level of the educational
program was approved by the decision of the Academic Council of Igor Sikorsky KPI on June 12,
2017, protocol No. 6. At that time, it ensured the acquisition of general and professional
competencies, as well as learning outcomes in the form of knowledge and skills.

In 2018, the EPP was updated based on the proposals of the working group and recommendations of
stakeholders: general and professional competencies were significantly revised, and program
learning outcomes were expressed in terms of knowledge and skills. A component specializing in the
mathematical justification of marketing decisions (“Decision-making methods in marketing,”
“Business forecasting,” “Economic justification of project decisions”) was added to the list of
educational components chosen by students. In 2019, the current version of the EPP was updated:
the EC “Decision-making methods in marketing” moved to the normative cycle, and the following
were introduced into the elective part: a course on European business models (“EU Standards,”
“Methods of Business Organization in the EU”) and a course on marketing in the digital environment
(“Digital Strategies,” “Marketing Activities in the Digital Environment,” “Targeting in the Digital
Environment”).

In 2020, following the introduction in 2019 of the Standard of Higher Education for the second
(master's) level of higher education in the specialty 075 “Marketing,” which takes into account the
National Qualifications Framework, the European Higher Education Area Qualifications Framework,
the EPP was modified in accordance with the requirements of the Standard. The program has been
brought into line with the requirements of the Higher Education Standard and the list of professional
competencies and program learning outcomes has been expanded, including taking into account the
specifics of the educational program and its focus on industrial marketing issues. Instead of the
elective part, the general and professional parts are divided into normative and elective parts. The
elective part consists of six educational components with different credits and different forms of
assessment. Disciplines related to sustainable development (Introduction to Sustainable
Development of Society) and management (Startup Project Development) have been specified. A
new course, “Coursework in Strategic Marketing,” is being introduced, and disciplines are being
modified: “Product Innovation Policy” is becoming “Product Innovation Policy of an Industrial
Enterprise,” and “Innovative Development of an Enterprise” is being replaced by “Innovative
Marketing in the Industrial Market.”

The update of the educational program took into account the variability of the external environment,
the development of marketing theory and practice, labor market trends, recommendations and
suggestions from applicants and other stakeholders, as well as the Order on the organization and
planning of the educational process for the 2020-2021 academic year. The goal of the educational
program was improved, which, taking into account the development strategy of Igor Sikorsky KPI,
began to include the ability of future specialists to engage in intercultural professional interaction
with employers and other stakeholders, integration into the European educational space, high
adaptation to the changing labor market, taking into account the sustainable innovative scientific
and technological development of society.

In 2021, the EPP was accredited by the National Agency for Higher Education Quality Assurance, the
certificate of accreditation of the educational program is valid until 07/01/2026. In 2021, in
accordance with the Order on the organization and planning of the educational process for the
2021-2022 academic year, the recommendations of the expert group and stakeholders, the
structural component of the EPP was updated. The EC “Scientific Research in Economics” was
changed to “Scientific Research in Marketing”, “Fundamentals of Sustainable Development of
Society” to “Economic Dimension of Sustainable Development”, the EC “Digital Strategy of
Enterprise” was introduced into the professional training cycle (normative component), and the
EC “Innovative Marketing in the Industrial Market” was transformed into “Marketing of Innovations in
the Industrial Market”. The amount of the EC “Master's Thesis” was reduced to 12 credits. The
elective component has been unified and consists of five educational components of 5 credits each,
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which makes a total of 25 credits.

In 2022, taking into account the recommendations set out in the Order on the organization and
planning of the educational process for the academic year 2022-2023, the EPP was changed in its
structural part: the category “research component” disappears from the EPP and the EC ‘Practice’
and EC “Master's Thesis” become components of the professional regulatory cycle, the EC
“Marketing of Innovations in the Industrial Market” is specified in its two credit modules included in
the EPP: "Marketing of innovations in the industrial market. Part 1: Strategies for innovative
development of an industrial enterprise” and "Marketing of innovations in the industrial market. Part
2. Marketing of high-tech enterprises".

During 2023, the content of the EPP was discussed at meetings of the department, SMCU, with
stakeholders and applicants and was recognized as meeting current requirements. However, on the
recommendation of stakeholders, in order to expand the possibilities of forming an individual
educational trajectory at the expense of the disciplines of the elective part of the EPP, changes were
made to the F-catalog of elective disciplines (in particular, the elective EC “Automation of decision-
making in marketing” was introduced).

Based on the results of the discussions, as well as taking into account the requirements of the Order
“On the organization and planning of the educational process for the academic year 2024-2025"
NeNOD/263/24 of 08.04.2024 the following changes were made to the EPP: the composition of the
normative educational components was expanded, to which the EC “Performance Marketing” was
added due to the urgent need to strengthen the ability to diagnose, market analysis and increase the
effectiveness of strategic and operational management of marketing activities, the EC “Digital
Strategies of Enterprise” was transferred to the general training cycle in order to strengthen general
management skills, taking into account the cross-functional nature of marketing activities. Increased
the volume of the EC “Master's Dissertation” from 12 to 14 credits (in accordance with the Order), as
well as increased the volume of the EC of the professional training cycle to avoid fractional credit
values and reach the recommended level of credits for examination and credit disciplines. EC
“Marketing of innovations in the industrial market” was moved to the first semester, it is taught
without division into credit modules, which allowed to strengthen its integrity and increase the
amount of classroom hours for lectures. The elective part, in accordance with Order NOD/263/2024
of 08.04.2024 “On the organization and planning of the educational process for the academic year
2024-2025", was carried out through unification throughout the university, which allowed applicants
to choose not only within the faculty catalog, but also catalogs of other faculties and other levels of
study (bachelor's). The division of the elective part into a component with the form of control “exam”
and the form of control “test” made it possible to implement a university-wide study schedule, when
two weeks are allocated for two or three exams per session. Also, the attribution of GCs, PCs and
PLOs to different ECs was revised to relieve the workload of individual educational components.

The revision of the EPP in 2025 was carried out in accordance with the Resolution of the Cabinet of
Ministers of Ukraine No. 266 of 29.04.2015 in the current version (as amended by the Resolution of
the Cabinet of Ministers of Ukraine No. 188 of 21.02.2025) “On Approval of the List of Fields of
Knowledge and Specialties for the Training of Applicants for Higher and Professional Higher
Education”, the transition from the specialty 075 Marketing to D5 Marketing took place. In addition,
in 2025, based on the results of the discussion of the EPP with applicants, employers and other
stakeholders, as well as taking into account the requirements of the Order “On Planning and
Organization of the Educational Process 2025/2026" No. NOD/362/25 of 25.04.2025. the following
changes were made to the educational program: the volume of the master's thesis was increased to
16 credits (in accordance with the Order), the EC “Economic Dimension of Sustainable Development”
was replaced by “Sustainable Development of an Industrial Enterprise”, the EC “Development of
Startup Projects” was replaced by “Management of Startup Projects” in order to strengthen
managerial qualifications, the EC “Digital strategies of the enterprise” and the EC “Strategic
marketing” were transformed into “Strategic marketing and digital strategies” with the
corresponding transformation of the related course work in accordance with the general trend
towards digitalization of all aspects of the enterprise, the EC “Consumer behavior in the industrial
market” was transformed into “Behavior of industrial consumers”, the EC "Marketing of innovations
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in the industrial market. Course work" was introduced. Accordingly, the attribution of GC, PC and PLO
to the educational components was revised.
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1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MNoBHa Ha3Ba 3akjiafy BULLOI OCBiTK Ta

HaB4afbHoOro nigposainy / Full name of

higher education institution and faculty
/ educational and scientific institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNIBCbKUI NOAITEXHIYHWI
IHCTUTYT iMeHi Irops
CikopcbKoro»

daKynbTeT MEHEe)KMEHTY Ta

MapKEeTUHTY

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»
Faculty of Management and
Marketing

CTyniHb BULLOI OCBITW Ta Ha3Ba

0CBiTHbOI KBanidikauii / Higher

education degree and education
qualification title

CTyniHb MaricTpa
MaricTp MapKeTUHry

Master Degree
Master of Marketing

OdpiuinHa Ha3Ba OCBITHLOI NMporpamm /
Educational programme official title

MPOMUCNOBUIA MapKeTUHT

Industrial Marketing

Tun gunnaomy Ta 06cAr OCBITHLOI
nporpamu / Diploma type and
educational programme volume

Ounnnom maricTpa, 90
KpeauTtie EKTC, TepMiH
HaBYaHHSA 1 pik 4 Micaui

Master diploma, 90 credits
ECTS, training period 1 year
4 month

IHdbopMauisa npo akpeguTauito /
Accreditation information of the
educational programme

AkpeguntoBaHo HA34BO,
cepTundikat 15009 Big
2025-06-21 pincHunnm oo

2026-07-01

Accredited by NAQA,
cetificate No 15009 from
2025-06-21 valid to
2026-07-01

Lnkn, piseHb BULOI 0CcBiTK / Education
cycle, level of higher education

HPK YKpaiHun - 7 piBeHb
QF-EHEA - npyrum uvkn
EQF-LLL - 7 piBeHb

NQF of Ukraine - 7 level
QF-EHEA - 2 cycle
EQF-LLL - 7 level

Mepepymosn / Prerequisites

HasaBHICTb cTyneHs

Bachelor Degree

bakanaspa
dopmun 3006yTTA OCBITY / Forms of O4Ha (OoeHHa); 3ao4Ha; full-time; part-time; dual:
Education OyanbHa;
Moga(n) BVIK}'I.a)J,aHHﬂ./ Language(s) of yhPaitcbKa Ukrainian
instruction

IHTepHeT-agpeca po3MilLeHHS
ocBiTHbOI nporpamu / URL of the
educational programme

https://osvita.kpi.ua/D5_OPP
M _PM

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigroToBka BUCOKOKBaNihikOBaHNX
npodecioHaniB MapKeTUHry, 3gaTHMUX
YAPaBAATU MAapPKETUHIOBOIO OisifIbHICTIO

rocrnogaptotodmx cyb’ekTiB, 30kpema B cepi

MPOMNCJIOBOIro MapKeTUHry, Ha OCHOBI

3aCTOCYBaHHSA Cy4acCHOI Teopii Ta meTogonorii

MapKeTUHry, iHHOBaLiNHNX Nigxonis Ta
aKTyaJIbHUX NPaKTUK, 3abe3nevyyBaTu
MiDKKYNbTYPHY (haxoBy B3aEMOLito,

npoBag)XyBaTu NpodecCinHy OiafbHICTb Ha
3acagax CTasioro iHHOBaLIMMIHOIO PO3BUTKY
CyCninbCTBa, couianbHOI BiAMNOBiAaNbHOCTI
Ta afanTMBHOCTI A0 TpaHCchopMaLil pUHKY

npaui.

Training of highly qualified marketing
professionals capable of managing the
marketing activities of business entities, in
particular in the field of industrial marketing,
based on the application of modern marketing
theory and methodology, innovative approaches
and current practices, ensuring intercultural
professional interaction, and carrying out
professional activities on the basis of
sustainable innovative development of society,
social responsibility and adaptability to the
transformation of the labor market.
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3 - XapaKkTepucTuka oCBiTHbOI NporpamMu

/ Educational programme characteristics

MpepmeTHa obnacTk / Subject area

O6’ekT (06’ekTI) BUBYEHHA Ta/abo pisnbHoCcTiMapkeTUHroBe
cepeposuLle, GOPMyBaHHSACTPATEri Ta po3pobka iIHCTPYMEHTIB
TOBAPHOr0ACOPTUMEHTY, MAapPKETMHIOBOrO LiIHOYTBOPEHHSA,KOMYHiKaLlin
i pek/laMHOI AiaNbHOCTI, po3noinyTa 06MiHy Nnpono3nuismu, Wwo MaloTb
UiHHiCTbANA cy6’eKTiB PUHKOBUX BiAHOCUH TacycCninbCTBa
TeopeTUYHUI 3MiCT NpeaMeTHOI obnacTiTeopii, NOHATTS, NpUHLUMNK,
KOHLLenuii, cucTeMamMapKeTUHry, 3aKOHOMIPHOCTI Ta cneuundikapuHkis,
MOBEAiHKW CMOXKNBaYiB, 3MICT Ta eTanuMapKeTUHIOBOI AisiIbHOCTI,
MapKeTWHroBiCcTpaTerii i TakTUKKN

MeToau, MeToaunKmn Ta TexHonoriiMeToan, MEeTOAUKN, iIHCTPYMEHTH,
undpoBsi TaiHpopMaLiiHi TexHonorii Ana 34iNCHEHHAMaPKETUHT OBOI
LiANbHOCTI: NPOBeAEHHSAMaPKETUHIOBMX AOCNIAXKEHb PUHKY
TanoBeniHKNUCY6'eEKTIB PUHKOBUX BIHOCUH,CErMeHTyBaHs,
No3unLioHyBaHHSA

IHCTpyMeHTUK Ta obnafgHaHHAO6GNaAHaHHSA, NPorpamMHi NPoAyKTH,
Mepexi,cepsicu, HeobxigHi Ans ycniwHoi peanizauiicTpaTerii, MyHKLIN
i IHCTPYMEHTIB MapKeTuHry

Object (objects) of study and/or activity Marketing environment,
formation of strategies and development of tools of product
assortment,marketing pricing, communications and advertising
activities, distribution and exchange of offers that have value for
market relations

subjects and society

Theoretical content of the subject areaTheories, concepts, principles,
concepts,marketing system, patterns and specifics of markets,
consumer behavior, content and stages of marketing activities,
marketing strategies and tactics

Methods, techniques and technologiesMethods, techniques, tools,
digital and information technologies for implementing marketing
activities: conducting marketing research of the market and behavior of
market relations subjects, segmentation, positioning

Tools and equipment

Equipment, software products, networks,services necessary for the
successful implementation of marketing strategies,functions and tools

Opi€eHTauis OCBiTHLOI Nporpamu / Scope

OcCBIiTHbO-NpodecinHa

| Educational and professional

OCHOBHMI (POKYC OCBITHb

oi nporpamu / Main focus

CneuianbHa ocgiTa B rany3si D "bi3Hec, aaMiHiCTpyBaHHS Ta npaso"
cneuianbHocTi D5 "MapkeTuHr", cnpsamoBaHa Ha MiAroToOBKY
npodecioHanis 3 MapKkeTUHry Ansa B2B-puHKy.

Knio4oBi cnoBa: MapKeTWHI, MPOMUC/IOBUIA MapKeTUHI, MPOMUC/I0BUIA
PWUHOK, YNpaBJliHHS MapKeTUHIOM NPOMUCIIOBO-BUPOBHNYOro
NiANPUEMCTBA, MAPKETUHI iHHOBALLI Ha MPOMUC/IOBOMY PUHKY,
CTpaTeriYyHnm MapKeTuHr, NepPoMaHC MapKeTUHI

Specialized education in the field of D “Business, Administration and
Law”, specialty D5 “Marketing”, aimed at training marketing
professionals for the B2B market.

Keywords: marketing, industrial marketing, industrial market, marketing
management of an industrial production enterprise, marketing of
innovations in the industrial market, strategic marketing, performance
marketing

0c06,1MBOCTi OCBITHBO

i nporpamu / Features

OcBiTHA Nporpama "MpoMUCNOBUIN MapKeTUHI" nepeabayae BUBYEHHS
nepenoBnx TEOPETUKO-METOANYHNX MOIOXKEHb Ta Cy4acHUX NpaKTuK
yNnpaBniHHA MapKeTUHIOBO AifNIbHICTIO PUHKOBUX Cy6'eKTiB, WO
BM3Ha4aloTb NpeaMeTHY 061acTb Ta nepenik ii OCBITHIX KOMMOHEHT.
Mporpama "MpoMKUCNOBUIA MapKETUHI" OpiEHTOBaHa Ha POPMyBaHHSA K
haxoBuUx KoMmneTeHuUin, nepeabayeHnx CBO ana cneuianbHocTi D5
MapkeTuHr, Tak i nornmbneHnx haxoBnx KOMNETEHUin AAS BiSSIbHOCTI
Ha MPOMUCIOBOMY PUHKY. BoHa noeaHye dyHAaMeHTalbHY akafeMiyHy
niaroToBKy 3 OPMYBaHHAM MPaKTUYHNX HABUYOK MapKeTUHI OBOI
AiSNbHOCTI 3aBASKN BUCOKIN NPaKTUYHIA CNPsSIMOBAHOCTI Nporpamu, sika
nepenbayae BUKOHAHHS HU3KM pobiT (y T.4. ABOX KypCOBUX pobiT Ta
MaricTepcbKoi AncepTadii) No TeMaTuLi peasnbHO NpaLoyYnXx
NiANPUEMCTB, PO3B'A3aHHIO KeNc-3aBAaHb Ta iHWMX Cy4aCHUX MeTOLIB
niaroToBky haxisuiB y cdepi 6isHecy. Mporpama nepenbayae
peanisauito 4OCNiIAHULBKOrO KOMNOHEHTa, (hopMyBaHHA y 3000yBadis
BULLIOI OCBITW Hapaay 3 axoBMMn koMneTeHuUiamm soft skills. OCBiTHI
KoMroHeHTn OMN nepepnbayatoTb HOpMyBaHHS y 3400yBayiB BULLOT
OCBIiTW CUCTEMW 3HaHb, MOB’A3aHNX i3 yNpaBAiHHAM MapKeTUHIOM Ha
niANPUEMCTBI, MoYMHato4K i3 po3pobku cTpaTerii i 3aKiH4Yy4n
po3pobKoto 3axofiB i3 NiABULLEHHSA onepaLiiHol epeKTUBHOCTI
peani3aLii 3ax04iB 3 TaKMX CTPaTerin 3 ypaxyBaHHAM Cy4acHOro
LundpoBoro cepenosmLLa.

Ol po3Bonse peanisyBaTu 3406yBaveBi iHAUBIAYaNbHY OCBITHIO
TPaeKTopilo, BUXOAAUM i3 10ro ManbyTHbOI npodecinHoi
CMPSAMOBAHOCTI 3@ PaxyHOK HU3KW ANCLUUMAIH BiibHOro Bubopy. Mia vac
HaBYaHHA 3800yBadi 3a 6a’KaHHAM MOXXYTb OTPMMaTU AyasibHY OCBITY
Ta peani3oByBaTV akafAeMiyHy MoBiNbHICTb. g Yac HaB4YaHHSA Ha
OCBITHIN Nporpami 3006yBayi 4OAATKOBO MaloTb MOXJINBICTb
PO3LUMPUTM CBOT 3HAHHS Ta KOMMETEHTHOCTI 3a paxyHOK LUIMPOKOro
KOJ1a HayKOBMX 3aX0fiB, WO MPOBOAATLCA Ha PiBHI Kadeapw,
hakynbTeTy, YHiBEPCUTETY; 3HAYHUX IHPPACTPYKTYPHUX MOXKIMBOCTEN
YHiBepcuTeTy.

YHikanbHicTb (0cobnumBicTb) OM "MNPOMUCIOBUIN MapKeTUHI" Nonarae y
TOMY 4WC/i B TOMY, LLIO BOHa:

1. opieHTOBaHa Ha NiAroTOBKY (haxiBLiB, O BOJIOAIOTb 3HAHHAMMN 3
yMpaBAiHHA MapKeTUHIOBO AiSNbHICTIO NiIAMPUEMCTB, LLO NMpaLioloTb
Ha MPOMUC/IOBOMY PUHKY;

2. nobynoBaHa Ha YHiKaJlbHUX TEOPETMKO-MeTOAUYHMX Ta
HayKoBOMpPaKTUYHNX po3pobkax KoNekTuBy kadeapu, wo 3 1992 poky
3aliMa€eTbCs came npobiemMamMn NPoOMMCIIOBOro MapKeTUHTY, AOCBIiAi
cnisBnpaui 3 NiANpMEMCTBaMM Ta HayKOBUMU ycTaHoBaMmu, y T.4. HAH
YKpaiHu, NoB'a3aHMMN 3 BUPOOHMNYOIO Ta HayKOBO-TEXHIYHOIO
AiSNbHICTIO; cniBnpaLli 3 TEXHIYHUMY IHCTUTYTaMu, pakynbTeTamm
YHiBEpCcuTeTy, NOro iHHoBaLinHUMK Nigpo3ainamu;

3. Kachenpa NPOMNCIIOBOro MapKeTuHry 6yna nepLuoto B YKpaiHi Ta
AoHenaBHa €AUHOI0 Kadheapolo MapKeTUHry, aka crevianizyeTbca came
Ha NPOMMNC/IOBOMY MapKeTUHIY;

4. nporpaMa Ma€ BUCOKY MPaKTUYHY CMPAMOBaHICTb: iIHAMBIAyaNbHI
pob0TV CTYLEHTIB BUKOHYIOTHCS MO KOHKPETHUM MiANPUEMCTBaM;

5. BUKNagaydi BUKOPUCTOBYIOTb BJIaCHI HayKoBi po3pobKu, aBTOPChKI
MEeTOAUKN, Cy4acCHi OCBITHi TEXHONOTIi.

The educational program “Industrial Marketing” involves studying
advanced theoretical and methodological principles and modern
practices of marketing management by market entities, which
determine the subject area and list of its educational components.

The program "Industrial Marketing" is focused on developing both the
professional competencies required by the the Standard of Higher
Education for the D5 Marketing specialty and advanced professional
competencies for working in the industrial market. It combines
fundamental academic training with the development of practical
marketing skills thanks to the highly practical focus of the program,
which involves a series of assignments (including two courseworks and
a master's thesis) on the topics of real working enterprises, solving case
studies, and other modern methods of training specialists in the field of
business. The program provides for the implementation of a research
component, the formation of soft skills in higher education seekers
along with professional competencies. The educational components of
the program provide for the formation of a system of knowledge related
to marketing management in an enterprise, starting with strategy
development and ending with the development of measures to improve
the operational efficiency of implementing such strategies, taking into
account the modern digital environment.

The EP allows applicants to pursue an individual educational path based
on their future professional orientation through a range of freely chosen
disciplines. During their studies, applicants can opt for dual education
and academic mobility. While studying in the educational program,
applicants also have the opportunity to expand their knowledge and
competencies through a wide range of scientific events held at the
department, faculty, and university levels, as well as the University's
significant infrastructure capabilities.

The uniqueness (distinctiveness) of the "Industrial Marketing"
educational program lies in the fact that it:

1. focuses on training specialists who possess knowledge of marketing
management for companies operating in the industrial market;

2. is based on unique theoretical, methodological, and scientific-
practical developments of the department's team, which has been
dealing with industrial marketing issues since 1992, experience in
cooperation with enterprises and scientific institutions, including the
National Academy of Sciences of Ukraine, related to production and
scientific-technical activities; cooperation with technical institutes,
university faculties, and its innovative departments;

3. The Department of Industrial Marketing was the first in Ukraine and,
until recently, the only marketing department specializing in industrial
marketing;

4. The program has a high practical focus: students' individual work is
carried out for specific enterprises;

5. Teachers use their own scientific developments, original
methodologies, and modern educational technologies.
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4 - NMpupaTHICTb BUNYCKHUKIB 0,0 NpaueBsaliTyBaHHA Ta NOAANbLUIOro HaB4YaHHSA /
Eligibility of graduates for employment and further study

MpupaTHicTb A0 npaueBnawTtyBaHHA / Eligibility for employment

BunyckHukn OMMM "Mpomunciosnn MmapkeTUHr"
MOXYTb MNpavuBaTn Ha NiANPUEMCTBAX,
opraHizauisix Ta ycTaHOBax yCiX BUAIB
€KOHOMIYHOI AiaNbHOCTI Ta opM BAACHOCTI Ha
rnocagax, Lo BignoBigalnTb YNHHIN

penakuii HauioHanbHOro knacudikatopa
YkpaiHun "Knacudikatop npogecin" OK
003:2010. Tak, y TOMY 4uchi, BUnyckHuku ONr
MOXYTb BUKOHYBaTU Taki npodecinHi poboTw,
AK: 1233 KepiBHUKK nigpo3ainis

MapKeTuHry; 1475 MeHep)xep (ynpasuTesib) 3
MapkeTuHry; 2419.2 MNpodecioHann y coepi
MapKeTUHry, epeKTUBHOCTI FrocnogapCbKoi
OianbHOCTI, pauioHanisauii BupobHMLTBA,
iHTeneKTyasibHOI BN1AaCHOCTI Ta iHHOBaLiNHOI
OiNbHOCTI (KOHCYNIbTAHT 3 MapKeTUHry).

Graduates of the EPP “Industrial Marketing” can
work at enterprises, organizations and
institutions of all types of economic activity and
forms of ownership in positions that correspond
to the current version of the National Classifier
of Ukraine “Classifier of Professions”

GC 003:2010. Thus, among other things,
graduates of the EPP can perform such
professional jobs as: 1233 Heads of marketing
departments; 1475 Marketing manager
(manager); 2419.2 Professionals in the field of
marketing, economic efficiency, production
rationalization, intellectual property and
innovation (marketing consultant).

Mopanbwe HaB4yaHHA / Further study

Mo>XNMBICTb NMPOAOBXUTU OCBITY 3a TPETIM
(0CBITHBO-HAYKOBUM) PiBHEM BULLLOI OCBITHU.
Mo>xyTb HabyBaTn 4oOaTKOBUX KBasidikaLin B
cucTeMmi NicnaamnioMHoOI OCBITH.

The opportunity to continue education at the
third (educational and scientific) level of higher
education. They can acquire additional
qualifications in the postgraduate education
system.
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5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

BuknapaHHA BinbyBaeTbCS Ha OCHOBI
iHHOBALUINHOCTI, CTYAEHTOLEHTPU3MY,
CUCTEMHOCTI TeOpeTUYHMX 3HaHb Ta
MPaKTUYHNX HABNYOK Ta BUCOKOIO PiBHSA
MPaKTU4YHOT CMPSAMOBAHOCTI. 3arasbHUN CTUIb
HaB4YaHHS - NPo6/IEMHO-0PIEHTOBAHMIA.
BuknapaHHA NpoBOANTLCA Y hopMi fneKkuin

Ta NMPaKTUYHUX 3aHATb, BUKOHAHHS
iHOMBIAYaIbHUX CEMECTPOBUX 3aBAaHb,
KOHCY/IbTYBaHHS, IHTEPAKTUBHOIO HaBYaHHSA Y
BUrNa4i Kenc-3aBAaHb Ta OUCKYCIN.
MNepenbaya€eTbCA BUKOHAHHS KypCOBUX pPobiT,
MPOXOO)XEeHHSA NepeannIOMHOI MPaKTUKK Ta
HanMuCaHHS Ha il OCHOBI MaricTepcbKoil
ancepTauii. Mpouec HaBYaHHA Nepenbavae
BUKOPUCTAHHS CyYaCHUX IHTEPaAKTUBHUX
iHOOPMALINHO-KOMYHIiKaLiNHWX TEXHOOTIN,
naaTdopMm AUCTAHLINHOMO HaB4YaHHS
«Cikopcbkun» (Sikorsky Distance Learning
Platform), ska Haga€ Bnknagayam Ta
CTyAeHTaM LUMPOKI MOXXINBOCTI LWOA0
3aCTOCYBaHHSA Cy4aCHUX TEXHOJIOrIN
ONCTaHUINHOIro HaBYaHHs, po3pobsieHHs Beb-
pecypciB HaB4YaJibHUX ONCLUWMAIH, opraHi3auii
iHTepaKTMBHOI B3AaEMOMIii, @ TaKOXX yrpaBJliHHA
ONCTaHUINHUM HaBYaJibHUM npouecoMm. 3a
6a>kaHHSAM CTyOeHTa OCBIiTHIl Mpouec MoXe
MPOBOOAUNTUCL Yy hOpMi AyasibHOI OCBITU, KON
YaCTUHa AUCUMNNIH BUKNAJAETbCA
npodecioHanaMn MapkeTUHry obpaHoro
3nobyBayem ninnpmnemcTa. 3a000yBadi
3a/y4aloTbCs 00 HayKOBO-A0CiAHOT poboTn,
y4acTi y HayKOBUX KOHepeHUiax, KOHKypcaXx,
oniMmniapax.

Teaching is based on innovation, student-
centeredness, systematic theoretical knowledge
and practical skills, and a high level of practical
orientation. The general style of teaching is
problem-based. Teaching is conducted in the
form of lectures and practical classes, individual
semester assignments, counseling, interactive
learning in the form of case studies and
discussions. Students are expected to complete
coursework, undergo pre-degree internships,
and write a master's thesis based on them. The
learning process involves the use of modern
interactive information and communication
technologies, the Sikorsky Distance Learning
Platform, which provides teachers and students
with ample opportunities to use modern
distance learning technologies, develop web
resources for academic disciplines, organize
interactive interaction, and manage the distance
learning process. At the request of the student,
the educational process can be conducted in the
form of dual education, when some of the
disciplines are taught by marketing
professionals of the enterprise chosen by the
applicant. Applicants are involved in research
work, participation in scientific conferences,
competitions, and Olympiads.

OuiHloBaHHA / Assessment




15/26

BuBYeHHSA OCBIiTHIX KOMNoHeHTIB ONMM
"MpomMncnoBnin MapkeTuHr" nepenbavae
MpoBeAEHHA NOTOYHOrO Ta CEMECTPOBOIro
KOHTPOJ1t0. [TOTOYHUI KOHTPOIb MPOBOANTLCA Y
BUrNsAi 4BOX aTecTauin NpoTAroM ceMecTpy.
MiaCyMKOBUA KOHTPOJIb MPOBOAUTLCSA Y BUrNAAI
€K3aMeHy, 3aJ1iKy, 3aXUCTy MaricTepcbKoi
ancepTauii. OuiHOBaHHSA pe3y/ibTaTiB HaBYaHHA
3006yBayiB BNLLOI OCBITU B YHiBepCUTETI
30iNCHIOETBLCSA BiANOBIAHO 00 BiAMNOBIAHO A0
HOPMaTMBHOI AOKYMeHTaUii, onpuatogHeEHOT Ha
canTi YHiBepcuTeTy (https://osvita.kpi.ua/):

1. «[MonoXKEeHHS MPOo NOTOYHUI, KaNeHOapHUN Ta
CEMECTPOBUI KOHTPOJIb pe3yNbTaTiB HAaBYaHHSA
B KMl iM. Iropst CikopCbKOro»;

2. «[10N0XKEHHSA NPO CUCTEMY OLiHIOBaHHS
pe3ynbTaTiB HaB4YaHHA B KMl iM. Irops
Cikopcbkoro»;

3. «[MoNo>KeHHA NPo eK3aMeHaLiHy KOMICitlo Ta
aTecTauito 3006yBayiB BuLWoi ocsiTh B KMl im.
Irops CikopCbKoros.

[NeTanbHW nepenik 3aBaaHb, ix 6anbHOro
OUiHIOBaHHSA, po3noain 6aniB MiXK ceMecTpoBUM
Ta MigCYMKOBUM OLiHIOBAHHAM 3HaX0OUTbCA Y
cunabycax OCBiTHIX KOMMOHEHTIB. lNiacyMKoBa
ouiHka nepenbavae BuctasneHHa 6anis Ak 3a
HaLiOHaNbHOIO WKanoto, Tak i 3a wkasnot ECTS.

The study of the educational components of the
EPP “Industrial Marketing” involves current and
semester control. Current control is carried out
in the form of two attestations during the
semester. The final control is carried out in the
form of an exam, test, defense of a master's
thesis. Evaluation of the results of higher
education at the University is carried out in
accordance with the regulatory documents
published on the University website
(https://osvita.kpi.ua/):

1. “Regulations on current, calendar and
semester control of learning outcomes in Igor
Sikorsky Kyiv Polytechnic Institute”;

2. “Regulations on the system of evaluation of
learning outcomes in Igor Sikorsky Kyiv
Polytechnic Institute”;

3. “Regulations on the Examination Board and
Certification of Higher Education Applicants at
Igor Sikorsky Kyiv Polytechnic Institute”.

A detailed list of tasks, their scoring, and the
distribution of points between semester and
final assessment is available in the syllabus of
the educational components. The final
assessment involves assigning points both on
the national scale and on the ECTS scale.
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6 - NMporpamMHi KoMmneTeHTHOCTI / Programme competencies

IHTerpanbHa KoMneTeHTHicTb / Integral competence

30aTHICTb PO3B'sAA3yBaTV CKAadHi 3agadvi i
npobnemun B chepi NPOMNCIOBOr0 MAapPKETUHIY B
npodecinHin gisnbHoCTi abo y npoueci HaBYaHHS,
wo nepenbayvace NnpoBeaeHHS OocnigxeHb Ta/abo
30iNCHEHHS IHHOBALLI Ta XapaKTepPU3yeThbCS
HEBWU3HA4YeHIiCTIO YMOB i BUMOT .

The ability to solve complex tasks and
problems in the field of industrial marketing
in professional activities or in the learning
process, which involves conducting research
and/or implementing innovations and is
characterized by the uncertainty of
conditions and requirements.

3aranbHi komneteHTHocTi (3K)

/ General competencies

3K
01

30aTHICTb NpuMaTM 06r'pyHTOBAHI pilLEHHS

Ability to make informed decisions

3K
02

30aTHICTb reHepyBaTu HOBI igel
(KpeaTMBHICTb) Ta 3HaHHSA

Ability to generate new ideas (creativity) and
knowledge

3K
03

30aTHICTb ouiHOBaTK Ta 3abe3nevyBaTu
AKICTb BUKOHYBaHUX pobiT

The ability to evaluate and ensure the quality
of the work performed

3K
04

30aTHICTb A0 afanTaLil Ta Ail B HOBUX
cuTyauiax

Ability to adapt and act in new situations

3K
05

30aTHICTb A0 MiXK0oCcobucTicHOi B3aeMoA,i

Ability to interpersonal interaction

3K
06

30aTHICTb A0 nowyky, obpobneHHs Ta
aHa”ni3y iHdopMauii 3 pi3HUX oxxepen

Ability to search, process and analyze
information from various sources

3K
07

30aTHICTb BUABAATHN iHiLiaTUBY Ta
NigNpPMEMANBICTb

Ability to show initiative and entrepreneurship

3K
08

3[aTHICTb po3pobasATM NPOEKTM Ta
yrpaBaaTN HAMN

Ability to develop and manage projects

3K
09

30aTHICTb 00 NpoBag)XeHHsA NpodecinHoi
OiANbHOCTI B KOHTEKCTIi CTasoro po3BuUTKY.

Ability to carry out professional activities in
the context of sustainable development

daxoBi komneteHTHOcTi (PK) / Professional competencies

30aTHICTb JIOFYHO | NOCNifO0BHO

The ability to logically and consistently

@K |BiaTBOplOBATW Ta 3aCTOCOBYBATU 3HAHHSA 3 reproduce and apply knowledge of the latest
01 |HaMHOBIWIWX TEOPIN, METOAIB | NPAKTUYHUNX theories, methods and practical techniques of
MPUNOMIB MapKeTUHIY marketing
3AaTHICTbL KOPEKTHO IHTEPMPETYBATH The ability to correctly interpret the results of
@K |pe3ynbTaTu OCTaHHIX TEOPETUYHMX . . .
. . the latest theoretical research in the field of
02 |pochnig>XeHb y chepi MapKeTUHry Ta : : . o
- marketing and the practice of their application
NPakTUKK IX 3aCTOCYBaHHSA
BAaT.H'CTb AO NPOBEAEHHA CAMOCTINHNX Ability to conduct independent research and
OK |pocnig>XeHb Ta iHTepnpeTauil IX pe3ynbTaTiB |, : . : :
03 |y cchepi MapKeTUHIy Ha MPOMUC/IOBOMY Ta interpret their results in the field of marketing
; in industrial and related markets
CNOpPIAHEHUX PUHKAX
®K |3paTHIiCTb 3acTOCOBYBaTU TBOPYMIA NigXxig Ao [The ability to apply a creative approach to
04 |poboTu 3a haxom work by profession
30aTHICTb A0 AiarHoCTyBaHHA MapKeTuHrosoi |Ability to diagnose the marketing activity of a
®K |pianbHOCTI puHKoBOro cyb’ekTa, 34incHeHHA |market entity, carry out marketing analysis
05 |MapKeTUHIoBOro aHanisdy Ta nporHosyBaHHa [and forecasting in industrial and related
Ha NMPOMUCSIOBOMY Ta CMNOPIOHEHUX PUHKAX markets
3ﬂaTH'CTb.°6”paT” | 3acTOCOBYBATH The ability to choose and apply effective
eeKTUBHI 3acobu ynpasniHHSA . . I,
. . means of managing the marketing activities of
®K |MapKeTUHroBoI LifA/IbHICTIO PUHKOBOIO : o
\ D . A . a market entity at the level of an organization,
06 |cy6’ekTa Ha piBHI opraHisaduii, nigpo3giny,

rpynu, Mepexi Ha MPOMUC/I0OBOMY Ta
CropigHEeHUX PUHKax

division, group, network in industrial and
related markets
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30aTHICTb po3pobnsaTu | aHanisyBaTu
MapKeTUHroBy CTpaTerito pMHKOBOro cyb’ekTa

The ability to develop and analyze the
marketing strategy of a market entity and

(g}; Ta Waaxu il peanizauii 3 ypaxyBaHHAM ways of its implementation, taking into
Mi>K(YHKLiOHaNbHNX 3B'A3KiB B peasibHOMY Ta |account cross-functional relationships in the
uncdpoBoMy cepenoBuLLI real and digital environment
3AaTHICTb qJOp!VIyBaTM cncremy Mapketunry  Ithe ability to form a marketing system of a
PUHKOBOIro Cy6’eKkTa Ta OuiHIOBaTU . .

OK . ) . market entity and evaluate the effectiveness
pe3ynbTaTUBHICTb i ePEKTUBHICTb Ti L ; S :

08 (hYHKLIIOHYBAHHS Ha NPOMUC/IOBOMY Ta and efficiency of its functioning in industrial

YHKLIIOHY P y and related markets
CNOpPigHEHUX PUHKaX

oK 340aTHICTb 34iMCHIOBATU Ha HanexxHoMy piBHi |The ability to carry out theoretical and applied

09 TeopeTunYHi Ta NPUKNaaHI AOCAIAXKEHHS Y research in the field of marketing at an
cepi MapKeTUuHry appropriate level

oK 30aTHICTb BU3Ha4YaTK cneundiky The ability to determine the specifics of the

10 |MPOMMCIOBOrO PUHKY Ta noBefiHKy industrial market and the behavior of
CNOXXMBa4iB Ha HbOMY consumers on it

oK 340aTHICTb NaHyBaTU Ta NpoBaAXXyBaTu The ability to plan and carry out innovative

11 iHHOBaUiNHY OiSNbHICTL NiANPUEMCTBA, WO activities of an enterprise operating in the

Npaulo€e Ha MPOMUCSIOBOMY PUHKY

industrial market
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

[1PH
01

3HaTW i BMiTN 3aCTOCOBYBATN Y MPAKTUYHIN
DiANbHOCTI Cy4acHi npuHUMNn, Teopii, MeToamn
i NPaKTUYHIi NPUNOMUN MApPKETUHIY 3
ypaxyBaHHSAM KPOCHYHKLIOHabLHOIr O
cepefoBuLLIA

Know and be able to apply modern principles,
theories, methods and practical techniques of
marketing in practical activities, taking into
account a cross-functional environment

[PH
02

BMiTn aganToByBaTK i 3aCTOCOBYBATU HOBI
OOCArHEHHS B TEOPIi Ta MPaKTULi MapKETUHTY
ONa OOCATHEHHSA KOHKPEeTHUX uinen i
BUPILLEHHS 3a4a4 PUHKOBOro cyb’ekTa B
KOHTEKCTI CTaJIoro po3BUTKY

Be able to adapt and apply new achievements
in the theory and practice of marketing to
achieve specific goals and solve the problems
of a market entity in the context of sustainable
development

[1PH
03

MnaHyBaTW i 34INCHIOBATN BAACHI
OOCNigXKeHHS y cchepi MapKeTUHry,
aHanizyBaTn NOro pesyabTaTh i
06rpyHTOBYBaTUK YXBaNeHHA eheKTUBHUX
MapKeTUHIOBUX pilleHb B YMOBaX
HEBM3Ha4YeHOCTi Ha NPOMMKC/IOBOMY Ta
CNOpPiAHEHUX pUHKaX

Plan and carry out own research in the field of
marketing, analyze its results and justify the
adoption of effective marketing decisions in
conditions of uncertainty in industrial and
related markets

rPH
04

BMiTn po3pobnaTu cTpaTerito i TakTuKy
MapKEeTUHIrOBOI LiASIbHOCTI 3 ypaxXyBaHHSAM
KpoC-pyHKLIiOHaNbHOro xapakTtepy ii
peani3auii Ha NPOMMCNOBOMY Ta CMOPiIAHEHNX
PUHKax

To be able to develop the strategy and tactics
of marketing activity taking into account the
cross-functional nature of its implementation
in industrial and related markets

[1PH
05

Mpe3eHTyBaTW Ta 06roBOpOBATN Pe3ybTaTy
HaAYKOBUX i MPUKNaAHNX A0CANIAXKEHb,
MapPKeTUHIroBUX MPOEKTIB AEepP>KaBHOI Ta
iHO3eMHOI MOBaMM

Present and discuss the results of scientific
and applied research, marketing projects in
national and foreign languages

rPH
06

BMiTK nigBuLyBaTn eheKTUBHICTb
MapKeTUHroBoIl AifASIbHOCTI PUHKOBOIO
cy6’eKTa Ha pi3HUX PIBHAX yNpaBAiHHA,
pPO3p0obaATU NMPOEKTU Y chepi MapKETUHIY Ta
YyApPaBaAaTN HUMUN

To be able to increase the effectiveness of the
marketing activity of a market entity at
different levels of management, to develop
and manage projects in the field of marketing

r1PH
07

BmiTn chopMmyBaTK | BAOCKOHANOBaTWN CUCTEMY
MapKeTUHry pUHKOBOro cyb’ekTa

To be able to form and improve the marketing
system of a market entity

[PH
08

BukopucTtoByBaTu METOAN MiXKOCOBUCTICHOI
KOMYHiKaUii B Xoi BUPiLLEHHSA KOJIEKTUBHUX
3ajay, Be[leHHSs neperoBopis, HayKOBUX
ONCKYCi Yy cdhepi MapKeTUHry

Use methods of interpersonal communication
in the course of solving collective problems,
conducting negotiations, scientific discussions
in the field of marketing

rPH
09

Po3yMiTn CyTHICTb Ta 0CO6/IMBOCTI
3aCTOCYBaHHA MAapKETUHIOBUX iIHCTPYMEHTIB Y
npoueci NPUAHATTS MapKeTUHIOBUX pPillleHb

Understand the essence and features of using
marketing tools in the process of making
marketing decisions

[1PH
10

O6rpyHTOBYBaTU MAapKETUHIOBI PiLLEHHS Ha
piBHI pUHKOBOro Cy6’ekTa i3 3aCTOCYBaHHAM
CyYaCHUX ynpaBaiHCbKNX NPUHUKUNIB,
nigxonis, MeToais, Npunomis

Justify marketing decisions at the level of a
market entity using modern management
principles, approaches, methods, techniques

rPH
11

BukopucToByBaTM MeTOAN MapKETUHIOBOrO
CTpaTeriyHoro aHasisy Ta iHTepnpeTyBaTu
NOro pesynbTaT 3 METO BAOCKOHAJIEHHS
MapKEeTUHIroBOI OifAJIbHOCTI PUHKOBOIO
cy6’eKTa Ha NPOMMCJIOBOMY Ta CrMOpPiAHEHNX
PUHKaXx

Use the methods of marketing strategic
analysis and interpret its results in order to
improve the marketing activity of a market
entity in industrial and related markets

[1PH
12

34iNCHIOBATK AiarHOCTYBaHHA Ta CTpaTeriyHe
N onepaTmMBHE yNpaBiHHA MapKEeTUHIOM
3a4ns po3pobku Ta peanizauii
MapKeTUHIrOBMUX CTPaTEerii, MPOEKTIB i
nporpam Ha NMPOMMUCIIOBOMY Ta CropigHEHNX
PUHKaX 3 ypaxyBaHHAM 3acaf CTajloro
PO3BUTKY

Carry out diagnostics and strategic and
operational management of marketing for the
development and implementation of
marketing strategies, projects and programs in
industrial and related markets, taking into
account the principles of sustainable
development
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rPH
13

KepyBaTu MapKeTUHIOBOIO AiAJIbHICTIO
PUHKOBOIo cyb6’eKTa, a TakoX oro
nigpo3ainie, rpyn i Mepexx, BU3HavyaTu
KpuTepii Ta NOKa3HUKMK 1T OLiHIOBaHHS

Manage the marketing activities of the market
entity, as well as its divisions, groups and
networks, determine the criteria and indicators
for its evaluation

r1PH

dopMyBaTN MapPKETUHIOBY CUCTEMY
B3aeMoaii, byayBaTn LOBroCTPOKOBI

Form a marketing system of interaction, build
long-term mutually beneficial relations with

14 |B3a€EMOBUriAHI BiQHOCMHN 3 iHWWMK .
) A A other market subjects
cyb’eKTamMun pUHKY
36upaTn HeobXigHi AaHi 3 Pi3HUX OXKepen .
P . AHI A P APKEPE, Collect the necessary data from various

0bpobnaTu i aHanizyBaTn ix pe3ynbTaTu i3 :
rPH , sources, process and analyze their results

3aCTOCYBaHHSM Cy4YacCHUX METOAIB Ta . L
15 L using modern methods and specialized

cneuianizoBaHOro rMporpamMHoro

software
3abe3neyeHHs
MnaHyBaTwW, yOOCKOHaNOBaTK Ta . . .
. . Plan, improve, and implement marketing

[1PH |peanizoByBaTN MapKeTUHIrOBi 3axo4u 3 T . .

) -2 activities for the innovative development of
16 |iHHOBaALINHOIrO PO3BUTKY MPOMUCIIOBOIO . ) .

X industrial enterprises

nignpnemcTea
fPH BMiTn po3pobnsaTu ToBapHe nponoHyBaHHSA Ha |Be able to develop a product offering in the
77 |POMWCNOBOMY PUHKY Ha OCHOBI aHanisy industrial market based on an analysis of the

noBediHKN Noro cyb’ekTiB

behavior of its participants
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8 - PecypcHe 3abe3neuyeHHs peanisauii nporpamu / Resource provision for programme implementation

Kappose 3abe3neyenHns / Staffing

3anyyeHi o peanisauii 0CBiTHLOI NporpamMu «MPOMUCIOBUA MaPKETUHT»
HayKOBO-MeAaroriyHi npauiBHUKM € WTaTHUMK cniBpobiTHUKamu Kl im. Irops
CikopCbKOro 3 Yncna [OKTOPiB Ta KaHAWAATIB HayK (AOKTopiB dinocodii), wo
BiZANOBiAAIOTH NiLEeH3iNHNM BUMOraMm LwoAo 3abe3neyeHHs NpoBai)KeHHs
OCBITHbOI AiANbHOCTI AN1a BiANOBiAHOro piBHA BO, 3aTBepaxeHux MNocTaHoBoO
KabiHeTy MiHicTpiB YkpaiHu Bia 30.12.2015 p. Ne 1187 B YnHHIN penakuii. Mig
Yac peanisauii AyanbHOT OCBITU A0 BUKNAAAHHA AUCUMNAIH MOXYTb ByTun
3any4yeHi npodecioHann-NpakTUKN Ailo4nX NiANPUEMCTB 3 YUCNa NPOBIAHNX
haxiBLIiB, KepPiBHWKIB NiANPUEMCTB Ta NiApo34inis.

The academic staff involved in the implementation of the educational program
“Industrial Marketing” are full-time employees of Igor Sikorsky Kyiv Polytechnic
Institute from among doctors and candidates of sciences (doctors of
philosophy) who meet the licensing requirements for the implementation of
educational activities for the appropriate level of education, approved by the
Resolution of the Cabinet of Ministers of Ukraine of 30.12.2015 Ne 1187 in the
current version. During the implementation of dual education, practicing
professionals from operating enterprises from among leading specialists, heads
of enterprises and departments may be involved in teaching disciplines.

MarepianbHo-TexHiuHe 3abe3neyeHHs / Material-technical support

BianoBigHO 8O TEXHOJNIOTYHNX BUMOT LLOJAO MaTepiasibHOo-

TexHi4yHoro 3abe3nevyeHHs OCBITHLOI AiANLHOCTI BiANOBiAHOro piBHsa BO,
3aTBepAxeHux MNoctaHoBol KabiHeTy MiHicTpiB YkpaiHu Big 30.12.2015 p. Ne
1187 B YMHHIN pepakuii.

3n06yBayi OCBITHBLOI MpOrpaMu MaloTb [OCTYN A0 MaTepiabHO-TEXHI4YHOI 6a3n
KMl im. Iropst CikopcbKkoro, sika € OfAHi€l0 i3 Halbinblunx B YKpaiHi Ta, 30kpema,
BKJIlOYaE B cebe:

- Kamnyc HauioHanbHOro TexHiYHOro yHisepcuteTy YKpaiHu «K1isBCbKui
NONITEXHIYHWUIA IHCTUTYT iMeHi Irops Cikopcbkoro» 3aniMae TepuTopito 6113bKo
120-160 rekTapis, Ae po3TalloBaHi Cy4acHi HaB4asbHi kopnycu, obnaaHaHi
O HaB4aHH$A, HAYKOBUX OOCANIAXKEHb | 3aHATb CNOPTOM, @ TaKoXX
rypToOXNUTKN, AKi 3a6e3nedytoTe KOMMDOPTHE NPOXKMBAHHA CTYAEHTIB i3
Pi3HMMK YyMOBaMW Ta BapTICTIO, OPraHi4YHO NOEAHYIOYM MOXANBOCTI ANs
iHTeNeKTyaNbHOro, Ky/IbTYPHOro PO3BUTKY Ta BiAMOYMHKY;

- HayKoBO-TexHi4Ha b6ibnioTeka im. I'. |. AeHnceHka Kl iM. Irops Cikopcbkoro €
npoBiAHUM iHhopMaLinHO-6i6Ni0TeYHUM LeHTPoM, sikuin 3abesnevye
CTYLEHTIB, BUKNTaZladiB i [OCNIAHMKIB yHIBEpCMTETY AOCTYNOM 0 06LMpHOI
KONeKLiT HayKOBOT Ta HaBYaJIbHOI NiTepaTypu, BKOYAOYN KHUMW, XXYPHau,
eNleKTPOHHI pecypcu Ta 6a3m gaHux, Takux sik Scopus i Web of Science,
MPOMOHYE CyYacHi YATanbHi 3anu1, KOMN'loTepu3oBaHi poboyi MiCLisi, KOBOPKIHI-
NpoCTopwu, @ TaKoXX MOCAYry 3 iHpOPMaLiNHOIro NOLYKY, KOHCYJIbTaLlil,
TPEHiHriB i3 akaJeMi4HOi rpaMOTHOCTI Ta NiATPUMKN HaykoBux nybnikauii,
CApUAYYN IHHOBALIMHIN | AOCNIAHULBLKIN BisNbHOCTI;

- cyyacHe IT-3abe3neyeHHs, WO BKIOYaE B cebe KOMN'IOTEPHWI Knac, BUXiA B
Mepexy IHTepHeT Yepes Be3kolwToBHUIA wi-fi Ha TepuTopii Kamnycy;

- iHhopMaLlifiHi TexHoNorii HaB4YaHHSA, 30KpeMa, a) ENeKTpoHHWUI KaMnyc
(iHTerpoBaHa umndposa NnaThopma, sika 3abesneyye NiATPUMKY HaBYaslbHOrO
npouecy, Hafalo4um CTyaeHTaM i BUKaaga4am AoCTyN A0 OCBITHIX pecypcis,
po3KiafiB, eNeKTPOHHUX KYpCiB, CUCTEMUN 3[a4i 3aBAaHb, KOMYHiKaLUinHNX
iHCTPYMEeHTIB Ta ynpasJiHHA akaAeMiYHUMKN npoLiecamu, CNpuUsYmn
edeKTMBHOMY BigAasieHOMYy HaBYaHHIO Ta afiMiHICTpyBaHHIO yHiBepcuTeTy); 6)
nnatdopMa ANCTaHUinHOro HaB4YaHHA «Cikopcbkuin» (Sikorsky Distance
Learning Platform), ska Hafa€e Buknagavam Ta CTyAeHTaM LUMPOKi MOXKJIMBOCTI
040 3aCTOCYBaHHS Cy4aCHUX TEXHOJIOT I AUCTaHLINHOrO HaBYaHHS,
po3pobsieHHs Beb-pecypciB HaBYalbHUX ANCUMMIIH, OpraHisalii iHTepakTUBHOT
B3a€EMoSii, @ TakoXX ynpassiHHA AUCTaHUINHMM HaBYaJibHUM MPOLIEeCcoM;

- ipanbHs, MeANYHUIA LEeHTP, LeHTpP (i3uYHOro BUXOBaHHS Ta CNopTy (3
6aceliHOM, CkenegpoMoM, BiAKPUTUM CTaAiOHOM, TEHICHUMU KOPTaMu), 30HU
BiZAMOYMHKY, LLEHTP KY/JbTYypW Ta MUCTeLTB, [lep>KaBHuiA NOAITEXHIYHWI My3en,
apT-npocTip «Bexa»;

- 6a3u BiANOYUHKY, CTyAeHTCbKa couianbHa ciyxba Ta BigAin couianbHo-
ncuxonoriyHoi poboTu;

- CmapT-ykpuTTa CLUST SPACE B KTl iM. Iropsa Cikopcbkoro (nepuie B YKpaiHi
6araToyHKUiOHaNbHE YKPUTTS A5 CTYAEHTIB noweto 600 M2), Ake NoEAHYE
hYHKLUIT 6e3ne4yHoro ykpuTTs Ha 500 ocib i3 cy4acHMM KOBOPKiHIOM,
3abe3nevyoyn 6e3nepepBHU OCBITHIN MpoLec Nif4 Yac BiiHW Ta naaThopmy
ONns iHHOBaUin i cniBnpaui Monodi 3 6i3HECOM; @ TaKOXX YKPUTTS B HaBYaSIbHUX
Kopnycax;

- 6e3neka nepebyBaHHA Ha TepuTopil 3a6e3neyvyeTbCa BNAcHO CnyX60t0
6e3neku, a TakoxX Biaainom HauioHanbHOI noniuii, AKNN po3TalloBaHO Ha
TepuTopii Kamnycy;

- N5 peanisauii iHKI03MBHOI 0cBiTU Kopnycu KII iM. Iropsa Cikopcbkoro
obnagHaHi NnaHAycaMu, a TakoXX peani3ylTbCs 3aX0An BiANOBiAHO A0
MonoxxeHHs «Mpo opraHizauito iHKNO3MBHOrO HaB4YaHHA y KMl imM.Iropsa
CikopcbKoro».

In accordance with the technological requirements for the material and
technical support of educational activities of the appropriate level of HE,
approved by the Resolution of the Cabinet of Ministers of Ukraine of 30.12.2015
Ne 1187 in the current version.

Applicants of the educational program have access to the material and
technical base of Igor Sikorsky Kyiv Polytechnic Institute, which is one of the
largest in Ukraine and, in particular, includes:

- The campus of the National Technical University of Ukraine “Igor Sikorsky Kyiv
Polytechnic Institute” covers an area of about 120-160 hectares, where there
are modern educational buildings equipped for education, research and sports,
as well as dormitories that provide comfortable accommodation for students
with different conditions and costs, organically combining opportunities for
intellectual, cultural development and recreation;

- Scientific and technical library named after G.I. Denysenko Scientific and
Technical Library of Igor Sikorsky Kyiv Polytechnic Institute. Igor Sikorsky Kyiv
Polytechnic Institute is a leading information and library center that provides
students, teachers and researchers of the university with access to an
extensive collection of scientific and educational literature, including books,
journals, electronic resources and databases such as Scopus and Web of
Science, offers modern reading rooms, computerized workstations, coworking
spaces, as well as information retrieval services, consultations, academic
literacy training and support for scientific publications, promoting innovation
and research activities;

- modern IT support, including a computer classroom, access to the Internet via
free wi-fi on the campus;

- information learning technologies, in particular, a) Electronic Campus (an
integrated digital platform that supports the educational process by providing
students and teachers with access to educational resources, timetables, e-
courses, assignment submission systems, communication tools and academic
process management, facilitating effective remote learning and university
administration); b) the Sikorsky Distance Learning Platform, which provides
teachers and students with ample opportunities to use modern distance
learning technologies, develop web resources for academic disciplines,
organize interactive interaction, and manage the distance learning process;

- canteen, medical center, center for physical education and sports (with a
swimming pool, climbing wall, outdoor stadium, tennis courts), recreation
areas, center for culture and arts, State Polytechnic Museum, art space
“Tower”;

- recreation centers, student social service and the department of social and
psychological work;

- The CLUST SPACE smart shelter at Igor Sikorsky Kyiv Polytechnic Institute (the
first multifunctional shelter for students in Ukraine with an area of 600 m?),
which combines the functions of a safe shelter for 500 people with a modern
coworking space, ensuring a continuous educational process during the war
and a platform for innovation and cooperation between young people and
businesses; as well as shelters in educational buildings;

- safety of staying on the territory is ensured by our own security service, as
well as by the National Police Department, which is located on the campus;

- for the implementation of inclusive education, the buildings of Igor Sikorsky
Kyiv Polytechnic Institute are equipped with ramps, and measures are being
taken in accordance with the Regulation “On the organization of inclusive
education at Igor Sikorsky Kyiv Polytechnic Institute”.

IndopmauinHe Ta HaB4a TOOAMYHE

6 / Information and methodological support of the educational process

IHchopMaLiiHe Ta HaBYa/lbHO-MeToANYHe 3abe3neyeHHs OCBITHLOI NporpamMu
BiA6YBa€ETHCA BIANOBIAHO 4O TEXHOOTIYHUX BUMOT LLOAO HaBYaslbHO-
MeTOAUYHOro Ta iH(hopMaLinHOro 3abe3nevyeHHs OCBITHBLOT BisNIbHOCTI
BiANoBiAHOro piBHs BO, 3aTBEpAXKeHMX MocTaHoBOW KabiHeTy MiHicTpis
YkpaiHu Big 30.12.2015 p. Ne 1187 B YMHHIN pepakuii. IHpopmauinHe
3abe3neyeHHs HaB4YanbHoro npouecy B KMl im. Irops Cikopcbkoro
peanisyeTbCa Yepes eNneKTPOHHUI KaMnyc, KK BKJIOYa€E LMgpoBi
nnaTdopMu ANa AOCTYNY A0 HaBYaNbHUX MaTepianis, po3knaay, eNeKTPOHHUX
KypCiB, cMcTemMn 3aa4i 3aBaaHb, 6ibnioTe4yHMx pecypcis, a Takox
KOMYHiKaLiMnHUX IHCTPYMEHTIB A5 B3aEMOAIii CTYAeHTIB i BuUknagadis,
3abe3neyytoyn echeKTUBHE ynpaBsliHHA OCBITHIM NpoLLecoM i NiATPUMKY
AUNCTaHUINHOIro Ta 3MillaHoro HaB4YaHHSA. BCi OCBITHI KOMNOHeHTN 3abe3neyeHi
HaBYas/IbHO-MEeTOANYHUMU MaTepiasiaMu Ha iHPopMaLIMHUX pecypcax
YHiBepcuTeTy, 30kpema: EnektpoHHoMy apxisi KMl iM. Iropsi Cikopcbkoro
(ELAKPI), nnaTdopMi AncTaHuinHoro HaB4aHHA «Cikopcbkuin» (Sikorsky
Distance Learning Platform), EnektpoHHomMy kamnyci (E-Campus). HaykoBo-
TexHiyHa 6ibnioTeka im. . I. fleHuceHka KIl im. Irops Cikopcbkoro € ofHi€to 3
HanbinblUnX cepen yHiBepcuTeTiB YKpaiHn odnaiiH Ta oHnanH choHaamu 3
HayKOBMMW, HaBYaNlbHO-METOANYHMMMN Ta HAaBYaSIbHUMWN BUAAHHSAMMU,
3abe3neyye AOCTYN [0 €NeKTPOHHMX pecypciB Ta 6a3 AaHux, y ToMy Yuchi
Scopus i Web of Science, nponoHye nocnyru 3 iHhopMaLiiHOro NMoLUyKy,
KOHCY/IbTaUii, TPEHIHriB i3 akaAeMi4yHOi rpaMoTHOCTI Ta A06poYeCcHOCTI.
IHhopMauinHmiA nopTan kpi.ua, AKUN € OAHUM 3 HANMNOTYXXHILINX B YKpaiHi
cepef YHiBEpPCUTETIB, MICTUTb BCIO HEOOXiAHY onepaTUBHY Ta akTyaslbHy
iHbopmaUito LWo0 HaB4YaIbHOrO NpoLecy, Mol Ta 3axoAis, Wo BifAbyBalThCA
B YHiBEPCUTETI, MOXKJINBOCTEN LLLOAO HayKOBOI, HaB4YaJlbHOi Ta CMOPTUBHO-
030pOBY0I iHOpMaLLil, @ TaKOXX MICTUTb Y BiAKPUTOMY [OCTYnNi BCIO
HeobXxifHO HOpMaTMBHO-NPaBOBY iHOPMaLlilo WoA0 peanisaLii 0CBITHbOro
npouecy. OnepaTuBHe iHhopMyBaHHA 3006yBayiB BULLOI OCBITU AyHNOETLCA
TaKoXX 4yepes KaHa/im MeceHaxxepiB YHiBepcuTeTy, dhakynbTeTy, Kadenpu.

Information and educational and methodological support of the educational
program is carried out in accordance with the technological requirements for
educational and methodological and information support of educational
activities of the appropriate level of HE, approved by the Resolution of the
Cabinet of Ministers of Ukraine of 30.12.2015 Ne 1187 in the current version.
Information support of the educational process at Igor Sikorsky Kyiv Polytechnic
Institute is implemented through the electronic campus, which includes digital
platforms for access to educational materials, timetable, e-courses, assignment
submission systems, library resources, as well as communication tools for
student and teacher interaction, ensuring effective management of the
educational process and support for distance and blended learning. All
educational components are provided with teaching and learning materials on
the University's information resources, in particular: Electronic Archive of Igor
Sikorsky Kyiv Polytechnic Institute (ELAKPI), Sikorsky Distance Learning
Platform, Electronic Campus (E-Campus). Scientific and Technical Library
named after G.I. Denysenko of Igor Sikorsky Kyiv Polytechnic Institute is one of
the largest offline and online collections of scientific, educational and
methodological publications among Ukrainian universities, provides access to
electronic resources and databases, including Scopus and Web of Science,
offers information search services, consultations, and training in academic
literacy and integrity. The information portal kpi.ua, which is one of the most
powerful in Ukraine among universities, contains all the necessary prompt and
up-to-date information about the educational process, events and activities
taking place at the University, opportunities for scientific, educational, sports
and recreational information, and also contains all the necessary regulatory
and legal information on the implementation of the educational process in the
public domain. Prompt informing of higher education students is also
duplicated through the messenger channels of the University, faculty,
department.
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9 - AkapemMiyHa MobBinbHicTb / Academic mobility

HauioHanbHa kpeguTHa MobinbHicTb / National credit mobility

3p06yBayvi BnWoOi ocBiTM 3a Ol "Mpomuncnosui
MapKeTUHr" MaloTb MOXJINBICTb akageMivyHol
MOBINILHOCTI y BiAMOBIAHOCTI 3 yrogamu,
nignncaHnMm YHiBepcuTeToM, BigNOBiAHO

00 MosIoXKeHHS Npo akageMiyHy MOBINbHICTb
KMl im. Iropsa CikopcbKoro
(https://osvita.kpi.ua/node/124).

Applicants for higher education in the program
“Industrial Marketing” have the opportunity for
academic mobility in accordance with the
agreements signed by the University in
accordance with the Regulations on Academic
Mobility of Igor Sikorsky Kyiv Polytechnic
Institute (https://osvita.kpi.ua/node/124).

MixxHapoaHa kKpeauTHa MobinbHicTb / International credit mobility

Mporpamoto A03BOJISETLCS MiXKHapoAHa
akageMivyHa MobinbHICTb (30KpeMa, Epazmyc+)
BiAMoBiAHO A0 MoN0)XeHHSA NPo akageMidHy
MobinbHicTb KMl iM. Irops CikopcbKoro
(https://osvita.kpi.ua/node/124). 3a
iHpopMaLinHy NiIATPUMKY Ta
OOKYMEHTOCYNPOBiA B MUTAaHHAX akageMi4HOro
0bMiHy CTyaeHTIB, a came: iHhOopMyBaHHSA Ta
KOHCY/IbTYBaHHSA, KOOpAMHaALLilo nporpam,
PO3BUTOK cniBrpaLi 3 yKpaiHCbKUMN Ta
3aKOPAOHHMMN YHiBEPCUTETAMMU,

opraHi3auito iHpopMaUinHNX 3axo4is,
CMpAMOBaHMX Ha NONyaspu3aLlito mporpamM,
Bignosigae Bigain akagemivyHoi mobinbHocTi KMI
iM. Iropsa Cikopcbkoro (https://mobilnist.kpi.ua/).

The program allows international academic
mobility (in particular, Erasmus+) in accordance
with the Regulations on Academic Mobility of
Igor Sikorsky Kyiv Polytechnic Institute
(https://osvita.kpi.ua/node/124). The
Department of Academic Mobility of Igor
Sikorsky Kyiv Polytechnic Institute
(https://mobilnist.kpi.ua/) is responsible for
information support and documentary support in
matters of academic exchange of students,
namely: informing and consulting, program
coordination, development of cooperation with
Ukrainian and foreign universities, organization
of information events aimed at popularizing
programs.

HaB4yaHHA iHO3eMHMX 3800yBayiB BULLLOI OCBiTH /

Study of foreign applicants of higher education

Onsa iHO3eMHUX rpoMagsH HaBYaHHS
MPOBOONTLCA Aep)XaBHO (YKPaAlHCbKOLO)
MOBOIO.

For foreign citizens, training is conducted in the
state (Ukrainian) language.

10 - NMpouenypa NnpucBoeHHA npodecinHiux kKBanicgikauin / Procedure for awarding
professional qualifications

MpuCcBOEHHS NpogecinHoi KBaniikaLii He
nepepnbayeHo.

The awarding of a professional qualification is
not provided.




22/26

2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME
Kpeauris nip,ccp(:/lihgaaoro
Kogn/Code OcBiTHI kOMNoHeHTW nporpam/Components EKTC/ECTS y .
: KoHTposto / Final
credits
control form
HOPMATWBHI ocBiTHi komnoHeHTU/Required (standard) components
O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle
HayKoBi [OCNig)XEeHHSA B MapKeTUHry / . .
3001 Scientific Research in Marketing 3.0 3anix / Final test
CTanun po3BUTOK MPOMUCIOBOro NignNpruemMcTBa / . .
3002 Sustainable Development of an Industrial Enterprise 2.0 3anik / Final test
MpakKTUYHUI KypC iIHO3eMHOT MOBW ANA AiNIOBOI KOMYHiKaLii / . .
3003 Practical Foreign Language Course for Business Communication 3.0 3anix / Final test
YnpaBniHHA cTapTan-npoekTamu / . .
30 04 Startup Project Management 3.0 3anik / Final test
0O60B’A3KOBI KOMMOHEHTU LMKy NpodecinHoi nigrotoBku /Professional training cycle
CTpaTeriyHum MapKeTUHr i gigxnTtan cTpaTerii /
fo o1 Strategic Marketing and Digital Strategies < Exsamen / Exam
CTpaTeriyHuim MapKeTuHr i gigxmnTtan ctpaTterii. Kypcoa poboTa / . .
no 02 Strategic Marketing and Digital Strategies. Coursework 1.0 3anik / Final test
MapKeTUHIroBUIA MEHEO)KMEHT / . )
1o 03 Marketing Management 4.0 3anik / Final test
MoBeiHKa iHAYCTpiafbHUX CNOXMNBaYiB /
1o 04 Industrial Consumer Behavior 5.0 Eksamen / Exam
MepdomMaHC MapKeTuHr /
10 05 Performance Marketing 5.0 Ek3ameH / Exam
MapKeTWHT iHHOBaLin Ha MPOMUCIOBOMY PUHKY / . )
1o 06 Marketing of Innovations in the Industrial Market 5.0 3anix / Final test
MapKeTuWHr iHHOBaLin Ha NPOMMNCIOBOMY PUHKY. KypcoBa poboTa / . )
no o7 Marketing of Innovations in the Industrial Market. Coursework 1.0 3anix / Final test
1o 08 npaK.TMKa / 14.0 3anik / Final test
Practice
110 09 BVIKOHaI-!HH MaFICTep(';bKOI AncepTaLlii / 16.0 3axucr / Defence
Completion of master’s thesis
BUWBIPKOBI ocBiTHi komnoHeHTW/Elective components
BnbipkoBi KOMMOHEHTU LMKy NpodecinHoi niarotosku/Professional training cycle
OCBITHIn KOMNOHEHT 1 ®-KaTanory /
1B 01 Educational Component 1 from P-Catalogue 5.0 Eksamen / Exam
OCBITHIn KOMNOHEHT 2 ®-KaTasnory /
B 02 Educational Component 2 from P-Catalogue 5.0 Eksamen / Exam
OCBITHIn KOMAOHEHT 3 ®-KaTasnory /
116 03 Educational Component 3 from P-Catalogue >0 Ex3amen / Exam
OCBITHin KOMNOHEHT 4 ®-kaTasnory / . .
18 04 Educational Component 4 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 5 ®-kaTasnory / . )
18 05 Educational Component 5 from P-Catalogue 4.0 3anik / Final test
3aranbHuii 06csar 060B’A3K0BUX KOMMNOHeHTIB / Total volume of the required 67
components:
3aranbHuin obcar BnbipkoBux komnoHeHTIB / Total volume of the elective components: 23
O6car ocBiTHIX KOMMNOHEHTIB, W0 3abe3neyytoTb 3400yTTA KOMNETEHTHOCTEN
BU3Ha4YeHUX CTaHAapToM BuLLoi ocBiTu / Total volume of the educational components 67
aimed at acquisition of competencies specified in the Higher Education Standard:
3AFAJIbHWIA OBCAT OCBITHLOI MPOFPAMU / TOTAL VOLUME OF THE EDUCATIONAL
PROGRAMME 90
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL
SCHEME OF THE EDUCATIONAL PROGRAMME

1 wpe f course | Zxypc/ course
1 cemectp [ semester 2 cemectp [ semester 3 cemectn / semester
[ 303/GR3 ]
i mou nm ginomot
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4. ®OPMA ATECTALLIi 340B5YBAY4IB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

BianosigHo go CTtaHgapTy BULWOT OCBiTM YKpaiHW, 3aTBepaxeHoro Hakaszom MOH YkpaiHn Ne 960
Bia 10.07.2019 poky aTecTauia 3006yBayiB BULLOI OCBITU 3@ OCBITHbO-NPOgECINHOW NPOrpamoto
«MpoMucnoBun MapkKeTUHr» crneuyianbHoCTi D5 MapkeTuHr nposBoanTbCcs y ¢opmi nybnivyHoro
3aXUCTy KBanidikauinHoi poboTun (MaricTepcbKoi gucepTaLii) Ta 3aBepLUYETbLCA BUAAYE0 JOKYMEHTa
BCTAHOBJ/IEHOr0 3pa3Ka Npo NPUCYOXKEHHS CTyNeHs MaricTpa 3 MPUCBOEHHSM OCBITHbLOI KBasidikauii
«MaricTp MapkeTuHry». KeaniikauiiHa poboTa npoxoantb 060B'A3KOBY MepeBipKy Ha HasBHICTb
aKageMidHoro naariaTy Ta Nicas 3aXUCTy PO3MILLYETLCHA B €1eKTPOHHOMY apXxiBi HayKOBO-TeXHiIYHOI
6ibniotekn im. I'.l. OeHnceHka Kl iMm. Iropa Cikopcbkoro (ELAKPI) pnsa BinbHOro poctyny
(https://ela.kpi.ua/collections/0357011a-6bcf-4818-88dd-c79dd795dbf3).

KeanidhikauinHa poboTta Mae nepenbayati po3B’'A3aHHA CKJAAHOMO CrewuianisoBaHoro 3asaaHHa abo
npobnemn y cgepi cydyacHOoro MapkKeTuHry, wo nepenbadvatloTb NpoBefeHHs aocnigxeHb Ta/abo
30iNCHEHHS IHHOBALIN | XapaKTepuU3yTbCs HEBU3HAYEHICTIO yMOB i BMMor. KBanidikauiiHa poboTa
He NOBMHHA MICTUTWN aKaAeMi4YHOro nnariaty, y TOMY YMUCAi HEKOPEKTHUX TEKCTOBUX 3amo3nYyeHb,
habpukauii Ta danbcndikauii. KBanicdikauinHa pobota mae 6yTu onpuarogHeHa Ha odilinHOMY
CanTi 3aKnany BULLOT OCBITKU, Noro nigpo3ainy abo po3miweHa B Noro peno3snTapii. OnpuntogHeHHs
kBanipikayinHux pobiT, Wwo MicTaTb iHpopMaLuilo 3 obMeXeHUM AOCTYMOM, 3AINCHIOETLCA Y
Bi4MNOBIAHOCTI 40 BUMOI YAHHOIO 3aKOHOL4ABCTBaA.

In accordance with the Standard of Higher Education of Ukraine, approved by the Order of the
Ministry of Education and Science of Ukraine No. 960 of 10.07.2019, certification of higher education
applicants in the educational and professional program “Industrial Marketing”, specialty D5
Marketing is carried out in the form of a public defense of qualification work (master's thesis) and
ends with the issuance of a standardized document on the award of a master's degree with the
award of an educational qualification “Master of Marketing”. The qualification work is subject to
mandatory checks for academic plagiarism and, after defense, is placed in the electronic archive of
the H.l. Denysenko Scientific and Technical Library of the Igor Sikorsky Kyiv Polytechnic Institute
(ELAKPI) for free access (https://ela.kpi.ua/collections/0357011a-6bcf-4818-88dd-c79dd795dbf3).

The qualification work should provide for the solution of a complex specialized task or problem in the
field of modern marketing, which involves research and/or innovation and is characterized by
uncertainty of conditions and requirements. The qualification work must not contain academic
plagiarism, including incorrect textual borrowings, fabrication and falsification. The qualification work
must be published on the official website of the higher education institution, its subdivision or posted
in its repository. The publication of qualification papers containing information with restricted access
is carried out in accordance with the requirements of the current legislation.
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5. MATPULA BIANOBIJHOCTI NPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS

30 01|30 02|30 03[30 0410 0110 02|10 03|10 04|10 05|10 06|10 07|10 08|10 09

3Kk01| X X X X X X X X X X X
3K 02 X X X X X
3K 03 X X X X X X
3K 04 X X

3K 05 X X

3Ko6| X X X X X X X
3K 07 X X X

3K 08 X X
3K 09 X X
@K 01 X X X X X X X X
®K 02 X X X X X X X X X
®K 03 X X X X
@K 04 X X X X
®K 05 X X X X X X X X X
@K 06 X X X X
dK 07 X X X X X
®K 08 X X X

oK 09| X X X X
®K 10 X

PK 11 X X X
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6. MATPULA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMMU
KOMMNOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

30 01|30 02(30 03[30 04|10 01|10 02|10 03|10 04|10 05|10 06|10 07|10 08|10 09

lPH 01 X X X X X X X X
MPH 02 X X X X X X X X
MPH 03] X X X X X
[PH 04 X X X X X
MPH 05| X X X X X X
lPH 06 X X X X X
rPH 07 X X
rPH 08 X X X
rPH 09 X X X X X
lPH 10 X X X X X X X X X X
MPH 11 X X X X
MPH 12 X X X X X X
MPH 13 X X
MPH 14 X X
MPH 15 X X X X X X X X X X
MPH 16 X X X

MPH 17 X
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