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BPAXOBAHO / CONSIDERED:

1.Y1MHHWI cCTaHZapT BULLOI OCBITU 3a crieuianbHicTio 075 "MapkeTuHr" ranysi 3HaHb 07 "YnpaBhiHHSA
Ta aAMiHICTpyBaHHA" ONa TpeTboro (0CBiITHbO-HAaYKOBOr0) piBHA BMLLOI 0CBiTKM (Hakas MOH Ne 313
Big 07.04.2022 p.).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/2022/04/08/0
75-Marketynh-07.04.22-313.pdf

2. PekoMmeHpaUii 3 BpaxyBaHHSA 3ayBa>KeHb Ta CNlabKMUX CTOPIH 3@ CTPYKTYPOO Ta 3MiCTOM OCBITHbOI
nporpaMm 3a pesysibTaTaMn akKpeauTalin OCBITHIX Nporpam yHiBepcuTeTy. MeToanyHa paja Bif
01.02.2024.URL: https://osvita.kpi.ua/mr_04_2023-2024

3. Pe3ynbTaTu BHYTPIWHLONO CaMoaHanisy, npono3unuii poboTonasLiB, akageMivyHOl CNibHOTKN Ta
3nobyBaviB TpeTboro (OCBiTHbO-HAayKOBOro) piBHS BWULWOI OCBIiTU WOAO 3MICTYy OCBITHbO-
HayKOBOi NporpamMu, BHeECEHi A0 06roBopeHHS Ha 3acifgaHHi Kadenpn NPoMUCIOBOro MapKeTUHTY.

4. O6broBopeHHsa npono3unuin Big poboToamaBUiB, akageMidyHOI cninbHOTM Ta 3n06yBadis
TpeTboro (0CBITHbO-HAYKOBOr0) PiBHA BULLOI OCBITKM WOAQO0 3MIiCTY, SKOCTiI Ta YyOOCKOHANEeHHS
OCBITHbO-HAYKOBOI NporpamMn Ha 3acifgaHHax HMKY-D5 MapKkeTuHr.

5. NMonoxxeHHs Npo niaroToBky 3400yBayiB BMLLOI OCBITU CTYNeEHA AOoKTopa dinocodii B KMl iM. Irops
Cikopcbkoro 3aTeepaxeHe Haka3oMm KTl im. Iropsa Cikopcbkoro NeHO1/21/24 Bin 15.01.2024 p. URL:

https://document.kpi.ua/files/2024 HOD-21al.pdf.

6. [lpo 3aTBepA’XEHHSA Nepesiiky rajysen 3HaHb i cneuianbHOCTEN, 3a AKUMUN 3OINCHIOETbLCS
niarotToeka 3a06yBaviB BMLWOI Ta paxoBOi nepenBuLLloi ocsiTu: NMocTtaHoBa KabiHeTy MiHicTpiB
YkpaiHn Ne 266 Big 29.04.2015 p. y YMHHIK pedakuil (3i 3MiHaMK | 4ONOBHEHHAMW 3riAHO NOCTAaHOBY
KMY Ne 188 Big 21.02.2025 p.). URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

7. HauioHanbHa paMKa kBanigikauin. JonaTok no noctaHoBn KabiHeTy MiHicTpiB YkpaiHu Big 23
nmcrtonapga 2011 pPOKY Ne 1341, B YUHHIN penakuii. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

8. PeueHsii, Biarykun pobotonasuiB, cTenkxonnepis Ta pe3ybTaTu rpoMafCcbKoro o6roBopeHHs
000 3MICTY, AKOCTI Ta YAOCKOHAJIEHHSA OCBITHLO-NPOGECiNHOI NporpamMu.

9. MNonoxxeHHa Npo 0ocBiTHI Nporpamu Kl iMm. Iropa CikopCcbKoro (3aTBepA)XeHO Ta BBELEHO B Ait0
Haka3oM Ne HO1/232/25 Big 24.03.2025 "lNpo 3aTBepaxeHHs MonoxxeHHs npo ocBiTHI nporpamu Kl

iM. Irops Cikopcbkoro"). URL: https://osvita.kpi.ua/node/137

10. Haka3 NeHO[/362/25 Bifg 25.04.2025 p. "MNpo nnaHyBaHHA Ta opraHisalito 0CBiTHLOrO npoLecy
2025/2026 H.p." URL: https://document.kpi.ua/2025_HOD-362

11. HauioHanbHM knacudikatop YkpaiHu. Knacudikatop npodgecin OK 003:2010, 3aTBEepaXeHU
Haka3oM [epxcnoxumecTaHpapTy YkpaiHm Big 28.07.2010 p. Ne 327 y 4nHHiIN pepakuyii. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10#Text

1. The current Standard of higher education in the specialty 075 “Marketing” of the field of
knowledge 07 “Management and Administration” for the third (educational and scientific) level of
higher education (Order of the Ministry of Education and Science No. 313 of 07.04.2022).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/2022/04/08/0
75-Marketynh-07.04.22-313.pdf.

2. Recommendations for taking into account comments and weaknesses in the structure and content


https://document.kpi.ua/2020_7-130
https://document.kpi.ua/files/2024_HOD-21a1.pdf
https://osvita.kpi.ua/node/137
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of the educational program based on the results of accreditation of university educational programs.
Methodological Council of 01.02.2024: https://osvita.kpi.ua/mr_04_2023-2024

3. The results of internal self-analysis, proposals of employers, the academic community and
applicants for the third (educational and scientific) level of higher education on the content of the
educational and scientific program, submitted for discussion at a meeting of the Department of
Industrial Marketing.

4. Discussion of proposals from employers, the academic community and applicants for the third
(educational and scientific) level of higher education on the content, quality and improvement of the
educational and scientific program at the meetings of the SMCU-D5 Marketing.

5. Regulations on the preparation of higher education applicants for the degree of Doctor of
Philosophy in Igor Sikorsky Kyiv Polytechnic Institute Approved by the order of Igor Sikorsky Kyiv
Polytechnic Institute NeNOD/21/24 of 15.01.2024: https://document.kpi.ua/files/2024_HOD-21al.pdf.

6. On Approval of the List of Fields of Knowledge and Specialties in which Higher and Professional
Higher Education Applicants are Trained: Resolution of the Cabinet of Ministers of Ukraine No. 266 of
29.04.2015 in the current version (as amended by the Resolution of the Cabinet of Ministers of
Ukraine No. 188 of 21.02.2025). URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11.

7. National Qualifications Framework. Appendix to the Resolution of the Cabinet of Ministers of
Ukraine of November 23, 2011 No. 1341, in the current version. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text.

8. Reviews, feedback from employers, stakeholders and the results of public discussion on the
content, quality and improvement of the educational and professional program.

9. Regulations on educational programs of Igor Sikorsky Kyiv Polytechnic Institute (approved and put
into effect by order Ne NOD/232/25 of 24.03.2025 “On approval of the Regulations on educational
programs of Igor Sikorsky Kyiv Polytechnic Institute”). URL: https://osvita.kpi.ua/node/137.

10. Order No. NOD/362/25 of 25.04.2025 “On planning and organization of the educational process
in the academic year 2025/2026"”. URL: https://document.kpi.ua/2025_HOD-362

11. National Classifier of Ukraine. Classifier of professions GC 003:2010, approved by the Order of
the State Committee of Ukraine for Consumer Protection and Food Safety of 28.07.2010 No. 327 in
the current version. URL: https://zakon.rada.gov.ua/rada/show/va327609-10#Text.

EBOJIIOLIA OCBITHbOI MPOrPAMU / EVOLUTION OF THE EDUCATIONAL PROGRAMME

3ano4yaTKyBaHHS OCBITHbO-HAYKOBOI NporpamMu 3a cneuianbHicTio 075 «MapkeTuHr» Biabynocb y
2016 poui. Mepwa penakuia nepeabavana obcar nporpamm y 60 kKpeaunTie. BoHa oxonnoBania B
MeXXaX LMKNIB 3arasbHoi Ta NpodecinHoi NiAroToBKN Taki NiguUKAM 9K OucUUniiHM gna 3006yTTs
rMMBUHHUX 3HaHb 3i crevuianbHOCTI, 3arasibHOHayKoOBi PiNoCcoPCbKi ANCUUNAIHW, ANCLUUMNIHN MOBHO-
MPaKTUYHOI NiArOTOBKWU, @ TakKOoX ANCUUNNIHN AN 3000yTTSA YHiBepCalbHUX KOMMETEHTHOCTEN
OOCNiAHNKa Ta MOBHMX KOMMETEHTHOCTeN, AOCTaTHIX ANa npeacTaBfieHHs Ta obroBopeHHSH
pe3ynbTaTiB HaykoBoi poboTu iHO3eMHOI MoBOt0. lMporpama 6yna 36anaHcoBaHOO, Takolo, LLO
BionoBigoae notpebam 3006yBaviB, y3rog>XeHoto i3 Micielo Ta cTpaTerieto po3uTky KMl iM. Irops
CikopcbKoro.

Y 2018 poui OHIM 6yna nepernsHyTa, BpaxoBYy4YM NPONO3ULIT MPOEKTHOI rPynun Ta CTENKXONAEPIB,
a TakoX Haka3 nmpo opraHi3auito ocBiTHbOro npouecy 2018-2019 HaB4YanbHOro poky Ne 1/61 Big
19.02.2028 p., 3rigHoO 9KOro obcAar oCcBiTHbLOI CKafo0BOI CKopoyyBaBcs Ao 30 kKpeauTiB (HaykoBa
CcknagoBa cTaHoBuna 210 kp ECTS). CkopoyeHHA BiabynocCb K 3a paXyHOK 3MEHLEHHS KiflbKOCTi
OCBITHIX KOMMOHEHT, TaK 3a PaxyHOK 3MeHLUeHHS 06CAry OKpeMnUX KOMMOHEHT 3a4/1a MOCUJIEHHS
HayKOBOI CKJ1a40BOI.
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Y 2020 poui OHN 6yna nmeperndAHyTa BiAMNOBIAHO OO0 3anpoBag>XeHoro MonoXXeHHa Npo
po3pobsieHHA, 3aTBEPOXKEHHSA, MOHITOPUHI Ta Nepernan ocCBiTHiX nporpam B KMl iM. Irops
Cikopcbkoro, sike MicTnno dopmMm onncy ocBiTHiX nporpamM. Cama OHIM 6yna 36inbweHa 3 30 kKp Ao
40 kp ECTS. 36inbweHo obcar OK, wo cdopMye ¢inocodpcCbkKi KOMNETEHTHOCTI, CaMa BOHa
KOHKpeTn30oBaHa i oTpuMana Ha3By «DinocopCbKi 3aCafn HayKOBOi AisNbHOCTI». BianosigHO Ao
pekoMeHaaLuin NPOEKTHOI rpynu, CTENKXONOEPIB TakoXX Byno CyTTEBO NEPErsISHYTO CKAafh OCBITHIX
KOMMOHEHT: 3anpoBagxeHo OK «OpraHizauisa HayKOBO-OCBITHbOI AiANbHOCTI» (4 Kp), Aucunniiny
«MeTogonoria HayKoBMX p[OCHAIAXEHb» KOHKpPeTM30BaHO BiAMOBIAHO 4O CMeuiaslbHOCTI
(«MeToponoria HayKoBUX AOCNAIiAXXEeHb B MapkKeTuHry»). OK «®yHpgaMeHTaslbHIi Ta NpuUKNagHi
[ocnigXeHHs PUHKY» 3aMiHeHo 6inbw 3acagHu4yoo OK «MeTomonoria AOCHIAXXEeHHS PUHKY»,
3anpoBaf>eHo HoBy OK «Cy4acHa napagurmMa MapkKeTuUHry B ymoBax rnobanisauii». BuokpemneHo
BnbipkoBy 4acTuHy OIl. CKOpo4YeHO Ta CYTTEBO MepersisHyTO 3MIiCT 3arajbHuUx Ta PaxoBux
KoMNeTeHTHOoCTen. lNporpamMHi pesynbTaTu HaB4YaHHSA, npeacTasneHi B8 OHIM 2018 poky oBoma
BUOAMWN: 3HaHHA i yMiHHA, B OHIM 2020 poky npeacTtasseHi Ak MPH (nporpamHi pesynbtatu
HaBYaHHS) BiANOBIAHO A0 HOBOI YOPMU OMNUCY OCBITHBLOI MPOrpamMu.

Y 2022 poui y 3B’A3KY i3 3anpoBagxeHHaM CTaHAapTy BULLOT OCBITU ANSA TPEeTbOro (0CBiTHLO-
HaAayKOBOIr0) piBHS 3a cneuyianbHicTio «MapkeTuHr» (Hakas MOHY Ne 313 Big 07.04.2022) Ta
BPaxoOBYKYM BiAryKW, pekomMeHpgauii Ta npono3uuii ctenkxongepis i sumornm Haka3sy npo
opraHisauito Ta naaHyBaHHSA OCBITHbOro npouecy Ha 2022-2023 HaBYanbHUN pik, Byno 3pobneHo
OHOBJIEHHSA OCBITHbO-HAYKOBOI NporpamMmun. Po3WnpeHo iHTerpasibHy KOMMEeTEHTHICTb, A0AaHO TBOPYY
Ta negarorivyHy ckjadoBy, 34aTHICTb NPOBOAUTW BNaCHi HayKoBi AocnigXeHHs. MNepepobneHo 3K1
Ta 3K 4, 36inbweHo KinbKicTe @K Ta NPH Ta nepeonpauboBaHo X 3MiCT. CTpykTypHa YacTuHa OHI
BiApPi3HAETbLCA OeTani3aui€lo: KoHKpeTmsoBaHo Moayni OK: «®inocodcbki 3acagn HayKoBOi
DiSNbHOCTI» Ta «I[HO3eéMHa MoBa A1 HaYKOBOI Lis/IbHOCTI». 3aMicTb OK «MeTofos10ris 4oCnia>XXeHHs
pPUHKY>» 3anpoBagxeHo OK «MapkeTuMHroBa aHajliTUKa Ha OCHOBi Cy4YaCHMX iHPOPMaUiNnHUX
TexXHOsorin», 3anpoBagXeHo TakoxX HoBY OK «AKTyasibHi npobaeMu negaroriku BuLoi wkonm». OK
«Cy4YacHa napagurmMa MapkKeTUHry B yMoBax rnobanisauii» TpaHchopmoBaHa B OK «Cy4acHa
napagurMma MapkeTUHry B yMOBaXx iHHOBaALiNHOI EKOHOMIKU». KOHKpeTn3oBaHo obcsar oCHOBHOMO
TeKCTy AawucepTauii (3rigHo BMMOr [oO AwucepTauil Ha 3[400yTTa CTyneHs [OKTopa
inocoii, noctaHoBa KMY Ne 44 Big 12.01.2022). 3aranbHum ob6cAr oCcBiTHbO-HaYKOBOI NpOrpamm
36inbweHo 3 40 oo 48 KpeauTis.

Y 2024 poui OHM «MapkeTuHr» 6ysna OHOBJIeHa, BPaxoBYylYN oTpuMaHHA CepTudikaTy npo
akpeauTayito Ne 5421 Big 06.07.2023. OHoBNeHHA BigbyBanocb Ha OCHOBiIi BpaxXyBaHHSH
pekoMeHAaLUin ekcnepTiB Ta YneHiB NEP, Haka3y npo opraHizauilo Ta niaaHyBaHHSA OCBITHbOIO
npouecy Ha 2024-2025 HaBYanbHUI pik (Haka3z HOL/263/2024 Big 08.04.2024), Biarykis,
pekoMeHpaalin Ta pe3ynabTaTiB 06ropopeHHsa 3000yBayviB Ta iHWMX CTenkxonaepis. BignosigHo oo
uboro 6yno 3pobneHo HacTynHi 3MiHW: 36inbWeHHa obcAry AncunnaiH LUMKNYy npodecinHol
nigroToBkn (K 060B'A3KOBUX, TaK i BUBipkoBmMx), 36inblieHHs obcary OK "MeparoriyHa npakTuka" i3
MeTol binbl MOBHOT peani3auii iHTerpasbHOI KOMMNETEHTHOCTI, paxoBOi KOMMNETEHTHOCTI
"30aTHICTb 34iNCHIOBATM HayKOBO-NeAarorivyHy Ais/ibHICTb Y BULWIiA OCBITI". OKpPiM LbOro, TakoX
BMpiWeHo nepeHecTu OK "MeToaonoria HayKoBUX AOCAiIAXXeHb B MapKeTUHry" i3 TpeTboro
CEMECTPY Y APYrUi i3 METOIO CTBOPEHHSA MiAFPYHTS OS89 HAaNWCaHHA AncepTauinHoi poboTn. Takox,
i3 MeTol onTuMi3auii nobynoBun iHOAMBIAYaIbHOT TpaeKTopii HaB4YaHHSA Byno BUPILLEHO NepeHecTw
BMbipkoBi OK Ha Apyruin pik HaB4aHHSA, y TPeTin Ta YeTBepTMN ceMecTpun, WO H03BoANTb BinbLu
TOYHO BU3HAYUTUCH i3 AUCUMMAIHaMKN BinbHOro Bubopy, fKi CTaHyTb y Harogi Nnpu 34iNCHEHHI
HAayKOBOIo AOOCNiIOXXEHHSA B Me)ax AucepTauinHoi poboTun, oCKinbKM Tema pgucepTauinHoro
nocnigXeHHs obMpa€eTbCa Ta YTOYHIOETHLCSA B NEPLUNA PiK HaBYaHHSA. 3aranbHuii obcsar OHIM 6yno
36inbweHo 3 48 oo 56 kKpeauTis.

Pepakuia OHM y 2025 p. Bigbynacb 3rigHo 3 MNMocTtaHoBow KMY Big 29/04/2025 Ne 266 «[po
3aTBepPA>KEHHSA nepesiiky ranysen 3HaHb i cneuianbHOCTEN, 3a AKUMU 34INCHIOETBCA NiArOTOBKa
3n06yBaviB BULWOT Ta haxoBOi nMepenBuWoi ocBiTU», BiabyBCcsa nepexin 3i cneyianbHocTi 075
«MapkeTuHr» Ha D5 MapkeTuHr. BignosigHo go Haka3sy KIll iMm. Iropsa Cikopcbkoro «[lpo
opraHizauito Ta nJaHyBaHHS OCBITHLOrO Npouecy Ha 2025-2026 H.p.» 6yno BHeceHOo 3MiHM y OHI Ta
BPaXxoBaHO OHOBJIEHHS MAaHYy HaykKoBoi poboTun. Takoxx byna nepernsHyTa aTpubyuia ®K, 3K Ta MNPH
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[0 OCBIiTHIX KOMIMOHEHT.

The educational and scientific program in the specialty 075 “Marketing” was launched in 2016. The
first version of the program included 60 credits. It covered such sub-cycles as disciplines for
acquiring in-depth knowledge of the specialty, general scientific philosophical disciplines, disciplines
of language and practical training, as well as disciplines for acquiring universal researcher
competencies and language competencies sufficient to present and discuss the results of scientific
work in a foreign language. The program was balanced, meeting the needs of applicants, and
aligned with the mission and development strategy of Igor Sikorsky Kyiv Polytechnic Institute.

In 2018, the PLO was revised, taking into account the proposals of the project team and
stakeholders, as well as the Order on the organization of the educational process of the 2018-2019
academic year No. 1/61 of 19.02.2028, according to which the volume of the educational component
was reduced to 30 credits (the scientific component was 210 ECTS). The reduction was made both by
reducing the number of educational components and by reducing the volume of individual
components to strengthen the scientific component.

In 2020, the PLO was revised in accordance with the introduced Regulations on the development,
approval, monitoring and revision of educational programs at Igor Sikorsky Kyiv Polytechnic Institute,
which contained forms for describing educational programs. The EPO itself was increased from 30 to
40 ECTS. The volume of the EC that forms philosophical competencies was increased, it was
specified and named “Philosophical foundations of scientific activity”. In accordance with the
recommendations of the project team and stakeholders, the composition of the educational
components was also significantly revised: the EC “Organization of Scientific and Educational
Activities” (4 cr) was introduced, the discipline “Methodology of Scientific Research” was specified in
accordance with the specialty (“Methodology of Scientific Research in Marketing”). The EC
“Fundamental and Applied Market Research” was replaced by a more basic EC “Methodology of
Market Research”, and a new EC “Modern Paradigm of Marketing in the Context of Globalization”
was introduced. A selective part of the PLO was separated. The content of general and professional
competencies was reduced and significantly revised. The program learning outcomes presented in
the 2018 PLO in two types: knowledge and skills, in the 2020 PLO are presented as PLO (program
learning outcomes) in accordance with the new form of the educational program description.

In 2022, in connection with the introduction of the Higher Education Standard for the third
(educational and scientific) level in the specialty “Marketing” (Order of the Ministry of Education and
Science No. 313 of 07.04.2022) and taking into account the feedback, recommendations and
suggestions of stakeholders and the requirements of the Order on the organization and planning of
the educational process for the academic year 2022-2023, the educational and scientific program
was updated. The integral competence has been expanded, the creative and pedagogical
component, and the ability to conduct their own research have been added. GC1 and GC4 were
revised, the number of PCs and PLOs was increased, and their content was revised. The structural
part of the PLO is more detailed: the EC modules are specified: “Philosophical Foundations of
Scientific Activity” and “Foreign Language for Scientific Activity”. Instead of the PLO “Market
Research Methodology”, the PLO “Marketing Analytics Based on Modern Information Technologies”
was introduced, and a new PLO “Actual Problems of Higher Education Pedagogy” was introduced.
The PLO “Modern Paradigm of Marketing in the Context of Globalization” was transformed into the
PLO “Modern Paradigm of Marketing in the Context of Innovative Economy”. The volume of the main
text of the dissertation was specified (according to the requirements for the dissertation for the
degree of Doctor of Philosophy, Resolution of the Cabinet of Ministers of Ukraine No. 44 of
12.01.2022). The total volume of the educational and research program has been increased from 40
to 48 credits.

In 2024, the ESP “Marketing” was updated, taking into account the receipt of the Accreditation
Certificate No. 5421 dated 06.07.2023. The update was based on the recommendations of experts
and members of the IEC, the Order on the organization and planning of the educational process for
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the academic year 2024-2025 (Order NOD/263/2024 of 08.04.2024), feedback, recommendations
and discussion results of applicants and other stakeholders. Accordingly, the following changes were
made: increasing the volume of disciplines of the professional training cycle (both compulsory and
elective), increasing the volume of the EC “Pedagogical Practice” in order to more fully realize the
integral competence, professional competence “Ability to carry out scientific and pedagogical
activities in higher education”. In addition, it was also decided to transfer the EC “Methodology of
Scientific Research in Marketing” from the third semester to the second semester in order to create
the basis for writing a dissertation. In addition, in order to optimize the construction of an individual
learning path, it was decided to move selective ECs to the second year of study, in the third and
fourth semesters, which will allow more precise determination of the disciplines of free choice that
will be useful in conducting research within the dissertation, since the topic of the dissertation
research is selected and specified in the first year of study. The total amount of the ESP was
increased from 48 to 56 credits.

The revision of the ESP in 2025 took place in accordance with the Resolution of the Cabinet of
Ministers of Ukraine dated 29/04/2025 Ne. 266 “On approval of the list of fields of knowledge and
specialties in which applicants for higher and professional higher education are trained”, there was a
transition from the specialty 075 “Marketing” to D5 Marketing. In accordance with the Order of Igor
Sikorsky Kyiv Polytechnic Institute “On the organization and planning of the educational process for
the academic year 2025-2026", changes were made to the ESP and the update of the research plan
was taken into account. The attribution of GCs, PCs and PLOs to educational components was also
revised.
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1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MNoBHa Ha3Ba 3akjiafy BULLOI OCBiTK Ta

HaB4afbHoOro nigposainy / Full name of

higher education institution and faculty
/ educational and scientific institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNIBCbKUI NOAITEXHIYHWI
IHCTUTYT iMeHi Irops
CikopcbKoro»

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»
Faculty of Management and

dakynbTeT MEHEO)XMEHTY Ta Marketing
MapKeTUHIY
CTyniHb BULLOI OCBITW Ta Ha3Ba . .
0CBiTHbOI KBanidikauii / Higher CTyniHe AOKTOPa Qinocodii PhD Degree

education degree and education
qualification title

DOKTOp hinocodii 3
MapKETUHIY

PhD in Marketing

OdpiuinHa Ha3Ba OCBITHLOI NMporpamm /
Educational programme official title

MapkeTuHr

Marketing

Tun gunnaomy Ta 06cAr OCBITHLOI
nporpamu / Diploma type and
educational programme volume

Ounnnom pokTtopa dinocodii,
OCBITHS CKnapoBa 56
KpeauTis EKTC 3
npoBefeHHsM BJIACHOIro
HayKOBOIro A40C/igXKEeHHA Ta
0(hOpPMAEHHSA NOro
pe3ynbTaTiB y BUrnagi
ancepTauil, TEpPMIH
HaBYaHHA 4 poKM

PhD diploma, 56 credits ECTS
with scientific research in the
form of a dissertation,
training period 4 years

IHdbopMauisa npo akpeguTadito /
Accreditation information of the
educational programme

AkpeguntoBaHo HA34BO,
ceptudpikat 15100 Big
2025-06-21 gincHun oo

2028-07-01

Accredited by NAQA,
cetificate No 15100 from
2025-06-21 valid to
2028-07-01

Lnkn, pieeHb BULLOI 0CBiTK / Education
cycle, level of higher education

HPK YkpaiHn - 8 piBeHb
QF-EHEA - TpeTin unkn
EQF-LLL - 8 piBeHb

NQF of Ukraine - 8 level
QF-EHEA - 3 cycle
EQF-LLL - 8 level

MNepenymosu / Prerequisites

HasBHICTb CTyneHs maricTpa

Master Degree

dopmun 3006yTTA oCBiTK / Forms of

OyHa (pmeHHa); O4Ha (Bev.);

full-time; full-time evening;

Education 3a04Ha; part-time;
Moga(n) BVIK}'I.a)J,aHHFI./ Language(s) of YKpaiHCbKa Ukrainian
instruction

IHTepHeT-agpeca po3MillleHHS
ocBiTHbOI nporpamu / URL of the
educational programme

https://osvita.kpi.ua/D5_ONP
D_Marketing

10

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigrotoeBka npodecioHanis, Ki BONOAIIOTb

KOMMEeTEHTHOCTAMU, AO0CTaTHIMN N

BUPILLEHHSA KOMMJIEKCHUX NpobfieM y ranysi
npodecinHoi Ta/abo gocnigHNLbKO-iHHOBALLiIMHOI
OiaNbHOCTI B chepi MapKeTUHIYy Yy KOHTEKCTI

CTazloro po3BUTKyY CyCI'IiJ'IbCTBa, MaloTb

KOHLeNnTyasibHi Ta METOA0J10MYHI 3HaHHSA,
30aTHi 0O iX PO3LWNPEHHS Ta NEPEOLLIHKN,

MOXYTb CMiJIKYBaTUCb 3 EKCNEPTHUM i

HayKOBMM CepefoBULLLEM Ta AEMOHCTPYIOTb
iIHHOBALiNHICTb, BUCOKMN CTYMNiHb CAaMOCTINHOCTI

Ta akageMivyHoi nobpovecHoOCTI.

Training of professionals who possess
competencies sufficient to solve complex
problems in the field of professional and/or
research and innovation activities in the field of
marketing in the context of sustainable
development of society, have conceptual and
methodological knowledge, capable of their
expansion and reassessment, can communicate
with expert and scientific environment and
demonstrate innovativeness, a high degree of
independence and academic integrity.
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3 - XapakTepucTuka ocBiTHboi nporpamu / Educational programme characteristics

MpepmeTHa obnacTtk / Subject area

O6’ekT (06’€kTN) BUBYEHHA Ta/abo AisnbHOCTIMapkeTMHrose
cepepnosulle, HOPMyBaHHACTPaTErin Ta po3pobka iIHCTPyMeHTIB
TOBApPHOroacopTMMEHTY, MapKETMHIOBOrO LiiHOYTBOPEHHS,KOMYHiKaLif i
peknamHoi AisnbHOCTI, po3nofinyTa obMiHy Nnpono3unuisMu, Wo MaloTb
UiHHICTbANSA Cy6’EKTIB PUHKOBUX BIAHOCUH TacycninbCTBa

TeopeTu4yHWin 3MicT NnpeamMeTHOI o6nacTiTeopil, NOHATTS, NPUHLUUNN,
KOHLenuii, cuctTeMaMapkeTUHIY, 3aKOHOMIPHOCTI Ta cneuyundikapuHKiB,
NoBEeAiHKN CNOXMBaYiB, 3MICT Ta eTanMMapKeTUHIOBOT AiSNIbHOCTI,
MapKeTUHrosicTpaTerii i TaKTukn

MeToaun, MeTOAUKM Ta TexHonoriiMeToan, MeTOAMKWN, IHCTPYMEHTH,
undgposi TaiHhopMaLinHi TexHoNorii ANa 34iINCHEHHAMaPKETUHIOBOI
LiNbHOCTI: NPOBEeAEHHAMaPKETMHIOBMX AOC/iAXKEHb PUHKY TanoBeniHKU
cy6'eKTiB PUHKOBUX BiAHOCUH,CErMEHTYBaHS, NO3ULiOHYBaHHS
IHCTpyMeHTuK Ta obnapgHaHHAO6NaAHaHHA, NPOrpaMHi NPoayKTH,
Mepexi,cepBicu, HeobXiHI AN ycniWwHOi peanisauiicTpaTerin, GyHKUIRA i
iHCTPYMEHTIB MapKeTUuHry

Object (objects) of study and/or activity Marketing environment, formation
of strategies and development of tools of product assortment,marketing
pricing, communications and advertising activities, distribution and
exchange of offers that have value for market relations

subjects and society

Theoretical content of the subject areaTheories, concepts, principles,
concepts,marketing system, patterns and specifics of markets, consumer
behavior, content and stages of marketing activities, marketing strategies
and tactics

Methods, techniques and technologiesMethods, techniques, tools, digital
and information technologies for implementing marketing activities:
conducting marketing research of the market and behavior of market
relations subjects, segmentation, positioning

Tools and equipment

Equipment, software products, networks,services necessary for the
successful implementation of marketing strategies,functions and tools

Opi€eHTaLis OCcBiTHLOI Nporpamu / Scope

OCBIiTHbO-HayKoOBa

Educational and scientific

OcHoBHMIA hoKycC OCBiITHLOI Nporpamu / Main focus

Mporpama 6a3yeTbCcs Ha NepefoBUX HayKOBUX MOJIOXKEHHSX, L0
BPaXOBYIOTb aKTyaJIbHUI CTaH i NepCcneKkTUBM PO3BUTKY NpodecinHoi
cchepw, opieHTOBaHa Ha (hOPMyBaHHA Ta PO3BMTOK HayKOBUX i HAYKOBO-
NPUKIaAHNX NONOXKEHb MapKeTUHIY. DOKyC HayKOoBOi CKNaAo0Boi
niAroToBKMW 30CepenXkeHo Ha HaykoBKX nNpobaeMax MapKeTUHI OBOI
LiANbHOCTI B rasy3ax, NoB'A3aHUX i3 TEXHIYHUM CNPSIMYBaHHAM
YHiBepcuteTy.

Knio4oBi CfloBa: MapKeTUHT, NPOMUCIOBUA MapKeTUHT, iHHOBaLii, Teopis
Ta MEeTOLO0MOriA MapKeTUHIY

The program is based on advanced scientific provisions that take into
account the current state and prospects for the development of the
professional sphere, and is focused on the formation and development of
scientific and scientific-applied marketing provisions. The focus of the
scientific component of training is on scientific problems of marketing
activities in the fields related to the technical direction of the University.
Keywords: marketing, industrial marketing, innovation, theory and
methodology of marketing

0Ocob6nuBocTi ocBiTHbLOI Nporpamu / Features

OCBIiTHbO-HayKoOBa Nporpama LiiJIKkoM BpaxoBY€E HOBITHI TpeHAM Teopii Ta
NPakTUKN Ta akTyasbHi NoTpebu puHKY npaui, Hagae 3n06yBavyam
aKTyasibHi FPYHTOBHI 3HaHHS LWOA40 MEeTOAIB, NiAXOAIB, MPUHLMMIB
iHTerpauii Ta BAKOPUCTaHHA TPaAULIMHNX | LMMPOBUX MAaPKETUHIOBUX
iHCTPYMEHTIB AN5 AO0CNIAHULbKOI Ta HayKOBO-NPaKTUYHOI AiS/IbHOCTI Ha
6a3i HaCKpi3HOT aHaNITUKN B peXKMi peasibHOro 4acy, i CTBOPIOE
MOXXJINBOCTI ANA aKTUBHOI y4acTi HAYKOBLIB Y PO3BUTKY YKpaiHu.
MixxancumnniHapHU Niaxia, Wwo 3aCTOCOBYETLCSA B HaBYaIbHOMY MpoOLLeci,
[03BoJIf€ 3406yBaYaM po3pobasTV KOMMIEKCHI pilleHHA A CyHacHUX
PUHKOBUMX BUKJIVIKIB.

B Mexxax nporpamMv BUKOPUCTOBYIOTLCS Cy4acHi METOAM HaBYaHHS,
CNpsIMOBaHi Ha NpakTWYHe 3aCTOCYBaHHA 3HaHb Y peanbHUX

PUHKOBMX yMoBax. 3800yBa4i MaloTb 3MOry NPOBOAUTM BNaCHI
opuvriHanbHi HayKOBI AOCNIAXKEHHS 3@ CAMOCTIiHO 06paHo TeMaTUKO
nif KepiBHULTBOM A0CBIiAYEHMX HAYKOBLIB i MPakTUKIB. ®OpMyBaHHS
iHOMBIAyanbHOI TpaeKTopil HaBYaHHA 3@ paxyHOK BUBIPKOBMX OCBITHIX
KOMMOHEHT, 5iKi PO3pobNAloThbCA i3 ypaXyBaHHSIM TEMaTUKM HayKOBOI
poboTun 3n06yBaYiB, [0O3BONSE NOrAMOUTN PO3YMIHHA LOCHIAXKYBaHMUX
npouecis, nepenbavynT MOXAUBI HANPAMKU | HaCNiAKM X PO3BUTKY.
Mporpama cnpsMoBaHa Ha (POPMYyBaHHS BMCOKOKBaithikoBaHNX
npodecioHaniB i HAYKOBUIB, 34aTHUX NMPOBOANTU KOMMIEKCHI
[OCNiAXKEeHHS, po3pobnsTn iHHOBALiNHI CTpaTerii Ta 3HaxoaAnTn
BUPIiLLEHHA KOMNJIEKCHMX Npobnem y ranysi npodecinHoi Ta/abo
[OCNiAHNLbKO-IHHOBALLINHOI AiNIbHOCTI B Chepi MapKeTUHIY Y KOHTEKCTi
CTaJIoro po3BUTKY CYCMiNbCTBa.

Mporpama nepenbava€ akTUBHY poboTy 3 peanbHMMN PUHKOBMMM
NAHUMUW, BUKOHAHHS iHAUBIAYaNbHUX OOCNIAHNLBKUX 3aBAaHb,
niaAroToBKy HaykoBoi po6oTun 3 MoAaNblIKM ii 3aXMCTOM Ta MPUCBOEHHSAM
3n06yBayeBi HayKoBOro cTyneHs AoKTopa dinocodii.

Mporpama NoCTiHO BAOCKOHAIOETLCSA, aAanTyo4MCb 4O PUHKOBUX 3MiH
Ta Cy4acCHMX BUKJIMKIB. BOHa aKTMBHO iHTerpye HOBITHI MeToAMn poboTw i3
OAHUMU, IHCTPYMEHTU WTYYHOr 0 iHTEeNeKTy Ta LMdpoBi TEXHONOrIT B
MapKeTUHIroBi LOCAIAXKEHHSA 32418 iATPUMaHHSA

BUCOKOT KOHKYPEHTOCMPOMOXXHOCTI y BiTYA3HAHOMY Ta MiXKHapO4HOMY
HaykoBOMy Ta 6i3HeC cepefoBuLLi.

OcobnuBicTb (yHikanbHicTb) OHIM «MapKeTUHr» Nonarae y Tomy, Lo BOHa:
1. CnupaeTbca Ha BaraTopi4yHWA [OCBIA NiIAFOTOBKM HayKOBLLB B cdepi
MapKeTUHry.

2. MobypoBaHa Ha YHiKaNbHUX TEOPETUKO-METOANYHMUX PO3pobKax
KONeKTUBY Kadenpwu, novmHaoym 3 1992 poky, AOCBiAi BAKOHAHHA
MiDKHapOLHUX MPOEKTIB Ta HAYKOBO-A0CAiIAHMX TeM, chiBnpaui 3
nignpMeEMCTBaMMN Ta HayKOBUMM yCTaHoBaMu, y T.4. HAH YkpaiHu.

3. Ba3yeTbCA Ha BAaCHNX HayKoBMX Po3pobKax, aBTOPCbKUX MeTOoAMNKaXx,
CyYaCHUX OCBITHIX TeXHONOrifXx.

4. [lo3BosIA€ OTPUMaTU NOrIMBIeHi 3HaHHA 3 NPOMUCIOBOrO MapKeTUHIY
Ta y CNOPiAHEHUX 3 HUM cdepax.

5. [103BOJISIE BUKOHYBaTW AOCAIAXKEHHA Y cniBnpaui 3 iHHOBaLiNnHUMN
niaposainamm yHisepcuTeTy.

The educational and scientific program fully takes into account the latest
trends in theory and practice and the current needs of the labor market,
provides students with relevant in-depth knowledge of methods,
approaches, principles of integration and use of traditional and digital
marketing tools for research and scientific and practical activities based on
end-to-end analytics in real time, and creates opportunities for active
participation of scientists in the development of Ukraine. The
interdisciplinary approach used in the educational process allows students
to develop comprehensive solutions to modern market challenges.

The program uses modern teaching methods aimed at the practical
application of knowledge in real market conditions. Applicants have the
opportunity to conduct their own original research on a topic of their
choice under the guidance of experienced scientists and practitioners. The
formation of an individual learning path through selective educational
components that are developed taking into account the topics of the
applicants' research work allows to deepen the understanding of the
processes under study, to predict possible directions and consequences of
their development. The program is aimed at forming highly qualified
professionals and scientists who are able to conduct comprehensive
research, develop innovative strategies and find solutions to complex
problems in the field of professional and/or research and innovation
activities in the field of marketing in the context of sustainable
development of society.

The program involves active work with real market data, individual
research tasks, preparation of a research paper with its subsequent
defense and awarding of a PhD degree.

The program is constantly improving, adapting to market changes and
modern challenges. It actively integrates the latest data methods, artificial
intelligence tools, and digital technologies into marketing research to
maintain high competitiveness in the domestic and international scientific
and business environment.

The peculiarity (uniqueness) of the program “Marketing” is that it:

1. It is based on many years of experience in training scientists in the field
of marketing.

2. Built on the unique theoretical and methodological developments of the
department's staff since 1992, the experience of implementing
international projects and research topics, cooperation with enterprises
and scientific institutions, including the National Academy of Sciences of
Ukraine.

3. It is based on own scientific developments, author's methods, modern
educational technologies.

4. Allows you to gain in-depth knowledge of industrial marketing and
related fields.

5. Allows you to conduct research in cooperation with the university's
innovation units.
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4 - NMpupaTHICTb BUNYCKHUKIB 0,0 NpaueBflaliTyBaHHA Ta NOAANbLUIOro HaB4YaHHA /
Eligibility of graduates for employment and further study

MpupaTHicTb A0 npaueBnawTtyBaHHA / Eligibility for employment

MpaueBnawTyBaHHA HaA NOCafgax HAayYKOBUX i
HaykoBonegaroriyHMx NpayiBHUNKIB Y HAYKOBUX
yCTaHOBaX i 3aKnagax BULLOI OCBITK, Nocagax
€KCrnepTiB, KOHCY/NIbTaAHTIB, aHaNiTUKIB, TOLWO B
yCTaHOBaX Ta OpraHisauisax.
MpaueBnawTyBaHHS 3a K 003:2010:

2310 Buknagadi 3aknagis BULLOI OCBITHU
2419.1 HaykoBi cniBpobiTHUKW (MapKeTUHTr,
e(heKTUBHICTb rocnoaapCbKoi AisnbHOCTI,
pauioHanizauis BUpobHULTBA, iHTeNneKTyasibHa
BJIACHICTb)

2419.2 lNMpodhecioHann y chepi MapKeTUHry,
e(heKTMBHOCTI rocnogapCbKoi AisNbHOCTI,
pauioHanizauii BMpobHULUTBA, iIHTENEeKTYyasbHOI
BJIACHOCTI Ta iHHOBAUINHOT BisfbHOCTI.

Employment in positions of scientific and
scientific teaching staff in scientific institutions
and institutions of higher education, positions of
experts, consultants, analysts, etc. in institutions
and organizations.

Employment under GC 003:2010:

2310 Teachers of higher education institutions
2419.1 Research staff (marketing, efficiency of
economic activity, rationalization of production,
intellectual property)

2419.2 Professionals in the field of marketing,
business efficiency, rationalization of production,
intellectual property and innovation.

Mopanbwe HaB4yaHHA / Further study

MpaBo 3000yTTSA HAYKOBOrO CTYMeHs A0KTopa
HayK Ta 0O0OaTKOBUX KBafidhikaLin y CUCTEMI
OCBITW OOPOCNUX.

The right to obtain a Doctor of Science degree
and additional qualifications in the adult
education system.
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5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

3arasbHU CTUAb HaBYaHHA - NpobneMHo-
opieHTOBaHUN. MepenbayvyaeTbcs 0cobUCTICHO-
OpiEHTOBaHE, CTYAEHTOLEHTPOBAHE,
CaMOCTiHe HaB4YaHHS, HaBYaHHSA Yepes
0OCNig>KeHHs, HaBYaHHS Yepe3 BUKJadaHHS
(meparoriyHa nNpakTuka).

OCBIiTHS ck/s1lagoBa. BuknagaHHA NpoBOANTLCA Y
GopMi neKkuin, NPakTUYHUX 3aHATb, BUKOHAHHS
iHOMBIAYaIbHUX CEMECTPOBUX 3aBAaHb,
CaMOCTINHOT poboTKn i3 MOXNBICTIO
KOHCYJ/IbTYBaHHS i3 BUKagavyeM, peanisauii
iHTepPaKTMBHOIO HaB4YaHHSA, ANCKYCiN Ha 3afaHy
TeMaTuKy, iHAMBIAYaNbHUX 3aHATb i3
3aCTOCYBaHHAM iHHOPMaLiNHO-KOMYHIiKaLiNnHNX
TexHoNorin (enekTpoHHe HaB4YaHHA (e-learning),
OHNIaNH-NIeKUiT) 3@ OKPEMMMU OCBITHIMU
KOMMOHEHTaMnN. BUKOPUCTOBYIOTLCHA OKpPeEMi
efleMeHTU 3MillaHOro HaB4YaHHs, (MaTepian
MOXKe HajaBaTuUCb OHJIANH, ANCTAHLINHO),
negaroriyHa npakTuka, yydacTb Yy bBisHec-
ceMmiHapax.

HaykoBa cknagoBa. BNKOHaHHSA HayKoBOI
CKnagoBoi BigbyBaeTbCs BignoBigHO

00 iHOMBIAYyaNnbHOro NaaHy HayKoBoi poboTwu
acnipaHTa, Wo nepenbavyae BUKOHAHHSA
ancepTauii, y4acTb Y HAyKOBO-MPaKTUYHNX
KOHhbepeHLiax, HanMcaHHA Te3 Ta cTaTen 3a
pe3ynbTaTaMn OOCAIAXKEHHSA Y (PAaX0BUX
BITYU3HAHMX | 3aKOPAOHHUX BUAAHHSAX.

The general teaching style is problem-based. It
involves personality-oriented, student-centered,
independent learning, learning through
research, learning through teaching
(pedagogical practice).

Educational component. Teaching is conducted
in the form of lectures, practical classes,
individual semester assignments, independent
work with the possibility of consulting with the
teacher, interactive learning, discussions on a
given topic, individual classes with the use of
information and communication technologies (e-
learning, online lectures) on individual
educational components. Some elements of
blended learning are used (material can be
provided online, remotely), pedagogical
practice, participation in business seminars.
Scientific component. The implementation of the
scientific component takes place in accordance
with the individual plan of the postgraduate
student's scientific work, which includes the
implementation of the dissertation, participation
in scientific and practical conferences, writing
abstracts and articles based on the results of the
research in professional domestic and foreign
publications.

OuiHloBaHHA / Assessment

Bci BuOoM HaB4YaNbHOI OiANIbHOCTI OCBITHLOI
CK/1a40BOI Ta KOHTPOJIbHI 3ax04au (ycHi Ta
MNCbMOBI 3aJliK1, eK3aMeHU, MoA Y IbHi
KOHTPOJbHI poboTu, iHAUBIAYyaNbHI ceMecTpoBi
3aBaHHSA) OLiHIOTLCSA BiAMNOBIAHO A0
PENTUHIOBOI CUCTEMUN 3a CTOOAIbHO LWKasok
3 ModanbluMM NepeBefeHHSM B OLHKN
YHIBEPCUTETCLKOI LLUKaN.

HaykoBa cksaaosa. OuiHioBaHHSA 3406yBaya
30iNCHIOETLCA BiAMNOBIAHO 00 iHOMBIAYaIbHOIO
naaHy Noro Haykosoi poboTu. ATecTauis
3[iNCHIOETLCSA PA30BOIO CreLiani3oBaHoo
BYEHOIO pafolo Ha miacTaBi NybAiYHOro 3axXmUCTy
HayKOBUX AOCAFHEHb Y hopMi amncepTaLlii.

All types of educational activities of the
educational component and control measures
(oral and written tests, exams, module tests,
individual semester assignments) are evaluated
in accordance with the rating system on a stobal
scale with further conversion to university scale
grades.

Scientific component. The evaluation of the
applicant is carried out in accordance with the
individual plan of his/her scientific work.
Certification is carried out by a one-time
specialized academic council on the basis of a
public defense of scientific achievements in the
form of a dissertation.
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6 - NMporpaMHi KOMNETEeHTHOCTi /

Programme competencies

IHTerpanbHa KOMMNETEHTHICTb

/ Integral competence

30aTHICTb NPOAYKYBaTK HOBI igel, po3B’'a3yBaTu
KOMMAEeKCHi npobnemun npogecinHoi Ta/abo
OOCNIAHNUBKO-IHHOBALIMHOT AisNbHOCTI y cdepi
MapKeTUHry, 3aCTOCOBYBaTN METOLOJIOr 0
HayKoOBOI Ta negaroriyHol 4issibHOCTI, @ TaKoX
MPOBOAUTM BJIACHI HAaYKOBI AOCNIAXKEHHS,
pe3ynbTaTh SKUX MaloTb HAYKOBY HOBU3HY,
TeopeTuyHe Ta NMPakKTUYHe 3Ha4YeHHS.

The ability to produce new ideas, to solve
complex problems of professional and/or
research and innovation activities in the field
of marketing, to apply the methodology of
scientific and pedagogical activities, as well
as to conduct own scientific research, the
results of which have scientific novelty,
theoretical and practical significance.

3aranbHi kKoMmneteHTHocTi (3K)

/ General competencies

3K |3paTHiCTb 00 abCTPaKTHOro MUC/IEHHS, Ability to abstract thinking, analysis and
01 |aHanisy Ta CMHTe3y synthesis
3K |3paTHicTb Ao nowyky, obpobneHHs Ta Ability to search, process and analyze
02 |aHanisy iHdopMauii 3 pi3HUX axxepen information from various sources
3K 3”aTH'CT'? fpautosatn 8 MXXHaPOAHOMY Ability to work in an international context
03 |KOHTEeKCTi
3AATHICTb PO3B A3yBaTh KOMMNEKCHI . The ability to solve complex problems in the
npobnemun y cchepi MapKeTUHIy Ha OCHOBI . . > .
. field of marketing on the basis of a systematic
3K |cucTeMHOro HaykoBOro cBiTornagy Ta i .
: scientific worldview and a general cultural
04 |3arasibHOro KyJibTYpPHOro Kpyrosopy i3 ; . . o
: LS outlook in compliance with the principles of
OOTPMMaHHSAM NPUHLMNIB MPOQECiNHOT eTUKN . . S )
U ! professional ethics and academic integrity
Ta akageMiyHoi fobpoYeCHOCTI
daxosi komneteHTHOCTI (PK) / Professional competencies
3ﬂ'aT.H'CTb fNaHyBaTil | BUKOHyBaT The ability to plan and carry out original
OpWriHaNbHI AOCAiOXXEeHHS, gocAraTun . R
) X . research, to achieve scientific results that
®K |HayKoBUX pe3ynbTaTiB, fKi CTBOPIOKOTb HOBI .
e : create new knowledge in the theory,
01 |3HaHHSA Yy Teopii, MeTOL0NOrIT | MpaKTNLi .
methodology and practice of modern
CY4YaCHOro MapKeTUHry Ta AOTUYHUX 00 HbOro . . R
4 ) marketing and related interdisciplinary areas
Mi>KONCUUMJTIHAPHUX Hanpsamax
30aTHICTb YCHO | MMCbMOBO Npe3eHTyBaTu Ta (The ability to orally and in writing present and
obroBoptoBaTV pe3ysibTaTu HAYKOBUX discuss the results of scientific research and
®K |pocnip)keHb Ta iHHOBaLUinHUX po3pobok innovative developments in Ukrainian and
02 |yKpaiHCbKOlO Ta iHO3eMHO MoBaMu, Fanboke [foreign languages, a deep understanding of
pPO3yMiHHS iIHLLOMOBHMX HAayKOBUX TEKCTIB 3a |[foreign language scientific texts according to
HanNnpPsMoOM O0CAiA)XeHb the direction of research
?HﬂéiTHﬁ;z:ijch:¥Ea:M Cy;c?)c'ng?/'eToﬂ'M e Ability to apply modern marketing methods
OK PyMEH P Y, L®p and tools, digital technologies, resources and
TEXHONOrIi, pecypcn Ta eKOHOMIKO- ; ;
03 . . \ . economic and mathematical methods and
MaTeMaTWU4Hi MeToOun i Mogeni y HaykoBin Ta . s , L
Ll . models in scientific and pedagogical activities
negarorivyHin fianbHOCTI
@K |3paTHiCTb 34incHIOBaTM HayKoBoO-neaaroridHy |The ability to carry out scientific and
04 |[iSNbHICTb Y BULLIN OCBITI pedagogical activities in higher education
oK 30aTHICTb A0 NPOBaA>XEHHS HAaYKOBO- Ability to carry out scientific and
05 OpraHi3auinHoi A4ianbHOCTI Ta ynpasiHHSA organizational activities and manage scientific
HayKOBO-A0C/iOHULBKUMM MPOeKTaMu and research projects
340aTHICTb 00 KPpUTUYHOro nepeocmuncneHHs i |Ability to critically rethink and develop modern
@K |p03BUTKY Cy4acHOI Teopii, meTogosorii Ta marketing theory, methodology and practice
06 |NpaKTUKN MapKeTUHIy B XOA4i NpoBeAeHHS in the course of conducting own original
BJIACHUX OpUriHaNbHUX HAYKOBMX OoCNig»eHb |scientific research
3ﬂ'aTH'CT.b AO BUSBNIEHH | QJOpIV'IaJ'IISI’aLI.II The ability to identify and formalize patterns of
3aKOHOMIipHOCTeN po3BUTKY Cyb’'eKTIB : )
NHKOBMX BiQHOCMH Ha OCHOB development of subjects of market relations
DK 3) HOAMEHTANbHIX T NPUKAALHUX on the basis of fundamental and applied
07 |¥Y P research, development of recommendations

nocnigXeHb, po3pobsieHHa pekoMeHaauin
Wo40 NiABULLEHHSA €DEeKTUBHOCTI
MapKEeTUHIOBUX CUCTEM

for increasing the efficiency of marketing
systems
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OK
08

30aTHICTb BUSABASATU, CTaBUTU | BUpiWLyBaTun
npobaemMun [OCNiOHULBLKOIO XapakTepy B
cepi MapKeTUHry, ouiHIOBaTK Ta
3abe3nevyBaTu AKICTb BUKOHYBAHUX
nocnig)keHb Ta nybnikauito iX pe3ynbTaTiB y
MPOodiNbHUX PaxXOBUX BiTYHUIHAHUX i
3apybiXKHMX BUOAHHSAX, WO BXOOATb A0
Mi>KHapoOHUX HayKoMeTpuyHux 6a3 gaHux

The ability to identify, pose and solve
problems of a research nature in the field of
marketing, to evaluate and ensure the quality
of performed research and the publication of
their results in specialized professional
domestic and foreign publications that are
included in international scientometric
databases
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

MaTwn nepenoBi KoOHUeNTyaslbHi Ta
MeTOL0J10MYHI 3HAHHSA 3 MAPKETUHTY i
OOTUYHUX NPeaMEeTHUX rajy3emn, a TakoxX
OOCNIAHNLUbKI HABUYKW, OOCTATHI ONs

Have advanced conceptual and
methodological knowledge of marketing and
related subject areas, as well as research skills

MPH . . S )

01 |TPOBEAGHHS HAYKOBMX i NPUKNAAHNX sufficient to conduct scientific and applied
0OCnig>XeHb Ha PiBHI OCTaHHIX CBITOBUX research at the level of the latest world
OOCArHeHb 3 BiAMNOBIAHOr0 HanpsaMy, achievements in the relevant field, obtain new
OTPUMaHHSA HOBMX 3HaHb Ta/abo 3pincHeHHa |knowledge and/or implement innovations
iHHOBaLiN
Po3pobnatu Ta peanizoByBaTu HaykoBi Ta/abo |Develop and implement scientific and/or
iIHHOBaLiNHI NPOeKTN, AKi AaloTb MOXKAUBICTL |innovative projects that provide an
MnepeocMUCIINTL HasiBHE Ta CTBOPUTU HOBE opportunity to rethink the existing and create

[PH |uinicHe 3HaHHSA Ta/abo npodecinHy NpakTukKy |[new integral knowledge and/or professional

02 |i po3B’A3yBaTK 3Ha4YyLli HayKoBi Ta practice and to solve significant scientific and
TEXHONOriYHi NpobneMn MapKeTUHry 3 technological problems of marketing, taking
ypaxyBaHHSAM COUiaNbHUX, EKOHOMIYHUX Ta into account social, economic and legal
NMpaBOBUX acneKTiB aspects
dopmMyoBaTK | MepeBipATU rinoTesu;

pMy PeBIP Formulate and test hypotheses; use
BUKOPUCTOBYBATU A5 0BrpyHTYBaHHS : . ;
. : appropriate evidence to substantiate
BUCHOBKIB HaNleXXHi AOKa3un, 30KpeMa, . : ;
rpPH . conclusions, in particular, the results of
pe3ysbTaTh TEOPETUYHOIr 0 aHanisy, ; . . :

03 . g theoretical analysis, experimental studies and

eKcrnepuMeHTaNIbHNX [OCAIAXKEHD i . ;
) mathematical and/or computer modeling,
MaTeMaTu4yHoro Ta/abo Komn'toTepHOro ; \
o . . available literature data
MO EsItOBaHHSA, HAasiBHI NiTepaTypHi AaHi
FnMnboKo po3yMiTh Ta iMNNeEMeHTYBaTH .
 PO3Y y Deeply understand and implement the general
3arajibHi NPUHUMNM Ta MeToAMN - 4 . -
. . |principles and methods of marketing science,
[MPH MapKeTUHroBol HAayKN, @ TaKoXX MeTOoL40N0r i 2
. . as well as the methodology of scientific
04 |HayKoBUX OOCNIOXEHb, 3aCTOCYBaTU IX Y . .
! . research, apply them in own research and in
BJIACHMX OOCAIOKEHHSAX Ta Y BUKJ1adaLbKin . L
. ) teaching activities

DisNbHOCTI

MpencTtaBnaTn Ta oNpuIlOOHIOBATH

pe3ysbTaTh CaMOCTINHUX OPUTiHANIbHUX Present and publicize the results of

HayKOBUX A0CAIAXEHb, Ki MalOTb HAayKOBY independent, original scientific research that

HOBMW3HY, TEOpPEeTUYHE Ta NPaKTUYHe has scientific novelty, theoretical and practical
[PH |3Ha4YeHHSA 3 LOTPUMAHHAM HaJIeXXHOI significance with due academic integrity, as

05 |akapemidyHOI [OBPOYECHOCTI, @ TaKoX well as demonstrate mastery of the
OEMOHCTpYBaTW BONOAIHHA METOL0JI0rI€ELD methodology of teaching professionally
BUKNaAaHHS NpogecinHO-OpiEHTOBaHUX oriented disciplines and be responsible for
OVNCUWMJIIH | HECTWU BigNOBiAabHICTbL 3a teaching others
HaBYaHHS iHWNX
MnaHyBaTW i BUKOHYBaTK eMMipuYHi Ta/abo - .

y . HY P / Plan and carry out empirical and/or theoretical
TEOPETUYHI O0CNiOXXEHHS 3 MAapKETUHIY Ta .
: . . research on marketing and related
OOTUYHUX MiDXKONCUUMNJTIHAPHUX HanpsMmiB 3 . L .
X . interdisciplinary areas using modern tools and
BUKOPUCTAHHAM Cy4YaCHUX iIHCTPYMEHTIB Ta . ;
AL A observing the norms of professional and
[TPH |poTpuMaHHAM HOPM NpodecinHol i . . o
. . . academic ethics, critically analyze the results
06 |akapeMivyHOT eTUKN, KPUTUYHO aHanisyBaTu
e3yNbTaTh BAACHUX AOCAIIKEHD | of own research and the results of other
pesy . ) X . |researchers in the context of the entire
pe3ynbTaTW iHWNX OOCNIAHUNKIB Y KOHTEKCTI )
complex of modern knowledge regarding the
YCbOro KOMMJIEKCY CyYaCHMX 3HaHb LWOO0
: - problem under study
nocnigxxysaHoi npobnemn
BinbHO npeseHTyBaTK Ta obrosoptoBaTy 3 . . .
: PE3EHTYBA P Freely present and discuss with specialists and
haxiBuaMK i HechbaxiBLUAMN pe3ynbTaTuH o
; . . non-specialists the results of research,
OocCnig>XeHb, HayKOBi Ta NpuknagHi npobnemun| ~. “&- . L
X scientific and applied problems of marketing in
[IPH |MapKeTUHry Aep>XaBHOIO Ta iHO3eMHOI0 ; . :
national and foreign languages, publish the
07 |moBaMu, OMPUIOAHIOBATY pe3ybTaTu

[oCnigXeHb y HayKoBuX nybnikauisax y
MPOBIAHUX BiTYN3HAHUX Ta MiXKHapPOAHUX
HayKOBMX BUAAHHAX

results of research in scientific publications in
leading domestic and international scientific
periodicals
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3acTocoByBaTU Cy4YacCHi iIHCTPYMEHTH i

rPH
08

cncremMm

TexHonorii nowyky, o06pobneHHs Ta aHanily
iHbopMaLUii, 30KpeMa MeTOaAN aHaNi3y AaHNX
Bennkoro obcsary Ta/abo cknagHoOi CTPYKTYpPW,
creuianizoBaHi 6a3n gaHux Ta iHopMaLinHi

Apply modern tools and technologies for
searching, processing and analyzing
information, in particular, methods of
analyzing data of a large volume and/or
complex structure, specialized databases and
information systems

OpraHizoByBaTW i 30iMCHIOBATN OCBITHIN

To organize and carry out the educational
process in the field of marketing, its scientific,
educational-methodical and regulatory support

8 - PecypcHe 3abe3nevyeHHs peanisauii nporpammu / Resource provision for programme

[PH |npouec y cepi MapKeTUHry, NOro Haykose,
09 |HaBYasIbHO-MeTOAWYHE Ta HOpMaTUBHE
3abe3nedvyeHHs
implem

entation

KappoBe 3abe3neueHHs / Staffing

HaykoBo-nefaroriyHum nepcoHan, 3aJyv4eHnn
00 peanizauii OCBiTHbLOI Nporpamm BigNoOBiAaE
KaZpOoBMM BMMOram 3abesneyeHHs
MpoBad)XeHHS OCBITHLOI AiNbHOCTI BigNOBIAHO
0o MoctaHoBn KabiHeTy MiHicTpiB YKpaiHu Big,
30.12.2015 p. Ne 1187 B 4MHHIN pepakuii.

The academic and teaching staff involved in the
implementation of the educational program
meets the personnel requirements for ensuring
the implementation of educational activities in
accordance with the Resolution of the Cabinet of
Ministers of Ukraine of 30.12.2015 No. 1187 in
the current version.

MaTepianbHO-TexHiYHe 3ab6e3neve

HHA / Material-technical support

BiaonoBigHO 4,0 TEXHOJIOTIYHUX BUMOI LLLOA0
MaTepiaslbHO-TeXHIYHOro 3abesnevyeHHs
OCBITHbOI AiANILHOCTI BiAMoOBiAHOro piBHA BO,
3aTBepOxeHux MNoctaHoBot KabiHeTy MiHicTpis
Ykpainum Big 30.12.2015 p. Ne 1187 B YMHHIN
penakuii.

In accordance with the technological
requirements for the material and technical
support of educational activities of the relevant
level of HE, approved by the Resolution of the
Cabinet of Ministers of Ukraine of December 30,
2015, No. 1187 in the current version.

IHdbopMauiHe Ta HaBYaSIbHO-MeTOoAUYHe 3abe3neue

education

HHA / Information and methodological support of the

al process

BionoBigHO A0 TEXHOJOMNIYHMX BUMOT OO0
HaBYaJ/IbHO-METOONYHOr0 Ta iHOpPMaLLiNHOro
3abe3ne4vyeHHs OCBITHbLOI OiANIbHOCTI
BianoBigHOro piBHs BO, 3aTBEPAXEHUX
MocTaHoBow KabiHeTy MiHicTpiB YKpaiHu Bif
30.12.2015 p. Ne 1187 B 4YMHHIN pedakuii.

In accordance with the technological
requirements for educational, methodological
and information support of educational activities
of the relevant level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of December 30, 2015, No. 1187 in the current
version.

9 - AkageMiyHa MoOOiNbH

ictb / Academic mobility

HauioHanbHa kpepguTHa MobinbHicTb / National credit mobility

Mporpamoto A03BOJISIETLCA MOXKJIUBICTb
akagemivyHoi MobisibHOCTI ¥ BiAMOBIAHOCTI 3
yrogamu, nignucaHumm YHiBEpCUTETOM, 3rifiHO
3 YAHHMM 3aKOHOOaBCTBOM.

The program allows the possibility of academic
mobility in accordance with the agreements
signed by the University, in accordance with
current legislation.

MixxHapopgHa KpeauTHa MoGinbHicTb / International credit mobility

Mporpamoto A03BONISETLCA MiXKHapoAHa
akKagemiyHa MobinbHICTb (30kpema, Epasmyc+)
BiANOBiAHO A0 M00XKEHHSA NP0 aKafeMiyHy
MObBinbHicTb KMl iM. Irops CikopcbKoro.

The program allows international academic
mobility (in particular, Erasmus+) in accordance
with the Regulation on academic mobility of KPI
named after Igor Sikorsky.

HaB4yaHHA iHO3eMHMX 3800yBayiB BULLLOI OCBiTH /

Study of foreign applicants of higher education

Onsa iHO3eMHNX rpoMagsH HaBYaHHS
MPOBOANTLCSA YKPAIHCbKOK MOBOILO.

For foreign citizens, education is conducted in
Ukrainian language

10 - NMpouenypa npuMcBOoEHHA npodecinHux kBanicdikauin / Procedure for awarding
professional qualifications

He nepenbayeHo NpuCBOEHHS NpodecinHoi
KBanidpikauii.

There is no provision for the award of
professional qualifications.
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2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME

Kopn/Code

OcBiTHI kOMNoHeHTW nporpam/Components

KpeauTis
EKTC/ECTS
credits

dopMa
MigCyMKOBOro
KoHTposto / Final
control form

HOPMATWBHI ocBiTHi komnoHeHTU/Required (standard) components

O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle

HaB4YanbHi gucumnnaiHM gna oBONOAIHHSA 3arasibHOHayKoBUMK (hinococbkrmmn) komneTeHTHocTaAMMK/Disciplines for

mastering general scientific (philosophical) competences

dinocodcbki 3acanm HayKoBoi AiANbHOCTI /

Hk 01 Philosophical Foundations of Scientific Activities 6.0 Exsamen / Exam
HaB4anbHi aucumnniHm ansa 3006yTTa MOBHUX KOMNeTeHTHocTel/Disciplines for acquiring language competences
HK 02 IHO3eMHa MOBa /151 HayKOBOi AisfiIbHOCTI /
Foreign Language for Scientific Activity
IHO3eMHa MOBa OJ15 HayKOBOi AisNIbHOCTI. YacTmHa 1. HaykoBi gocnigeHHs / . .
HK 02.1 Foreign Language for Scientists. Part 1. Academic Research 3.0 3anik / Final test
|HO3eMHa MOBa 4J15 HayKOBOI AisifIbHOCTI. YacTnHa 2. HaykoBa KOMyHikaLis / . )

HK 02.2 Foreign Language for Scientific Activity. Part 2. Scientific Communication N 3anix / Final test
HaB4anbHi gucumnniHn gna 3006yTTa rAMbuMHHUX 3HaHb 3i cneuianbHocTi/Disciplines for acquiring in-depth
knowledge of the specialty

MeToaonoris HayKoB/UX AOCIAXKEHb B MAPKETUHTY /
HK 03 Methodology of Scientific Research in Marketing 3.0 Exsamen / Exam
MapKeTuHroBa aHaJliTUka Ha OCHOBI CyYaCHUX iIHPOPMaLIMHNUX TEXHONOTIN /
HK 04 Marketing Analytics Based on Modern Information Technologies 5.0 Eksamen / Exam
CyyacHa napaAurmMa MapkKeTUHry B yMoBax iHHOBaLinHOI EKOHOMIKN /
HK 05 Modern Paradigm of Marketing in The Conditions of Innovative Economy 5.0 Ek3samen / Exam
HK 06 MofeslioBaHHs EKOHOMI4HNX CUCTeM i NpoLecis / 50 ExsameH / Exam
Modeling of Economic Systems and Processes
HaB4anbHi gucumnniHn onsa 3006yTTA YHiBepca/ibHUX KOMNETeHTHocTelh gocniaHmka/Disciplines for the acquisition
of universal competences of the researcher
OpraHisauisi HayKoBO-iHHOBaLiNHOI AiANAbHOCTI /
HK 07 Organization of Scientific and Innovative Activity >0 Ek3samen / Exam
AKTyanbHi npobsieMun neparorikv BULLLOT LLKOAN / . .
HK 08 Current Issues of Higher Education Pedagogy 2.0 3anik / Final test
HK 09  |[1eAaroriHa npakTuka / 3.0 3anik / Final test
Pedagogical Practice
BWBIPKOBI ocBiTHi komnoHeHTW/Elective components
Bunbipkosi KOMNOHEHTU LKy npodecinHoi niarotosku/Professional training cycle
OCBITHIn KoMNoHeHT 1 ®-KaTanory / : ;
BK 01 Educational Component 1 from P-Catalogue 4.0 Sanik / Final test
OCBITHI# KOMMNOHEHT 2 ®-KaTasnory /
BK 02 Educational Component 2 from P-Catalogue >0 Ek3sameH / Exam
BK 03 OCBIiTHin KOMNOHeEHT 3 ®-kaTasory / 5.0 Ek3ameH / Exam

Educational Component 3 from P-Catalogue

3aranbHuin 06car 06oB’A3KOBUX KOMMOHEHTIB / Total volume of the required

components: 42
3aranbHuii obcsar Bubipkosnx KomnoHeHTiB / Total volume of the elective components: 14
O6cAr 0CBITHIX KOMMOHEHTIB, WO 3abe3nevyoTb 3400yTTA KOMNETEHTHOCTEN
BM3Ha4YeHMX CTaHAapToM BuLLOi ocBiTK / Total volume of the educational components 42
aimed at acquisition of competencies specified in the Higher Education Standard:
3ATAJIbHWIA OBCAT OCBITHBLOT MPOrPAMIN / TOTAL VOLUME OF THE EDUCATIONAL 56

PROGRAMME
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL

el I p——
i o yEoBOi
ey HANEEOCTL!
Organization of Philosophical
Scientific and Foundationsof
Innovative Activity Sclentific
Activities

SCHEME OF THE EDUCATIONAL PROGRAMME

Tnoseaa uoga A ayEozsi
aiznemoeri, Yacnmma ]
Hayrosi gocnipsemms

Foreign Language for

¥ y
Merozonoria 3
= :mx Pinocoders — Tosennza xoxa e aysosst
i R Asryams npofnea aiznemoeri, Gacmma2
mocnimses B A HaY KD ’ A
i aismzmocti nenarorizx sumol Hayroza sosy mizamia
Methodob gy Philosophical mxoms { Actual Forsign Language for
Sei Foundationsof Probleme of Higher Scientific Actrvity Part
Research in iy Schosl Pedagozy Scientific Communication
Markstine Activities
T T
' L — ¥
Cymacma mapamma Maprermroza amaiza 2 Memarorizma
saprery = pasosax oemomicymemx pasrE
ModemnParadism of Marketing Analyties Bazed on Pedagogical
Marketingin The Modemn Information Practice
Conditions ofInnovative Technologie:
Economy
:  Educational Companent 1 from P-Catalogne

Mozenmrarm
SEOHOMIMEILE CHETEM
i oponesie/
Modelingof
Eeonomic Systems
and Processes

i

I Oceirmifi somoment2 $-raranory |
f  Educational Component 2 from P-Catalo

! Oceirif Eomoses 3 $-saranon
i Educationl Component 3 from P-Catal

Errrrmsrmssa s smrEREEEsEmEmaREanEn

BuxonaHHz HayEoEci podoTta/ Performing Research Work

1 cenectp /

semester

2 cemectp !
semester

3 cemeerp!
semester

4 conectp!

semester



*) Y pa3i 4OCTPOKOBOro 3axMCTy AucepTauinHoi poboTn iHAMBIAYaNbHWUIA NNaH HayKoBOi poboTn Mae

byTn ckopu
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4. HAYKOBA CKJIAOOBA / SCIENTIFIC COMPONENT

NNAH HAYKOBOI POBOTHU

3p00yBauya ctyneHa pokrtopa dinocodii*

roBaHUN.

[Pik
nigroToBKN

3MicT HaykoBoi poboTu acnipaHTa

dopMa KOHTPOJIIO

CkNagaHHA iHOMBiAyasibHOro NJjaHy HaykKoBol
poboTu acnipaHTa Ta NOro 3aTBEPAXXEHHS Ha
BYeHin pani HHI/dakynbTeTy. Bubip Ta
06r'pyHTYBaHHS TEMW BJIACHOIO HayKOBOIO
0OCNiO>XEeHHS, BU3HAYEHHS 3MiCTy, CTPOKIB
BMKOHaHHA Ta obcary HaykoBux pobiT; Bubip
Ta 0OrpyHTYBaHHSA MeTOA0J10rii NpoBeAeHHS
BJIACHOr0 HAayKOBOr0 O0C/iIAXKEHHS,
30iINCHEHHSA OrNs4y Ta aHani3y iCHyl4Ynx
nornsgiB Ta Migxonis, WO PO3BUHYINCS B
CyYacHiln Hayui 3a obpaHUM HanNpsMOoM.

O OopMIEHHSA OTPUMaHNX pe3ysbTaTiB B TEKCTI
oucepTauinHoro gocnigXeHHs. Miarotoeka Ta

Meplie 3BiTyBaHHA: AOMNOBIAb Ha
3acigaHHi Kadenpun Npo
3aTBEPOXKEHHA TeMU AncepTauil Ta
naaHy HaykoBoi poboTu acnipaHTa
Ha TEPMiH NiAroTOBKW B acnipaHTypi
3 NpeAcCTaBJ/IEHHAM 3aTBEPOXKEHOIO
iHOWBIAYaIbHOrO NJjaHy.

nepioaAnYHNX HayKOBUX BUAAHHSAX
npoiHaekcoBaHmx y 6asax pgaHux Web of
Science Core Collection Ta/abo Scopus (8o
Taknx MOXyTb ByTn 3apaxoBaHi 0O4HOOCIOHI
IMoHorpadii, wo pekomeHAOBaHI 40 APYKY
ByeHolo panoto YHiBepcuTeTy Ta nponLunv
peueH3yBaHHA abo maTeHT Ha BMHaXxXiA, Wo
NPONLLOB KBanihikaLinHy ekcrnepTusy Ta
be3nocepefHbO CTOCYETLCA HAaYKOBUX
pe3ynbTaTiB gucepTadii).

1 pik ; ; . . re 3BiTyBaHHSA: AOMNOBiAb Ha
P nybnikauist He MeHwe 1-1 cTaTTi y HayKOBUX 'D'DY Ty A \A
d 3acifaHHi kKadenpu Npo xig,
BUOAHHSAX, BKJIKOYEHUX A0 Nepesiiky HayKoBUX . X
N BUKOHAHHS iHOMBIAYaIbHOrO MaaHy
chaxoBux BuaaHb YKpaiHu (kateropii b), abo y " .
. HayKoBoi poboTu acnipaHTa 3
nepioaAnYHNX HayKOBUX BUAAHHAX .
. NnpeacTaB/IEHHAM NiATBEPAXKYIOYMX
npoiHaekcoBaHuX y 6a3zax paHux Web of o \
: . MaTepianiB Mpo HayKoBi pe3ybTaTn
Science Core Collection Ta/abo Scopus (go !
. . (ny6nikauii, naTeHTN TowWwoO, asne He
TaKuUX MOXYTb ByTN 3apaxoBaHi 04HOOCIOHiI . e .
. MeHwe 1 nybnikauii BianosigHoro
IMoHorpagii, o pekoMmeHaoOBaHI 40 APYKY .
. Y PiBHS 3@ TEMOIO ancepTauii).
ByeHoto pagoto YHiBepCUTETY Ta NPOMLLIN
peueH3yBaHHA abo MaTeHT Ha BUHaxiA, Wo
MPOWLLOB KBaidpikauUiMHy ekcnepTun3y Ta
H6e3nocepenHbO CTOCYETLCA HAYKOBUX
pe3yabTaTiB gucepTauil).
MpoBeneHHN Nig KepPiBHULTBOM HayKOBOIO
KepiBHMKa BJIACHOr0 HAayKOBOro AochigxeHHs, |lMepwe 3BiTyBaHHA: 4ONOBIAb Ha
wo nepenbayvae BUpPiLLEHHSA AOCAIAHULbKKNX 3acifnaHHi Kadenpu Npo xig
3aBOaHb LUISXOM 3aCTOCYBaHHS KOMMJIEKCY BWKOHaHHSA iHAMBIQYaNbHOrO MaaHy
TEOPEeTUYHMX Ta eEMAIPUYHUX METOLIB. HaykoBoi poboTn acnipaHTa 3
OchopMAEHHS OTPUMaHUX pe3ybTaTiB B TEKCTI [npeacTaBneHHAM NiATBEPAXKYOHYMX
oucepTauinHoro gocnig)xeHHs. Niarotoeka Ta |MaTepianiB Npo NiArOTOBKY MPOEKTY
nybnikauia He MmeHwe 1-1 cTaTTi y HAyKOBUX nybnikauin BiANoBiAHOro piBHA 3a
BUOAHHAX, BKJIIOYEHMX A0 Nepeniky HayKoBMX |TeMow aucepTadii, Mpo y4acTb y
2 pik haxoBux BuaaHb YKpaiHu (kaTeropii b), abo y [HaykoBmx KoHepeHLuiax.

[lpyre 3BiTyBaHHSA: 4OMNOBiAb Ha
3acifnaHHi Kadenpu Npo xig
BUKOHAHHSA iHOMBIAYaIbHOrO MaaHy
HaykoBoI poboTn acnipaHTa 3
npeAcTaB/eHHAM NiATBEPAXKYI0YMX
MaTepianiB MPo HayKoBi pe3yfbTaTn
(ny6nikauii, naTeHTN TOWO, ajne He
MeHLwe 2 nybnikauin BignosigHoro
piBHA 3a TeMO gucepTadii).
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AHai3 Ta y3arajbHEHHSA OTPMMaHNX
pe3ynbTaTiB BJJACHOr0 HAayKOBOIro
nocnig)KeHHs; obrpyHTyBaHHS HayKoOBOI
HOBM3HUN OTPUMaAHNX pe3ysbTaTiB, IX
TeopeTnyHoro Ta/abo NPakKTUYHOrO 3HAYEHHS.

oucepTauinHoro gocnigXeHHs. Miarotoeska Ta
nybnikauis He MeHwe 1-i cTaTTi y HAayKOBUX
BUOAHHSAX, BKJIKOYEHUX [0 Nepesiiky HayKoBUX

O opMAEHHSA OTPUMAHNX pe3ysbTaTiB B TEKCTI

Meple 3BiTyBaHHA: AOMNOBIAb Ha
3acCigaHHi Kadenpun Npo xig
BUKOHAHHS iHOUBIAYaIbHOIO NaaHy
HaykoBoOi poboTu acnipaHTa 3
NpeacTaB/IEHHAM NiATBEPAXKYIOHMX
MaTepianiB Npo NigrOTOBKY MPOEKTY
nybnikauii BignosiaHoro pieHA 3a
TeMoto gucepTauil.

[lpyre 3BiTyBaHHSA: AONOBiAb Ha

o0ep)XaHNX pe3ysibTaTiB Ta OTPMMaHHS
nigTBEpOXKYBabHUX LOKYMEHTIB.
Mpoxon)KeHHs npouenypu atecTalil pa3oBoto
creuianizoBaHO BYEHOI padolo Ha MigcTasi
ny6niYHOro 3axXmMCTy HayKOBUX OOCATHEHb Y
bopmi gncepTaduii.

3 piK hbaxoBux BuaaHb YKpaiHu, abo y nepioanyHumnx . . .
. 3acifaHHi kKadenpu nNpo xig,
HayKOBUX BUOAHHAX NPOiHOAEKCOBaHMX Y Bazax . X
. . BUKOHaHHSA iHAMBIAYaNbHOMO naaHy
naHux Web of Science Core Collection Ta/abo " .
X HaykoBoOi poboTu acnipaHTa 3
Scopus (80 Taknx MOXYTb ByTn 3apaxoBaHi .
T . npencTaB/ieHHAM NiATBEPAXKYHOHNX
04HOOCIOHI MOHOrpadii, WO peKkomMeHaoBaHi [0 o \
. MaTepianiB NPO HayKoBi pe3ysbTaTun
npyKy ByeHoto pagoto YHiBepcuTeTy Ta !
- (ny6nikauii, naTeHTN, pe3yabTaTyn
NPONLAN peLeH3yBaHHA abo NaTEHT Ha . 7
! 5 L . anpobaulito gocnigXeHb Towo, ane
BUHaxig, Wo nponwoB KBaniikauinHy . oo
He MeHLWe 3 nybnikauin
ekcnepTunly Ta 6e3nocepeHbO CTOCYETLCSA : . Y
! Bi4ANOBIOHOIrO PiBHA 3a TEMOo
HayKoOBMX pe3yJsbTaTiB gncepTauii).
nucepTauii) Ta TeKCT gucepTadil.
MepLue 3BiTYyBaHHA: 4OMOBiIAb Ha
3acifaHHiI Kadenpw Npo 3aBepLIeHHS
aucepTaLii, Npo HasaBHICTb He
MeHwWwe 3 nybnikauin BignosigHoOro
. . . pPiBHSA 3 NpeACcTaBlE€HHAM
MigpseneHHs NigCyMKiB WOA40 NOBHOTKU . o
) . nigTBepaXkyto4mnx maTepianis Ta
BUCBIT/IEHHA pe3ynbTaTiB gucepTauii B
: . 3aBEpLUEHOro TEKCTY gncepTauil.
HayKOBMX CTaTTAX BiAMNOBIAHO YNHHUX BUMOT,
npencTtaB/ieHHs ohopMIeHNX pe3ynbTaTiB . .
PeA cp. PMIE pesy [pyre 3BiTyBaHHSA: pe3eHTauin
nocnig)KeHb Ha 3acifaHHi Kadenpwu, BHECEHHS 2 .
) . iin . oncepTauinHoro 4oCNig>XeHHs Ha
3MiH 00 ochopMieHOI AucepTauii BiANoBigHO . . .
: - 3acifaHHi Kadenpu y TepMiHn
4 pik OTPUMaHUX peKoMeHaaLlin. BnpoBan>XeHHs

BCTaHOBJIEHI HOPMATUBHNMM
NOKYMEeHTaMW, HafjaHHS BUCHOBKY
NpPoO HayKOBY HOBMU3HY, TEOPETUYHE
Ta NpaKTU4He 3Ha4YeHHs
pe3ynbTaTiB gucepTadil.

ATecTauis - NnybniyHnn 3axncT
auncepTauii B pa3osin
crieuianizoBaHin BYEHIn paai.
OTpUMaHHS AUNJIOMY OOKTOPa

dpinocodii.

PLAN OF RESEARCH WORK

of the applicant for the degree of Doctor of Philosophy*.

*) In case of early defense of the dissertation, the individual research plan must be adjusted.

Year of
training

The content of a graduate student's research

paper

Form of control




1 year

[Drawing up an individual plan of research work
of a graduate student and its approval by the
IAcademic Council of the Institute/Faculty.
Selection and justification of the topic of own
scientific research, determination of the
content, timing and scope of scientific work;
selection and justification of the methodology
for conducting own scientific research, review
and analysis of existing views and approaches
that have developed in modern science in the
chosen field. Presentation of the obtained
results in the text of the dissertation research.
|Preparation and publication of at least 1 article
in scientific journals included in the list of
scientific professional journals of Ukraine
(category B), or in periodicals indexed in the
Web of Science Core Collection and/or Scopus
databases (these may include single
monographs recommended for publication by
the Academic Council of the University and
peer-reviewed or a patent for an invention that
has passed a qualification examination and is
directly related to the scientific results of the
dissertation).

First report: a report at a meeting of
the department on the approval of
the topic of the dissertation and the
plan of scientific work of the
graduate student for the period of
postgraduate training with the
presentation of the approved
individual plan.

Second reporting: a report at the
department meeting on the progress
of the individual research plan of the
graduate student with the
presentation of supporting materials
on scientific results (publications,
patents, etc., but at least 1
publication of the appropriate level
on the topic of the dissertation).

2 year

Conducting your own research under the
supervision of a supervisor, which involves
solving research problems by applying a set of
theoretical and empirical methods.
|Presentation of the obtained results in the text
of the dissertation research. Preparation and
publication of at least 1 article in scientific
journals included in the list of scientific
professional journals of Ukraine (category B), or
in periodicals indexed in the Web of Science
Core Collection and/or Scopus databases (these
may include single monographs recommended
for publication by the Academic Council of the
University and passed the peer review or a
patent for an invention that has passed the
qualification examination and is directly related
to the scientific results of the dissertation).

First report: a report at a meeting of
the department on the progress of
the individual plan of scientific work
of the graduate student with the
presentation of supporting materials
on the preparation of a draft of
publications of the appropriate level
on the topic of the dissertation, on
participation in scientific
conferences.

Second reporting: a report at a
meeting of the department on the
progress of the individual plan of
scientific work of the graduate
student with the presentation of
supporting materials on scientific
results (publications, patents, etc.,
but at least 2 publications of the
appropriate level on the topic of the
dissertation).
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3 year

Analysis and synthesis of the results of their
own research; substantiation of the scientific
novelty of the results, their theoretical and/or
practical significance. Presentation of the
obtained results in the text of the dissertation
research. Preparation and publication of at
least 1 article in scientific journals included in
the list of scientific professional journals of
Ukraine, or in periodicals indexed in the Web of
Science Core Collection and/or Scopus
databases (these may include single
monographs recommended for publication by
the Academic Council of the University and
passed the review or a patent for an invention
that has passed a qualification examination and
is directly related to the scientific results of the
dissertation).

The first report: a report at a
meeting of the department on the
progress of the individual plan of
scientific work of the graduate
student with the presentation of
supporting materials on the
preparation of a draft publication of
the appropriate level on the topic of
the dissertation.

Second report: a report at a meeting
of the department on the progress of
the individual plan of scientific work
of the graduate student with the
presentation of supporting materials
on scientific results (publications,
patents, results of research testing,
etc., but not less than 3 publications
of the appropriate level on the topic
of the dissertation) and the text of
the dissertation.

4 year

Summarizing the completeness of the
dissertation results in scientific articles in
accordance with the current requirements,
presenting the finalized research results at the
department meeting, making changes to the
finalized dissertation in accordance with the
recommendations received. Implementation of
the results and obtaining supporting
documents. Passing the certification procedure
by a one-time specialized academic council on
the basis of a public defense of scientific
achievements in the form of a dissertation.

First report: a report at a meeting of
the department on the completion of
the dissertation, on the availability of
at least 3 publications of the
appropriate level with the
presentation of supporting materials
and the completed text of the
dissertation.

Second reporting: Presentation of the
dissertation research at a meeting of
the department within the time limits
established by regulatory
documents, providing a conclusion
on the scientific novelty, theoretical
and practical significance of the
dissertation results.

Attestation is a public defense of the
dissertation in a one-time specialized
academic council. Obtaining a Doctor

of Philosophy degree.
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5. ®OPMA ATECTALLII 306YBAYIB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

BunyckHa aTecTauisa 3006yBadiB BMLLOT OCBITW 3a OCBiTHbO-HAayKOBOIO Mporpamoro «MapKeTuHr»
cneuianbHOCTi D5 «MapKeTuHr» 34iNCHI0ETLCA Y hopMi NyBAIYHOro 3aXUCTy AMcepTauinHol poboTwu
Ta 3aBepLUYETHCS BUAAYeo JOKYMeHTa BCTaHOBJIEHOr0 3pa3ka npo NMpucya>KeHHs CTyneHsa 4OKTopa
inocoii 3 NPUCBOEHHAM KBanidhikaLii « GOKTOp hifocodii 3 MapKeTUHry»,

BignoBigHO OO0 BMMOr A0 OOpMJIEHHS AMcepTauii oAnH aBTOPCbKMIN apKyl OopiBHE 40 TuUC.
OPYKOBaHMX 3HaKiB, BpaxoBylo4n undpun, po3ainosi 3HaKN, NMPOMIXKKK MiXK CNOBaMU, LLLO CTAaHOBUTb
6113bKO 24 CTOPIHOK APYKOBAHOro TeKCTYy nNpu odOopMJIEHHI AucepTauii 3a AOMNOMOroto
KOMM'IOTEPHOI TEXHIKN 3 BUKOPUCTAHHAM TeKCToBOro pegaktopa Word: wpudT - Times New Roman,
po3mip wpudTy - 14 pt.

OuncepTauia Ha 3006yTTA HayKOBOro CTyneHsa KaHAuMAaTa Hayk MOBUMHHa MaTtum obcar 7,6-10,1
aBTOPCbKUX apKyLWiB, opopMAEHNX BiONOBIAHO A0 BUMOr, yCTaHOBNAeHUX MOH. MNpn BUKOPUCTaHHI
LUWUX BUMOI WOO0 MakKCMManbHOro Ta/abo MiHiManbHOro obcsary oOCHOBHOro TeKCTY AucepTauii Ha
30006yTTA HAayKOBOro CTyrneHs AokTopa dinocodii, pakTuiHO obCcAr OCHOBHOro TeKCTY MaeE
CTaHoBUTK 160-212 cTOopiHOK A4.

KBanigikauiniHa poboTa nepeBipaeTbCA Ha NnariaT Ta AiCNa 3aXUCTY PO3MIlLYETLCHA B perno3nTopil
HTBE YHiBepcuTeTy ANa BiNbHOro AocTyny. BumyckHa aTecTauisa 34INCHIOETLCSA BIAKPUTO Ta
nybniyHo.

The final certification of applicants for higher education in the educational and scientific program
“Marketing” of the specialty D5 ‘Marketing’ is carried out in the form of a public defense of the
dissertation and ends with the issuance of a document of the established form on the award of the
degree of Doctor of Philosophy with the qualification “Doctor of Philosophy in Marketing”.

In accordance with the requirements for the dissertation formatting, one author's sheet is equal to
40 thousand printed characters, including numbers, punctuation marks, spaces between words,
which is about 24 pages of printed text when the dissertation is prepared by computer using the
Word text editor: font - Times New Roman, font size - 14 pt.

The dissertation for the degree of Candidate of Sciences should have a volume of 7.6-10.1 author's
sheets, drawn up in accordance with the requirements established by the Ministry of Education and
Science. When using these requirements for the maximum and/or minimum volume of the main text
of the dissertation for the degree of Doctor of Philosophy, the actual volume of the main text should
be 160-212 A4 pages.

The qualification work is checked for plagiarism and after defense is placed in the University's STB
repository for free access. Graduation certification is carried out openly and publicly.
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6. MATPULA BIAMNOBIAHOCTI MPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH

PROGRAMME COMPONENTS

HK 01|HK 02|HK 03|HK 04|HK 05|HK 06|HK 07|HK 08|HK 09

3K01| X X X X

3K 02 X X X X

3K 03 X X X X
3K04| X X X

PK 01 X X

®K 02 X X X
PK 03 X X X X
DK 04 X X
®K 05 X X

@K 06 X X

oK 07] X X X

@K 08 X X X
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7. MATPULUA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMU
KOMMNOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

HK 01|HK 02|HK 03|HK 04|HK O5|HK 06|HK 07|HK 08|HK 09
nPH o1l X X X X
MPH 02 X X X
npPH 03] X X X X X X
MPH 04 X X X X X X
nPH 05| X X X X X
nPH 06| X X X X
[PH 07 X X X X X
[PH 08 X X X
nrPH 09| X X X X X
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