National Technical HauioHanbHWIA TeXHIYHWIA
University of Ukraine yHiBepcuTeT YKpaiHm

“Igor Sikorsky «KuiBCbKUIA NoNiTeXHIUHWIA IHCTUTYT
Kyiv Polytechnic Institute” imeHi Iropa Cikopcbkoro»

3ATBEP/DKEHO / APPROVED

Buenoro pagoro KIII im. Iropst Cikopcskoro /
by the Academic Council of Igor Sikorsky Kyiv
Polytechnic Institute

(mporokoi / minutes of meeting Ne

Bix / dated 20 )

T'onosa Buenoi paau / Head of the Academic Council

Muxaiino JIBUEHKO / Mykhailo ILCHENKO

[HUO®POBUU MAPKETUHI
DIGITAL MARKETING

OCBITHBO-TIPO®ECIITHA [TPOITPAMA /
EDUCATIONAL PROFESSIONAL PROGRAMME

[eprwii (6akaaaBpCHKUiA) The first (bachelor)
PIBCHB BHIIOT OCBITH level of higher education
CrerianpHicTs: D5 MapkeTuar Speciality: D5 Marketing
I'anys3p 3Hanb: D BisHec, aaMiHiCTpyBaHHS Ta Knowledge branch: D Business,
PaBo Administration and Law
Kpanidikariris: 6akagaBp MapKETHHTY Qualification: Bachelor of Marketing
ID XXXXX

Bseoeno ¢ oiro 3 | Enacted since

20__ /20 masuamvnoeo poxy | academic year
naxazom pexmopa | by rector’s order

No 6i0 / dated 20

Kuis / Kyiv
2026



INPEAMBYJIA / PREAMBLE

PO3POBJIEHO / DESIGNED:
KepiBuuk pobouoi rpymu / Head of the project team:

bopucenrxo Onena Cepeiigna, Kanouoam eKOHOMIYHUX HAYK, 00Yerm, 0oyeHm Kageopu
npomucnosozo mapkemunzy / Olena BORYSENKO, Candidate of Economic Sciences, Associate Professor,
Associate Professor of the Department of Industrial Marketing.

Unenu pobouoi rpymu / Project team members:

JKueanxesuy JKanna Muxatiniena, 00kmop eKoOHOMINHUX HAYK, npogecop, 6.0. 3a6idysaua Kagpeopu
npomucnosozo mapkemunzy / Zhanna ZHYGALKEVYCH, Doctor of Science in Economics, Professor,

Acting Head of Department of the Department of Industrial Marketing.

Dicyn FOnis Bonooumupiena, xanouoam eKOHOMIYHUX HAVK, OOYeHm, Ooyenm Kageopu NPOMUCTIO8020
maprxemuney | Yuliya FISUN, Candidate of Economic Sciences, Associate Professor, Associate Professor of
the Department of Industrial Marketing

Apmonrox Onexciii Apocnasosuy, KaHouoam eKoOHOMIYHUX HAYK, O0YEHM, O0YeHmM Kapeopu nPOMUCTIO8020
maprxemuney | Oleksiy YARMOLYUK, Candidate of Economic Sciences, Associate Professor, Associate
Professor of the Department of Industrial Marketing

MNOTOMKEHO / AGREED:

HaykoBo-meroau4yna Kowmicis yHiBepcuTery 3i cmemiansHocTi D5 Mapkerunr / The Scientific and
Methodological Commission of the University on speciality D5 Marketing (mporoxon / minutes of meeting
Ne  Bin/ dated 20 )

I'onosa HMKY -D5 / Head of the SMCU- D5

Jromvmuma IITYJIBI'THA / Liudmyla SHULHINA

Meromnnuna pama KIII im. Tropst Cikopcskoro / The Methodological Council of Igor Sikorsky Kyiv
Polytechnic Institute (mpotoko:n / minutes of meeting Ne iz / dated 20_ )
I'onosa Meroauunoi paau / Head of the Methodological Council

Tersina )XEJISICKOBA / Tetiana ZHELIASKOVA

BPAXOBAHO / CONSIDERED:

1. IIpo BHIILY OCBITY: 3akoH Ykpainu Ne 1556-VII y YUHHIN penaxuii
Big 09.04.2025. https://zakon.rada.gov.ua/laws/show/1556-18#Text

2. Cranpapr BHIIOl OCBiTH YKpaiHu 3a creudiansHicTio 075 Mapkerunr ramysi 3Hanb 07 YnpasiiHHA Ta
aJMIHICTPYBaHHs, CTYIIEHS BHIIOi OCBITH — OakanaBp, mepmoro (6akaraBpChbKOro) piBHS BHUIIOI OCBITH
(MOH Ne1343 Bin 05.12.2018 p.). URL: https://surl.li/wovrfi

3. Hawmionanbna pamka kBamidikauiii: [locranoa Kabinery MinictpiB Ykpainu Nel1341 Big 23.11.2011 p. y
yunHiA penakiii. URL: https://surl.li/dxhfty

4. CranpmapTtu i peKoMeHJauii o0 3a0e3nedeHHs AKocTi B €Bponeiicbkkomy mpoctopi Buiioi ocsitd (ESG
2015). URL: https://surl.li/bpxyth



https://zakon.rada.gov.ua/laws/show/1556-18#Text
https://surl.li/wovrfi
https://surl.li/dxhfty
https://surl.li/bpxyth

5. 3arBepmKkeHuil Tmepemik ramy3edl 3HaHb 1 CICIIAIBHOCTEH, 3a SKUMH 3IIHCHIOETBCS IiJATOTOBKA
3n00yBaviB BUIIOI Ta (paxoBoi nmepeasumoi ocitu: [locranoBa Kabinery MinictpiB Ykpainu Ne 266 Bix
29.04.2015 p. y uuHHIA penakuii (31 3MiHaMU 1 JOMOBHEHHsIMH 3rimHO moctaHoBu KMY Ne 188 Big
21.02.2025 p.). URL: https://surl.li/hdejir

6. Poz’sicHenHst 1070 3actocyBaHHs KpuTepiiB OLIHIOBaHHS SIKOCTI OCBITHBOI NMpOTpaMH: METOAWYHUN
nocionuk / A. byrenko, I'. Jlenuckina, O. €pemenko, O. Kuum, I. Cimmar, O. Tpebenko. Kuip :
HarrionansHe areHTCTBO i3 3a0e3meueHns sskocTi Bumioi oceitu, 2024. 127 ¢. URL: https://is.gd/LXPOXu.

7. MixHapojHa cranmapTHa knacudikaiis ocitu: [amysi ocitu i minrorosku 2013 poky (ISCED-F 2013).
Jeranbui onucu ramyseid. URL: https://surl.li/alnuuh

8. Pexomenpanis Pagu miomo KIrOUOBMX KOMIETEHTHOCTEH JUIsi HaBYaHHS BIPOIOBXK YCHOTO IKHUTTS.
€sporeiicpka komicis. URL: https:/surli.cc/qqupnm

9. Hamionansauii knacudikarop Ykpainu. Kinacugikatop nmpodeciii JIK 003:2010, 3aTBepKeHUI HaKa30M
Hepxcnoxkupcrangapty Ykpainu Big  28.07.2010 p. Ne 327 y wuunnii penmakmii. URL:
https://surl.li/dmauqgs

10.ITopsimok mpoBeaeHHsT 0a30BOI 3arajbHOBIHCHLKOBOI MMIJITOTOBKH I'POMajJisH YKpaiHu, siKi 3700YBalOTh
BHIIly OCBITY, Ta momineiicbkux: [loctanoBa KabGinery Minictpie Ykpainu Ne 734 pix 21.06.2024 p. y
yunHiK penakiii. URL: https://surl.li/vaiddo

11.Crpareris po3sutky KIII im. Iropst Cikopeskoro ua 2025-2030 poku. URL: https://kpi.ua/strategy

12.TTonoxenns mpo ocsitHi porpamu KIII im. Iropst Cikopebkoro (Hakas «IIpo 3aTBepmxenns [TonoxeHHs
npo ocsitHi mporpamu  KIII im. Irops Cikopcekoro» HOH/232/25 Bim 24.03.2025 p.). URL:
https://osvita.kpi.ua/node/137.

13.Meronuyni pekoMeHaamii 00 BIAMOBIAHOCTI OCBITHIX MpOrpaM CHELIaIbHOCTIM, 3a SKUMHU
3MIMCHIOETHCSI IMATOTOBKA 3700yBadviB BHUINOI OCBITH, Ta METANI30BAaHMM Tany3sM MiKHapOTHOL
crangaptHoi knacudikamii ocBitn ISCED-F 2013 ta onmciB mpeaMeTHUX o0jacTel crenialbHOCTEH, 3a
SIKHMA  3MTIACHIOETBCS MMIAroTOBKA 3m00yBauiB Bumoi ocBith (Haka3z Nel734 Bim 31.12.2025 MOH
Ykpaian).

14.JloBiTHUK 3araJbHOYHIBEPCUTETCHKMX HAaBYAILHUX TUCIIUIUIIH IS PO3pOOHUKIB OCBITHIX Iporpam.
YxBateno Meroanunoto Pagoro KIII im. Irops Cikopcbkoro (mporokonm Ne 6 Big 10.04.2025).
URL.: https://osvita.kpi.ua/dovidnyk

15.Pe3gynpTaTil aHami3y OCBITHBO-TIPOGECIHHUX NpOrpaM BITYM3HSHUX Ta 3apyODKHUX YHIBEPCHUTETIB;
pe3yIaBTaTH IOCTIKEHh BUMOT PUHKY TTpalli, TOTped raidysi Ta perioHis.

16.Pekomenanii  HayKOBO-TIENArOTiYHUX —MPAIiBHUKIB, 37100yBayiB BHINOI OCBITH, MPEIACTABHUKIB
poOOTOMABIIB 1 IHIIMX CTEHKXOJACPIB

1. On Higher Education: Law of Ukraine No. 1556-VII in the current version dated 09.04.2025.
https://zakon.rada.gov.ua/laws/show/1556-18#Text

2. Standard of higher education of Ukraine in the specialty 075 Marketing, field of knowledge 07
Management and administration, higher education degree - bachelor, first (bachelor's) level of higher
education (MES No. 1343 dated 05.12.2018). URL.: https://surl.li/wovrfi

3. National Qualifications Framework: Resolution of the Cabinet of Ministers of Ukraine No. 1341 of
23.11.2011, as amended. URL.: https://surl.li/dxhfty

4. Standards and Guidelines for Quality Assurance in the European Higher Education Area (ESG 2015).
URL.: https://surl.li/bpxyth

5. Approved list of fields of knowledge and specialties in which applicants for higher and professional pre-
higher education are trained: Resolution of the Cabinet of Ministers of Ukraine No. 266 dated April 29,
2015, as amended (with amendments and supplements in accordance with Resolution of the Cabinet of
Ministers of Ukraine No. 188 dated February 21, 2025). URL.: https://surl.li/ndejir

6. Explanations on the application of the Criteria for assessing the quality of educational programs: a
methodological manual / A. Butenko, G. Deniskina, O. Eremenko, O. Knysh, I. Simshag, O. Trebenko.


https://surl.li/hdejir
https://is.gd/LxPOXu
https://surl.li/alnuuh
https://surli.cc/qqupnm
https://surl.li/dmauqs
https://surl.li/vaiddo
https://kpi.ua/strategy
https://osvita.kpi.ua/node/137
https://osvita.kpi.ua/dovidnyk
https://zakon.rada.gov.ua/laws/show/1556-18#Text
https://surl.li/wovrfi
https://surl.li/dxhfty
https://surl.li/bpxyth
https://surl.li/hdejir

Kyiv: National Agency for Quality Assurance of Higher Education, 2024. 127 p.
URL: https://is.gd/LxPOXu.

7. International Standard Classification of Education: Fields of Education and Training 2013 (ISCED-F
2013). Detailed descriptions of the fields. URL.: https://surl.li/alnuuh

8. Council Recommendation on key competences for lifelong learning. European Commission. URL:
https://surli.cc/qqupnm

9. National Classifier of Ukraine. Classifier of Professions DK 003:2010, approved by order of the State
Committee for Consumer Protection and Standardization of Ukraine dated July 28, 2010 No. 327 in the
current version. URL.: https://surl.li/dmaugs

10. Procedure for conducting basic military training for citizens of Ukraine who are pursuing higher
education and police officers: Resolution of the Cabinet of Ministers of Ukraine No. 734 of June 21,
2024, as amended. URL.: https://surl.li/vaiddo

11.Development Strategy of Igor Sikorsky Kyiv Polytechnic Institute for 2025-2030. URL:
https://kpi.ua/strategy

12.Regulations on educational programs of Igor Sikorsky Kyiv Polytechnic Institute (Order “On approval of
the Regulations on educational programs of Igor Sikorsky Kyiv Polytechnic Institute” NON/232/25 dated
03/24/2025). URL.: https://osvita.kpi.ua/node/137.

13.Methodological recommendations on the compliance of educational programs with the specialties in
which higher education applicants are trained, and with the detailed branches of the International
Standard Classification of Education ISCED-F 2013 and descriptions of subject areas of specialties in
which higher education applicants are trained (Order No. 1734 of 12/31/2025 of the Ministry of
Education and Science of Ukraine).

14.Handbook of general university academic disciplines for developers of educational programs. Approved
by the Methodological Council of Igor Sikorsky Kyiv Polytechnic Institute (minutes No. 6 dated
10.04.2025). URL.: https://osvita.kpi.ua/dovidnyk

15.Results of analysis of educational and professional programs of domestic and foreign universities; results
of research into labor market requirements, industry needs and regions.

16.Recommendations from academics, higher education students, employer representatives and other
stakeholders.


https://is.gd/LxPOXu
https://surl.li/alnuuh
https://surli.cc/qqupnm
https://surl.li/dmauqs
https://surl.li/vaiddo
https://kpi.ua/strategy
https://osvita.kpi.ua/node/137
https://osvita.kpi.ua/dovidnyk

1. MIPO®LITb OCBITHLOI TPOT'PAMM / EDUCATIONAL PROGRAMME PROFILE

1 — 3araanHa indopmanis / General information

IToBna Ha3Ba 3aknagy BUIIOL OCBITH Ta
HaBYajapHOTO Timpo3ainy / Full name
of higher education institution and
faculty / educational and scientific
institute

HamionansHuil TEXHIYHHAN
YHIBEpCUTET YKpaiHH
«KHUIBCHLKUIN MOMTEXHIYHHAN
THCTUTYT iMeHi [rops
CiKOpCBKOr0»
®dakyabTET MEHEIKMEHTY Ta
MapKETUHTY

National Technical University
of Ukraine
"Igor Sikorsky Kyiv
Polytechnic Institute”
Faculty of Management and
Marketing

CryniHb BHIIOI OCBITH Ta Ha3Ba
OCBITHBOI KBaidikamii / Higher
education degree and education
qualification title

Crymninb OakanaBpa
OaxanaBp MapKeTHHTY

Bachelor Degree
Bachelor of Marketing

Odimiiina Ha3Ba OCBITHBOT Iporpamu /
Educational programme official title

HudpoBuii MapKeTUHT

Digital Marketing

Tun auniaomy Ta o0cAT OCBITHBOT
mporpamu / Diploma type and
educational programme volume

Jurutom Gakasaspa, 240
kpemutiB €KTC, Tepmin
HaB4yaHHs 3 poku 10 MicsiiB

Bachelor diploma, 240 credits
ECTS, training period 3 years
10 months

[Hdopmaris npo akpeauTariro /
Accreditation information of the
educational programme

ukn, piBeHb BUIIOT OCBITH /
Education cycle, level of higher
education

HPK VYxkpainu — 6 piBeHb
QF-EHEA — mepmmii muki
EQF-LLL — 6 piBeHb

NQF of Ukraine - 6 level
QF-EHEA - 1 cycle
EQF-LLL — 6 level

Iepemymoru / Prerequisites

HasiBHICTE MOBHOI 3araiabHOI
CEepenHbOi OCBITH

Complete general secondary
education

dopma 3106yTTs ocBiTH / FOrms of
education

Ouna (nmerHa); Jlucraniiiina;
3aouna

full-time; distance; part-time

Mosa(u) Buknagansas / Language(s) of
instruction

VYKpaiHcbka

Ukrainian

IaTepHeT-aapeca po3MIIIeHHS
ocBitHbOi porpamu / URL of the
educational programme

2 — Merta ocBiTHboi mporpamu / Educational programme purpose

[liaroroBka BHCOKOKBaNi()iKOBAHUX 1
KOHKYPEHTOCIIPOMOXHUX (DaxiBIliB y cdepi
MapKeTHHTY B IU(POBOMY CEPEIOBHIII, 3MaTHUX
PO3pOOIATH, BIIPOBAHKYBATH Ta OLIHIOBATH
Pe3yIBTAaTUBHICTh MAPKETHHTOBHUX CTPATETIH i
KOMYHIKAI[IHHUX PIIIEHb i3 BUKOPUCTaHHIM
CYJacCHHUX IU(PPOBUX TEXHOIOT1H, aHATITHIHUX
THCTpYMEHTIB 1 T1aTopM eneKTpOHHOTO Oi3HeCy B
yMoOBax I(PoBoi TpaHCHOpMaITii eKOHOMIKH

Training highly qualified and competitive
specialists in the field of marketing within the
digital environment, capable of developing,
implementing, and evaluating the effectiveness of
marketing strategies and communication solutions
through the use of modern digital technologies,
analytical tools, and e-business platforms in the
context of the digital transformation of the economy

3 — XapakTepucTuka ocBiTHbOI mporpamu / Educational programme characteristics

Ilpeomemna obracms / Subject area

O06’exT (00’€KTH) BUBYEHHS Ta/a00 HisITEHOCTI
MapkeTHHIOBe cepenoBulle, popMyBaHHS
cTparterii Ta po3poOKa iHCTPYMEHTIB TOBAPHOT'O
ACOPTUMEHTY, MAPKETUHTOBOT'O LIIHOYTBOPEHH,
KOMYHIKalliii 1 peKIaMHOI AisUIbHOCTI, PO3MOALTY Ta
00MiHY TTPOMO3HILISIMH, III0 MAIOTh IIHHICTh JIJIS
Cy0’€KTIB pUHKOBHX BiJTHOCHH Ta CYCIiJIbCTBa

Obiject (objects) of study and/or activity

Marketing environment, formation of strategies and
development of tools of product assortment,
marketing pricing, communications and advertising
activities, distribution and exchange of offers that
have value for market relations subjects and society




Teopernunmii 3MicT mpeaMeTHOI o0nacTi

Teopii, MOHSTTS, MPUHIUIH, KOHIIETIIii, CHCTEMa
MapKeTHHTY, 3aKOHOMIPHOCTI Ta crenugika puHKiB,
MOBEIHKY CIIOKHMBAYiB, 3MICT Ta €TalH
MapKETHHTOBOI JisUIbHOCT1, MAPKETHHIOBI CTpaTerii
1 TAKTUKH

Meroau, METOAMKH Ta TEXHOJIOTIT

Meroau, METONKH, IHCTPYMEHTH, IIU(POBi Ta
iH(hOpMaIliiiHI TEXHOJOTI A1 3IHCHEHHS
MapKETHHTOBOI JisTbHOCTI: TPOBEACHHS
MapKETHHIOBHX JIOCII/PKEHb PUHKY Ta MOBEIIHKH
Cy0'€KTIB PUHKOBUX BiJTHOCHH, CETMEHTYBaHS,
MO3HIIOH YBaHHS

[HCTpYyMEHTH Ta 00NaTHAHHS

O6atHaHHs, TPOrPaMHi MPOJYKTH, MEPEXi,
cepBicH, HEOOXIHI [T YCITIIIHOT peatizarii
crparteriid, QyHKIIil 1 IHCTPYMEHTIB MapKETUHTY

Theoretical content of the subject area

Theories, concepts, principles, concepts, marketing
system, patterns and specifics of markets, consumer
behavior, content and stages of marketing activities,
marketing strategies and tactics

Methods, techniques and technologies

Methods, techniques, tools, digital and information
technologies for implementing marketing activities:
conducting marketing research of the market and
behavior of market relations subjects, segmentation,
positioning

Tools and equipment

Equipment, software products, networks, services
necessary for the successful implementation of
marketing strategies, functions and tools

Opienmayis oceimmuboi npoepamu / SCOPe

OcsitHBO-TIpO(deciiiHa mporpaMa Mae MPUKIATHY
OpIEHTAIIII0, IKa 0a3y€eThCs Ha 3arajbHUX
TEOPETUYHUX MOJIOKEHHIX Ta PO3BUTKY
MPaKTHYHUX HABUYOK, 1 BIAMOBIAa€e IPodeCciiitHIM
BHMOT'aM PHHKY HIpalii y cdepi CydacHOro
MapKeTHHTY.

The educational and professional program has an
applied orientation based on general theoretical
foundations and the development of practical skills,
and it meets the professional requirements of the
labor market in the field of modern marketing.

OcHoenuil poxyc oceimnvoi npocpamu / Main focus

[ligroroBka axiBiiB 3 HUPPOBOr0 MAPKETUHTY,
SIK1 3[1aTHI PO3PO0JIATH, peali30ByBaTH Ta
ontumizyBaTH digital-cTpaTerii 6i3Hecy Ha OCHOBI
JIAHHX, CYYaCHUX TEXHOIOT'1H Ta
KIIIEHTOOPIEHTOBAHOTO TIAXOIY.

Kro4oBi c0Ba: 1oBemiHKA CIIOKABAYa,
MapKeTHHT, Ji/PKATAI-MapPKETHHT, aHATITHKA,
aHaIl3 JaHuX.

Training specialists in digital marketing who are
capable of developing, implementing, and
optimizing business digital strategies based on data,
modern technologies, and a customer-centric
approach.

Keywords: consumer behavior, marketing, digital
marketing, analytics, data analysis.

Ocobausocmi ocgimnvoi npoepamu / Features

KoMrutekcHe HaaHHs CydacHUX 3HaHB 1
MPaKTUYHUX HABUYOK, HEOOXITHUX NS
(hopMyBaHHSI CHCTEMH 3arajibHUX 1 CIEMialIbHUX
KOMIIETEHTHOCTEH Yy cdepi mudpoBOro MapKeTHHTY
3 okycom Ha data-driven miaxin, performance-
iHCTpyMeHTH, InpoBY TpaHCchopMarliro Oi3Hecy Ta
BUKOPHCTAHHS MAPKETHHIOBUX TEXHOJIOTIH 1
aHAJITHKH, 110 320€311e4yIOTh TOCSATHEHHS
MPOrpaMHUX Pe3yJIbTAaTiB HABYAaHHS B YMOBaX
JTMHAMIYHOTO, TJI00aTI30BaHOTO Ta TEXHOJIOTIYHO
HACHYEHOro I (POBOTO CEpeIOBUILA.

YHikaabHicTh MporpamMu 00yMoBJIeHa:

— IPIOPUTETHOIO OPiEHTAILIEI0 HA MIATOTOBKY
(axiBuiB 3 TM(PPOBOro MAPKETHUHTY, 3MATHUX
3a0e3neuyBaTH epeKTUBHY IisUTbHICTE Oi3HECY B
yMoBax IU(POBOi EKOHOMIKH, PO3BUTKY €-
commerce Ta IT-cexTopy;

Comprehensive provision of modern knowledge
and practical skills necessary for the formation of
general and specialized competencies in the field of
digital marketing, with a focus on a data-driven
approach, performance tools, digital business
transformation, and the use of marketing
technologies and analytics, ensuring the
achievement of program learning outcomes in a
dynamic, globalized, and technologically advanced
digital environment.

The uniqueness of the program is due to:

—a priority focus on training digital marketing
specialists capable of ensuring effective business
performance in the context of the digital
economy, the development of e-commerce, and
the IT sector;

—the integration of classical marketing, data




- IHTerpaui€ro KIaCHYHOrO MapKETHUHTY,
AQHAJITHKH JaHUX 1 CyYaCHUX LU(PPOBUX
TEXHOJIOTH, 1110 AO3BOJISIE CHOPMYBATH
KOMITJIEKCHE Oa4eHHs YIpaBIIiHHS
MapKETHHTOBUMHU MPOLIECAaMH B OHJIAWH- Ta
OMHIKaHaJILHOMY CEpeIOBHIILI;

- (opMyBaHHSM HABHUYOK KiIBKICHOT'O
BUMIpIOBaHHS e()eKTHUBHOCTI MApKETUHTOBOI
JISTTBHOCTI Yepe3 CUCTEMHE BUBUCHHS
MapKETHHTOBUX METPHK, TPOTHO3HOT
aHaJxiTUKHU, Oi3Hec-craTucTUKH Ta Data-driven
MapKeTHHTY, 1110 BUPI3HSE MPOrpamy cepen
OUIBIIOCTI TPAJAULIIHHUX OCBITHIX MpPOrpam 3
MapKETHHTY;

- aKIEHTOM Ha MapKETWHT MPOrpaMHHUX i
IU(GPOBUX MPOAYKTIB, MAPKETHHTOBY
aBTOMaTHu3alito Ta Al-MapKeTHHT, 1110 OPIEHTYE
porpaMy Ha IOTPeOH TEXHOJIOTTYHUX
KOMIIaHi¥ Ta IHHOBaIIHHOrO Oi3HECY;

- TIO€AHAaHHAM (yHJIAMEHTaJIBHOI EKOHOMIYHOI Ta
YIIPABJIIHCHKOT MIJITOTOBKH 3 IHTEHCUBHOIO
MPAKTUYHOKO CKJIaJI0BOIO (KypCOBUMH
pobOTaMu 3 KITFOUOBHX MpodeciitHux
JCITUTUTIH, MAPKETHHTOBO-aHATITHYHOIO Ta
MepeIUIIIOMHOI0 TIPAKTHKAMHU, (JaXOBUM
TPEHIHTOM), IO CTIPHUSIOTh PO3BUTKY
MIPUKJIAIHUX aHATITHYHUX KOMIIETEHTHOCTEH,
CTPATEriYHOrO MUCJICHHS Ta aJIaIITUBHOCTI 710
JTUHAMIYHOTO MI(POBOTO CEPEIOBHUIIIA;

— BIIPOBADKECHHSAM CepTH(PIKATHUX Ta
TPEHIHTOBUX MOIYJIIB, CIIPSIMOBAHUX Ha
po3BuTok soft skills i mudposux hard skills.

analytics, and modern digital technologies,
enabling the formation of a comprehensive vision
of managing marketing processes in online and
omnichannel environments;

—the development of skills in the quantitative
measurement of marketing performance through
the systematic study of marketing metrics,
predictive analytics, business statistics, and data-
driven marketing, which distinguishes the
program from most traditional marketing degree
programs;

—an emphasis on software and digital product
marketing, marketing automation, and Al-driven
marketing, aligning the program with the needs of
technology companies and innovative businesses;

—the combination of fundamental economic and
managerial training with an intensive practical
component (course papers in key professional
disciplines, marketing and analytical internship,
pre-graduation internship, professional training
workshops), fostering the development of applied
analytical competencies, strategic thinking, and
adaptability to a dynamic digital environment;

—the implementation of certificate and training
modules aimed at developing both soft skills and
digital hard skills.

4 — TIpuaaTHiCTh BUIMYCKHUKIB 10 MpaleBIaANITYBaHHs Ta moaaasmoro napuanus / Eligibility of
graduates for employment and further study

Tpuoamuicmo 0o npayesrawmysanns / Eligibility for employment

3riguo 3 JlepxkaBHUM KiacrudikaTopoM mpodeciit
JIK 003:2010:

2419.2 KoHCynbTaHT 3 MAPKETHHTY

2419.2 ®axiBenb-aHATITHK 3 JOCTIIKECHHS
TOBAapPHOT'O PUHKY

2419.2 Pexknamict

2419.2 ®axiBelb 3 METOIB PO3MIUPEHHAS PUHKY
30yTy (MapKeTosor)

According to the State Classifier of Occupations
DK 003:2010:

2419.2 Marketing Consultant

2419.2 Product Market Research Analyst
2419.2 Advertiser

2419.2 Specialist in Market Expansion Methods
(Marketer)

THooanvwe nasuanns / Further study

MOXITUBICTh HABYAHHSI HA IPYTOMY
(MaricTepchbKoMYy) piBHI BUIIOI OCBITH.
HalyrTs monaTtkoBux kBamiikaiiidi B CHCTEMI
MICISIAUIUIOMHOT OCBITH.

The possibility of studying at the second (master's)
level of higher education.

Obtaining additional qualifications in the
postgraduate education system.

5 — Bukuaganus ta ouinoBanus / Teaching and assessment

Buxnaoanns ma nasuanns / Teaching and studying

@dopmu HaBYaHHS: OYHE, 3a0YHE, AUCTaHLIHHE.
Meroay HaBYaHHS: IPOBEACHHS JIEKIIH,
MPAKTUYHUX 3aHATH i3 BUKOPUCTAHHIM CYy4aCHUX
iH(pOpMaLiiiHO-aHATITHYHUX CHCTEM, 3aJTy4EHHS

Forms of study: full-time, part-time, distance
learning.

Teaching methods: lectures, practical classes using
modern information and analytical systems,




MPaKTHKIB, BAKOHAHHS MOIYJIBHHX KOHTPOIBHUX
PpOOIT, TPOXOMKEHHS MAPKETHHIOBO-aHAITUIHOL
Ta MepeaIUIIJIOMHOI TPaKTUK, IHIUBITyalbHa
JOCIIAHO-aHAITHYHA JisIbHICT 3100yBaYiB 010
IMIATOTOBKU PO3PAXyHKOBUX, KypPCOBHUX POOIT,
Mpe3eHTallii, pedepatiB, AUIIIOMHOI POOOTH.
TexHomorii HaBYaHHS: TPOOJIEMHO-OPIEHTOBAHE,
MpaKTUYHE, TPSHIHTOBUHN MIAXi, CAMOCTiiTHE
HaBYaHHSL.

BuknananHs Ta HAaBYaHHS 3a ITPOTPAMOIO0
IPYHTYETBCS Ha 3aCTOCYBAaHHI KOMITETEHTHICHOIO
METOIOJIOTTYHOrO IMiIXO0AY Ta JOTPUMAaHHI
MIPUHIUIIB CTYIEHTOLICHTPOBAHOIO HAaBYaHHSI.

V Bumajgkax OrojolleHHs KapaHTHHY, (hopc-
Ma)KOpPHHMX OOCTaBHH TOIIO, BUKJIAAaHHS Ta
HaBYaHHS MOXKE BIZI0YBATHCS Y TUCTAHIIIHHOMY
PEKHUMI.

involving practitioners, performing modular tests,
completing marketing and analytical and pre-
diploma practices, individual research and
analytical activities of applicants in preparing
calculations, term papers, presentations, essays, and
thesis.

Learning technologies: problem-oriented, practical,
training approach, independent learning.

Teaching and learning under the program is based
on the application of a competency-based
methodological approach and adherence to the
principles of student-centered learning.

In cases of quarantine, force majeure, etc., teaching
and learning may take place remotely.

Ouinrosanns

/ Assessment

O1iHIOBaHHS pe3yJbTaTiB HaBYaHHS 3700yBadiB,
BHM3HAUEHMX Y iX 1HIUBIAyaIbHUX HaBUAIBHUX
IJIaHaX, MPOBOAUTHCS HA OCHOBI pEHTHHTOBOL
CHUCTEMH, B OCHOBY SIKOT 3 IIEBHOT'O OCBITHHOT'O
KOMIIOHEHTA MOKJIaICHO KOHTPOJIb 338 BU3HAYCHUMU
KpPHUTEPISIMHU 1 HAKOITMYEHHSI PEHTUHTOBHUX OaiB.
PefiTuHTOBa CrcTEMa OIIHIOBAHHS OCBITHIX
KOMITOHEHT JIOBOJMTHCS JI0 BijjoMa 3100yBadiB Ha
MIEPIIOMY 3aHATTI Ta HE 3MIHIOETHCS BITPOIOBIK
CeMecTpy.

The assessment of the learning outcomes of
applicants, as defined in their individual curricula,
is carried out on the basis of a rating system, which
is based on the control of certain criteria and the
accumulation of rating points for a specific
educational component. The rating system for
evaluating educational components is
communicated to applicants at the first lesson and
does not change during the semester.

6 — IIporpamui koMmeTeHnTHOCTI / Programme competencies

Inmezpanvna xomnemenmuicmo / Integral competence

3MaTHICTh BUPINTYBATH CKIIAHI CIIeIiali3oBaHi
3a/1avi Ta IpaKTU4HI IpodsIeMu y cdepi
MapKeTHHTOBOI JisITEHOCTI 200 y Iporreci
HaBYaHHS, 10 Niepeadaydae 3aCTOCyBaHHS
BIJIOBITHUX TEOPiil Ta METOMIB 1
XapaKTepU3YETHCS KOMIUIEKCHICTIO Ta
HEBU3HAYEHICTIO YMOB.

The ability to solve complex specialized tasks
and practical problems in the field of
marketing activities or in the learning
process, which involves the application of
relevant theories and methods and is
characterized by complexity and uncertainty
of conditions.

Racanvni komnemenmuocmi

(3K) / General competencies

3K 01 | 3maTHicTh peani3yBaTH CBOI IpaBa i Ability to exercise one's rights and responsibilities
00OB’SI3KH SIK YJICHA CYCHiJIbCTBA, as a member of society, to understand the values of
YCBIZIOMJTFOBATH LIHHOCTI civil (free democratic) society and the need for its
IPOMa/ISTHCHKOTO (BLTBHOTO sustainable development, the rule of law, human
JIEMOKPATHYHOr'0) CYCIIbCTBA Ta and civil rights and freedoms in Ukraine.
HEOOXIiTHICTh Or0 CTaJoro po3BUTKY,
BEPXOBEHCTBA IpaBa, MpaBs i CBOOOT
JIFOJIHY 1 TPOMAJITHUHA B Y KpaiHi.

3K 02 | 3maTHicTh 30epiraTi Ta MPUMHOXKYBATH Ability to preserve and increase moral, cultural,

MOpaJbHi, KyJIbTypHi, HAYKOBI IIHHOCTI 1
JOCATHEHHS CYCITUIBCTBA Ha OCHOBI
PO3yMiHHSA icTOpii Ta 3aKOHOMIpHOCTEN
PO3BUTKY MPEIMETHOI 00JI1acTi, 11 MicIis y
3arajipHii cUcTeMi 3HaHb PO NPUPOLY 1
CYCHIIBCTBO Ta y PO3BUTKY CYCHIJILCTBA,
TEXHIKH 1 TEXHOJIOT1H, BAKOPUCTOBYBATH
pi3Hi BUIM Ta GOPMHU PyXOBOI aKTUBHOCTI

scientific values and achievements of society based
on an understanding of the history and patterns of
development of the subject area, its place in the
general system of knowledge about nature and
society and in the development of society,
technology and technology, to use various types and
forms of physical activity for active recreation and

healthy lifestyle.




JJI1 aKTUBHOI'O Bi[[HO‘II/IHKy Ta BEACHHA
310pOBOIro CHOCO6y KHUTTA.

3K 03 | 31aTHICT 10 aOCTPAKTHOIO MUCJIECHHS, Ability to think abstractly, analyse and synthesise.
aHaJi3y Ta CHHTE3Y
3K 04 | 3MaTHICTb BUUTUCS i OBOTIOIIBATH Ability to learn and master modern knowledge.
CydaCHUMHU 3HAHHAMMU.
BusHa4eHiCTh 1 HAMOJIETIIMBICTh MO0 Determination and perseverance in relation to tasks
3K 05 | pocrasnennx 3aBJaHb 1 B3ATUX and responsibilities.
000B’SI3KiB.
3HaHHS Ta PO3yMIHHS PEIMETHOT Knowledge and understanding of the subject area
3K 06 | o6nacri ta posyminus npodeciittoi and understanding of professional activities.
IISUIBHOCTI.
3K (7 | 3MaTHICTL 3aCTOCOBYBATH 3HAHHS Yy Ability to apply knowledge in practical situations.
MPAKTUYHUX CUTYAIlisIX.
3K 08 | 3MaTHICTh NPOBENEHHS JOCIKEHb HA Ability to conduct research at the appropriate level.
BIIMTOBiIHOMY PiBHI.
3K 09 | HaBuuxu Buxopucranns inpopmaniiiaux | Skills in the use of information and communication
1 KOMYHIKAIlITHUX TEXHOJIOTIH. technologies
3K 10 | 31aTHICTB CHiNKyBaTHCS iHO3EMHOO Ability to communicate in a foreign language.
MOBOIO.
3K 11 | 3gaTHicTh TpaIfoBaTH B KOMaHIi. Ability to work in a team.
31aTHICTE CITIIKYBaTHCS 3 Ability to communicate with representatives of ther
MPEACTaBHUKAMU 1HIIUX PO ECIHHUX professional groups of different levels (with experts
3K 12 TPYI Pi3HOTO PiBHA (3 EKCIIEPTAMH 3 from other fields of knowledge/types of economic
IHIINX Tajdy3eil 3HaHb/BUIIB EKOHOMIYHOI | activity).
TUSTBHOCT).
3K 13 | 3nmarHicTs npamroBati B MbkHapogaomy | Ability to work in an international context.
KOHTEKCTI.
3K 14 | 3MaTHICTH IiATH COMIaNbHO Ability to act in a socially responsible and
BIJIIOBiAAIbHO TA CBiZIOMO. conscious manner.
3nmatHicTh yXBaToBaTH pimenns ta misitd, | Ability to make decisions and act in accordance
3K 15 | AOTPHMYIOUHCH NPHUHITHITY with the principle of inadmissibility of corruption
HEIPUIYCTUMOCTI Kopymiii Ta Oyap-skux | and any other manifestations of dishonesty.
IHIIAX TIPOSIBiB HEMOOPOYECHOCTI
31aTHICTH 10 BUKOHAHHS CBOTO Ability to fulfil their constitutional duty to defend
KOHCTUTYI[IHHOTO 000B’SI3KY 111010 the Motherland, national and patriotic commitment,
3K 16 | saxucry Bitunsun, HatioHansHo- loyalty to the Ukrainian people.
MATPIOTUYHOI HAJIAIITOBAHOCTI,
BiTAHOCT1 YKPaTHCHKOMY HapoOJ0Bi
Daxosi komnemenmuocmi (PK) / Professional competencies
31aTHICTh JIOTTYHO 1 MOCTIIOBHO Ability to logically and consistently reproduce the
®K 01 | BiATBOPIOBATH OTPUMaHi 3HAHHS acquired knowledge of the subject area of
MPEIMETHOI 00JIaCTi MAPKETUHTY. marketing.
3/aTHICTh KPUTHYHO aHATI3yBaTH i Ability to critically analyse and summarise the
@K 02 | y3aranpHIOBaTH TOJNIOXKEHHS ipeameTHoi | provisions of the subject area of modern marketing.
00J1acTi Cy4acHOTO MapKETHHTY.
3natHicTs BUKOpHcTOBYBaTH TeopetnuHi | Ability to use the theoretical provisions of
MOJIOKEHHS] MAPKETUHTY ISt marketing to interpret and predict phenomena and
@K 03 | inTeprperanii Ta mporHo3yBaHHs sBUI 1 | processes in the marketing environment.

MIPOIIECIB Y MAPKETUHTOBOMY
CEpPEIOBHIII.




30aTHICTD MIPOBAIXKYBATH MapKETHHTOBY
JisUTBHICTH Ha OCHOB1 PO3YMIiHHS CYTHOCTI

Ability to carry out marketing activities based on an
understanding of the essence and content of

@K 04 | Ta 3micTy Teopii MapKeTuHry i marketing theory and the functional relationships

(yHKLIOHATBHUX 3B'A3KIB MiX ii between its components.

CKJIaJIOBHMHM.

3MaTHICTh KOPEKTHO 3aCTOCOBYBATH Ability to correctly apply marketing methods,
@K 05 | Mmeroau, IPHITOMH Ta IHCTPYMEHTH techniques and tools.

MapKETHHTY.

31aTHICTh TPOBOAMTH MapKETHHTOBI Ability to conduct market research in various areas
®K 06 | mocmipkeHHs y pi3HUX chepax of marketing activities.

MapKETHHI'OBO1 TisTTbHOCTI.

31aTHICTh BU3HAYATH BIUIUB Ability to determine the impact of functional areas
DK 07 byHkiionanpHUX obOnacteit Mapkerunry | of marketing on the results of economic activity of

Ha pe3ysIbTAaTH TOCIOAAaPChKOI mistbHOCTI | market participants.

PUHKOBHUX Cy0’€KTIB.

3MaTHICTH PO3POOIIATH MAPKETHHIOBE Ability to develop marketing support for business
@K 08 | 3abe3reueHHs pO3BUTKY Oi3HECY B development in conditions of uncertainty.

YMOBaX HEBH3HAYCHOCTI.

31aTHICTh BUKOPHCTOBYBATH Ability to use marketing tools in innovation
@K 09 | iHcTpyMeHTapiii MApKETHHTY B activities.

IHHOBAILIHHOI isUIBHOCTI.

31aTHICTh BUKOPHCTOBYBATH Ability to use marketing information systems in

MapKETUHrOBI iH()OpMAITiiiHi CHCTEMH B making marketing decisions and develop
@K 10 | yxBarleHHI MapKETHHTOBUX PillleHb i recommendations for improving their effectiveness.

pO3pOOIISITH peKOMEHIaIlii o0

MIBHAIICHHS X e()eKTUBHOCTI.

31aTHICT aHATI3yBaTH TIOBEMIHKY Ability to analyse the behaviour of market actors
@K 11 | puHKOBHX Cy0’€KTIB Ta BU3HAYATH and determine the peculiarities of market

0COOIUBOCTI (DYHKI[IOHYBAHHS PUHKIB. functioning.

3maTHICTh OOTPYHTOBYBATH, Ability to justify, present and implement the results
K 1o | TPe3eHTYBaTH 1 BIPOBa/KyBaTH of research in the field of marketing.

pe3yabTaTH IOCTIHKEHb Y cdepi

MAapKETHUHTY.

3MaTHICTh TITAHYBAHHS 1 TPOBAKEHHS Ability to plan and implement effective marketing
K 13 eheKTHBHOT MapKETHHTOBOI TisSUTHHOCTI activities of a market entity in a cross-functional

PUHKOBOTO Cy0’€KTa B context.

Kpoc(h YHKITIOHAITTEHOMY PO3pi3i.

3matHicTh MPOMOHYBaTH BaockonaeHus | Ability to propose improvements to marketing
@K 14 | momo GpyHKIi MapKeTHHTOBOT functions.

TUSTBHOCTI.

31aTHICTh 3aCTOCOBYBATH MaTeMaTHYHI Ability to apply mathematical methods and

METON Ta CTOXACTHYHI MOJEN] ISt stochastic models to analyse data and business

aHaJi3y JaHuX i Oi3HEC-TPOIIECiB, processes, justify marketing decisions, assess the
DK 15 0OrpyHTYBaHHS MapKETHHIOBHX pilieHb, | impact of factors on consumer behaviour and

OI[IHKY BIUIMBY (D)aKTOPiB HA IMOBEIIHKY effectively manage marketing campaigns under

CIIOKMBAYiB Ta eeKTHBHOrO yrpasiinas | conditions of uncertainty.

MapKECTUHTI'OBUMHU KaMIIaHIIMHA B yYMOBax

HEBU3HAYEHOCTI.

31aTHICTh IPOBOJUTH KOMIUIEKCHUH Ability to conduct a comprehensive analysis of the

aHaJIi3 EKOHOMIYHOTO Cepe0BHUIIa economic environment of the enterprise at the micro
OK 16 JiSTTBHOCTI MiAPUEMCTBA HA MIKpO- Ta and macro levels and to study the structural features

MaKpOPIBHSX 1 AOCTIKYBAaTH CTPYKTYPHi
0COOJIMBOCTI TaTy3€BUX PUHKIB,
MpuiMaTH YIPaBIiHCHKI PilIEHHS B

of industry markets, make management decisions in
a competitive environment and effectively manage
marketing processes in the relevant sectors.




YMOBax KOHKYPEHTHOT'O CEpEeIOBUIIA Ta
e(eKTUBHO yNpaBIIsATH MaPKETHHTOBUMHU
mpolecaMy B BiIIMIOBITHUX CEKTOpax.

30aTHICTH PO3POOIIATH Ta Peati3oByBaTH
KOMIJIEKCHI pillleHHs y cepi nudpoBoro
MapKeTHHTY 3 ypaxyBaHHSIM
0COOJIMBOCTEH OHJIAH-PUHKIB,
MOBEIIHKOBUX XapaKTEPUCTHK LU (PPOBUX

Ability to develop and implement comprehensive
solutions in the field of digital marketing, taking
into account the characteristics of online markets,
behavioral characteristics of digital consumers,
principles of data-driven management, the specifics

®K 17 | cnokuBauis, mpuHnmmis data-driven of promoting software and digital products, the use
yIpaBJIiHHS, CrielH(iKU MPOCyBaHHS of marketing metrics, automation and artificial
MPOrpaMHuX i MUQPOBUX MPOIYKTIB, intelligence tools.
BUKOPHCTaHHS MapKETUHIOBUX METPHK,
aBTOMAaTH3allil Ta IHCTPYMEHTIB
MITYYHOTO 1HTENEKTY.
7 — IIporpamui pesyabtatn HaBuanus (ITPH) / Programme learning outcomes

ITPH 01| deMoHCTpYBaTH 3HAHHS 1 PO3yMIHHS Demonstrate knowledge and understanding of the
TEOPETUYHUX OCHOB Ta MPUHIIHUITIB theoretical foundations and principles of marketing
MPOBaKEHHS MaPKETHHTOBOI IisIbHOCTI. | activities.

ITPH 02| AmamizyBaTy i MPOrHO3yBaTH PHHKOBI Analyse and forecast market phenomena and
SIBUIIIA Ta MTPOIIECH HA OCHOBI processes based on the application of fundamental
3acTocyBaHHs (DyHIaMEHTAIbHUX principles, theoretical knowledge and applied skills
[IPHHLIMITIB, TEOPETUYHHUX 3HAHD i of marketing activities.

MIPUKIAJHAX HABHYOK 3/IHCHEHHS
MapKETHHTOBOT JiSUTLHOCTI.

ITPH 03| 3acrocoByBaTtu HabyTi Teopernuni 3uanus | Apply the acquired theoretical knowledge to solve
IUTS PO3B’sI3aHHS IIPAKTHYHMX 3aBJaHb y | practical problems in the field of marketing.
chepi MapKETHHTY

ITPH 04| 30upaTu Ta aHaIi3yBaTH HEOOXITHY Collect and analyse the necessary information,
iHdopMmartiro, po3paxoBysaru ekonomiuni | calculate economic and marketing indicators, and
Ta MapKETUHTOBI ITOKa3HUKH, justify management decisions based on the use of
oOTpyHTOBYBATH YIIPaBIiHCEHKI pirenHs Ha| the necessary analytical and methodological tools.
OCHOBI BUKOPHCTaHHS HEOOX1THOTO
AHAJITUIHOTO i1 METOIUIHOTO
IHCTpyMEHTapifo.

ITPH 05| BusBasaTy #f aHami3yBaTH KIFOYOBI Identify and analyse the key characteristics of
XapaKTEPHCTUKA MapKeTHHTOBHX cucTeM | marketing systems at different levels, as well as the
PI3HOrO piBHSA, @ TAKOXK OCOOTUBOCTI behaviour of their actors.

MTOBENIHKHU iX Cy0’€KTIB.

ITPH 06| Busnauatu (GpyHKI[IOHAIBHI 001aCTi Identify functional areas of marketing activities of a
MapKETHHIOBOI TisITEHOCTI PHHKOBOT'O market entity and their interrelationships in the
Cy0’€KTa Ta IX B3a€MO3B’I3KH B CHCTEMI management system, calculate the relevant
VIIPaBIiHHA, PO3PAXOBYBATH BiAIOBiNHI indicators that characterise the effectiveness of such
MTOKA3HUKH, SIKI XapaKTEepU3YIOTh activities.
pe3yIBTATUBHICTD TAKOI MiSUTBHOCTI.

ITPH 07| BukopucroBysatu nugposi indopmaniiiai | To use digital information and communication
Ta KOMYHIKAI[iifHI TEXHOJIOTII, a TAKOX technologies, as well as software products necessary
[IPOrpaMHi IPOAYKTH, HEOOXimHI 1S for the proper conduct of marketing activities and
HaJIEKHOTO IIPOBaKEHHS MapKeTHHroBoi | practical application of marketing tools.
):liSIJ'II)HOCTi Ta NPAKTUIHOI'O 3aCTOCYBAHHA
MapKETHHTOBOT'O IHCTPYMEHTAPIlO.

I1PH 08| 3acrocoByBaTH iHHOBAILii{HI TiIX01U Apply innovative approaches to the marketing

II0/10 TPOBAPKEHHST MAPKETHHT OBO1
JUSUTEHOCTI PUHKOBOT'O CY0’€KTa, THYYKO
aJanTyBaTHCS JI0 3MiH MApPKETHUHTOBOTO

activities of a market entity, flexibly adapt to
changes in the marketing environment.




ccpeaoBuIa.

ITPH 09| OuiHOBaTH PU3UKH MTPOBAHKCHHS Assess the risks of marketing activities, determine
MapKETHHT'OBO1 IiSUTbHOCTI, the level of uncertainty in the marketing
BCTaHOBJIIOBATH PiBEHb HEBU3HAYCHOCTI environment when making management decisions.
MapKETHUHTOBOTO CEPEIOBUIIA TTPH
MPUAHATTI YIPaBIIHCHKUX PIllICHb.

ITPH 10| IosicuroBaTu indopmartito, imel, mpobnemu | Explain information, ideas, problems and
Ta aJbTEPHATHBHI BapiaHTH NPUHAHATTS alternative options for making managerial decisions
YIIPABJIIHCHKUX PillleHb (HaxiBIsIM i to specialists and non-specialists in the field of
HedaxiBigM y chepi MapKEeTHHTY, marketing, representatives of various structural
MIPEJCTaBHUKAM PI3HUX CTPYKTYPHHUX units of a market entity.

MiAPO3/ILTIB PHHKOBOT'O Cy0’€KTA.

ITPH 11| JTleMoHCTpyBaTH BMIiHHS 3aCTOCOBYBAaTH Demonstrate the ability to apply an interdisciplinary
MDKIUCIHTUTIHAPHAH MAXIT Ta approach and perform the marketing functions of a
3MICHIOBATH MapKETUHTOBI (DyHKIII market entity.

PUHKOBOTO CY0’€KTa.

ITPH 12| BusBnstu HaBwuku caMmocTiiinol podorn, | Demonstrate the skills of independent work, flexible
THYYKOTO MUCITEHHSI, BIIKPUTOCTI 10 thinking, openness to new knowledge, and being
HOBHX 3HaHb, OYTH KPUTHYHHM i critical and self-critical.

CaMOKPHUTUYHHM.

ITPH 13| BigmosinaTu 3a pe3yibTaTH CBOET Be responsible for the results of their activities,
IUSTBHOCTI, BUSIBJIATH HABUYKH demonstrate entrepreneurial and managerial
MIIPUEMHHIIBKOI Ta YIPABIIHCHKOT initiative skills.

IHIIIaTUBH.

I1PH 14| BukonysaTu (hyHKIiOHANBHI 000B’s13ku B | Perform functional duties in the group, offer sound
IPYIIi, IPOIIOHYBATH OOTPYHTOBAHI marketing solutions.

MapKETHHTOBI1 PIiITICHHS.

ITPH 15| [istu comiaasHO BiAMOBIiOaIbHO Ta To act in a socially responsible and civic-minded
rpOMaIChKO CBiOMO Ha OCHOBI erruHux | manner based on ethical marketing principles,
[IPUHILUIIIB MAPKETUHTY, [TIOBATH 110 respect for cultural diversity and civil society
KyIBTYPHOTO pi3HOMaHITTS Ta IiHHOcTel | Values, and respect for individual rights and
rPOMaISHCLKOrO CYCIIILCTBA 3 freedoms.

JTOTPUMAaHHSIM TIpaB 1 CBOOOA 0COOHUCTOCTI.

ITPH 16| Bigmosigatu BUMOTraMm, ki BUCyBaroThcs | T0 meet the requirements for a modern marketer, to
JI0 Cy4acHOTo Mapkerojora, masuiryBata | improve the level of personal professional training.
piBeHb 0co0nCcTO1 Ipodheciiinol
HIATOTOBKH.

ITPH 17| JdeMoHCTpYBaTH HABUYKU IIUCHEMOBOI Ta Demonstrate skills in written and oral professional
yCHOI mpodeciiinol KoMyHiKamii communication in the state and foreign languages,
JEep’KaBHOIO I iHO3€MHOIO MOBAMH, a as well as the proper use of professional
TaKOXX HaJEKXHOTO BUKOPUCTAHHS terminology.
poceciitHoi TepMiHOMOTii.

ITIPH 18| JIeMOHCTpYBaTH BiAMIOBIZAIBHICTE Yy Demonstrate responsibility in relation to moral,
CTaBJICHHI JI0 MOPaJIbHUX, KyJbTYPHHX, cultural, scientific values and achievements of
HAYKOBMX I[IHHOCTEH i TOCATHEHD society in professional marketing activities.
CyCITiIbCTBA Y TIpodheciiiHii
MapKETHHTOBIH JisTBHOCTI.

ITPH 19| 3Hatu Ta BMITH BUKOPHCTOBYBaTH OCHOBHI | Know how to use and be able to apply basic means
3ac00M 3aXUCTy Ta 0OOPOHH JIEPIKABH, of protection and defence of the state, fellow
CIIBBITYM3HHKIB, MaTepiabHUX LIHHOCTEH | Citizens, material assets, and the territorial integrity
Ta TEPUTOPIaIbHOI LLTICHOCTI IepKaBH, of the state, particularly in the event of military
30KpeMa, y pa3i BiiChKOBHUX il Ta actions and emergency situations.

HaJ[3BUYAHUX CUTYAIlil.
ITPH 20| 3acrocoByBaTr MatemaTnyHi Mozeni st | Apply mathematical models to process analytical




00poOKM aHAITHYHOI iH(OopMaIlii Ta

WMOBIPHICHO-CTATUCTUYHI MIIXOMM IJIs
MIPOTHO3YBAHHS CITOKUBYOI IIOBEIIHKH,
OILIIHKY PU3UKIB Ta ONTUMI3aIlii Oi3Hec-

information and probabilistic and statistical
approaches to predict consumer behaviour, assess
risks and optimise business processes.

IIPOIIECIB.

ITPH 21| JleMoHCTpYBaTH BMIiHHS OIlIHIOBATH Demonstrate the ability to evaluate macro- and
MaKpo- Ta MIKPOCKOHOMIUHI (haKTOpH microeconomic factors influencing market
BILIMBY Ha PUHKOBY KOH IOHKTYDY, conditions, form models of company positioning in
(hopMyBaTH MOJEII ITO3UI[IOH yBAHHS various industry markets, make and implement
KOMITaHii Ha Pi3HKUX Taly3eBUX PHHKAX, effective marketing management decisions.
MpUAMATH Ta peali3oByBaTH e(eKTHUBHI
MapKETHHTOBI YITPABIIiHCHKI PillICHHS.

ITPH 22| BUKOPHUCTOBYBATH MOBEIIHKOBI MOETi Use behavioral models of digital consumers and

IM(GPOBUX CIOKHUBAYIB 1 OI3HEC-KITICHTIB
Uit QOpMyBaHHS JIOBTOCTPOKOBUX
BiJTHOCHH B OHJIAH- Ta OMHIKaHAJIbHOMY
CEPENOBHII, PO3POOIIATH ¥
peanizoByBatu digital-crpaTerii
MIPOCYBAHHS OPEH/IIB 1 MPOrpaMHUX
MIPOAYKTIB, 3aCTOCOBYBaTH MapKETUHIOBI
METPHKH T4 aHAJTITUYHI IHCTPYMEHTH IS
OLIIHIOBaHHS e()eKTHBHOCTI
MapKETHHIOBHX PIllIeHb, BIIPOBAKYBATH
IHCTPYMEHTH aBTOMATH3aIlil Ta IITYYHOTO
IHTEJIEKTY 3 METOI0 ONTHUMI3allii B3aeMo il
3 KJIIEHTAMHY Ta HiJBUIIEHHS
pe3yNBTaTHBHOCTI Oi3HECY.

business clients to form long-term relationships in
the online and omnichannel environment, develop
and implement digital strategies for promoting
brands and software products, apply marketing
metrics and analytical tools to assess the
effectiveness of marketing solutions, implement
automation and artificial intelligence tools to
optimize customer interaction and increase business
performance.

8 — PecypcHe 3a0e3nmeueHns peasizanii mporpamu / Resource provision for programme
implementation

Kaopose 3a6esneuenns / Staffing

HayxoBo-menaroriuamii mepcoHani, 3aimydeHdud 10
peamizarii ~ OCBITHBOI  TIpOrpamMH  BIATIOBizmae
KaJpOBUM BHMOTaM 3a0e3rledeHHs] MPOBaHKEHHS
OCBITHBOT HisbHOCTI BiamoBigHO A0 IloctaHoBm
Kab6inery MinictpiB Ykpaiam Bix 30.12.2015 p. Ne
1187 13 3miHamu, BHeceHmMHU 3rigHo 3 IlocTaHoB
Kabinery MimictpiB. VYkpaiam Ne 347 Bix
10.05.2018 p., Ne 180 Big 03.03.2020 p., Ne 365 Bixg
24.03.2021 p.

The scientific and pedagogical staff involved in the
implementation of the educational program meets
the personnel requirements for ensuring the
implementation of educational activities in
accordance with the Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187 as
amended by the Resolutions of the Cabinet of
Ministers of Ukraine No. 347 dated 05.10.2018, No.
180 dated 03.03.2020, No. 365 dated 03.24.2021.

Mamepianono-mexniune 3a6esnevenns / Material-technical support

BigmoBizHO A0 TEXHONOTiYHMX BHMOI  MIONO
MaTepiaTbHO-TEXHIYHOTO 3a0e3MeueHHsT OCBITHBOT
IisUTbHOCTI BignoBigHOTo piBHA BO, 3aTBepmKeHnx
IlocranoBoto KaGinery MinictpiB VYkpainu Bix
30.12.2015 p. Ne 1187 B unHHI pegaxiiii.

OcBiTHI Ta HayKOBa MisIBHICTH 3 IIJITOTOBKU
3n00yBauiB  OIl 3a0e3medyeTbesi  MaTepiajbHO-
texHiuHoto 0a3zoro KIII im. Irops Cikopcbkoro, sika
BIINOBIA€ JHIEH3IMHUM BHUMOraM Ta BHMOraM
3MICHEHHS OCBITHBOI AISTHHOCTI. Y HIBEPCUTET Ma€
PO3BHHYTY  cowiajbHy iHQpacTpykTypy, IIO
BKJIIOYA€ HaBYaJbHI KOpIIycH, 0i0mioTeky, LEeHTp
(i3MYHOr0 BUXOBAHHS Ta CIOPTY, MEAUYHHUM LEHTD,
0a3u BIANOYMHKY, LIEHTP KYJIBTYPU Ta MHUCTELTB.
HapuanpHuii mponec BinOyBaeTbcsi B HaBYAJIbHUX

In accordance with the technological requirements
for the material and technical support of educational
activities of the corresponding level of HE,
approved by the Resolution of the Cabinet of
Ministers of Ukraine dated 30.12.2015 No. 1187 in
the current version.

Educational and scientific activities for the training
of candidates for OP are provided by the material
and technical base of Igor Sikorsky Kyiv
Polytechnic Institute, which meets the licensing
requirements and  requirements  for  the
implementation of educational activities. The
university has a developed social infrastructure,
which includes educational buildings, a library, a
physical education and sports center, a medical




ayIMTOpisIX Ta JABOX KOMIT'IOTEPHHX Kjacax
kadenpu MIPOMHCIIOBOTO MapKETHHTY 3
MyJbTUMENIHHUM OOJIaIHAHHSIM, KOMII FOTEPHOIO
TEeXHIKOI (i3 CTPOKOM eKCIuTyaTalii He OuIblie
BOCBMH  POKiB),  HEOOXiJHMM  MPOrpaMHUM
3a0e3MeYeHHSIM Ta MiAKIIOUYeHHSIM 10 BHYTPIIIHBOI
Mepexki i Mepexi Internet.

OCBRITHE cepeOBHILE € OC3MECUHUM JIJIS JKUTTS 1
3n0poB’st 3100yBayiB OIl (HasBHI yKpUTTSI, TUIaHU
eBaKyailii), 1110 3a0€3MeYy€eThCs iSTbHICTIO
MiAPO3ALUTIB yHiBepcuTeTy. st miaATpUMKH
MICUXIYHOTO 3710pOB’ 4 3/100yBaviB QyHKIIOHYE
BT COIiaIbHO-TICUXO0JIOriuHOT poOoTH —
CTYJICHTChKa ColliajbHa ciiyx0a. 3mo0yBaui
3a0e3neueHi TypTOKUTKOM.

center, recreation centers, a culture and arts center.
The educational process takes place in classrooms
and two computer classes of the Department of
Industrial Marketing with multimedia equipment,
computer equipment (with a service life of no more
than eight vyears), the necessary software and
connection to the internal network and the Internet.
The educational environment is safe for the life and
health of the candidates for the OP (available
shelters, evacuation plans), which is ensured by the
activities of the university departments. To support
the mental health of the candidates, there is a
department of social and psychological work -
student social service. The candidates are provided
with a dormitory.

Ingpopmayitine ma nasuanvno-wemoouune sabesnevenns / Information and methodological support of the

education

al process

BiamoBigHo 10 TEXHOIOTTYHUX BUMOT OO0
HaBYaJIbHO-METOMYHOTr0 Ta iH(hOpMAaIIITHOTO
3a0e3MeYyeH s OCBITHROI NISUILHOCTI BiIIOBITHOI O
piBasa BO, 3aTBepmxenux [loctanosoto Kabinery
Minictpis Ykpainu Bix 30.12.2015 p. Ne 1187 B
YUHHINA peJaKIil.

3aranbHuii 6i0ai0oTeUHNE (POH KHIKKOBUX
rmarnepoBuX npuMipHukiB 0idmiorexu KIII iM. Irops
CiKOpChKOT0, a TAKOXK €IIEKTPOHHI PECYpPCH, Y TOMY
ypciti EnexTpoHHui apXiB HayKOBHX Ta OCBITHIX
matepianie ELAKPI, nepeannaueni pizHi 6a3u
nmaaux (Scopus, Web of Science, Springer Nature,
Business Source Premier (EBSCO Publishing),
ScienceDirect), moctyn o immmx 6a3 (RePEc
(Research Papers in Economics), UNdata (Social
Science Research Network Too), mporpaMHuii
MPOIYKT NepeBipKH 3ano3nueHs StrikePlagiarism,
0Ee3KOIITOBHUI BHXiJ B Mepexy IaTepHer. Haykosi
Ta HaBYaJbHi, HABYAIbHO-METOJUYHI MaTepialin
BHYTPIIIHBOI Mepex1 YHIBEpCUTETY «EneKTpOoHHUHI
KaMITycy, [lmaTdhopMa AUCTaHIIHHOTO HABYaHHS
«Cikopcekuiiy. HaBuampHO-MeTOqUIHE
3a0e3MeueHHs OCBITHIX KOMITOHEHT BKJTFOYA€E
cri1adycH, HaBYaIbHI MOCIOHMKHU, HABYAJIBHO-
METOUYHI MaTepialld, KOHCIIEKTH JICKIiH,
CTaHIIWHI KypcH, MOHOTpadii, HayKOBi
nyOmikaiii. B ocBiTHROMY Ipolieci
BUKOPHCTOBYETHCS aHAIITHYHA OHJIAMH-CHCTEMA

Y ouControl, mporpamMHo-TexHi4YHI 3acobu Zoom
Education, G Suite for Education, mporpamsi
mpoayktu R, SPSS Statistics, Python, maker
mporpam Microsoft Office. s opranizamii
OCBITHBOT'O IPOIIECY BUKOPHUCTOBYETHCS
aBTOMaTH30BaHi cuctemMu « MyKPI»,
«Enexrponnnii Kammyce», «/lekanar.

In accordance with the technological requirements
for educational, methodological and information
support of educational activities of the
corresponding level of higher education, approved
by the Resolution of the Cabinet of Ministers of
Ukraine dated 30.12.2015 No. 1187 as amended.
The general library fund of book paper copies of the
library of the Kyiv Polytechnic Institute named after
Igor Sikorsky, as well as electronic resources,
including the Electronic Archive of Scientific and
Educational Materials ELAKPI, various
subscription databases (Scopus, Web of Science,
Springer Nature, Business Source Premier (EBSCO
Publishing), ScienceDirect), access to other
databases (RePEc (Research Papers in Economics),
UNdata (Social Science Research Network, etc.),
StrikePlagiarism plagiarism checking software, free
access to the Internet. Scientific and educational,
teaching and methodological materials of the
university's internal network "Electronic Campus",
Distance Learning Platform "Sikorsky".
Educational and methodological support of
educational components includes syllabi, textbooks,
teaching and methodological materials, lecture
notes, distance courses, monographs, scientific
publications. The educational process uses the
analytical online system YouControl, software and
hardware Zoom Education, G Suite for Education,
software products R, SPSS Statistics, Python,
Microsoft Office package. Automated systems are
used to organize the educational process "MyKPI",
"Electronic Campus", "Dean's Office".

9 — Akanemiuna moGinbHicTs / Academic mobility

Hayionansna kpeoumna mobinenicms / National credit mobility

MOXIUBICTD YKIaIaHHS YTOA PO aKaJIeMidHy

The possibility of concluding agreements on




MOOLIBHICTE 3T1IHO YUHHOI'O 3aKOHOJABCTBA
Vkpainn. 3100yBadi BHIIOI OCBITH MOXYTh
CKOPHUCTATHCS ITPOrpaMaMK aKaJIeMiuHOro OOMiHY 3
BiTunsHsauMHU 3BO, 30kpeMa BiAMOBIIHO 10
JOroBOpiB 3 Jlep:kaBHUM yHiBepcHTeTOM «OIechKa
ITomirexnika» Ta KHIBCbKMM HaLlOHAJIEHUM
YHIBEPCUTETOM TEXHOJIOT'IH Ta JU3aiiHy.
[lepenbayaeThcs yKIIaJaHHS JOTOBOPIB PO
porpaMu akajaeMiqHoro oominy 3 inmmmu 3BO ta
MapTHEPaMHU.

academic mobility in accordance with the current
legislation of Ukraine. Higher education students
can take advantage of academic exchange
programmes with domestic higher education
institutions, in particular, in accordance with
agreements with the State University ‘Odesa
Polytechnic’ and the Kyiv National University of
Technology and Design. It is planned to conclude
agreements on academic exchange programmes
with other higher education institutions and
partners.

Mixcnapoona kpedumna mobinenicms / International credit mobility

3100yBavi MalOTh MOXKJIMBICTh CKOPUCTATHUCH

MIPOIO3MIIISIMH, 110 3aITPOIIOHOBAHI BiIILIOM

akagemigHoi MoOiTbHOCTI KITI iM. Iropst

CikopchKoro:

1) 3a mporpamamu Epa3zmyc+ K1 Ha KOHKYypCHUX

3acajiax, y Mexax JBOCTOPOHHIX JOrOBOPIB 3

VHIBepCUTETaMU-TIAPTHEPAMHU:

- €HChKUM yHiBepcuTeToM iMeHi Dpinpixa
unnepa (deneparnBha PecyoOmika
Himeuunna);

- TNiccencbkuM yHiBepcuteroM imMeHi FOctyca
Jlicixa (DenepatuBHa Pecriybnika HimeuunHa);

- YuiBepcureroM imeHi Mukonas KonepHuka m.
Topyns (Pecmry6imika [Tonpma);

- YuiBepcuteroM iM. Apicrorens B CanoHikax
(I'penpka Pecrrybiika);

- 3arpebcrkuM YHiBepcuTeToM (Pecmy0biika
Xopsartis);

- TpaHCUTEBaHCHKHUM YHIBEPCHUTETOM bparrosa
(Pymymis);

- Yuisepcurerom Masarn (KopomiBcTBo Icnanis);

- Yuisepcurerom [ panaau (KopomiscTBo Icanis);

- Cine3pKuM YHIBEPCHTETOM TEXHOJOT1H
(Pecrry6mika [onpima).

2) 3a TpOrpaMmor0 OHJIANH-MOOLTHPHOCTI y MeXkax

cuiBopami 3 ['icCEHCBKMM YHIBEPCHUTETOM IMeHi

IOcryca  Jlibixa (®emeparmBHa  PecmyOmika

Himeuyunna) 3a npoexrom JLU's Virtual Courses.

3m00yBavi MarTh MOXIWBICTE OpaTh ydacTb y

MDKHapOAHUX 3aX0JaX Ta OCBITHIX HPOMO3ULISAX y

MeXKax JOoroBopiB. mpo cmiBopamo 3 3BO-

nmapTHepamu: YHiBepcuteroM Tomama batu B 3mini

(Uexist), Jlep>xkaBHMM  yHiBepcuteT  Mukomu

Konepuuka B Topyni (Ilompma), YaiBepcuTeroMm

«WSG University» (ITonsia), YHiBepcurerom bapi

Anprio Mopo (Itamist) Ta CKOpUCTaTHCH MPABOM Ha

iHII[IaTHBHY MOOUIBHICTH B CaMOCTIHHO OOpaHOMY

YHIBEpCHUTETI.

[MepenbayvaeTbest pO3MMPEHHS MOXKIMBOCTEH

akaJeMiyHOro OOMiHY IpH yKJIaJaHHi JOrOBOPiB 3

IHIIUMU 3aKJIaJaMH BUIIIOI OCBITH.

Applicants have the opportunity to take advantage

of the offers offered by the Academic Mability

Department of Igor Sikorsky Kyiv Polytechnic

Institute:

1. Erasmus+ K1 programmes on a competitive

basis, within the framework of bilateral agreements

with partner universities:

- Friedrich Schiller University of Jena (Federal
Republic of Germany);

— Justus Liebig University of Giessen (Federal
Republic of Germany);

- Nicolaus Copernicus University of Torun
(Republic of Poland);

- Aristotle University of Thessaloniki (Greece).

- Aristotle University of Thessaloniki (Hellenic
Republic);

- University of Zagreb (Republic of Croatia);

- Transilvania University of Brasov (Romania);

— University of Malaga (Kingdom of Spain);

- University of Granada (Kingdom of Spain);

- Silesian University of Technology (Republic of
Poland).

2. Under the programme of the Polish National

Agency for Academic Exchange (NAWA) with the

Gdansk University of Technology (Republic of

Poland).

3.Under the online mobility programme in

cooperation with the Justus Liebig University of

Giessen (Federal Republic of Germany) under the

JLU's Virtual Courses project.

Applicants have the opportunity to participate in

international events and educational offers within

the framework of cooperation agreements with

partner universities: Tomas Bata University in Zlin

(Czech Republic), Nicolaus Copernicus State

University in Torun (Poland), WSG University

(Poland), Bari Aldo Moro University (Italy) and

exercise the right to initiative mobility at a

university of their choice.

It is envisaged to expand the possibilities of

academic exchange when concluding agreements

with other higher education institutions.

Hasuanus inozemnux 3006ysauis suwoi oceimu / Study of foreign applicants of higher education

Juis iHoO3eMHUX 3700yBaviB BUIIOI OCBITH HaBYaHHS

For foreign applicants for higher education, training




3IIMCHIOETBCS YKPATHCHKOIO MOBOIO B 3arajlbHUX
rpymnax abo aHTJIiIICEKOI0 MOBOIO B OKPEMHUX Ipymax
3a YMOBH BOJIOZIHHA 300yBaueM MOBOIO HABUAHHS

is provided in Ukrainian in general groups or in
English in separate groups, provided that the
applicant has a language proficiency of at least B2.

Ha piBHI He HIK4e B2.

10 — Ipoueaypa npucBoenns npodeciitnux kpatigixaunii / Procedure for awarding professional
qualifications

The procedure for assigning professional
qualifications is carried out in accordance with the
Regulations on the assignment of professional
qualifications to applicants for higher education in
Igor Sikorsky Kyiv Polytechnic Institute, taking
into account the professional standard ‘Specialist in
methods of expanding sales markets
(MARKETING)’ URL:
https://register.nga.gov.ua/uploads/0/714-
2_ps_fahivec_z_metodiv_rozsirenna_rinku_zbutu_
marketolog.pdf

[pouenypa nmpucBoeHHs podeciitHnx
kBami(ikaiii 3MiHCHIOETHCS BIIOBITHO JIO
[NonoxxeHHs Tpo MPUCBOEHHS TIpodeciitHnX
kBaiikamiii 3m00yBadyam Buioi ocBity B KIII im.
Irops Cikopcbkoro ypaxyBaHHsIM IpodeciitHoro
crannapty «®DaxiBelps 3 METOIB PO3IIUPEHHS
puskiB 30yty (MAPKETOJIOI)» URL:
https://register.nga.gov.ua/uploads/0/714-
2_ps_fahivec_z_metodiv_rozsirenna_rinku_zbutu_
marketolog.pdf

2. HEPEJIIK OCBITHIX KOMITIOHEHTIB / EDUCATIONAL COMPONENTS

Kpenutu @ .
KO,E[/ o . CKTC/ opMa I'III[CYMKS)BOFO
c OceitHi kommonenty / Educational components koHTpouo / Final
ode ECTS
. control form
credits
O6oB’s13K0Bi (HopMaTuBHi) kommonentn / Required (standard) components
Muka 3aransHoi miarorosku / General training cycle

30 01 Kynerypa ycHoro npodeciitHoro MosiieHHs (puTopuka) / 2,0 3auik / Final test
Ukrainian for Professional Purposes

30 02 Icropist ykpaiHCBKOT KyIbTYypH / 2,0 3auik / Final test
History of Ukrainian Culture

30 03 OCHOBH 3JI0POBOT0 CIIOCOOY JKUTTS / 3,0 3anik / Final test
Fundamentals of Healthy Lifestyle

30 04 Anrmuiiceka MoBa / 50 3amik / Final test
English Language

30 05 Amnriiiceka MoBa mpodeciitHoro cipsMyBaHHS / 50 3auik / Final test
English for Professional Purposes

30 06 MakpoekoHOMIKa Ta MiKpOEKOHOMIKa / 5,0 Ex3zamen / Exam
Macroeconomics and microeconomics

30 07 Buma matemaTtuka B ynpaiiHHiI 0i3HECOM / 7,0 Ex3zamen / Exam
Advanced Mathematics in Business Management

30 08 [IpaBo3HaBcTBO / 2,0 3amik / Final test
Science of Law

30 09 CroxacTH4YHI OCHOBH aHAJI3y JaHUX/ 5,0 Ex3amen / Exam
Stochastic Foundations of Data Analysis

3010 [ndopmaniitai Texaomorii / 4,0 3anik / Final test
Information Technologies

30 11 Ba3zoBa 3arajpHOBINMCHEKOBA ITIATOTOBKA /
Basic General Military Training

30 11.1 | IlpakTuuHa miAroToBKa 6a30BOi 3arajbHOBICHKOBOT 7,0 3anik / Final test
migrorosku / Practical Course of Basic General Military
Training

30 11.2 | Teopernyna miaroroBka 6a30BOI 3arajibHOBICEKOBOT 3,0 3auik / Final test




miarotoBky / L{uBiapHMIA 3aXUCT, 000POHA Ta MATPIOTHYHE
BuxoBanHs / Theoretical Course of Basic General Military
Training / Civil Protection, Defence and Patriotic Education

3012 dinocodis 2,0 3auik / Final test
Iuka npodeciiinoi mixroroskm / Professional training cycle
10 01 bizHec-komyHikarii / 4,0 3amik / Final test
Business Communications
10 02 Camoopranizaiis Ta npodeciifHui po3BUTOK / 4,0 3amik / Final test
Self-Organization and Professional Development
10 03 MenemxMeHnT / 4,0 3auik / Final test
Management
I10 04 IToBeniHka crioxuBauiB Ta O13HEC-KIII€HTIB / 5,0 Ex3amen / Exam
Consumer and Business Customer Behavior
I10 05 daxosuii Tpeninr "bisnec B indopmarriiinomy cepemonui” / 4.0 3ainik / Final test
Professional Training ‘Business in the Information
Environment’
10 06 BizHec-craTucTuka / 4,0 3auik / Final test
Business Statistics
I10 07 Mapxkerunr / 5,0 Ex3amen / Exam
Marketing
I10 08 JimxuTan MapKeTUHr / 5,0 Ex3amen / Exam
Digital marketing
MO 09 | Hdimkuran mapkerunr. Kypcosa podora/ 1,0 3amik / Final test
Digital marketing. Course work
110 10 SMM/ 4,0 3asik / Final test
SMM
1o 11 Konrenr-mapkerusr / 4,0 3auik / Final test
Content marketing
o 12 [Iporpamue 3a06e3meueHHs] B MAPKETHHTY / 4,0 3amik / Final test
Software in Marketing
I10 13 Data-driven mapkerunr / 5,0 Ex3amen / Exam
Data-driven marketing
10 14 Data-driven mapkeruur. Kypcosa po6ora / 1,0 3asik / Final test
Data-driven marketing. Course work
I10 15 | MapkeTuHTOBA ITIHOBA TOJIITHKA / 50 Ex3amen / Exam
Marketing Pricing Policy
10 16 | bpenausr / 4,0 3amik / Final test
Branding
10 17 | MapkeTHHTOBi pHU3HKH / 5,0 3auik / Final test
Marketing Risks
I10 18 | IlporHo3Ha aHaiTHKA Ta aHAII3 JAHUX / 5,0 Ex3amen / Exam
Predictive Analytics and Data Analysis
I10 19 | MapkeTuHr IpOrpaMHoOro Mpoaykry / 6,0 Ex3zamen / Exam
Software product marketing
I10 20 | MapkeTuHr porpamHoro mpoaykry. Kypcosa po6ora / 1,0 3amix / Final test
Software product marketing. Course work
10 21 | SEO mapkerunr / 5,0 Ex3zamen / Exam
SEO marketing
10 22 | MapkeTuHTOBI AOCIIKEHHS / 5,0 Ex3zamen / Exam
Marketing researches
I10 23 | Mapxkerunrosi nocmipkenHs. Kypcosa pobora / 1,0 3anik / Final test

Marketing researches. Coursework




I10 24 | JloricTuka Ta ynpaBiHHS JAHIIOTaMH TTOCTa4aHHS / 5,0 Ex3amen / Exam
Logistics and supply chain management

10 25 | MapkeTUHTOBI METPUKH / 5,0 Ex3zamen / Exam
Marketing metrics

IO 26 | MapkerunroBi metpuku. Kypcosa pobora / 1,0 3amik / Final test
Marketing metrics. Course work

1O 27 | EnexTpoHHa KOMepIisl Ta OMHIKaHAJIBHUNA MapKETUHT / 4,0 3amik / Final test
E-Commerce and Omnichannel Marketing

I1O 28 | MapkeruHroBa aBToMaTH3aris / 5,0 Ex3amen / Exam
Marketing automation

I10 29 | TapreroBaHa Ta KOHTEKCTHA pekiama / 5,0 Ex3amen / Exam
Targeted and contextual advertising

I1O 30 | AI mapkerusr / 4,0 3amik / Final test
Al marketing

IO 31 | MapkeTHHIOBO-aHAIITHYHA MTPaKTHKA / 3,0 3amik / Final test
Marketing Analytics Practice

I1O 32 | IlepenaumuioMua mpakTukal 6,0 3aunik / Final test
Pre-diploma Practice

IT1O 33 | Iumiomua pobora / 6,0 3axucr / Defence
Diploma Thesis

Bub6ipxosi kommonenTu / Elective components
Muka 3aransnoi ninroroBku / General training cycle

3B 01 | Ocsirniit kommoHent 1 3Y-Karanory / 2,0 3auik / Final test
Educational Component 1 from GU-Catalogue

3B 02 | Ocsirniit kommonent 2 3Y-Katanory / 2,0 3aik / Final test
Educational Component 2 from GU-Catalogue

Muka npodeciiinoi mixroroskm / Professional training cycle

IIB 01 | Ocgirniii kommoneHT 1 ®-Karamnory / 4,0 3aik / Final test
Educational Component 1 from P-Catalogue

1B 02 | OcsirHiit kommoHeHT 2 ®-Kartamory / 4,0 3ainik / Final test
Educational Component 2 from P-Catalogue

IIB 03 | OcgirHiit komnoHeHT 3 ®-Karanory / 4,0 3auik / Final test
Educational Component 3 from P-Catalogue

I1B 04 | OcgitHiit komnoHeHT 4 d-Karanory / 4,0 3auik / Final test
Educational Component 4 from P-Catalogue

1B 05 | OcgitHiit kommoseHT 5 ®-Karanory / 4,0 3ainik / Final test
Educational Component 5 from P-Catalogue

I1B 06 | OcgitHiit kommoHeHT 6 ®-Kartanory / 4,0 3aiik / Final test
Educational Component 6 from P-Catalogue

1B 07 | Ocgitxiit kommoneHT 7 ®-Karamnory / 4,0 3aiik / Final test
Educational Component 7 from P-Catalogue

I1B 08 | OcgirHiit komnonent 8 ®-Karanory / 4,0 3anik / Final test
Educational Component 8 from P-Catalogue

I1B 09 | OcgitHiit kommoneHT 9 ®-Karanory / 4,0 3auik / Final test
Educational Component 9 from P-Catalogue

I1B 010 | Ocsitniit komnonent 10 ®-Karanory / 4,0 3aunik / Final test
Educational Component 10 from P-Catalogue

B 11 | Ocsitxiit kommoneHT 11 ®-Karanory / 4,0 3aiik / Final test
Educational Component 11 from P-Catalogue

B 12 | OcgitHiit kommoneHT 12 ®-Karanory / 4,0 3ainik / Final test

Educational Component 12 from P-Catalogue




B 13 | Ocgitniii kommoHeHT 13 ®-Karanory / 4,0 3ainik / Final test
Educational Component 13 from P-Catalogue

1B 14 | OcgitHiii kommoHeHT 14 ®-Karanory / 4,0 3ainik / Final test
Educational Component 14 from P-Catalogue
3aranbpHUN 00CST 000B’I3KOBUX KOMIIOHEHTIB / 180
Total volume of the required components:
3aranpHull 00csAT BUOIPKOBHX KOMITIOHEHTIB / 60
Total volume of the elective components:
OO6csT OCBITHIX KOMITOHEHTIB, IO 3a0€3MeYYI0Th 3100YTTSI KOMIIETECHTHOCTEH 177

BU3HAYCHHUX CTAHJAPTOM BHIIOI OCBITH /
Total volume of the educational components aimed at acquisition of competencies
specified in the Higher Education Standard

3ATAJIbHUM OBCST" OCBITHBOI ITPOI'PAMM / 240
TOTAL VOLUME OF THE EDUCATIONAL PROGRAMME

Ipumitku / Notes:

1) HapuanpHa nucturmiina «ba3oBa 3arajbHOBIHCHEKOBA MIJITOTOBKAY, SKa CKIAJIAE€THCS 3 OCBITHHOTO
KoMIIOHEHTY «TeopeTruHa MmiAroToBKa 0a30B01 3arajibHOBIHCHKOBOT MIATOTOBKM» 00csarom 3 kpeautu EKTC
Ta OCBITHBOTO KOMITOHEHTY «lIpakTidHa miaroropka 6a30Bo1 3arajibHOBIHCHKOBOI ITi/ITOTOBKWY 00CSITOM 7
kpeautis €EKTC, BKiIFOYA€THCS 10 IHAUBIIYaIbHUX HABYAJIbHUX IJIaHIB 3/100yBaYiB BUIIOI OCBITH —
rpoMajisiH YKpaiHH YOIOBIUOi cTaTi (KIHOYOT cTaTi — JOOPOBIIBHO), SIKi HABYAIOTKCS 32 JCHHOIO ab0
IyasabHOIO (hOPMOIO 3100yTTS OCBITH, 3rifHO 3 [TopsiikoM npoBeneHHs 0a30BOi 3arajbHOBINCHKOBOT
MIArOTOBKY TPOMaJITH Y KpaiHu, siKi 3700yBalOTh BHITY OCBITY, Ta MONIIEHCHKIX, 3aTBEPIPKEHOTO
nocranoBoro Kabinery MinictpiB Ykpainu Big 21 gepBus 2024 p. Ne 734 / The academic discipline «Basic
General Military Training», which consists educational component "Theoretical Course of Basic General
Military Training" in the amount of 3 ECTS credits and educational component "Practical Course of Basic
General Military Training" in the amount of 7 ECTS credits, is included in the individual study plans of
higher education students — male citizens of Ukraine (female citizens — voluntarily), who study full-time or
dual form of education, in accordance with the Procedure for Conducting Basic General Military Training
for Citizens of Ukraine Pursuing Higher Education and for Police Officers, approved by the Resolution of the
Cabinet of Ministers of Ukraine Ne 734 of 21 June 2024.

2) OcsitHiii kommoHeHT «lIpakTnyHa miArOTOBKa ©0a30BOi  3arajdbHOBIACHKOBOI  MIATOTOBKH»
OpTaHI30BYETHCA 1 MPOBOIUTHCS MiHicTepcTBOM 0060poHU YKpainu, a ioro obcsar (7 xpenutiB €KTC) He
BpPaxOBY€EThCS B 3aranbHOMY 00cs131 kpeautiB €EKTC, HeoOXimHOMY IS OTaHyBaHHS OCBITHBO-TIpOodeciitHOi
nporpamu / The educational component "Practical Course of Basic General Military Training" is organized
and conducted by the Ministry of Defence of Ukraine, and its amount (7 ECTS credits) is not taken into
account in the total volume of ECTS credits of the educational and professional programme.

3) OcgitHiii komMnoHeHT «L[uBinpHMIT 3aXUCT, 00OPOHA Ta MATPIOTHYHE BUXOBAHHS» OOCSATOM 3 KpEmuTH
€KTC BxmtogaeTscs 10 IHAWBIMyalbHUX HaBYANBHUX IUIAHIB 3700yBadiB BHINOI OCBITH, 3BUTBHEHHX Bif
MPOXOKEHHsST  0a30BOi  3arajbHOBIHCHKOBOT MiAroTOBKU 3rigHO 3 Ilopsakom mnpoBeaeHHs 6a30Boi
3arajxbHOBIACHKOBOI ITTOTOBKH TPOMAIsH YKpaiHH, AKi 3700yBarOTh BHINY OCBITY, Ta IONIIEHCHKUX,
3aTBepKeHoro rmocranoBoto KabGinery MinictpiB Ykpaiau Bix 21 gepas 2024 p. Ne 734, ta 3q00yBadiB
BHINOI OCBITH, JO IHAWBINyaJIbHUX HABYAJIBHUX IUIAHIB SKUX HE BKIIOYEHO OCBITHI KOMITOHEHT
«Teopernuna migroroBka 6a30Boi 3aranbHOBilicbkoBOT miaroroBkm» / The educational component "Civil
Protection, Defence and Patriotic Education™ in the amount of 3 ECTS credits is included in the individual
study plans of higher education students exempted from basic military training in accordance with the
Procedure for Conducting Basic General Military Training for Citizens of Ukraine Pursuing Higher
Education and for Police Officers, approved by the Resolution of the Cabinet of Ministers of Ukraine Ne 734
of 21 June 2024, and of higher education students whose individual study plans do not include the
educational component "Theoretical Course of Basic General Military Training"



3. CTPYKTYPHO-JIOTTYHA CXEMA OCBITHBbOI TIPOT'PAMM / STRUCTURAL AND LOGICAL SCHEME OF THE
EDUCATIONAL PROGRAMME

1 kypc/First year | 2 kypc/Second year | 3 kypc/Third year | 4 kypc/Fourth year
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Basic General Military Training: SG 11.1 Practical Course of Basic General Military Training (is not taken into account in the total volume of ECTS credits of the EPP) is organized and conducted by the Ministry of Defence of Ukraine



4, ®OPMA ATECTAIIIL 3JIOBYBAYIB BUII[OI OCBITH / THE FORM OF
ATTESTATION FOR DEGREE PURSUERS

Artecraris 37100yBadiB BHUIIOI OCBITH 3a OCBITHBO-TIpO(eciitHor0 mporpamoro «Lludposwuii
MapKETUHT» 3AIHCHIOETHCS Y (hOpMi IMyOIIYHOTO 3aXUCTy KBamidikamiiiHo1 poOoTH.

Kpamidikamiiina pobOora Mae mependadatd po3B’SI3aHHA CKJIAIHOTO —CIEIialTi30BaHOTO

3aBIaHHs ab0 TpakTH4HOI mpobieMu y cdepi CydacHOTO MApPKETUHTY, IO XapaKTEePU3YEThCS
KOMIUIEKCHICTIO Ta HEBU3HAYEHICTIO YMOB, 1 TOTpeOye 3aCTOCYBaHHS HOTO TEOPETHUYHHX TOJI0KEHb
1 MeToiB.
VY xBanidikaniiiHii poOoTI He MoXxe OyTH akaJeMIYHOro Iariaty, (aabcudikaiii Ta CucyBaHHS
srigHo [losokeHHs mpo cucTeMy 3amoOiraHHs akaJeMIidyHOMYy IuiariaTy B HarioHansHOMY
TEXHIUHOMY VyHiBepcuTeTi VYkpaiHu «KuiBcbkuil mosiTexHiyHUM  HCTUTYT 1MeHi Irops
CikopcpKoro» Ta micisl 3aXucTy po3mimyerbest B penosuropii HTh VHiBepcuteTy ans BUIBHOTO
JOCTYyIY.

Kganigikariiina po6ota Mae OyTH ONpUIIIOHEHA Ha caldTi ENeKTpoHHOro apxiBy HayKOBUX
ta ocBiTHIX MatepianiB KIII im. Irops Cikopcekoro. OnpuiatogHeHHs KBamidikaniiHux poOit, 1110
MICTATH 1H(POPMAIIIO 3 0OMEXEHUM JOCTYIIOM, 3[IIHCHIOETHCS Y BIIMOBITHOCTI 10 BUMOT YHHHOTO
3aKOHOJIaBCTBA.

Certification of higher education applicants for the educational and professional program "Digital
Marketing" is carried out in the form of a public defense of the qualification work.

The qualification work must involve solving a complex specialized task or practical problem in the
field of modern marketing, which is characterized by the complexity and uncertainty of conditions, and
requires the application of its theoretical provisions and methods. The qualification work cannot contain
academic plagiarism, falsification and copying in accordance with the Regulations on the system for
preventing academic plagiarism at the National Technical University of Ukraine "lgor Sikorsky Kyiv
Polytechnic Institute” and after defense is placed in the repository of the University's NTB for free access.

The qualification work must be published on the website of the Electronic Archive of Scientific and
Educational Materials of Igor Sikorsky Kyiv Polytechnic Institute. The publication of qualification works
containing information with limited access is carried out in accordance with the requirements of current
legislation.



6. MATPUIIA BIAIIOBITHOCTI ITIPOTPAMHHUX KOMIETEHTHOCTEN KOMIIOHEHTAM OCBITHBOI ITPOT'PAMM /

COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH PROGRAMME COMPONENTS
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7. MATPAIIA 3ABE3IIEYEHHSA ITIPOT'PAMHUX PE3YJIBTATIB HABYAHHS BIIMOBIHUMH KOMIIOHEHTAMHU OCBITHBOI
IMPOI'PAMHU / COMPLIANCE MATRIX OF PROGRAMME LEARNING OUTCOMES WITH PROGRAMME COMPONENTS
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