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«lpomucnosuii mapkeTuHr» / Anna Abramets, Bachelor's degree applicants of the EPP «Industrial
marketing» (3a 3rogoro)

MOroa>XeHO / AGREED:

HaykoBo-mMeToAM4yHa KOMiCisl yHiBepcuTeTy 3i cneuianbHocTi D5 MapkeTuHr / The Scientific and
Methodological Commission of the University on speciality D5 Marketing (npoTtokon / minutes of
meeting Ne7/25 Big 02.05.2025 / dated 02.05.2025)

Nonosa HMKY-D5/ Head of the SMCU-D5

Mmogmuna Wynbrina / Liudmyla SHULHINA

MeToandHa paga Kl im. Irops Cikopcbkoro / The Methodological Council of Igor Sikorsky Kyiv
Polytechnic Institute (npoTokon / minutes of meeting Ne Big / dated 2025 p.)

Fonosa MeToaun4yHoi paau / Head of the Methodological Council
TeTaHa XXEJIACKOBA / Tetiana ZHELIASKOVA
BPAXOBAHO / CONSIDERED:

1. Mpo BuwWwy ocBiTy: 3akoH VYkpaiHu Ne 1556-VII y 4YuHHIN pepakuii
Big 09.04.2025. https://zakon.rada.gov.ua/laws/show/1556-18#Text

2. CTaHpapT BMLWLOT OCBiTU YKpaiHu 3a cneuianbHicTio 075 MapkeTuHr ranysi 3HaHb 07
YnpaBAiHHA Ta aAMiHIiCTpyBaHHSA, CTyneHs Buwoi ocBiTu - 6akanaBp, nMepuworo
(bakanaBpcbkoro) piBHa Buwoi ocBiTu (MOH Ne1343 Big 05.12.2018 p.). URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%20standarty/12/21/0
75-marketing-bakalavr-1.pdf

3. HauioHanbHa pamMka kBanigikauin: NoctaHosa KabiHeTy MiHicTpiB YkpaiHn Nel341 Big
23.11.2011 p. y YUHHIN pefakuii. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

4. CTaHpapTn i pekoMmeHaauii wono 3abesnevyeHHs AKOCTI B EBPONENCbKOMY MPOCTOPI BULLLOI

OCBIiTMHN (ESG 2015) URL:
https://www.britishcouncil.org.ua/sites/default/files/standards-and-guidelines_for_qa_in_the_eh
ea 2015.pdf

5. Mpo 3aTBEpPOXEHHSA Mepeniky rajysen 3HaHb i cneuianbHOCTEN, 3a AKMMU 3LINCHIOETHCA
nigrotoBka 3406yBayiB BMLLOI Ta haxoBoi NnepenBmwoi ocBiTK: NocTaHoBa KabiHeTy MiHicTpis
YkpaiHu Ne 266 Big 29.04.2015 p. y YMHHIN pepakuii (3i 3MiHaMun i LOMNOBHEHHAMN 3rigHO
MOCTaHOBM KMY Ne 188 Bi A 21.02.2025 p.). URL:
https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11l

6. Po3’ACHeHHS Wo[0 3acTocyBaHHA KpuTepilB OUiHIOBAaHHSA AKOCTI OCBITHbOI mMporpamu:
MeToOnYHUn nocibHuk / A. byTeHko, . [leHunckiHa, O. EpemeHko, O. KHunuw, I. Cimwar, O.
TpebeHko. Knie : HauioHanbHe areHTCTBO i3 3abe3neyeHHs AKOCTi BULWWOI ocBiTK, 2024, 127 c.
URL: https://is.gd/LxPOXu.

7. MixHapoaHa cTaHAapTHa knacugikauia ocsiTu: Manysi ocsitu i nigrotosku 2013 poky (ISCED-
F 2013). DeTanbHi onncu rany3sen. URL:
https://uis.unesco.org/sites/default/files/documents/international-standard-classification-of-edu
cation-fields-of-education-and-training-2013-detailed-field-descriptions-2015-en.pdf

8. PekoMeHpauia Pagn wWono KAYOBUX KOMMNETEHTHOCTEN A1 HAaBYaHHSA BNPOLOBX YyCbOro
KNTTA. €BponencbkKa KoMiciq. URL:
https://education.ec.europa.eu/focus-topics/improving-quality/key-competences

9. HauioHanbHMm knacudikatTop YkpaiHn. KnacudikaTtop npodecin OK 003:2010, 3aTBepa>XeHUn
HakKa30M [lep>XCnoXXnBCTaHOapTy YKpaiHu Big 28.07.2010 p. Ne 327 y 4yuHHIin pegakuii. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10#Text

10. Nopsapok npoeBeneHHs 6a30BOi 3arajlbHOBINCLKOBOI NiAFOTOBKM rpoMadaH YKpaiHu, AKi
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15.
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10.
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3006yBaloTb BULLY OCBITY, Ta noniuencbkux: NoctaHoBa KabiHeTy MiHicTpiB YkpaiHu Ne 734
Bin 21.06.2024 p. y YUHHIN penakuii. URL:
https://zakon.rada.gov.ua/laws/show/734-2024-%D0%BF#Text

CtpaTeria po3suTtky KIl im. Iropa Cikopcbkoro Ha 2025-2030 pokwm URL:
https://kpi.ua/strategy

Mono>xxeHHs npo oceiTHI nporpamu Kl iM. Iropsa Cikopcbkoro (Haka3 «[po 3aTBepA’XeHHH
MonoxxeHHs npo ocBiTHI Nnporpamu Kl im. Iropsa Cikopcbkoro» HOH/232/25 Big 24.03.2025 p.).
URL: https://osvita.kpi.ua/node/137.

Mpo nNnaHyBaHHA Ta opraHisauito ocBiTHbOro npouecy 2025/2026 H.p. (Hakas KIl iM. Irops
Cikopcbkoro HOH/362/25 Bin 25.04.2025 p.). URL: https://document.kpi.ua/2025_HOD-362
[OBiOHMK 3araJibHOYHIBEPCUTETCLKNX HAaBYaIbHUX AUCUNMIH A8 PO3POOHMKIB OCBITHIX
nporpaMm. YxsasieHo Metoaun4dHot Papgoto Kl iM. Irops Cikopcbkoro (npotokon Ne 6 Bif
10.04.2025). URL: https://osvita.kpi.ua/dovidnyk

Pe3ynbTaTu aHanisy OCBITHbO-NMPOECiNHUX NporpaMm BiTYUIHAHUX Ta 3apybiXHuUX
YHIiBEpCUTETIB; pe3ynbTaTu [OCAIAXKEeHb BUMOI pUHKY npaLi, noTpeb ranysi Ta perioHis.
PekomMmeHpaulil HayKoBO-NedarorivHUX npauiBHUKIB, akaAeMidyHOoi CnifibHOTU, NpenCcTaBHUKIB
CTYOEHTCbKOro cCamMoBpsilyBaHHSA, 3000yBayiB BULLLOI OCBITU, NMpeacTaBHUKIB poboToaNaBLIB i
IHLWNX CTENKXONAepiB.

. On Higher Education: Law of Ukraine No. 1556-VII, as amended as of 04/09.2025.

URL: https://zakon.rada.gov.ua/laws/show/1556-18#Text

. Standard of Higher Education of Ukraine in the specialty 075 Marketing of the field of

knowledge 07 Management and administration, for the first (bachelor's) level of higher
education - Bachelor's Degree (Order of the Ministry of Education and Science of Ukraine No.
1343 dated 05/12/2018).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/12/21/0
75-marketing-bakalavr-1.pdf

National Qualifications Framework: Resolution of the Cabinet of Ministers of Ukraine No. 1341
dated 23.11.2011, as amended.
URL: https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

Standards and Guidelines for Quality Assurance in the European Higher Education Area (ESG)
(ESG 2015) URL:
https://www.britishcouncil.org.ua/sites/default/files/standards-and-quidelines_for_ga_in_the_eh
ea_2015.pdf

. On the Approval of the List of Fields of Knowledge and Specialties for which higher and

professional pre-higher education is provided: Resolution of the Cabinet of Ministers of Ukraine
No. 266 dated 04/29/2015, as amended (including amendments by Resolution No. 188 dated
02/21.2025). URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

Explanation on the Application of the Criteria for Assessing the Quality of Educational
Programs: Methodical Guide / A. Butenko, H. Deniskina, O. Yeremenko, O. Knysh, I. Simshag, O.
Trebenko. Kyiv: National Agency for Higher Education Quality Assurance, 2024. 127 p.

URL: https://is.gd/LxPOXu

International standard classification of education. Fields of education and training 2013 (ISCED-
F 2013) - Detailed field descriptions.
URL: https://uis.unesco.org/sites/default/files/documents/international-standard-classification-of
-education-fields-of-education-and-training-2013-detailed-field-descriptions-2015-en.pdf

. Council Recommendation on Key Competences for Lifelong Learning. European Commission.

URL: https://education.ec.europa.eu/focus-topics/improving-quality/key-competences

National Classifier of Ukraine. Classifier of Occupations DK 003:2010, approved by the Order of
the State Consumer Standard of Ukraine dated 07/28/2010, No. 327, as amended
URL: https://zakon.rada.gov.ua/rada/show/va327609-10#Text

Procedure for Conducting Basic General Military Training for citizens of Ukraine obtaining
higher education, and for police officers: Resolution of the Cabinet of Ministers of Ukraine No.
734 dated 21.06.2024, as amended.
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URL: https://zakon.rada.gov.ua/laws/show/734-2024-%D0%BF#Text

11. Development Strategy of Igor Sikorsky Kyiv Polytechnic Institute for 2025-2030
URL: https://kpi.ua/strategy

12. Regulations on Educational Programs of Igor Sikorsky Kyiv Polytechnic Institute (Order "On
Approval of the Regulations on Educational Programs of Igor Sikorsky Igor Sikorsky Kyiv
Polytechnic Institute" No. HOH/232/25 dated 03/24.2025). URL: https://osvita.kpi.ua/node/137

13. On Planning and Organizing the Educational Process for the 2025/2026 Academic Year (Order
of Igor Sikorsky Igor Sikorsky Kyiv Polytechnic Institute No. HOH/362/25 dated 04/25.2025).
URL: https://document.kpi.ua/2025_ HOD-362

14. Handbook of general university disciplines for developers of educational programmes.
Approved by the Methodological Council of the Igor Sikorsky Kyiv Polytechnic Institute (Minutes
No. 6 of 10.04.2025). URL: https://osvita.kpi.ua/dovidnyk.

15. Results of the analysis of educational and professional programmes of domestic and foreign
universities; results of research on labour market requirements, industry and regional needs.

16. Recommendations of research and teaching staff, academic community, representatives of
student self-government, higher education students, representatives of employers and other
stakeholders.

EBOJIIOLIA OCBITHbOI MPOrPAMU / EVOLUTION OF THE EDUCATIONAL PROGRAMME

OcBiTHbO-NpodecinHa nporpamMa «MpoMUCNOBUA MapKeETUHr» neploro (bakanaBpCbKOro) piBHSA
BULLOT ocBiTK (pani - OMIM) Mae 3Ha4YHe iCToOpUYHEe NIArPpYHTS, NodmHato4m 3 1992 p. Kadepoto
3[iNCHIOBaNach NiArOTOBKA BUCOKOKBanithikoBaHMx paxiBuiB, WO MiATBEPAXYETLCSA 3HAYHOIO
KiNbKICTIO BMMYCKHUKIB - YCMilLHUX MapKeTOoJIoriB Ta HayKoBL,iB.

Y 2021 p. 6yno niarotoBneHo Ta yCNilWHO NPONAEHO aKpeaAuTaLUiHy eKkcnepTu3y Ta OTPUMaHo
CepTtudhikaT npo akpeauTauito OMM Ne 1836, BuagaHnn HauioHanbHNUM areHTCTBOM i3 3abe3neyeHHs
AKOCTI BULLOT OCBiTU, TepMiH Aii: o 01.07.2026 p. Y ciyHi 2025 p. oHOBNeHO cknapj poboyoi rpynn y
3B'A3KY 3 KagpoBMMMN 3MiHaMN.

MNepernsag OMNM BigbyBaeTbCS LWOPOKY 3 ypaxyBaHHAM 3anunTiB poboToAaBLiB, akafeMiYHNX YCTaHOB,
BUMYCKHWKIB, Ha OCHOBi aHafi3y ranyseBuUX TEHAEHUIin, cTaHy Ta noTpeb puHKY npaui,
€BPONENCbKUX NporpamMm Ta o4vikyBaHb 3400yBaviB, Wo BigobpakeHo B peueHsiax poboTonasuis,
cTenkxonpepiB, pe3ynbTaTaX aHKeTyBaHb Ta TrpPOMaACbKOro oOBroBOpeHHSH
(https://marketing.kpi.ua/akredytacziya-bakalavr/).

Y Bepcii OMM 2025 p. TakoXX BpaxoBaHO «[loNo)XeHHa Npo ocBiTHI nporpamn KIll im. Irops
Cikopcbkoro» (HOH/232/25 Big 24.03.2025 p.), Haka3 KIl iM. Iropsa Cikopcbkoro «lpo niaHyBaHHS
Ta opraHisauito ocBiTHboro npouecy 2025/2026 H.p.» (HOH/362/25 Big 25.04.2025 p.), a Takox
MOJIOXKEHHSA HOPMATMBHOI Ta peKOMeHAaLinHOI AOKYMeHTauil, HaBefeHi y po3aini «<BpaxoBaHo».

OMNMN nopiBHAHO i3 MonepenHbLO BepcCielo, BBeaeHot B Aito Big 10.06.2024 poky (Hakas
HOJ1/434/24) Bkntovae B cebe HMx4YenoaaHi 3MiHu:

1. BHeceHi 3MiHM Jo wWudpy Ta Ha3BW ranysi 3HaHb, cneuianbHOCTI AN NPUBEAEHHS X Y
BianoBigHicTb 3 NMocTaHoBoto KMY Biag 30.08.2024 Ne1021 «[Mpo BHeCEHHSA 3MiH A0 Mepeniky ranaysemn
3HaHb i cneuianbHOCTEN, 3a AKMMU 3OINCHIOETLCA MiAroToBkKa 3406yBaviB BULLOI Ta (paxoBoil
nepenBunLoi ocBiTU» Ta Hakazom MOHY Big 19.11.2024 Ne1625 «Ipo 0cobAMBOCTi 3anpoBafXeHHS
3MiH 00 nepeniky rajy3en 3HaHb i cneuiaflbHOCTEN, 3@ AKUMKU 30iINCHIOETLCA NiAroToBKa 3400yBayiB
BULLLOT Ta (haxoBOi NepenBunLLOi OCBITK, 3aTBEPAXKEHMX NMocTaHoBo KMY Big 30.08.2024 Ne1021»;

2. CkoperoBaHo npegmMeTHY o6nacTb i OCHOBHUI (POKYC Mporpammu, 30KpeMa, YTOYHEHO Lini
HaB4YaHHSA, PO3LUMPEHO TEOPETUYHUIN 3MICT Ta Nepesiik KJYOBUX CAiB BiAMNOBIAHO 4O CEMAaHTUYHOIO
HanoBHeHHsa OII;

3. YTo4HeHo ocobnueocTi OMM po3kpuBatoym ii NpuBabnmBiCTb ANS BCTYMHUKIB 3 ypaXyBaHHAM
YHIKaJIbHOCTI Ta BiAMIHHOCTEN Bif iHWWX OCBITHIX MporpamMm 3 akueHTOM Ha B2B-puHkn, undposy
TpaHchopMaLilo Ta aHaNniTUKO-iHHOBALINHY AifANbHICTb, a TakKoX (OpMyBaHHAM HaBUYOK
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KiNlbKICHOr0 BUMIiplOBaHHI e(heKTUBHOCTI MapKeTUHry, MOEAHAHHAM yHAAaMeHTaNbHOI NiAgrOTOBKA 3
iIHTEHCUBHOIO MPAKTUYHOI CKNAafAoBOKW (KypcoBMMU poboTaMu, MapKETUHrOBO-aHaNiTUYHOK Ta
nepenaunrnjioOMHOI0 NpakKTukaMun, paxoBMM TPEHIHFOM), BMPOBaAXKEHHAM cepTudikaTHUX nporpamM,
Wo crnpusaoTb po3BuUTKY soft i hard skills;

4. BeegeHo OK «TeopeTudHa nigrotoska 6a30B0i 3arasbHOBINCbKOBOI NigroToBkM / LLMBiNbHWIA
3axucT, obopoHa Ta NaTpioOTUYHE BUXOBAHHA» Ta BHECEHI 3arasibHy KOMMNEeTeHTHICTb (3K 16) Ta
nporpamMHun pesynbTtaT HaB4aHHA (MPH 19); 3aMiHeHO OK «lpakKTMYHUN KypC iHO3EMHOT MOBMW.
YacTtuHa 1» - 3 kpeanTtn 1, 2 cemectpun, «MNpakKTUYHUN KypC iHO3EeMHOI MOBU. YacTuHa 2» - 3
KpeonTtun 3, 4 cemecTpu Ta OK «lHO3eMHa MOBM NMpodecinHOro cNnpsaMyBaHHSa» - 3 KpeanTm 5, 6
cemecTpu, OK «lMpakTUYHNN KypC iHO3eMHOI MOBU NMpodecinHoro cnpsamMyBaHHsA. YacTuHa 2» - 3
Kpeaontn 7, 8 cemecTpu Ha OK «AHrnincbka moBa» - 5 kpeguTiB 1, 2 cemecTpun Ta «AHIMiNCbKa MOBa
npodecinHoro cnpamyBaHHa» - 5 kpeguTtie 3, 4 cemecTpu BignosigHo (Haka3 KIl im. Irops
Cikopcbkoro HOH/362/25 Big 25.04.2025 p.);

5. 3amiHeHO OK «3acagnm ycHOro npogecinHoro MoBneHHs (putopuka)» Ha OK «YkpaiHCbKa MOBa 3a
npogecinHnm cnpaMyBaHHAM», WO HAaLaCTb MOXJMBICTb YOOCKOHANINTN HaBUYKM MUCbMOBOI Ta
YCHOT npodecinHOl KOMYHiKauii pgep»aBHOK MOBOKW BignosBigHo g0 [HoBigHWKa
3arasibHOYHIBEPCUTETCbKUX HAaBYasIbHUX ANCLUMAIH 0158 pO3pO6HMKIB OCBITHIX NporpaM yxsaneHoro
MeToaun4yHoto Pagoto KII iM. Irops Cikopcbkoro, npotokoa Ne 6 Big 10.04.2025 p.);

6. CkoperoBaHi Ha3su OK «Buwa MmaTeMaTuKa 4159 eKOHOMICTiB. YacTuHa 1» - 5 kpeauTiB Ta OK
«Bunwa matemaTuka ond eKoHoMicTiB: YacTuHa 2» - 5 kpeguTiB Ha OK «Buwa maTemMaTuKa B
ynpasniHHi 6i3Hecom» - 7 KpeaunTiB B 1 cemecTpi, a Takox OK «Teopis MMOBIPHOCTI i MaTeMaTU4YHa
cTaTuctmka» Ha OK «CToxaCTUYHiIi OCHOBM aHanNi3y QAOaHWUX», WO NiOKPeCNlTb
MiXKONCUUNAIHAPHICTL BUBYeHHSA OK nig 4ac 3aCTOCOBYBaHHA MaTeMaTUYHUX MeToniB Ta
CTOXAaCTUYHUX Moaenen ons aHanily gaHux i 6isHec-npouecie, o6rpyHTYBaHHSA MapKeTUHIOBUX
pilleHb, OLUiHIOBaHHSA BNJAMBY (PakTOpPiB Ha MOBELAiIHKY CNOXMBa4YiB Ta epeKTUBHOro yrnpaBiiHHSA
MapKeTUHroBMMU KaMMaHisMM B yMOBaxX HeBMW3HayeHoOCTi. BHeceHi cneuianbHa (daxosa)
KoMneTeHTHIcTb (PK 15) Ta nporpamMHuin pesynbTaT HaBYaHHsa (MPH 20);

7. NepeHeceHo: OK «[lpaBo3HaBCTBO» 3 5 cemecTpy B 1 cemecTp, WO AacCcTb MOXJUBICTb
3pobyBadyamM Ha Mo4YaTKy HaBYaHHSA OMaHyBaTW HaBUYKW IOPULAMYHOI FPaMOTHOCTI, MPaBOBOI
KyNbTYpW Ta OpiEHTaLIl B OPUANYHOMY CepefoBULLI, B AKOMY hyHKLioOHYE Bi3Hec; OK «®dinocodia» 3
4 cemecTpy Ha 5 cemecTp, a TakoXX OK «TexHONOriYyHi 3acaan MapKeTUHIOBOI AiANIbHOCTI» 3 2
cemecTpy (3 KpeonTn) y 7 ceMecTp 3 CKOpPeroBaHO Ha3BOK «MapKeTUHI MPOMUCIIOBUX
TexHonorin» Ta 36inbweHHAM KpeauTiB Ao 5; OK «MapkeTuUHroesa nmojiTuKa NpPoCyBaHHA» 3 7
cemecTpy B 5 cemecTp; OK «MiXKHapoOHNN MapKeTUHr» 3 8 ceMecTpy B 7 ceMecCTp, Lo Bignosigae
JIOTiKO-CTPYKTYPHOMY YNOPSAAKYBaHHIO BUBYEHHS IHCTPYMEHTIB MapKeTUHry;

8. BunyyeHo OK «OcCHOBM nporpamMmyBaHHA» - 3 KpeouTu Ta BKJWYeHO B 2 ceMmecTp OK
«IHhopMaUinHi TexHonorii» - 4 KpeanTu, Wo AacTb MOXJUBICTb O3HaNoMUTK 3400yBadiB i3
6a3oBUMU NpUHUMNAMU Ta NPAKTUKAMU BUKOPUCTAHHSA CyYacHUX iHPOPMALINHO-KOMYHIKaLinHNUX
TEeXHOJI0rin y NMpodecinHin [iaNnbHOCTI, @ TakKoX CPopMyBaTU HABUYKN ePeKTUBHOI LUdppoBOT
poboTn B yMoBax iHpopMaLinHOro cycninbcTBa. A Takoxx BunydyeHo OK «BCcTyn B MapKeTUHr» Ta
BBeneHo OK «CaMoopraHisauis Ta NnpodecCinHni po3BUTOK», WO AAaCTb MOXJ/UBICTb chopMyBaTh y
CTYOEeHTIB 34aTHICTb A0 e(PeKTUBHOIrO ynpaBiHHA BNAaCHUM 4YacoM, pecypcaMu Ta Kap'€pHUM
PO3BUTKOM A1 AOCArHEHHS 0COBUCTUX | NpodecinHnx uinen;

9. 3amiHeHi: OK «lHpacTpyKTypa ToBapHOro puHky» Ha OK «lany3esi puHkun»; OK «lloBefiHKa
cnoxuBadiB» y 4 cemecTpi Ha OK «[lloBefiHKa cno)xuBadiB i BisHec-kKNieHTiIB» B 2 ceMecTpi, - WO
xapakTepusye ocobnmeicTb OMMN Ta gacTb MOXAUBICTbL chopMyBaTW y 3400yBadiB LiniCHE yABNEHHS
npo 0co6nMBOCTi (PYHKLIOHYBAHHSA Pi3HUX CEKTOPIB €KOHOMIKW Ta PO3YMiHHA MCUXONOTIYHUX,
couianbHUX, EKOHOMIYHUX | KYNbTYPHUX YNHHUKIB, SKi BNAMBaOTbL Ha BUbGip, MoTuBaUito Ta Aito
cnoxmeadiB 9K Ha B2C Tak i B2B puHkax; OK «MapkeTuHroBa nositnka posnoginy» (5 cemectp, 5
KpeaunTiB) Ha OK «JloricTuka Ta ynpaBiliHHA NaHUOramMm noctadaHHa» (6 cemecTp, 5 KpeauTiB).
BHeceHi cneuianbHa (hpaxoBa) KOMNETEHTHICTbL (PK 16) Ta nporpamMHuin pesyabTaT HaB4YaHHS (MPH
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21);

10. 3miHeHO y 2 cemecTpi OK «MapkeTunHr B iHopMaLinHOMY cycninbcTBi» Ha OK «®axoBun
TpeHiHr «bi3Hec B iHpopMaLinHoOMy cepenoBuLli» Ta BBeAeHO y 6 ceMecTpi OK «MapKeTMHroBo-
aHaNiTU4YHa nNpakTuka» (3 KpeauTn) AN9 NOCUNEHHS NpaKTUYHOI cknagosoi OIIM Ta hopMyBaHHSA y
3006yBayiB npodecinHNX HaBNYOK;

11. YnopagkoBaHo OK «MapKeTuHr: TeopeTuU4Hi OCHOBK MapKeTUHry» (2 cemecTp, 5 kpeauTiB) Ta
OK «MapkeTuHr: ®yHaoamMmeHTaNbHUN MapKeTUuHr» (3 cemecTp, 5 kpeanTie) Ha OK «MapKkeTuHr» 3
ceMecTp - 5 KpeguTiB, WO MNOEAHYE BUBYEHHS TeOpPEeTUYHUX i PpyHOAMeHTallbHUX 3acafd B
MapkKeTuHry. BignosigHo OK «MapkeTuHr: ®yHaaMeHTaNbHUA MapkeTuHr. Kypcoea poboTa»
3MiHeHO Ha OK «MapkeTuHr. KypcoBa poboTa»;

12. CkoperoBaHi Ha3Bu: OK «CTaTucTtuka» (4 cemecTp, 5 KpeAUTIB, LMK 3arasnbHOI NiAr0OTOBKK) Ha
OK «bi3Hec-cTaTuCcTnKa» (3 cemecTp, 5 KpeauTis, UMK npodecinHol niarotoskun); OK «lMporpamHe
3abe3nevyeHHs ONa aHanizy gaHuUX B MapkKeTuHry» (4 cemecTtp, 4 kpeantun) Ha OK «[porpamHe
3abe3neyeHHa B MapKeTuHry» (3 cemecTtp, 4 kpeaunTn); OK «bisHec-nporHo3yBaHHA» (5 cemecTp, 4
KpeanTtun) Ha OK «lporHosHa aHaniTMKa Ta aHani3 gaHux» (6 cemecTp, 5 kKpeautis); OK
«MapKeTNHroee LiHOyTBOpPeHHS» (6 cemecTp, 5 KpeauTis) Ha OK «MapKeTUHroea LiHoBa MOAiTUKa»
(4 cemecTp, 5 kKpeguTiB); OK «bi3Hec-nnaHyBaHHA» (7 cemecTp, 3 KpeauTun, LUK 3arajabHoi
nigrotoskun) Ha OK «bi3HecC nNaaHyBaHHA MapKeTUHIOBMX MPOEKTiB» (7 cemecTp, 5 KpeauTiB, UMUK
npodecinHoi nigrotoskun). 36inbweHo OK «MMpoMUCIOBNIA MAapKETUHI» 3 5 KpeauTiB 00 6 KpeguTiB.
BeepeHi 3MiHM 3a 3MICTOM OCBITHIX KOMMOHEHT MnigkpecntotoTb ocobnueicte ONM, BianoBigatoTh
JIOTiIKO-CTPYKTYPHIN CXeMi BUBYEHHS €JIEMEHTIB MapKeTUHry Ta PO3WUNpPOTb MOXJINBOCTI
oxonneHHsa 3p06yBadvaMu 6inbLUOT KiNbKOCTI haxoBUX KOMMETEHTHOCTEN;

13. BeepeHo OK «bpeHOnHr» (4 cemecTp, 4 KpeguTtun) ansa OpMyBaHHsS 3HaHb €MOLUINHNX Ta
LiHHICHUX 3B'A3KiB MiXK 6peHaoM i cnoxuBadeM; OK «MapkeTuHrosi pusnkmn» (4 cemectp, 5
KpeduTiB) ons BMiHHS 3anobiratu Ta MiHIMiI3yBaTun pU3nMKK Ta NpUAMaTN yNpaBAiHCbKi pilUeHHS B
yMoBax HeBU3HavyeHoCTi; OK «EneKTpoHHa KoMepLis Ta OMHiKaHa/lbHUA MapKeTuHr» (7 cemecTp, 4
KpeauTu), Wwo AacTb MOXKJMBICTb 3400yBaYyamM OTpMMaTK 3HaAHHSA 3 OpraHisauii NpoaarkiB TOBapIB i
Mocayr Yyepe3 UnpoBi KaHa/IN Ta CTBOPEHHS EANHOIO KJIEHTCLKOro A0CBiAy;

14. BunydeHi: OK «CTaTuCcTn4yHe 3abe3nevyeHHS MapKeTUHroBUX pochnig)xeHb» (7 cemecTp, 3
kpeantun); OK «IHMOpMaUiMHUIA iHCTPYMEHTapin B MapKeTUHrOBiN aHaniTuui B yMoBax
HeBU3Ha4veHocTi» (3, 4 cemecTpu, 8 KpeantiB). MNepeHeceHo OK «CanTn Ta Beb-Am3anH B
MapKeTUHry» (3 KpeauTu, 2 cemMecTp, UMK 3arasbHOI NiAroToBKN) y BUBIPKOBI KOMMOHEHTM.
BeeneHi 3MiHW 6yno 34incHeHO 3 MeTol 36iNblUeHHS KpeaunTiB OCBITHIX KOMMOHEHT NpodecinHoi
NiArOTOBKMW, 3MEHLUEHHS KilbKOCTi OCBITHIX KOMMOHEHT OS89 yrepea>KeHHA nepeHaBaHTaXXeHHS
3006yBayiB nig 4ac HaB4YaHHA Ta NOCUJIEHHSA 3MICTOBHOIO HaNOBHEHHS HaB4YabHOIO NPoLecy;

15. 8 ceMecTp CknagalTb BUKAWYHO OK BUOGIpKOBOro UMKy, WO OLAE MOXJUBICTb He
nepeBaHTaXyBaTun, a norambnwoBaTn (po3wuvpioBaTn) cneundivyHi 3HaHHS 3006yBaviB nepen
HanMWCaHHAM AWMJIOMHOI poboTu;

16. BeegeHo ®K 17 Ta MNPH 22, wo nigkpecntoe yHikanbHicTb OMNMM B 4acTuHiI dopMyBaHHA haxoBmx
KOMMETEHTHOCTEN WOoO0 30aTHOCTI po3pobnsaTu Ta peani3oByBaTM KOMMNEKCHI MapKeTUHIOBI
pilleHHs 3 ypaxyBaHHAM crneundikm NpPOMUCIOBUX PUHKIB, MOBEAIHKOBUX XapaKTEPUCTUK
cno)kuBayiB i Bi3Hec-knieHTIB, ocobnuBocTen GpeHANUHIY iIHHOBALiNHO-TEXHONIOFMIYHNX TOBApIB i
iHTerpauii 1oricTU4YHMX NpoLeciB 3 OTPUMAHHAM BiANOBIAHMX NpodecinHUX pe3ybTaTiB HaBYaHHS;

17. CKkoperoBaHo CTPYKTYpHO-noridyHy cxemy OIM, maTpuulo BigMNOBIAHOCTI MporpamMmHuUx
KOMMNEeTEHTHOCTEeN KOMMOHEeHTaM OCBiTHbLOI NMporpaMu Ta mMaTpuulo 3abesnevyeHHs NporpamMHUX
pe3ynbTaTiB HaBYaHHA BiANOBIAHUMU KOMNOHEHTaMM OCBITHLOI NporpaMu BiAMOBIAHO A0 BHECEHUX
3MiH.
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The educational and professional program “Industrial Marketing” of the first (bachelor's) level of
higher education (hereinafter referred to as EPP) has a significant historical background, starting in
1992. The department has been training highly qualified specialists, as evidenced by a significant
number of graduates who have become successful marketers and scientists.

In 2021, an accreditation review was prepared and successfully passed, and an EPP Accreditation
Certificate No. 1836 was obtained, issued by the National Agency for Higher Education Quality
Assurance, valid until July 1, 2026. In January 2025, the composition of the working group was
updated due to personnel changes.

The OP is reviewed annually, taking into account the requests of employers, academic institutions,
and graduates, based on an analysis of industry trends, the state and needs of the labor market,
European programs, and the expectations of applicants, as reflected in reviews by employers,
stakeholders, survey results, and public discussion
(https://marketing.kpi.ua/akredytacziya-bakalavr/).

The 2025 version of the OPP also takes into account the “Regulations on Educational Programs of
Igor Sikorsky KPI” (NON/232/25 dated 03/24/2025), Order of Igor Sikorsky KPI “On the planning and
organization of the educational process for the 2025/2026 academic year” (NON/362/25 dated
25.04.2025), as well as the provisions of regulatory and advisory documentation listed in the “Taken
into account” section.

Compared to the previous version, which came into effect on June 10, 2024 (Order NOD/434/24), the
OPS includes the following changes:

1. Changes have been made to the code and name of the field of knowledge and specialty to bring
them into line with Resolution of the Cabinet of Ministers of Ukraine No. 1021 of August 30, 2024,
“On Amendments to the List of Fields of Knowledge and Specialties for Which Higher and Pre-Higher
Education is Provided” and Order of the Ministry of Education and Science of Ukraine No. 1625 of
November 19, 2024, “On the specifics of introducing changes to the list of fields of knowledge and
specialties for which higher and pre-higher education is provided, approved by Resolution of the
Cabinet of Ministers of Ukraine No. 1021 of August 30, 2024.”

2. The subject area and main focus of the program have been adjusted, in particular, the learning
objectives have been clarified, the theoretical content and list of keywords have been expanded in
accordance with the semantic content of the OLP;

3. The features of the educational program have been clarified, revealing its appeal to applicants,
taking into account its uniqueness and differences from other educational programs, with an
emphasis on B2B markets, digital transformation, and analytical and innovative activities, as well as
the formation of skills in quantitative measurement of marketing effectiveness, combining
fundamental training with an intensive practical component (coursework, marketing and analytical
and pre-diploma internships, professional training), and the introduction of certificate programs that
promote the development of soft and hard skills.

4. The OK “Theoretical training in basic military training / Civil defense, defense, and patriotic
education” has been introduced, and general competence (GC 16) and program learning outcomes
(PLO 19) have been added; the OK "Practical foreign language course. Part 1“ - 3 credits, 1st and
2nd semesters, "Practical foreign language course. Part 2“ - 3 credits, 3rd and 4th semesters, and
OK "Foreign languages for professional purposes” - 3 credits, 5th and 6th semesters, OK "Practical
foreign language course for professional purposes. Part 2“ - 3 credits, 7th and 8th semesters, OK
"English Language” - 5 credits, 1st and 2nd semesters, and "English Language for Professional
Purposes" - 5 credits, 3rd and 4 semesters, respectively (Order of Igor Sikorsky KPI NON/362/25
dated 25.04.2025);

5. The course “Fundamentals of Oral Professional Speech (Rhetoric)” has been replaced by the
course “Ukrainian Language for Professional Purposes,” which will provide an opportunity to improve
written and oral professional communication skills in the state language in accordance with the
Reference Book of University-wide Academic Disciplines for Educational Program Developers
approved by the Methodological Council of Igor Sikorsky KPI, protocol No. 6 of 10.04.2025);

6. Adjusted names of OK "Higher Mathematics for Economists. Part 1* - 5 credits and OC 'Higher
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Mathematics for Economists: Part 2‘ - 5 credits to OC '"Higher Mathematics in Business Management’
- 7 credits in the 1st semester, as well as OC 'Probability Theory and Mathematical Statistics" to OC
‘Stochastic Foundations of Data Analysis’, which emphasise the interdisciplinary nature of the study
of OK when applying mathematical methods and stochastic models for data and business process
analysis, justification of marketing decisions, assessment of the impact of factors on consumer
behaviour and effective management of marketing campaigns in conditions of uncertainty. Special
(professional) competence (FK 15) and programme learning outcome (PRN 20) have been added;

7. Transferred: OK ‘Jurisprudence’ from the 5th semester to the 1st semester, which will enable
applicants to master legal literacy, legal culture and orientation in the legal environment in which
business operates at the beginning of their studies; OK ‘Philosophy’ from the 4th semester to the 5th
semester, as well as OK ‘Technological Foundations of Marketing’ from the 2nd semester (3 credits)
to the 7th semester with the adjusted title ‘Marketing of Industrial Technologies’ and an increase in
credits to 5; OK ‘Marketing Promotion Policy’ from the 7th semester to the 5th semester; OK
‘International Marketing’ from the 8th semester to the 7th semester, which corresponds to the
logical and structural arrangement of the study of marketing tools;

8. Removed OK “Fundamentals of Programming” - 3 credits and included in the 2nd semester OK
“Information Technologies” - 4 credits, which will enable applicants to familiarize themselves with
the basic principles and practices of using modern information and communication technologies in
professional activities, as well as to develop skills for effective digital work in the information society.
Also, the course “Introduction to Marketing” has been removed and the course “Self-Organization
and Professional Development” has been introduced, which will enable students to develop the
ability to effectively manage their time, resources, and career development to achieve personal and
professional goals;

9. Replaced: OK “Commodity Market Infrastructure” with OK “Industry Markets”; OK “Consumer
Behavior” in the 4th semester with OK “Consumer and Business Customer Behavior” in the 2nd
semester, which characterizes the specificity of the educational program and will enable students to
form a comprehensive understanding of the functioning of various sectors of the economy and an
understanding of the psychological, social, economic, and cultural factors that influence the choices,
motivations, and actions of consumers in both B2C and B2B markets; OK “Marketing Distribution
Policy” (5th semester, 5 credits) to OK “Logistics and Supply Chain Management” (6th semester, 5
credits). Special (professional) competence (FC 16) and program learning outcome (PLO 21) have
been added;

10. Changed in the 2nd semester from “Marketing in the Information Society” to “Professional
Training: Business in the Information Environment” and introduced in the 6th semester “Marketing
and Analytical Practice” (3 credits) to strengthen the practical component of the educational
program and develop professional skills in applicants;

11. Compiled by OK "Marketing: Theoretical Foundations of Marketing (2nd semester, 5 credits) and
OC Marketing: Fundamental Marketing (3rd semester, 5 credits) to OC Marketing 3rd semester - 5
credits, which combines the study of theoretical and fundamental principles in marketing.
Accordingly, the course ‘Marketing: Fundamental Marketing. Coursework’ has been changed to
‘Marketing. Coursework’;

12. Corrected names: OK “Statistics” (4th semester, 5 credits, general training cycle) to OK
“Business Statistics” (3rd semester, 5 credits, professional training cycle); OK “Software for Data
Analysis in Marketing” (4th semester, 4 credits) to OK “Software in Marketing” (3rd semester, 4
credits); OK “Business Forecasting” (5th semester, 4 credits) to OK “Predictive Analytics and Data
Analysis” (6th semester, 5 credits); OK “Marketing Pricing” (6th semester, 5 credits) to OK
“Marketing Pricing Policy” (4th semester, 5 credits); OK “Business Planning” (7th semester, 3 credits,
general training cycle) to OK “Business Planning of Marketing Projects” (7th semester, 5 credits,
professional training cycle). OK “Industrial Marketing” has been increased from 5 credits to 6 credits.
The changes introduced in the content of the educational components emphasize the specificity of
the OPS, correspond to the logical and structural scheme of studying marketing elements, and
expand the opportunities for applicants to acquire a greater number of professional competencies;
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13. The following courses have been introduced: “Branding” (4th semester, 4 credits) to develop
knowledge of emotional and value-based connections between a brand and a consumer; “Marketing
Risks” (4th semester, 5 credits) to develop the ability to prevent and minimize risks and make
management decisions in conditions of uncertainty; The course “E-commerce and Omnichannel
Marketing” (7th semester, 4 credits) has been introduced to enable students to gain knowledge
about organizing the sale of goods and services through digital channels and creating a unified
customer experience;

14. Removed: OK “Statistical Support for Marketing Research” (7th semester, 3 credits); OK
“Information Tools in Marketing Analytics in Conditions of Uncertainty” (3rd and 4th semesters, 8
credits). The course “Websites and Web Design in Marketing” (3 credits, 2nd semester, general
training cycle) has been moved to elective components. The changes were made to increase the
credits for educational components of professional training, reduce the number of educational
components to prevent overload of students during training, and enhance the content of the
educational process;

15. The 8th semester consists exclusively of elective courses, which makes it possible to deepen
(expand) the specific knowledge of applicants before writing their thesis, rather than overloading
them;

16. FC 17 and PRN 22 have been introduced, which emphasizes the uniqueness of the OPS in terms
of forming professional competencies in the ability to develop and implement comprehensive
marketing solutions, taking into account the specifics of industrial markets, behavioral
characteristics of consumers and business clients, the specifics of branding innovative and
technological goods, and the integration of logistics processes with the achievement of relevant
professional learning outcomes;

17. The structural and logical framework of the OER, the matrix of correspondence between program
competencies and components of the educational program, and the matrix of ensuring program
learning outcomes by the relevant components of the educational program have been adjusted in
accordance with the changes made.
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1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MNoBHa Ha3Ba 3akjiafy BULLOI OCBiTK Ta

HaB4afbHoOro nigposainy / Full name of

higher education institution and faculty
/ educational and scientific institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNIBCbKUI NOAITEXHIYHWI
IHCTUTYT iMeHi Irops
CikopcbKoro»
dakynbTeT MEHE)XMEHTY Ta
MapKeTUHry

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»
Faculty of Management and
Marketing

CTyniHb BULLOI OCBITW Ta Ha3Ba

0CBiTHbOI KBanidikauii / Higher

education degree and education
qualification title

CtyniHb 6bakanaBpa
6akanaBp MapKeTUHry

Bachelor Degree
Bachelor of Marketing

OdpiuinHa Ha3Ba OCBITHLOI NMporpamm /
Educational programme official title

MPOMUCNOBUIA MapKeTUHT

Industrial Marketing

Tun gunnaomy Ta 06cAr OCBiTHLOI
nporpamu / Diploma type and
educational programme volume

Ounnom 6akanaspa, 240
kKpeauTtie EKTC, TepMiH
HaB4YaHHSA 3 pokun 10 Micauis

Bachelor diploma, 240 credits
ECTS, training period 3 years
10 months

IHdbopMauisa npo akpeguTadito /
Accreditation information of the
educational programme

AkpeguntoBaHo HA34BO,
cepTudpikaT 14511 Big
2025-06-18 gincHunnm oo

2026-07-01

Accredited by NAQA,
cetificate No 14511 from
2025-06-18 valid to
2026-07-01

Lnkn, piseHb BULOI 0CcBiTK / Education
cycle, level of higher education

HPK YkpaiHn - 6 piBeHb
QF-EHEA - nepwwnin unkn
EQF-LLL - 6 piBeHb

NQF of Ukraine - 6 level
QF-EHEA - 1 cycle
EQF-LLL - 6 level

Mepepymosn / Prerequisites

HasiBHICTb MOBHOI 3arasibHOI
cepenHbOl OCBITHU

Complete general secondary
education

®opmun 3006yTTA oCcBiTK / Forms of

OyHa (aeHHa); OnucTaHuinHa;

full-time; distance; part-time;

Education 3a04Ha;
MoBa(un) BuknagaHHs / Language(s) of YRpaiHCbKa Ukrainian
instruction

IHTepHeT-agpeca po3MilleHHS
ocBiTHbOI nporpamu / URL of the
educational programme

https://osvita.kpi.ua/D5_OPPB
_PM

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigroToBka BUCOKOKBaNihikoBaHMX, colialibHO-
BiANOBiganbHUX haxiBUiB, AKi MalOTb aKTUBHY
rPOMaACbKy MO3uMLUito, 30aTHMUX 3aCTOCOBYBaTH

Training of highly qualified, socially responsible
professionals with an active social position,
capable of applying modern methods,

Cy4YacHi meToamn, TexHoNorii Ta IHCTPYMeHTH
MapKeTUHroBol AiNIbHOCTI Ha B2B-puHKY Ans
BUPILLEeHHSA CKNaAHUX 3aBAaHb BiANOBIAHO A0
3anuTiB PUHKY NpaLi, CNpUsaYn CTasioMy
PO3BUTKY CYCNi/IbCTBa, BUCOKOTEXHONOIIYHIN
TpaHcdhopMauii Ta BigHOBNEHHIO YKpaiHW.

technologies and tools of marketing activities in
the B2B market to solve complex problems in
accordance with the needs of the labour market,
contributing to the sustainable development of
society, high-tech transformation and recovery
of Ukraine.
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3 - XapaKTepucTUKa OCBiTHbOI MporpamMm

/ Educational programme characteristics

NMpenmeTHa obna

cTb / Subject area

O6’ekT (06'eKTK) BMBYEHHS Ta/abo AisNbHOCTI
MapkeTuHrose cepegosuile, GOpMyBaHHS
CTpaTerin Ta po3pobka iHCTPYMEHTIB TOBapHOIro
aCOPTUMEHTY, MAaPKETUHIOBOr0 LLIHOYTBOPEHHS,
KOMYHiKaUin i peknaMHol 4issIbHOCTI, po3noainy
Ta 06MiHy npono3nuiaMu, Wo MarTb LiHHICTb
Ansa cyb’eKTiB pPUHKOBUX BiAHOCUH Ta
CycCninbLCTBa

TeopeTNYHUN 3MICT NpeaMeTHOI obacTi

Teopii, NOHATTSA, NPUHUUNK, KOHLEeNuil, cnctema
MapKeTUHry, 3aKOHOMIPHOCTI Ta cneyundika
PUHKIB, MOBEAIHKW CNOXMBaYiB, 3MIiCT Ta eTanu
MapKeTUHIroBOI Aif/IbHOCTi, MAapPKEeTUHIOBI
CTpaTeril i TaKTUKKN

MeToaown, MeTOAUKN Ta TEXHONOrIT

MeToaun, MeTOOUKN, IHCTPYMEHTU, LMGPOBI Ta
iHbopMaUinHi TexHoNoril ansa 34inCHEHHS
MapKeTUHIroBOIl AifsIbHOCTi: NpoBeAeHHS
MapKEeTUHIOBMX OOCNIOXEHb PUHKY Ta
noeeniHkK cy6'eKTiB PUHKOBUX BigHOCKH,
CerMeHTyBaH$4, NO3ULIOHYBaHHS

IHCTpyMeHTU Ta obnagHaHHS

Ob6nagHaHHS, NporpaMHi NPOAYKTK, Mepexi,
cepsicn, HeobXigHI Ang ycniwHoi peanizauii
cTpaTerin, PyHKUIN i IHCTPYMEHTIB MapKeTUHry

Tnt of the subject area:

Object (objects) of study and/or activity
Marketing environment, formation of strategies
and development of tools of product assortment,
marketing pricing, communications and
advertising activities, distribution and exchange
of offers that have value for market relations
subjects and society

Theoretical content of the subject area

Theories, concepts, principles, concepts,
marketing system, patterns and specifics of
markets, consumer behavior, content and stages
of marketing activities, marketing strategies and
tactics

Methods, techniques and technologies
Methods, techniques, tools, digital and
information technologies for implementing
marketing activities: conducting marketing
research of the market and behavior of market
relations subjects, segmentation, positioning

Tools and equipment

Equipment, software products, networks,
services necessary for the successful
implementation of marketing strategies,
functions and tools

OpieHTauina ocBiTHLOI Nnporpamm / Scope

OcBiTHbO-NpodecinHa NporpamMa Mae
NpUKNaaHy opieHTauito, ska 6a3yeTbCca Ha
3arajlbHUX TEOPEeTUYHNX MNONOXKEHHSAX Ta
PO3BUTKY MPaKTUYHUX HABUYOK, i BianoBigae
npodecinHuMm BUMOraM puHKY npaui y cdepi
Cy4aCHOro MapKeTUHry.

The educational and professional program has
an applied orientation, based on general
theoretical provisions and the development of
practical skills, and meets the professional
requirements of the labor market in the field of
modern marketing.

OcHoBHUM (POKYC OCBITHb

oi nporpamu / Main focus

CneuianbHa ocsiTa B ranysi D bisHec,
agMiHiCTpyBaHHSA Ta npaBo cnevianbHocTi D5
MapkeTuHr, cnpsMoBaHa Ha NiaAroToBKY
(haxisuis onsa B2B-puHKy.

Kno4oBi csioBa: pUHOK, NOBEeLiHKa CNoOXXnBa4a,
MapKeTWUHr, aHaniTuka, NpoMnUCsI0BUIn
MapKeTur, NPOMMCIIOBI TEXHOOTIT, LUPOBUIA
MapKeTUHr.

Specialized education in the field of D Business,
Administration and Law, specialty D5 Marketing,
aimed at training specialists for the B2B market.
Keywords: market, consumer behavior,
marketing, analytics, industrial marketer,
industrial technology, digital marketing.

Oco6MBOCTi OCBITHLO

i nporpamm / Features
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KoMnnekcHe HafaHHSA Cy4aCHUX 3HaHb,
NPakTUYHNX HAaBUYOK, HEOBXiaHUX ANns
hopMyBaHHSA CUCTEMU 3aralfibHUX i cneuianbHNX
KOMMNETEeHTHOCTeN y chepi MapKeTUHry 3
(hokKycoM Ha B2B-puHOK, uunpposy
TpaHchopMaLito Ta aHaNiTUKO-IHHOBALLINHY
OiANbHICTb, WO 3abe3neyvyloTb peanisaLito
NporpaMHMX pesynbTaTiB HaBYaHHA Y
OVHAMIYHOMY | TEXHOJIOMNYHO HAaCUYEHOMY
6i3Hec-cepenoBuLLi.

YHiKanbHICTb Nporpamun obyMoBneHa:

* NPIOPUTETHOIO OPIEHTALLIEID Ha NiArOTOBKY
haxiBLiB 3 NPOMMCIOBOr0 MAapPKETUHIY, 34aTHNX
3abe3nevyBaTu epeKTMBHY AiANIbHICTb Ha B2B-
PUHKY;

e iHTerpaui€to 3HaHb, WO B CYKYMHOCTI
003B0oNAE POpMyBaTU KOMMNEKCHe BayeHHs
Cy4aCHUX MapKEeTUHIOBUX MPOLLECIB;

* (h)OPMYyBaHHSAM HABMYOK KiNbKiCHOIr 0O
BUMIipIOBaHHI €eKTUBHOCTI MapKeTUHIY
LNSAXOM ONaHyBaHHA MapKeTUHIOBUX METPUK -
KOMMOHEHTA, L0 BUPI3HAETLCA cepes
YKPaiHCbKMX OCBITHiX Nporpam;

* NOEAHAHHAM (pyHAAMEHTaNIbHOI MiArOTOBKN 3
iIHTEHCMBHOIO NPaKTUYHO CKI1af0BOK
(kypcoBumMn poboTamMm, MapKeTUHIOBO-
aHaniTUYHOIO Ta NepeaannaoMHOI0
npakTukKamu, GaxoBnM TPEHIHIoM), Lo
CNPUAIOTb PO3BUTKY HAaBUYOK MPUKIAAHOrO
aHani3y, cTpaTeriyHoro MUCJIeHHS Ta aganTauii
00 yMOB peanbHoro 6isHecy;

* BMPOBAAXEHHAM CepTUdiKaTHUX Nporpam, Lo
CnpuatoTb po3BUTKY soft i hard skills;

* TicHOO cniBnpaueto 3 6izHecoMm, Yyepes
NnapTHEPCbKi yroau, Lo A03BONIAI0Tb
BUKOHYBaTW NpMKNaaHi 3aBAaHHA Ta HabyBaTwu
0OCBiAYy NPakKTUYHOI peani3auii MapKeTUHIOBUX
piweHb.

Mporpama nepenbavyae MOXKANBOCTI
KOPOTKOCTPOKOBMX akafeMi4Hux obMiHiB 3a
nporpamMamMun KpeanTHoi MOBifIbHOCTI.

Comprehensive provision of up-to-date
knowledge and practical skills necessary for the
formation of a system of general and special
competencies in marketing with a focus on the
B2B market, digital transformation and
analytical and innovative activities that ensure
the implementation of program learning
outcomes in a dynamic and technologically rich
business environment.

The uniqueness of the program is due to:

* priority focus on training industrial marketing
specialists capable of ensuring effective
operations in the B2B market;

* integration of knowledge, which together
allows for a comprehensive vision of modern
marketing processes;

» development of skills in quantitative
measurement of marketing effectiveness
through mastering marketing metrics, a
component that stands out among Ukrainian
educational programs;

» combination of fundamental training with an
intensive practical component (coursework,
marketing and analytical and pre-graduation
practices, professional training) that promote
the development of applied analysis skills,
strategic thinking and adaptation to real
business conditions;

* implementation of certificate programs that
promote the development of soft and hard skills;
* close cooperation with business through
partnership agreements that allow for the
performance of applied tasks and experience in
the practical implementation of marketing
solutions.

The program provides opportunities for short-
term academic exchanges under credit mobility
programs.

4 - MpupaTHICTb BUNYCKHUKIB 0,0 NpaueBNaluTyBaHHA Ta NOAANbLUOro HaB4aHHA /
Eligibility of graduates for employment and further study

MpupaTtHicTh po npauesnawTtyBaHHA / Eligibility for employment

3rigHo 3 lep>XKaBHUM Knacugikatopom
npodecin K 003:2010:

2419.2 KOHCYNbTaHT 3 MapKeTUHry

2419.2 daxiBeub-aHAMITUK 3 OOCIOXKEHHS
TOBapHOro PUHKY

2419.2 PeknamicT

2419.2 daxiBelLb 3 METOAIB PO3LLUNPEHHS PUHKY
36yTy (MapkeTosor)

According to the State Classification of
Professions DK 003:2010:

2419.2 Marketing Consultant

2419.2 Specialist-analyst in commodity market
research

2419.2 Advertiser

2419.2 Specialist in methods of expanding the
sales market (marketer).

Mopanbwe HaByaHHA / Further study

MOXX/IMBICTb HaBYaHHSA Ha ApyromMy
(MaricTepCcbKoMYy) piBHI BULLOT OCBITH.
HabyTTa nonaTkoBMX KBaniikauin B CUCTEMI
nicnaaunAoOMHOI OCBITW.

Opportunity to study at the second (master's)
level of higher education.

Acquisition of additional qualifications in the
system of postgraduate education.




14/31

5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

dOopMM HaBYaHHSA: 04HE, 3a04He, AUCTaHLUiNHe.
MeToan HaBYaHHSA: NPOBEAEHHS NEKLin,
NPaKTUYHUX 3aHATb i3 BAKOPUCTAHHSAM
CYYaCHUX iHPOpMaLiNHO-aHaNITUYHNX CUCTEM,
3aJly4eHHSs MPaKTUKiB, BAKOHAaHHA MOAYJIbHMX
KOHTPOIbHNX POBIT, NPOXOAXKEHHS
MapKeTUHIroBO-aHaNiTUYHOI Ta NnepeaannioMHOI
MPakKTWK, iHOUBiAyanbHa OOCAIAHO-aHaNiTUYHa
nianbHicTb 3006yBayviB WOA0 MiAFOTOBKN
pPO3paxXyHKOBUX, KYpCOBUX pobiT, npe3eHTauin,
pedepaTiB, AUNIOMHOI poboTn.

TexHonorii HaB4aHHA: NpobaeMHO-OpiEHTOBaHeE,
MPakKTU4YHe, TPEHIHroBMI Niaxig, caMocCTinHe
HaBYaHHS.

BuknagaHHA Ta HaBYaHHSA 3a NPOrpaMoto
I'PYHTYETbLCSA Ha 3aCTOCYBaAHHI
KOMMNETEeHTHICHOro MeToA0/10ri4YHOro niaxony
Ta OOTPUMaHHI NpuHUMNiB
CTYyOEHTOLLEHTPOBAHOIr0 HaBYaHHA.

Y BunagKax orosiolleHHS KapaHTUHYy, gopc-
Ma>KOpHUX 06CTaBUH TOW0, BUKNafAaHHSA Ta
HaBYaHHS MoXKe BigbyBaTuUCa y ANCTaHLUINHOMY
peXXunMi.

Forms of study: full-time, part-time, distance
learning.

Teaching methods: lectures, practical classes
using modern information and analytical
systems, involvement of practitioners,
completion of modular tests, marketing and
analytical and pre-diploma internships,
individual research and analytical activities of
students in preparation of calculations,
coursework, presentations, abstracts, and
diploma theses.

Teaching technologies: problem-oriented,
practical, training approach, independent
learning.

Teaching and learning under the programme is
based on the application of a competency-based
methodological approach and adherence to the
principles of student-centred learning.

In cases of quarantine, force majeure, etc.,
teaching and learning may take place remotely.

OuiHloBaHHA / Assessment

OuiHloBaHHA pe3ynbTaTiB HaBY4aHHSA 3400yBaviB,
BU3HaA4YeHUX y iX iHOAnBIigyanbHUX HaBYasIbHMX
nsaaHax, NPOBOANTLCHA HA OCHOBI PENTUHIOBOI
CUCTEMMU, B OCHOBY SIKOi 3 MEBHOI0 OCBITHLOIO
KOMMOHEHTa MOKJ/IafeHO KOHTPOJIb 3a
BU3HA4YEHUMUN KPUTEPIAMU i HAKOMNYEHHS
penTnHrosux 6anie. PenTuHrosa cuctema
OLLiIHIOBAHHS OCBITHIX KOMIMOHEHT A0BOAUTLCS
00 BigoMa 3006yBayiB Ha NepLIOMY 3aHATTI Ta
He 3MIHIOETbCA BMPOOOBX CeEMeCTpy.

The assessment of students' learning outcomes,
as defined in their individual curricula, is based
on a rating system, which is based on the
control of certain criteria and the accumulation
of rating points for a particular educational
component. The rating system for evaluating
educational components is communicated to
students at the first lesson and does not change
during the semester.




15/31

6 - NMporpamMHi KoMmneTeHTHOCTI / Programme competencies

IHTerpanbHa KOMMNETEHTHICTb

/ Integral competence

34aTHICTb BMpilWyBaTW CKNagHi cneuianizoBaHi
3a4adi Ta NpakTU4YHi Nnpobnemn y chepi
MapKeTUHroBol AisfibHOCTI abo y nNpoLeci
HaBYaHHS4, Wo nepenbavae 3acTOCyBaHHS
BiAMOBIAHNX Teopin Ta MeTo.4iB i
XapaKTepU3YETbLCA KOMIMJIEKCHICTIO Ta
HEeBM3HAYEHICTIO YMOB.

The ability to solve complex specialized tasks
and practical problems in the field of
marketing activities or in the learning
process, which involves the application of
relevant theories and methods and is
characterized by complexity and uncertainty
of conditions.

3aranbHi komneteHTHocTi (3K)

/ General competencies

3K
01

30aTHICTb peanisyBaTun CBOI MpaBa i 060B’'A3KMK
AK YJieHa cycninbCcTBa, yCBigoOMOBaTH
LiIHHOCTI rpoMagsAHCbKOro (BislbHOro
0eMOKpaTNYHOro) cycninbCcTBa Ta
HeobXiQHICTb MOro CTanoro po3BuUTKY,
BEpPXOBEHCTBa Mpaga, npas i ceobon NIOANHWN i
rpoMagsiHMHa B YKpaiHi.

Ability to exercise one's rights and
responsibilities as a member of society, to
understand the values of civil (free
democratic) society and the need for its
sustainable development, the rule of law,
human and civil rights and freedoms in
Ukraine.

3K
02

30aTHicTb 36epiraTy Ta NPUMHOXXYBaTK
MOpasbHi, KyNbTYPHi, HAYKOBI LLIHHOCTI i
DOCArHEHHSA CyCniNibCTBa Ha OCHOBI PO3YMIiHHSA
iCTOpIiT Ta 3aKOHOMIpPHOCTEN PO3BUTKY
npeameTHol obnacTi, 1T Micus y 3aranbHin
CUCTeMi 3HaHb NPO NMPUPOAY i CYCNiNbCTBO Ta
Yy PO3BUTKY CyCNiNIbCTBa, TEXHIKN i
TEeXHOJIOr i, BAKOPUCTOBYBATW Pi3Hi BUAN Ta
hopMIM pyXoBOI aKTUBHOCTI 4S9 aKTUBHOIO
BiAMOYNHKY Ta BeJeHHS 340p0BOro cnocoby
KUTTS.

Ability to preserve and increase moral,
cultural, scientific values and achievements of
society based on an understanding of the
history and patterns of development of the
subject area, its place in the general system of
knowledge about nature and society and in
the development of society, technology and
technology, to use various types and forms of
physical activity for active recreation and
healthy lifestyle.

3K |3paTHicTb 40 abCTpaKTHOro MUCJIEHHS, Ability to think abstractly, analyse and
03 |aHanisy Ta CUHTe3y. synthesise.
3K |30aTHICTL BUNTUCA | OBONIOAIBATY CyHacHMU Ability to learn and master modern knowledge.
04 |3HaHHAMWN.
3K |BM3Ha4YeHICTb i HanosernameicTb LWOO0 Determination and perseverance in relation to
05 |nocTaBneHux 3aBAaHb i B3ATUX 060B’'A3KiIB. tasks and responsibilities.
. . . Knowledge and understanding of the subject
3K |3HaHHS Ta po3yMiHHSA NMpeaMeTHoI obnacTi Ta . .
; ., . area and understanding of professional
06 |pO3yMiHHSA NpodecinHol AisiNIbHOCTI. N
activities.

3K |3paTHICTb 3aCTOCOBYBaTU 3HAHHA Y Ability to apply knowledge in practical
07 |NpaKTUYHUX CUTYyaLiax. situations.
3K |3maTHiCTb NpoBeAEeHHS OOCIAXKEHb Ha Ability to conduct research at the appropriate
08 |BignoBigHOMY piBHi. level.
3K [HaBUYKM BUKOPUCTAHHS iIHPOPMALLIMHUX i Skills in the use of information and
09 |KOMYHiKaLiNHUX TEXHONOrIN communication technologies
3K . . . o . . .
10 34aTHICTb CniflKyBaTUCA iHO3eMHOK MoBoto.  |Ability to communicate in a foreign language.
3K . . . .
11 30aTHICTb NpauoBaT B KOMaHA. Ability to work in a team.

340aTHICTb cninkyBaTuUca 3 npegctaBHnkamm  |Ability to communicate with representatives of
3K |iHWnx npodecinHnxX rpyn pi3HOro piBHA (3 other professional groups of different levels
12 |ekcnepTaMu 3 iHWKWX raay3en 3HaHb/BNAIB (with experts from other fields of knowledge/

€KOHOMIYHOI OiANbHOCTI).

types of economic activity).

3K 3ﬂ'aTH'CT'? fpaLlioBatin B MiXKHapoAHoMy Ability to work in an international context.
13 |KOHTEeKCTI.

3K |3maTHICTb fidaTu couianbHO BignosiganabHo Ta [Ability to act in a socially responsible and
14 |cBigomo. conscious manner.
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30aTHICTb yXBaJIlOBaTU PilLLEHHSA Ta AiATH,

Ability to make decisions and act in

3K |poTpuMyoYnCb NPUHLUMNIY HENPUNYCTUMOCTI  [accordance with the principle of inadmissibility
15 |kopynuii Ta 6yab-AKUX iHWKX NPOSABIB of corruption and any other manifestations of
HenobpoyYecHOCTI. dishonesty.
30aTHICTb 40 BMKOHaHHS CBOrro
KOHCTUTYLINHOro 060B’A3KY LLLOAO 3aXUCTY Ability to fulfil their constitutional duty to
3K |a. : : . . -
16 BiT4n3HM, HauioHaNbHO-NATPIOTUYHOI defend the Motherland, national and patriotic
HaflaWTOBAHOCTI, BiAAAHOCTI YKpaiHCbkoMy  [commitment, loyalty to the Ukrainian people.
HapoLOOBI.
daxoBi komneteHTHOCTI (PK) / Professional competencies
oK 30aTHICTb NI0riYHO | NOCNiAOBHO Ability to logically and consistently reproduce
01 BiATBOPIOBATM OTPUMaHIi 3HaHHA NpegmMeTHOI [the acquired knowledge of the subject area of
obnacTi MapKeTuHry. marketing.
oK 30aTHICTb KPUTUYHO aHanizyBaTu i Ability to critically analyse and summarise the
02 |Y33rasibHIOBATY NONOXKEHHS npegmeTHol provisions of the subject area of modern
obnacTi cy4acHOro MapkeTuHry. marketing.
3AATHICTb BUKOPUCTOBYBATY TEOPETNHHI | Ability to use the theoretical provisions of
@K |NONIOXXEHHS MApPKETUHIY A5 iHTepnpeTauil Ta ; . .
) . marketing to interpret and predict phenomena
03 |NpOrHo3yBaHHSA ABULL i MpoUECiB Yy . \ :
: and processes in the marketing environment.
MapKeTUHrOBOMY CepenoBULL.
30aTHICTb NpoBaAXyBaTN MapKETUHIOBY Ability to carry out marketing activities based
@K |pianbHICTb Ha OCHOBI PO3YMiHHA CYTHOCTI Ta |on an understanding of the essence and
04 |(3micTy Teopii MapkeTUHry i pyHKUioHanbHMX [content of marketing theory and the functional
3B'AI3KiB MiX il CKNagoBUMMN. relationships between its components.
@K |3paTHICTb KOPEKTHO 3acTocoByBaTu metoau, |Ability to correctly apply marketing methods,
05 |NpunoMK Ta IHCTPYMEHTN MapKeTUHry. techniques and tools.
OK 3@2;;-";:;:2030?3”;””)(hiz)peKeaTXMHFOB' Ability to conduct market research in various
o6 |° A y P cp areas of marketing activities.
MapKeTUHIroBOiI AifA/IbHOCTI.
3ﬂ'aTH|C1:b BU3HaaTU BN/VE By llioHaNLHIRG Ability to determine the impact of functional
@K |obnacTen MapKeTUHIy Ha pe3ynbTaTu . .
. . areas of marketing on the results of economic
07 |rocnofapCbKoi AisiNIbHOCTI PUHKOBMX g .
\ . activity of market participants.
cyb’ekTiB.
oK 30aTHICTb po3pobaATN MapKeTUHIOBe Ability to develop marketing support for
08 3abe3nevyeHHs po3BUTKY Hi3HeCy B ymoBax business development in conditions of
HEeBM3HAYEHOCTI. uncertainty.
@K |3paTHICTb BUKOpUCTOBYBaTW iHCTpyMeHTapin |Ability to use marketing tools in innovation
09 |MapKeTUHry B iHHOBALINHOT Oif/IbHOCTI. activities.
.?"uaTH'CTb.?”.KOpMCTOByBaTM MapKETNHIOBI Ability to use marketing information systems
iH(bOpMaLiNHi cncTeMn B yXBasieHHI . : . .
0] ¢ . \ in making marketing decisions and develop
MapKeTUHIroBUX pilleHb i po3pobnsaTu . . . .
10 CKOMEH AL OO0 MiaBULEeHHS X recommendations for improving their
P Agiill oA ABALL effectiveness.
e(eKTNBHOCTI.
oK 30aTHICTb aHanizyBaTu NoBefiHKy pMHKoBMX |Ability to analyse the behaviour of market
11 cyb’ekTiB Ta BU3Ha4YaTu 0cobAnBOCTI actors and determine the peculiarities of
PYyHKLIOHYBaHHS PUHKIB. market functioning.
oK gﬁagsé‘ﬁ; Osarflz/HTegBﬁiaTgﬁ’mnpc?;?iH;Z:ﬁ:M ! Ability to justify, present and implement the
12 PoBal Xy pesy A A y results of research in the field of marketing.
cepi MapKeTUHry.
30aTHICTL f1aHyBaHHA 1 NPoBaAXKEHHA Ability to plan and implement effective
DK |eheKTUBHOI MapKeTUHIOBOI AiANbHOCTI keti - £ K o
13 |pnHKoBOro cyb’ekTa B KPOCPYHKLIOHaNIbHOMY marketing e_actlwtles of'a market entity in a
s cross-functional context.
po3pisi.
@K |3paTHICTb NPOMOHYBaTV BAOCKOHANEHHS Ability to propose improvements to marketing
14 |wopno PyHKLiN MapKeTMHIOBOI OisiNIbHOCTI. functions.
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30aTHICTb 3aCTOCOBYBAaTN MaTEMATUYHI
MeToAW Ta CTOXaCTUYHI Mogeni AN aHanisy
haHunx i bisHec-npouecie, 06rpyHTyBaHHSA

Ability to apply mathematical methods and
stochastic models to analyse data and
business processes, justify marketing

oK : . . !

15 [MaPKeTWMHroBUX pilleHb, OUIHKY BMAMBY decisions, assess the impact of.factors on
(PaKTOpIiB Ha MOBEAIHKY CMOXXNBa4iB Ta consumer behaviour and effectively manage
e(heKTMBHOro yrnpaBiHHA MapkeTuHroBumm |[marketing campaigns under conditions of
KaMMaHisiMn B yMOBaX HEBU3HAYE€HOCTI. uncertainty.
30aTHICTb NPOBOANTN KOMMJIEKCHUNM aHani3
€KOHOMIYHOro cepefoBMLLa AiASIbHOCTI Ability to conduct a comprehensive analysis of
NiANPUEMCTBA Ha MIKPO- Ta MAaKPOPIBHAX i the economic environment of the enterprise at

oK nocnigxysaTtu c_prKTyPHi oco6nv|Boc_Ti . the micro and macro I_evels and to study the

16 |T@NY3€BMX PUHKIB, NPUAMATY YNPABAIHCHKI structural features of industry markets, make
pilleHHA B yMOBaX KOHKYPEHTHOro management decisions in a competitive
cepenoBula Ta epeKTUBHO yNpaBasaTn environment and effectively manage
MapKeTUHroBMMM NpoLecamu B BignoesigHMX |marketing processes in the relevant sectors.
CeKTopax.
30aTHICTb po3pobnsaTy Ta peanizoByBaTH Ability to develop and implement complex
KOMMJIEKCHI MapKEeTUHIOBi pilUeHHS 3 marketing solutions, taking into account the

OK |YPaXYyBaHHAM FI‘IeLJ,VICbiKI/I MPOMUNCIIOBUX specifics Qf ilndustrial markets, behav!oural

17 [PVHKiB, MOBEAIHKOBIX XapaKTePNUCTMK characteristics of consumers and business

cnoxmBadiB i 6isHec-kNieHTIB, ocobnmBocTen
OpeHAVHry iHHOBALIMHO-TEXHOJOM YHNX
ToBapiB i iHTerpauii NOriCTUYHNX NMPOLLECIB.

clients, peculiarities of branding innovative
and technological goods and integration of
logistics processes.
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

[JeMOHCTpyBaTU 3HAHHSA | PO3YMIHHSA

Demonstrate knowledge and understanding of

rPH X X : T
0] |TEOPETUYHIMX OCHOB Ta NpUHLMNIB the theoretical foundations and principles of
NMpPoBag>XeHHS MapKEeTUHIroBOI AiA/IbHOCTI. marketing activities.
AHanisyBaTn i NPOrHo3yBaTU PMHKOBI ABMLLA
y P 3Y P H Analyse and forecast market phenomena and
Ta npouecK Ha OCHOBI 3aCTOCYBaHHS e
rPH . processes based on the application of
dhyHOaMeHTa/bHUX MPUHLUMIB, TEOPETUYHUX oo .
02 ; . fundamental principles, theoretical knowledge
3HaHb | NPUKAAAHUX HaBUYOK 34iNCHEHHS : . ) o
ma . and applied skills of marketing activities.
MapKeTUHIroBOiI AifASIbHOCTI.
fPH 3acTocoByBaTU HabyTi TeOpPETUYHI 3HAHHS Apply the acquired theoretical knowledge to
03 |A9 pPO3B’'A3aHHA NPaKTUYHUX 3aBAaHb Y solve practical problems in the field of
chbepi MapKeTuHry. marketing.
36bupaTun Ta aHanizyBaTn HeobxigH . .
Somp . Y ARy Collect and analyse the necessary information,
iH(bopMaLilo, po3paxoByBaTU €KOHOMIYHI Ta . R
; calculate economic and marketing indicators,
[MPH |MapKeTWHIroBi MoKa3HMKK, 06rpyHTOBYBaTH S .
. o . and justify management decisions based on
04 |ynpaBniHCbKI piLLEHHS HA OCHOBI !
. . _ |the use of the necessary analytical and
BUKOPUCTaHHA HeObXigHOro aHaNiTUYHOro 1 .
. . methodological tools.
MeTOANYHOro iIHCTpYyMeHTapito.
BnaBnATM N aHanisyBaTu KJIOYOBI . -
y Identify and analyse the key characteristics of
[1PH |XapaKTepnuCcTUKN MapKeTUHIOBUX CUCTEM . .
) : . marketing systems at different levels, as well
05 |pi3HOro piBHA, a Tako)X 0cobMBOCTI ; .
. y Lo as the behaviour of their actors.
noBediHKN ix cyb’eKTiB.
BunsHavyaTu pyHKUiOHaNbHI 06nacTi Identify functional areas of marketing
MapKEeTUHIrOBOI AifASIbHOCTI PUHKOBOIO activities of a market entity and their
[MPH |cy6’'eKkTa Ta iX B3aEMO3B’'A3KN B CUCTEMI interrelationships in the management system,
06 |ynpaBniHHSA, po3paxoByBaTW BiAMOBIAHI calculate the relevant indicators that
MOKa3HWKK, SKi XapaKTepun3yTb characterise the effectiveness of such
pe3ynbTaTUBHICTb TaKoi OisNIbHOCTI. activities.
BukopucToByBaTu LN POBI iIHPOPMaLinHI Ta - . . L
pL BYE u ¢IO___ ¢popmau, .|To use digital information and communication
KOMYHiKaUiNHI TEXHONOrIiT, @ TaKOXX NMporpamHi 4
S technologies, as well as software products
[PH |npoayKTwn, HEOBXiAHI ANA HaNeXHOoro .
Ny . necessary for the proper conduct of marketing
07 |npoBaf>XeHHS MapKeTUHroBOIl AifA/IbHOCTI Ta L . .
activities and practical application of
NPakTUYHOr0 3aCTOCYBaHHA MapKeTUHIr0OBOro ;
. . marketing tools.
iIHCTpyMeHTapito.
3acTocoByBaTyW iHHOBaLIiNHI NiAXOAN LWOAO . . :
y H JAXOAN LHOA Apply innovative approaches to the marketing
[TPH |npoBag)XeHHA MapKeTUHroBOl Oig/1bHOCTI . . .
) activities of a market entity, flexibly adapt to
08 |pnHKoBOro cyb’'ekTa, rHy4YKo afanTyBaTUCS . . :
. changes in the marketing environment.
00 3MiH MapKeTUHroBoro cepeosuLLa.
OuiHloBaTN PU3MKKN NPOBaLXEHHS . : I
M'; KeTMHrorl)aoT )J,iﬂ)‘lb?—lOCT':l D AHOBJIIOBATU Assess the risks of marketing activities,
rpH 1P ! determine the level of uncertainty in the
piBEHb HEBM3HAYEHOCTi MAapKEeTUHIOBOIr0O . . .
09 s . . marketing environment when making
cepenoBuLa Npu NMPURHATTI ynpaBRiHCbKNX .
) management decisions.
pilLleHb.
MoscHioBaTW iHGopMaLUito, inei, npobnemn Ta - . .
_cp pratl A€l TP Explain information, ideas, problems and
aNbTepHaATUBHI BapiaHTN NPUAHATTS . ; . )
. ) . . alternative options for making managerial
[TPH |ynpaBiHCLKNX pilleHb haxXiBUaM i . " Ny .
10 |HedaxiBLsM y cepi MapKeTUHT decisions to specialists and non-specialists in
y -P P Y the field of marketing, representatives of
npencTtaBHUKaM Pi3HUX CTPYKTYPHUX . - )
; o , various structural units of a market entity.
niapo3A4iNniBs pUHKOBOro cy6’ekTa.
fPH eMoHCTpyBaTK BMiHHSA 3aCTOCOBYBaTuU Demonstrate the ability to apply an
11 MiXKAMCcUMnAiHapHWI Nigxin Ta 3gincHwoBaTu  |interdisciplinary approach and perform the
MapKeTUHroBi PyHKLUii puHKoBoro cyb’ekta. |marketing functions of a market entity.
fPH BrnaBnsaTn HaBMYKKM CaMOCTinNHOT poboTn, Demonstrate the skills of independent work,
12 |THY4KOro MUCHEHHS, BiOKPUTOCTI 4O HOBUX flexible thinking, openness to new knowledge,
3HaHb, BYTU KPUTUYHUM | CAMOKPUTUYHHUM. and being critical and self-critical.
fPH BionosigaTtwn 3a pe3ysbTaTy CBOEI OidANbHOCTI, |Be responsible for the results of their
73 [BUABNATU HABNYKK MigMNPMEMHNLLKOI Ta activities, demonstrate entrepreneurial and

yMpaBAiHCbKOI iHiLiaTUBN.

managerial initiative skills.
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BukoHyBaTu dyHKLiOHaNnbHi 060B'S3KN B

rpPH FpyNi, NPOMOHYBATH O6FPYHTOBAH] Perform functional duties in the group, offer
14 yml, tyB y sound marketing solutions.
MapKETUHIOBi pPilLIeHHS.
i9TWN couianbHO BiAMOBIAANLHO Ta . . . .
A H 0 BIA A : To act in a socially responsible and civic-
rPOMaACbKO CBiAIOMO Ha OCHOBI €TUYHUNX : . .
. minded manner based on ethical marketing
[TPH \npyHUWNIB MapKeTunHry, nosarun oo . : .
. . . o principles, respect for cultural diversity and
15 |KynbTypHOro pi3HOMaHITTHA Ta WiHHOCTEN o : >
, civil society values, and respect for individual
rPOMaAAHCLKOro CyCninibCTBa 3 AOTPUMAHHSAM | .
! : rights and freedoms.
npas i ceobog ocobncTocTi.
fPH BionosigaTn BMMOram, siKi BUCyBatlOTbCs 40 To meet the requirements for a modern
16 |cy4acHoro mapketonora, nigBuwyBaTKn piBeHb|marketer, to improve the level of personal
ocobucToi NnpodecinHOoi NiAroToBKM. professional training.
[deMOoHCTpyBaTU HAaBUYKN NMCbMOBOI Ta YCHOI [Demonstrate skills in written and oral
[PH |npodecCinHoi KOMYHiKaLil 4ep>XaBHO 1 professional communication in the state and
17 |iHO3eMHOIO MOBaMM, a TAaKOX HaJIeXXHOrro foreign languages, as well as the proper use of
BUKOPUCTaHHA npodecinHoi TepMiHOoOorii. professional terminology.
JeMoHCTpyBaTW BigNOBiganbHICTb Y Demonstrate responsibility in relation to
[TPH |cTaBneHHi A0 MopasibHUX, KYJIbTYPHUX, moral, cultural, scientific values and
18 |HaykoBUX LIIHHOCTEN i focarHeHb cycninbcTBa |[achievements of society in professional
y NpodecCinHin MapKeTUHIOBIN OiASIbHOCTI. marketing activities.
3HaTV Ta BMiTU BUKOPUCTOBYBATU OCHOBHI Know how to use and be able to apply basic
3acobu 3axncty Ta 06opoHN gepxasu, means of protection and defence of the state,
[PH |cniBBiTYN3HUKIB, MaTepianbHUX UiHHOCTen Ta |[fellow citizens, material assets, and the
19 |TepuTopianbHOI LiNICHOCTI Aep>kaBsu, territorial integrity of the state, particularly in
30KpeMa, y pasi BinCbKOBUX Ai Ta the event of military actions and emergency
HaA3BMYaMHUX CUTYyaUin. situations.
3acTocoByBaTM MaTeMaTUYHI Mmodeni ons Apply mathematical models to process
rPH 006pob6KM aHaNiTUYHOI iHopMaLii Ta analytical information and probabilistic and
20 MMOBIPHICHO-CTaTUCTUYHI Nigxoan ons statistical approaches to predict consumer
MPOrHO3yBaHHSA CNOXXKWBYOI MOBEAIHKK, OLiHKN |behaviour, assess risks and optimise business
pM3nKiB Ta onTuUMi3auii 6isHec-npouecis. processes.
€MOHCTPYBaTU BMiHHS OLiIHIOBaTW MakKpo- Ta s
D‘. pyBat H P Demonstrate the ability to evaluate macro-
MIKPOEKOHOMIiYHi (haKTopu BMJUBY Ha . : . .
VIHKOBY KOH'IOHKTYPY, (hopMyBaTy Mogen and microeconomic factors influencing market
rPH [P : 7 i ; conditions, form models of company
NO3ULLIOHYBaHHSA KOMMaHIl Ha pPi3HMX NS . .
21 o positioning in various industry markets, make
rasy3eBuUx puHKax, NnpMnMaTiu Ta . . .
X ) . and implement effective marketing
peanizoByBaTn eDEKTUBHI MapKETUHI OBI o
. oo management decisions.
yrNpaBAiHCbKI pilLleHHS.
BukopucToByBaTu NnoBeaiHKOBI Moaeni .
pncToBy )BEA A Use the behavioural models of customers and
nokynuis i 6i3HeCc-kNieEHTIB fNa GOpMyBaHHS . .
. business clients to form long-term
OOBrOCTPOKOBUX BiAHOCUH Ha B2B-puHKax, . S
relationships in B2B markets, create and
CTBOpIOBATK Ta po3BuBaTU BpeHa . ! )
. . develop the brand of industrial companies,
[TPH |NpOMNCIOBUX KOMMaHIin, po3yMmiTn C L
. . o understand the peculiarities of logistics
22 |0cobnmBOCTi NOriCTUYHUX NPOLIECIB i

NPUHLMMIB yNpaBJiHHA naHuoraMmm
rnocTayaHHs, aganTtyBaTu iHHOBaALUiNHO-
TEeXHONOori4YHi ToBapu 0o notpeb cnoxneayis
Ha UiSIbOBUX PUHKaX.

processes and supply chain management
principles, adapt innovative technological
products to the needs of consumers in target
markets.
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8 - PecypcHe 3abe3nevyeHHs peanisauii nporpammu / Resource provision for programme
implementation

KappoBe 3abe3neuyeHHs / Staffing

HaykoBo-neparoriyHMm nepcoHan, 3aJyvyeHnn
00 peanisauii OCBiTHbLOI Nporpamun BigNoOBiAaE
KaZpoBMM BMMOram 3abesneyeHHs
npoBad)XeHHS OCBITHLOI AiANbLHOCTI BigNOBIAHO
0o MNMoctaHoBn KabiHeTy MiHicTpiB YKpaiHu Big
30.12.2015 p. Ne 1187 B 4MHHIN pepakuii.

The academic staff involved in the
implementation of the educational programme
meets the staffing requirements for the
implementation of educational activities in
accordance with the Resolution of the Cabinet of
Ministers of Ukraine of 30.12.2015 No. 1187 in
the current version.

MaTepianbHO-TexHiYHe 3ab6e3ne4yeHHn / Material-technical support

BignoBigHO 00 TEXHONMOrMIYHMX BUMOT LLOAOO0
MaTepiasbHO-TeXHiI4YHOro 3abesnevyeHHs
OCBITHbOI AiANILHOCTI BiANoBiAHOro piBHA BO,
3aTBepoxeHux MoctaHoBoto KabiHeTy MiHicTpis
YkpaiHu Bif 30.12.2015 p. Ne 1187 B YMHHIN
penakuii.

OCBITHS Ta HayKOBa AiANIbHICTb 3 NiArOTOBKM
3n06yBayiB Ol 3abe3nevyyeTbCs MaTepiaibHO-
TexHiyHoto 6a3oto KMl im. Iropsa Cikopcbkoro,
siKka BignoBiga€ NiLueH3inHMM BUMOraMm Ta
BMMOraM 34iNCHEHHS OCBITHbLOI Aisi/IbHOCTI.
YHiBEpCUTET Ma€ PO3BUHYTY CoLiafibHY
iIHPPACTPYKTYPY, WO BKJIOYHAE HAaBYabHi
kopnycwu, 6ibnioTeky, LeHTp ¢i3n4HOro
BUXOBAHHA Ta CMOPTY, MeANYHUI LeHTp, Ba3n
BiAMOYNHKY, LLEHTP KYJIbTYpPU Ta MUCTELTB.
HaB4anbHuWin npouec BiAbyBaeTbLCA B
HaBYaJIbHMX ayAUTOPIAX Ta ABOX KOMM'IOTEPHMX
Knacax Kadenpu npoMmnCciIoBOro MapKeTUHry 3
MyNbTUMeAinHM obnagHaHHAM, KOMMO'IOTEPHO0
TexHiko (i3 CTpOKOM ekcryaTauii He BinbLue
BOCbMW POKiB), HEOBXiAHUM NporpaMmHUM
3abe3nevyeHHAM Ta NiAKAOYEHHAM [0
BHYTPILLHBbOT MepeXi i Mepexi Internet.
OcCBIiTHE cepepoBuLle € 6e3Ne4YHUM A9 XUTTS i
380poB’sa 3006yBadiB Ol (HasBHI yKpUTTS,
naaHn eeBakyaduii), wo 3abesnevyeTbcs
OiaNbHICTIO Nigpo3ainis yHisepcuteTy. Ong
nNigTPUMKKM NcmnxiyHoro 30opos’sa 3006yBadis
hYHKLIOHYE BiaaiNn couianbHO-NCUXOSOMIYHOI
poboTu - CTyAeHTCbKa couianbHa ciy>xba.
3n06yBayi 3abe3neyeHi rypToXXTKOM.

In accordance with the technological
requirements for the material and technical
support of educational activities of the
appropriate level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of 30.12.2015 Ne 1187 in the current version.
Educational and scientific activities for the
training of applicants for HE are provided by the
material and technical base of Igor Sikorsky Kyiv
Polytechnic Institute, which meets the licensing
requirements and requirements for the
implementation of educational activities. The
university has a developed social infrastructure,
including academic buildings, a library, a centre
for physical education and sports, a medical
centre, recreation centres, a centre for culture
and arts. The educational process takes place in
classrooms and two computer labs of the
Department of Industrial Marketing with
multimedia equipment, computer hardware
(with a service life of no more than eight years),
the necessary software and connection to the
internal network and the Internet.

The educational environment is safe for the life
and health of the students (there are shelters,
evacuation plans), which is ensured by the
activities of the university departments. To
support the mental health of applicants, there is
a department of social and psychological work -
a student social service. Students are provided
with a dormitory.

IHdbopMauiHe Ta HaBYaIbHO-MeToAUYHe 3abe3neuyeHHs / Information and methodological support of the
educational process
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BignoBigHO 00O TEXHOMOMYHMX BUMOT OO0
HaBYaJIbHO-MEeTOANYHOro Ta iHPOpPMaLiNHOIro
3abe3neYvyeHHs OCBITHbLOI AisA/IbHOCTI
BignoBigHoro pieHs BO, 3aTBepaXeHUX
MocTaHoBo KabiHeTy MiHicTpiB YKkpaiHu Big
30.12.2015 p. Ne 1187 B 4YMHHIN pepakuii.
3aranbHum 6i6nioTe4HUn PoHA KHUKKOBUX
nanepoBux NpuMipHukie 6ibniotekn KMl im.
Irops CiKOPCbKOro, a TakoX e/eKTPOHHI
pecypcu, y ToMy 4nucni EnekTpoHHMN apxis
HayKOBUX Ta OCBiTHiIX MmaTepianis ELAKPI,
nepepnnayveHi pisHi 6a3n gaHnx (Scopus, Web of
Science, Springer Nature, Business Source
Premier (EBSCO Publishing), ScienceDirect),
nocTtyn po iHwunx 6a3 (RePEc (Research Papers
in Economics), UNdata (Social Science Research
Network TOLL0), NpOrpaMHMin NPOAYKT
nepeBipku 3ano3nyeHb StrikePlagiarism,
0e3KOLTOBHUI BUXiA B Mepexy IHTepHeT.
HaykoBi Ta HaBYasibHi, HaBY4a/lbHO-METOANYHI
MaTepianum BHYTPILLHbOI MepeXi yHiBepcuTeTy
«EnekTpoHHMN Kamnyc», MNnaTtdopma
ANCTaHLUINHOro HaB4aHHA «CiKOPCbKNM».
HaB4asnbHO-MeToOMNYHe 3abe3nedyeHHs OCBITHIX
KOMMOHEHT BKJt0Ya€E cnnabycu, HaBYasbHi
MOCiBHMKW, HaBYasIbHO-METOANYHI MaTepiann,
KOHCMEKTW NeKLUin, ANCTaHUINHI Kypcu,
MOHorpadii, HaykoBi nybsikauii.

B oCBiTHBOMY NpoLecCi BAKOPUCTOBYETLCSA
aHaniTu4Ha oHNanH-cuctema YouControl,
MporpamMHoO-TexHi4yHi 3acobu Zoom Education, G
Suite for Education, nporpamHi npoaykTun R,
SPSS Statistics, Python, nakeT nporpam
Microsoft Office.

Ons opraHi3auii oCBiTHbOro npouecy
BUKOPUCTOBYETHCA aBTOMAaTU30BaHi CUCTEMU
«MyKPI», «<EnekTpoHHUn Kamnyc», «[lekaHaT».

In accordance with the technological
requirements for educational, methodological
and information support of educational activities
of the appropriate level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of 30.12.2015 Ne 1187 in the current version.
The general library fund of paper copies of
books of the Igor Sikorsky Kyiv Polytechnic
Institute Library, as well as electronic resources,
including the Electronic Archive of Scientific and
Educational Materials ELAKPI, subscription to
various databases (Scopus, Web of Science,
Springer Nature, Business Source Premier
(EBSCO Publishing), ScienceDirect), access to
other databases (RePEc (Research Papers in
Economics), UNdata (Social Science Research
Network, etc.), StrikePlagiarism software
product, free access to the Internet. Scientific
and educational, teaching and methodological
materials of the university's internal network
‘Electronic Campus’, the Distance Learning
Platform ‘Sikorsky’.

The educational and methodological support of
the educational components includes syllabuses,
textbooks, teaching materials, lecture notes,
distance learning courses, monographs, and
scientific publications.

The educational process uses the analytical
online system YouControl, software and
hardware tools Zoom Education, G Suite for
Education, R, SPSS Statistics, Python, and
Microsoft Office software.

To organise the educational process, the
automated systems MyKPI, Electronic Campus,
and Dean's Office are used.
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9 - AkapemMiyHa MobBinbHicTb / Academic mobility

HauioHanbHa kpeguTHa MobinbHicTb / National credit mobility

Mo>XNMBICTb YK/IaAaHHA yrod Npo akageMidHy
MOBINbHICTb 3rifHO YAHHOI0 3aKOHO4ABCTBA
YKpainn. 3p06yBayi BULLLOT OCBITU MOXYTb
CKOpMCTaTUCA NporpaMamMm akafeMiyHOro
0bMiHy 3 BiTYM3HSAHUMK 3BO, 30KpeMa
BiAMOBIAHO A0 AOroBOpiB 3 [lep>XaBHUM
yHiBepcnteToM «Opecbka lNoniTtexHika» Ta
KNiBCbKMM HaLUiOHa/IbHUM YHIBEPCUTETOM
TEeXHONOrin Ta ansanHy. NMepeabayvaeTbes
yKJlafaHHA OOrOBOpPIB NMPO NMporpamm
akageMiyHoro obminy 3 iHwmmm 3BO Ta
napTHepamu.

The possibility of concluding agreements on
academic mobility in accordance with the
current legislation of Ukraine. Higher education
students can take advantage of academic
exchange programmes with domestic higher
education institutions, in particular, in
accordance with agreements with the State
University ‘Odesa Polytechnic’ and the Kyiv
National University of Technology and Design. It
is planned to conclude agreements on academic
exchange programmes with other higher
education institutions and partners.

MixxHapoaHa kpeauTHa MobinbHicTb / International credit mobility
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3006yBadi MalOTb MOXKJ/INBICTb CKOPUCTATUCh
npono3unuisiMun, Lo 3anponoHOBaHi Big4inomM
akageMmivyHoi mobinbHocTi KMl iM. Irops
Cikopcbkoro:
1. 3a nporpamamu Epa3smyc+ K1 Ha KOHKYpPCHUX
3acafax, y Mexax OBOCTOPOHHIX AOroBopiB 3
yHiBepcMTeTamum-napTHepamu:

°© EHCbKUM YyHiBEpCMTETOM iMeHi Dpigpixa
Wnnnepa (®PepepatneHa Pecnybnika
HimMme4y4unHa);

o [iCCEHCbKMM yHiBepcuTeTOM iMeHi KOcTyca
Ni6ixa (PepepaTmBHa Pecnybnika Himed4unHa);

o YHiBepcuTeTOM iMeHi Mukonasa KonepHuka
M. TopyHb (Pecny6bnika MonbLua);

o YHiBepcuTeTOM iM. ApicToTens B CanoHikax
(F'peubka Pecnybnika);

o 3arpebcbkum YHiBepcuteTom (Pecnybnika
XopBarTif);

o TpaHCifIbBaHCbKNM YHIBEPCUTETOM
BpawoBa (PymyHis);

o YHiBepcuTeTOM Manaru (KoponiscTeo
Icnanis);

o YHiBepcuTeTOM [paHaam (KoponiscTeo
Icnanis);

o Cine3bKnM yHIiBEPCUTETOM TEXHOJIOrIN
(Pecnybnika MonbLia).
2. 3a nporpamoio MosbCbKOro HaLioHaNbHOro
areHTCTBa 3 NUTaHb akageMivyHoro obmiHy
(«NAWA») 3 FBaHCbKUM MOAITEXHIYHUM
yHiBepcuTeToM (Pecnybnika Monbuia).
3. 3a Nporpamoto OHNanNH-MOBINBHOCTI y Mexax
cniBnpaui 3 NCCEeHCbKMM YHIBEPCUTETOM iMEHi
KOcTyca Nlibixa (PepepaTuBHa Pecnybnika
Hime4y4dnHa) 3a npoekTom JLU's Virtual Courses.
3006yBadi MalOTb MOXKMBICTb BpaTh yyacTb y
Mi>KHapOoOHMX 3axo4ax Ta OCBITHIX NPONO3unLisax
y MeXax Aorosopis npo cnisnpadto 3 3BO-
napTHepamu: YHiBepcuteToMm TomMalla batu B
3niHi (Yexis), Aep>xaBHUM yHiBepcuTeT Mukonum
KonepHuka B TopyHi (MonbLia), YHiBepcnTeTOoM
«WSG University» (MonbLia), YHiBEpCMTETOM
Bapi Anbao Mopo (ITanif) Ta ckopucTaTUCh
NpaBoOM Ha iHiliaTuBHY MOBINbLHICTb B
CaMOCTinHO 0bpaHOMY yHiBEpPCUTETI.
MNepenbaya€eTbCa PO3LIMPEHHA MOXKINBOCTEN
akKagemiyHoro obMiHy nNpu yknafaHHi LOroBopiB
3 iHWKWMK 3aKNagamMn BULLOT OCBITW.

Applicants have the opportunity to take
advantage of the offers offered by the Academic
Mobility Department of Igor Sikorsky Kyiv
Polytechnic Institute:

1. Erasmus+ K1 programmes on a competitive
basis, within the framework of bilateral
agreements with partner universities:

* Friedrich Schiller University of Jena (Federal
Republic of Germany);

* Justus Liebig University of Giessen (Federal
Republic of Germany);

* Nicolaus Copernicus University of Torun
(Republic of Poland);

* Aristotle University of Thessaloniki (Greece).
Aristotle University of Thessaloniki (Hellenic
Republic);

» University of Zagreb (Republic of Croatia);

* Transilvania University of Brasov (Romania);

* University of Malaga (Kingdom of Spain);

* University of Granada (Kingdom of Spain);

* Silesian University of Technology (Republic of
Poland).

2. Under the programme of the Polish National
Agency for Academic Exchange (NAWA) with the
Gdansk University of Technology (Republic of
Poland).

3.Under the online mobility programme in
cooperation with the Justus Liebig University of
Giessen (Federal Republic of Germany) under
the JLU's Virtual Courses project.

Applicants have the opportunity to participate in
international events and educational offers
within the framework of cooperation agreements
with partner universities: Tomas Bata University
in Zlin (Czech Republic), Nicolaus Copernicus
State University in Torun (Poland), WSG
University (Poland), Bari Aldo Moro University
(Italy) and exercise the right to initiative mobility
at a university of their choice.

It is envisaged to expand the possibilities of
academic exchange when concluding
agreements with other higher education
institutions.

HaB4yaHHA iHO3eMHMX 3800yBayiB BULLOI OCBiTH /

Study of foreign applicants of higher education

Ons iHo3eMHUX 3006yBayiB BULLOT OCBITH
HaBYaHHSA 34iINCHIOETBLCS YKPATHCbKOO MOBOIO B
3araJibHUx rpynax abo aHrnincbKow MOBOIO B
OKpeMUX rpyrnax 3a yMoBUM BOJIOLIHHA
3006yBayemM MOBOI HaBYaHHA Ha pPiBHI He
HUXX4e B2.

For foreign applicants for higher education,
training is provided in Ukrainian in general
groups or in English in separate groups,
provided that the applicant has a language
proficiency of at least B2.

10 - Mpoueaypa KI

i / Procedure for awarding pr

Mpoueaypa NPUCBOEHHSA NpodeciitHnx KBanidikauii 3AiNCHIOETLCA BIANOBIAHO A0 MON0XKEHHS

npo NPUCBOEHHS NpodecinHmx KBanicdikauin 3n06ysadvam uwoi ocsiTv B KMl iM. Irops Cikopcbkoro
ypaxyBaHHsIM MPOMECIHOro CTaHAapTy «®daxiBelib 3 METO/iB PO3LIMPEHHS PUHKIB 36y Ty
(MAPKETOJ10IN)» URL:
https://register.nqa.gov.ua/uploads/0/714-2_ps_fahivec_z_metodiv_rozsirenna_rinku_zbutu_marketolog.pdf

The procedure for assigning professional qualifications is carried out in accordance with the Regulations
on the assignment of professional qualifications to applicants for higher education in Igor Sikorsky Kyiv

Polytechnic Institute, taking into account the professional standard ‘Specialist in methods of expanding

sales markets (MARKETING)’ URL:

https://register.nga.gov.ua/uploads/0/714-2_ps_fahivec_z_metodiv_rozsirenna_rinku_zbutu_marketolog.pdf
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2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME
KpeauTis . Popma
R nigcyMKoBoOro
Kogn/Code OcBiTHI kOMNoHeHTW nporpam/Components EKTC/ECTS .
: KoHTposto / Final
credits
control form
HOPMATWBHI ocBiTHi komnoHeHTU/Required (standard) components
O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle
YKpaiHCbka MOBa 3a NpoecCiniHUM CnpsMyBaHHAM / . .
3001 Ukrainian for Professional Purposes 2.0 3anix / Final test
IcTopia yKpaiHCbKOI KynbTypw / . .
3002 History of Ukrainian Culture 2.0 3anik [ Final test
OCHOBYW 380pPOBOro CNocoby Xutrs / . .
3003 Fundamentals of Healthy Lifestyle 8.0 3anix / Final test
AHrnincbka mosa / . .
30 04 English Language 5.0 3anik / Final test
AHrnincbka MoBa NPoecCinHOro cNpsaMyBaHHS / . )
3005 English for Professional Purposes R0 3anik / Final test
MakpoekoHOMiKa Ta MiKpoekoHOMiKa /
3006 Macroeconomics and microeconomics 2 Eksamen / Exam
Buwa maTemMaTuka B ynpasniHHi 6i3Hecom /
3007 Advanced Mathematics in Business Management 7.0 Eksamen / Exam
[paBo3HaBCTBO / . )
30 08 Science of Law 2.0 3anik / Final test
CTOXaCTUYHI OCHOBW aHani3y fAaHux /
3009 Stochastic Foundations of Data Analysis 5.0 Exsamen / Exam
IH(hopMaUinHi TexHonorii / . )
3010 Information Technologies 4.0 3anik / Final test
3011 Ba3oBa 3arasibHOBIICbKOBa MiAroTOBKa /
Basic General Military Training
3011.1 I'IpaKT_VHHa NiAroToBKa 6a3qs_m 3araJibHOBICbKOBOI NiarotoBku / Practical Course 7.0 3anik / Final test
of Basic General Military Training
TeopeTuyHa nigrotoska 6a30B0i 3arajbHOBINCLKOBOI NiAroToBKN / LIMBiNbHMIA
3011.2 3axucT, obopoHa Ta naTpioTuUyHe BMxoBaHHS / Theoretical Course of Basic General 3.0 3anik / Final test
Military Training / Civil Protection, Defence and Patriotic Education
3012 |Pinocodia/ 2.0 3anik / Final test
Philosophy
O60B’A3KOBIi KOMMOHEHTM LMKy NpodecinHoi niaroToBky /Professional training cycle
CaMoopraHisauis Ta npodecinHnin po3BUTOK / . .
1o 01 Self-Organization and Professional Development 4.0 3anik / Final test
no o2  |Bi3Hec-KoMyHikauii/ 4.0 3anik / Final test
Business Communications
noo3 [|Meneaxment/ 4.0 3anik / Final test
Management
no o4 |Pi3Hec-cratmctuka / 5.0 Ek3aMeH / Exam
Business Statistics
110 05 MNoBepniHka CNoXKnBaYis i 6|3Hec-KmeHT|B_/ 50 Ex3ameH / Exam
Consumer and Business Customer Behavior
[anysesi pyHknK / . .
o 06 Industry Markets 4.0 3anik / Final test
o 07 CDaXOBv_m TPeHIHr 5I3‘HeC.B |Hcp_opMaLu|/|HOMy CepesoBuLL / ’ 4.0 3anik / Final test
Professional Training ‘Business in the Information Environment
noog  |Mapketunr/ 5.0 Ek3aMeH / Exam
Marketing
noog  |Mapkerunr. Kypcosa pobora / 1.0 3anik / Final test
Marketing. Course work
fo 10  |BIAKUTAN MAPKETUHT / 4.0 3anik / Final test
Digital marketing
no11 |Mapkerunr nocayr/ 4.0 3anik / Final test
Service marketing
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. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBiTHI koMNoHeHTU nporpam/Components EKTC/ECTS Y .
credits _|<oHTPOIO / Final
control form

10 12 MporpamHe 3a6e3n_equHﬂ B MapKeTUHry / 4.0 3anik / Final test
Software in Marketing

10 13 MapKeTI/IHFOBa ToBapHa nonitTuka / 50 ExsameH / Exam
Marketing product policy

10 14 MapKeTI/IHFOBa ToBapHa noniTuka. KypcoBa po6oTa / 1.0 3anik / Final test
Marketing commodity policy. Coursework

o 15 MapKeTMHrogg uiHosa nonituka / 50 EksameH / Exam
Marketing Pricing Policy

noie |BpeHAnHr/ 4.0 3anik / Final test
Branding
MapKeTWHroBi pusnkun / . .

rno 17 Marketing Risks 5.0 3anik / Final test
MporHo3Ha aHaniTuka Ta aHanis gaHux /

o 18 Predictive Analytics and Data Analysis >0 Ek3amen / Exam
MpoMncnoBnn MapKeTuHr /

fo 19 Industrial marketing 6.0 Eksamen / Exam
Mpomucnosun mapkeTuHr. Kypcosa poboTta / . .

1o 20 Industrial marketing. Coursework 1.0 3anix / Final test
MapkeTnHroBa nosiTUKa NpocyBaHHS /

Mo 21 Marketing promotion policy Y Eksamen / Exam
MapKeTWHroBi OCNiAXXEHHS /

no 22 Marketing researches >0 Eksame / Exam
MapkeTuHrosi gocnigxeHHs. Kypcosa poboTa / . )

o 23 Marketing researches. Coursework 1.0 3anik / Final test
JNloricTuka Ta ynpaBniHHS NaHUloraMm nocTadvyaHHs /

no 24 Logistics and supply chain management 3.0 Exsamen / Exam
MapKeTUHroBi MeTpuku /

o 25 Marketing metrics 5.0 Ek3ameH / Exam
MapkeTunHrosi meTpuku. Kypcosa poboTa / . )

1o 26 Marketing metrics. Coursework 1.0 3anik / Final test
MapKeTUHI NPOMUCNOBUX TEXHONOTIN /

no 27 Industrial Technology Marketing 3.0 Exsamen / Exam
BisHec-nnaHyBaHHA MapKeTUHIOBUX MPOEKTIB /

o 28 Business Planning of Marketing Projects 3.0 Eksamen / Exam
EnekTpoHHa KoMepuis Ta OMHiKaHalbHUIA MapKeTUHr / . )

no 29 E-Commerce and Omnichannel Marketing 4.0 3anix / Final test

10 30 M')KHap.oﬂHVM MapKeTHL / 4.0 3anik / Final test
International marketing
MapKeTUHroBo-aHaniTUYHa NpakTuKa / . )

Mo 31 Marketing Analytics Practice 3.0 3anik / Final test

no 3z |flépeAauniomHa npakTika / 6.0 3anik / Final test
Pre-diploma Practice

ro 33 D'!/'HHOMHa p0.6°Ta / 6.0 3axucT / Defence
Diploma Thesis

BUWBIPKOBI ocBiTHi koMmnoHeHTW/Elective components
BnbipkoBi KOMMOHEHTM LMKy 3arajibHoi NiarotoBkn/General training cycle

OCBIiTHIn koMNoHeHT 1 3Y-KaTanory / . .

3B 01 Educational Component 1 from GU-Catalogue 2.0 3anix / Final test
OCBITHIn KOMNOHEHT 2 3Y-KaTanory / . .

3B 02 Educational Component 2 from GU-Catalogue 2.0 3anix / Final test

BnbipkoBi KOMMOHEHTW LMKy npodeciiHoi niarotosku/Professional training cycle

OCBITHIn KOMNOHEHT 1 ®-KaTanory / . .

18 01 Educational Component 1 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 2 ®-KaTasnory / . .

g 02 Educational Component 2 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMNOHEHT 3 ®-kaTanory / . .

18 03 Educational Component 3 from P-Catalogue 4.0 3anik / Final test

B 04 OCBIiTHin KOMMNOHEHT 4 ®-kaTasory / 4.0 3anik / Final test

Educational Component 4 from P-Catalogue
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. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBiTHI koMNoHeHTU nporpam/Components EKTC/ECTS Y .
credits _|<oHTPOIO / Final
control form
OCBIiTHin KOMNOHEHT 5 ®-kaTasnory / . .
18 05 Educational Component 5 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 6 ®-KaTasnory / . .
18 06 Educational Component 6 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 7 ®-KaTasnory / . .
g 07 Educational Component 7 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 8 ®-kaTasory / . .
18 08 Educational Component 8 from P-Catalogue 4.0 3ani / Final test
OCBITHin KOMNOHEHT 9 ®-kaTasnory / . .
18 09 Educational Component 9 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHeHT 10 ®-kaTanory / . .
18 10 Educational Component 10 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMNOHEHT 11 ®-kaTanory / . .
M 11 Educational Component 11 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMNOHEHT 12 ®-kaTanory / . .
B 12 Educational Component 12 from P-Catalogue 4.0 3anix / Final test
OCBITHIn KOMMNOHEHT 13 ®-kaTanory / . .
B 13 Educational Component 13 from P-Catalogue 4.0 3anix / Final test
OCBITHIn KOMMNOHEHT 14 ®-kaTanory / . .
lB 14 Educational Component 14 from P-Catalogue o 3anix / Final test
3aranbHui obcar o6oB’s3kK0BMX KOMMNOHeHTIB / Total volume of the required 180
components:
3aranbHuim obcar BnbipkoBnx KomnoHeHTIB / Total volume of the elective components: 60
O6csr oCcBiTHIX KOMMOHEHTIB, WO 3abe3nevyyoTb 3400yTTA KOMNETEHTHOCTEN
BU3Ha4YeHUX CTaHAapToM BuULLoi ocBiTK / Total volume of the educational components 177
aimed at acquisition of competencies specified in the Higher Education Standard:
3ATAJIbHUI OBCAr OCBITHBLOI MPOMPAMU / TOTAL VOLUME OF THE EDUCATIONAL
PROGRAMME 240

MpumiTkn / Notes:

1) HaB4anbHa ancumnniHa «ba3oBa 3arasibHOBICbKOBa NiArOTOBKa», IKa CKAaAA€ETbLCA 3 OCBITHLOIO
KOMMOHEeHTY «TeopeTuyHa niarotoBka 6a30BOi 3arasibHOBINCbLKOBOT NiAroToBkU» obcarom 3
kpeanTtn EKTC Ta OCBITHLOro KOMMNOHEHTY «[lpakTnyHa niarotoska 6a30B0l 3arajibHOBINCbKOBOI
niarotosku» obcarom 7 kpeautie EKTC, BKAOYAETLCA A0 iHAMBIAYaSlbHUX HaBYaJibHUX MJaHIB
3000yBayviB BULLOT OCBITKM - rpoMaanH YKpaiHW 4osioBivoi cTaTi (XKiHOYOT cTaTi - 4OBPOBINbHO), AKi
HaB4YalTbCA 3a AeHHOo abo gyanbHo hopmoto 3006yTTa 0CBiITK, 3rigHO 3 NopagKOM NpoBeLEeHHS
6a30B0l 3arasbHOBINCHKOBOT MIArOTOBKM rpoMagsH YKpaiHu, aki 3000yBatoTh BULLY OCBITY, Ta
noniuencbKnx, 3aTBepa XeHoro noctaHoBot KabiHeTy MiHicTpiB YKkpaiHu Big 21 4yepBHa 2024 p.
Ne 734 / The academic discipline «Basic General Military Training», which consists educational
component "Theoretical Course of Basic General Military Training" in the amount of 3 ECTS credits
and educational component "Practical Course of Basic General Military Training" in the amount of 7
ECTS credits, is included in the individual study plans of higher education students - male citizens of
Ukraine (female citizens - voluntarily), who study full-time or dual form of education, in accordance
with the Procedure for Conducting Basic General Military Training for Citizens of Ukraine Pursuing
Higher Education and for Police Officers, approved by the Resolution of the Cabinet of Ministers of
Ukraine Ne 734 of 21 June 2024.

2) OcCBIiTHIN KOMNOHeHT «[lpakTuU4yHa niarotoBka 6a30BOi 3arajibHOBINCbKOBOT MiATOTOBKU»
OpraHi3oByeTbCA | NpoBoanTbLCA MiHicTepcTBOM 060poHU YKpaiHu, a noro obcsar (7 kpegutis EKTC)
He BPaXOBYETbLCA B 3aranbHoMy 06csa3i kpeantie EKTC, HeobxigHOMY AN onaHyBaHHSA OCBITHLO-
npodecinHoi nporpamun / The educational component "Practical Course of Basic General Military
Training" is organized and conducted by the Ministry of Defence of Ukraine, and its amount (7 ECTS
credits) is not taken into account in the total volume of ECTS credits of the educational and
professional programme.

3) OCBIiTHIN KOMMOHEHT «UnBinbHMI 3axucT, o6opoHa Ta NaTpioTMYHE BMXOBaHHA» ob6cAarom 3
KpeanTn EKTC BKIOYAETLCSA 00 iHAMBIAYaNbHUX HaBYasbHUX NAaHIiB 3000yBaYiB BULLOI OCBITH,
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3BiIbHEHUX Bi4 NpoXxoa>keHHA 6a30BOi 3arajlbHOBINCbLKOBOI MNiArOTOBKW 3rigHoO 3 MopsAgkoMm
npoeeneHHs 6a30BOi 3arajibHOBINCLKOBOI MiArOTOBKM rpoMagsH YKpaiHu, aki 3406yBaloTb BULLY
OCBIiTY, Ta MoNiLencbKNX, 3aTBEPAXKEHOro NocTaHoBOW KabiHeTy MiHicTpiB YKpaiHu Big 21 4epBHS
2024 p. Ne 734, Ta 3006yBayiB BULWOT OCBITW, A0 iHOUBIAYaNbHUX HaB4YaJIbHUX MJAHIB AKNX He
BKJIIOYEHO OCBITHIiN KOMMOHEHT «TeopeTuYHa NiaroToBka 6a30B0i 3ara/JibHOBINCLKOBOI MiArOTOBKU»
/ The educational component "Civil Protection, Defence and Patriotic Education" in the amount of 3
ECTS credits is included in the individual study plans of higher education students exempted from
basic military training in accordance with the Procedure for Conducting Basic General Military
Training for Citizens of Ukraine Pursuing Higher Education and for Police Officers, approved by the
Resolution of the Cabinet of Ministers of Ukraine Ne 734 of 21 June 2024, and of higher education
students whose individual study plans do not include the educational component "Theoretical Course
of Basic General Military Training"
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL
SCHEME OF THE EDUCATIONAL PROGRAMME
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4. ®OPMA ATECTALLIi 340B5YBAY4IB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

ATecTauia 3p006yBadviB BULWOT OCBITU 3@ OCBITHbO-NMpogecinHOW nporpamoto «MpoMuUcnoBui
MapKeTUHIr» 34INCHIOETLCA Y OpMi NyBAIYHOro 3axMCTy KBanidhikaLinHoi poboTn i 3aBepLUyETLCA
BUAAaYel0 [OKYMEeHTa BCTAHOBJ/IEHOr0 3pa3ka Mpo MPUCYAXXEHHA NoMy cTyneHs Gakanaspa 3
NMPUCBOEHHAM KBaslihikauii: 6akanaBp MapKETUHTY.

ATecTauii 3006yBayiB pernaMeHTYeTbCA MNMONOXKEHHAM NPO eK3aMeHalinHy KOMicCilo Ta aTecTauito
3006yBayiB BuLoi ocBiTK B KII iM. Iropsa CikopcbKoro.

KeanigikauinHa pobota Mmae nepenbayaTu po3B’'sA3aHHA CKJaAHOMO CcrewianizoBaHoro 3asaaHHa abo
NPakTU4HOI NpobnemMn y chepi Cy4acHOro MapKeTUHrY, LLLO XapaKTEPU3YETbCA KOMMEKCHICTIO Ta
HEBU3HAYeHICTIO YMOB, i NoTpebye 3aCTOCYyBaHHSA NOro TEOPETUYHUX MOJIOXKEHb | METOAIB.

Y kBanicikauinHin poboTi He Moxxe ByTn akageMiyHoro nnariaTy, danbcugikauii Ta CNUCyBaHHSA
3rigHo Mono)XeHHA Npo cuctemy 3anobiraHHa akageMmidyHoMy nnariaty B HauioHanbHOMYy
TexHiYHOMY yHiBepcuTeTi YKpaiHn «KNIBCbKUN NOAITEXHIYHNI iIHCTUTYT iMeHi Irops CikopCbKoro» Ta
nicns 3aXUCTy PO3MIilLYETLCA B perno3nTopii HTB YHiBepcuTeTy AN4 BiIbHOrO A0OCTYMY.

KBanicikauinHa poboTta Mmae 6yTn onpunogHeHa Ha canTi ENeKTpoHHOro apxiBy HayKoBUX Ta
0oCBiTHiIX MaTepianis KMl im. Irops Cikopcbkoro. OnpuitogHeHHs KBaniikauinHux pobiT, wo MicTaTb
iHpopmauito 3 obMexXxeHUM [OCTYyrnoM, 3LINCHIETLCA Yy BIAMOBIAHOCTI AO BUMOI YUHHOIO
3aKOHOaBCTBa.

The certification of applicants for higher education in the educational and professional programme
‘Industrial Marketing’ is carried out in the form of a public defence of qualification work and ends
with the issuance of a document of the established form on awarding a bachelor's degree with the
qualification: Bachelor of Marketing.

Certification of applicants is regulated by the Regulations on the examination commission and
certification of applicants for higher education in Igor Sikorsky Kyiv Polytechnic Institute.

The qualification work should provide for the solution of a complex specialised task or practical
problem in the field of modern marketing, characterised by complexity and uncertainty of conditions,
and requires the application of its theoretical provisions and methods.

The qualification work may not contain academic plagiarism, falsification and cheating in accordance
with the Regulations on the system of prevention of academic plagiarism in the National Technical
University of Ukraine ‘Igor Sikorsky Kyiv Polytechnic Institute’ and after defence is placed in the
repository of the University's STB for free access.

The qualification work must be published on the website of the Electronic Archive of Scientific and
Educational Materials of Igor Sikorsky Kyiv Polytechnic Institute. The publication of qualification
works containing information with restricted access is carried out in accordance with the
requirements of the current legislation.
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5. MATPULA BIANOBIJHOCTI NPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS
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6. MATPULA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMMU
KOMMNOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS
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